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OutTpuT—Steel 


State of 1 


STEEL mills were 


- scheduled last week to operate at 


100 percent of capacity, an increase 
of 1.7 points over the preceding 
week. A month earlier the rate was 
101.5 percent. Last week’s figure 
compares with 99.6 percent a year 
ago. Output in the latest week was 
calculated to reach 1,999,000 tons. 
LumBer SHIPMENTS— They were 
3.56 percent ahead of production in 


' week ended Sept. 1, while new or- 


ders topped output by .5 percent. 

Bank Loans—A $10 billion gain 
in loans by 13,451 commercial 
banks was reported for the first 
year of the Korean war. Total 
now stands at $55,121,330,000. 
Paris Stock Prices—General index 
for the Paris bourse reached 1,327 
for the week ended Sept. 7, or 40.5 
percent higher than at the end of 
1950. 

Commopiry INpEx—Barometer for 
basic commodities edged upward to 
324.4 in the week of Sept. 7 from 
in the preceding seven-day 
period. 

Papersoarp—In the week ended 
Sept. 8 new orders were up 37 per- 
cent, but unfilled orders were off 
23.3 percent against same week in 
1950. Production slipped 10.7 per- 
cent. 

Farm Exports—With cotton in 
the usual first place, farm ship- 
ments abroad in the fiscal year 
ended June 30 soared 14 percent 

to $3,409,245,000. Cotton cargoes 
accounted for $935,332,000. Wheat, 
flour and tobacco followed. 
Freight Car Output — Builders 
turned out 7,183 last month versus 
5,290 in July. Backlog of new orders 
is placed at 139,014. 


* * * 


Down 

Business Barometer—The yard- 
stick of the New York Times dipped 
to 168.1 in the week closed Sept. 1 
from 170 in the previous week. 

INveNToRIES— For the second 
month in a row, retail and whole- 
sale inventories faded. July’s ag- 
gregate of $70,500,000,000 stacks 
up against $70,700,000,000 in June 
and $69,400,000,000 in July last 
year. 

DEPARTMENT Stores — Their sales 
for week ended Sept. 1 were off 3 
percent from corresponding period 
a year ago. There were gains, how- 
ever, in Boston, Philadelphia, Rich- 
mond, Va., and San Francisco. 

+ * +. 


General 

Avs’ to Business—It is estimated 
by Industrial Marketing that the 
1,800 trade and industrial publica- 
tions in the U. S. will carry $255,- 
in advertising this year. 
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As Prices Rise and Field Stocks Decline . 


Auto Sales Show Slight Gains 


Pl 


Dealer Inventory { 


At2-Year Low | 


Average Stocks Drop 
From 8.7 to 8.4 
Cars per Retailer 


By Bernie Thomas 
Associate Editor 


EW-CAR inventories in the 

hands of the nation's franchised 
automobile dealers—at a two-year 
low on Aug. 1—were slightly lower 
when dealers opened their doors for 
business this month. 

On Sept. 1 the average U. S. 
new-car dealer had a _ potential 
stock of only 84 new cars, as 
compared with 8.7 a month be- 
fore, according to Automotive 
News’ latest survey of field sup- 
plies. 

The survey found that on Sept. 
1 the number of new cars at all 
dealerships—plus those warehoused 
by dealers and factories, demon- 
strators and still in transit—totaled 
369,605, as compared with 387,286 
on Aug. 1. Factory - warehoused 
stocks did not account for as great 
a portion of total stocks on Sept. 
1 as on Aug. 1. 

On July 1, the average U. S. 
dealer had a potential inventory of 
10.1 new cars, as compared with 
10.3 on June 1. Stocks of new cars 
at dealerships have been showing 
a gradual decline for five months. 

On Sept. 1, 1950, the average U. S. 
dealer had a potential inventory of 
9.2 new cars. The highest since was 
12.3 on Apr. 1, this year. 


* x * 


OST of the dealers queried in 








AUTOMOTIVE News’ latest survey 
of the field situation said that they 
expect inventories to show the big- 

(Continued on Page 52, Col. 4) 


Production 


Automotive News Estimates, 
U. 8S. Cars, Trucks 


175,551 


127,683 


97,077 


Last Prev. a a 
Week Week Week 


For complete production totals 
makes, see table, page 56. 
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THIS WEEK—NET PAID ABC 


39.748 


sy. al $8 Per Year, 25c Per Copy 


| Used-Car Volume 


Dealers’ Average New-Car Stocks 


(In Field and in Transit to Field) 


Sept. 1, 1951 


SEB BBB BB i— 8.4 Cars 


Aug. 1, 1951 


BEEBE &— 38.7 Cars 


July 1, 1951 


BEB BBB BB i— 10.1 Cars 


Jan. 1, 1951 


BEE SB BBB SB BS i— 2.2 Cars 


Sept. 1, 1950 


BEES SBE BB SB BS i— ?.2 Cars 


AvToMoTIVE NEWS ESTIMATES 


Chrysler, Ford Due to Get 
Higher Prices Today 


By Mac Gordon 
Associate Editor 


paras. price increases on Chrys- 
ler Corp. and Ford-made cars 
were expected to follow higher 
wholesale prices into effect today 
(Sept. 17). Wholesale ceilings were 
slated to rise an average of 6.7 
percent on Chrysler-made cars and | 
3.4 percent on the Ford lines. 

A new supplemental regulation 
for automotive retailers was re- 
viewed Thursday by the OPS 
Retail Advisory Passenger-Car 
committee. Due for release over 
the past weekend, it provides 
general industry coverage of 
dealer discounts, freight charges, 
tax boosts and dealer delivery 
and handling fees. 

Chrysler and Ford dealers, how- 
ever, were also to be covered by 
separate pricing orders, planned as 
individual makers act to raise 
prices. 

Despite heated committee debate 
on certain points in the new dealer 
regulation, OPS was not expected 
to delay the order's release. The 


Output Cuts, Quota Changes Studied 


WV ASHINGTON. 

duction cutbacks this year, 
beyond those already ordered for 
Oct. 1, will be discussed Thursday 
(Sept. 20) when car makers are 


Scheduled to meet here with Na-| 


tional Production Authority 
Officials. 

NPA talks with truck makers, 
scheduled for Monday (Sept. 24), 
will embrace the same subject. 

Also in for discussion at both 
meetings will be proposed proce- 
dures for establishing “more 
realistic” production percentages 
for individual makers starting in 

1952, 

Defense mobilization officials feel 
that car and truck production may 
have to suffer further cutbacks 
this year as a result of the copper 


— Further pro-, 


strike, A by-product of the copper 
situation is a critical shortage of 
chromium stainless steel. 
* * + 

AR makers may be offered the 

chance to remove all chrome 
|trim from their cars as an alterna- 
| tive to cutting production further. 
| However, more production cuts are 
| believed to be in the offing for next 
| year anyway 
| 
the use of stainless steel in all but 
functional items. NPA is said to 
have an order in mind which would 
jtighten even more the usage of 
|stainless steel after Jan. 1, 1952. 

Despite the auto industry’s 
“spectacular” job in conserving 
copper through the mobilization 





NPA’s MRO-80 already prohibits | « 





effort so far, it is said, the present 


copper situation precludes the 
possibility of 1,100,000 cars being 
built in the fourth-quarter of this 
year. 


Auto makers, under present NPA lig not possible 


edict, are supposed to be getting 
71 percent of their copper needs. 
A survey last week revealed that 
deliveries are averaging about 58 
percent of requirements. 
* oe * 

HAT difference does it make,” 
said one auto Official, “if the 
(Continued on Page 57, Col. 1) 
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agency faced a self-imposed five- 
day deadline after new prices were 
filed by Chrysler and Ford last 
Monday. 


* * * 


F THE new retail order allows 
full application of dealer dis- 
counts, as promised by OPS when 
Revision 1 to Ceiling Price Regula- 
tion 1 was announced, car prices to 
(Continued on Page 55, Col. 1) 


Readjustment Due 
On Edict Pegging 


Automatic Drives 


By Bob Finlay 
Managing Editor 


JYARDEsT hit by NPA limitations 
last week on the number of 
cars that can be equipped with 
}automatic transmissions after Oct. 
|1 is General Motors, which pio- 
neered the device and is far out in 
front percentagewise. 

GM is appealing the order, and 
it is believed that a readjustment 
will be made, since NPA sources 


| say it was not the intention to 


single out one manufacturer. In 
view of the fact that the order 
was issued Sept. 11, without ad- 
vance notice, to become effective 
Oct. 1, GM will at least need 
more time to make the change. 
Because of lead-time factors, it 
for GM divisions, 
especially Oldsmobile, Buick and 
Pontiac, to get standard transmis- 
sions to replace the automatic 
transmissions which are in the 
works. 
” * * 

NPA set the limits on low-priced 
+* cars (under $1,800 factory-deliv- 
ered for the four-door sedan) at 35 
percent and, for’ cars’ $1,800° to: -$2,- 
500, at 65 percent. For cars above 
$2,500, there is no limitation on use 
of automatic transmissions. 

It was indicated by NPA that 
the order was issued to conserve 

(Continued on Page 53, Col. 1) 








Also Stronger 


Dealers Expect Hikes 
To Force Buyers 
Into U.C. Market 


By Bob Gordon 
Associate Editor 


A* URGE to beat price increases 
has perked up new-car sales 
somewhat nationally, reports to 
Automotive News _ indicated last 
week, and the improvement in new- 
car demand has helped used-car 
sales, too. 

“The buying public is beginning 
to realize that new cars are going 
to be scarcer and more expen- 
sive,” one dealer commented. 


Although there is a growing real- 
ization that new cars will be in 
shorter supply, most dealers credit 
the upsurge in sales to requests by 
auto makers to raise their prices. 

+ * + 


Was dealers are happy about 
the improvement in volume 
and cheered by the fact that they 
are once again accumulating an or- 
der list, most of them are fearful 
of what higher prices will do to 
business. 

Credit terms are still a major 
hurdle, they reason, and an in- 
crease in prices will put the deal- 
ers right back where they were 
under the 15-month limitation. 

New-car stocks are dropping, 
however, and other dealers are 
fearful that supply will trail de- 
mand, even though prices are 
raised. 

For the present, things are going 
pretty well in most areas. St. Louis 
dealers reported a “fairly strong 
demand” for new cars in the first 
half of September which had “im- 
proved the market appreciably.” 

* * * 

HERE has also been an increase 

in used-car volume in St. Louis, 
but prices have stayed about even. 
Several new-car dealers in the area 
agreed that higher new-car prices 
and taxes would probably cause a 
drop in new-car sales and a rise 
in used-car volume. 

In New York, most dealers 

(Continued on Page 52, Col. 1) 


Top Cars 


New-car registrations for sev- 
en months, plus two states for 
August: 
1951 Pos. 
1—691,922 
2—554,171 
3—352,421 
4—251,920 
5—212,173 
6—182,413 
I—175,290 
8—146,710 
9—121,327 
10— 99,050 
1l— 78,837 
12— 67,825 
13— 64,528 
14— 59,015 
15— 41,739 
16— 34,953 
17— 34,726 
18— 16,583 
19— 15,481 
20— 3,461 
21— 1,973 
22— ° 1,770 
23— 


1950 Pos. 
795,551— 1 
675,015— 3 
220,148— £ 
299,724— 
249,016— 
131,530— 
209,575— 
185,572— 
171,317— 

65,651—12 
109,9098—10 
49,433—13 
88,676—11 
47,915—14 
45,008—15 
37,831—16 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 
Stude. 
Chrys. 
Nash 
DeSoto 
Hudson 
Cadillac 
Packard 
Kaiser 
Henry J 
Willys 
Lincoln 
Crosley 
Austin 


19,416—18 
19,510—17 
3,964—20 
3,450—21 
Ang.-Pref. 750—22 
Frazer 9,622—19 
Total All Makes 
3,216,744 8,442,544 

For further details see page 

55, today’s issue. 
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IAM and UAW in Contest... 


Unions Stepping Up 


Dealership 


By Mac Gordon 
Associate Editor 
| gpmewangpenr peel unionizing drives 
were gaining new intensity last 
week with extension of activities by 
the International Assn. of Machin- 
ists-AFL and the UAW-CIO. 

The Tennessee Automotive 
Assn. reported an active organ- 
izing campaign in that state. The 
association said that the IAM and 
UAW were competing with one 
another “in order to make the 
best record for organizing the au- 
tomotive trade.” 

Several dealers in Knoxville anc 


Parts Production 
Picture Confused; 
One Cut Restored 


DETROIT.—There was still a lot 
of confusion last week on allot- 
ment of material for replacement 
parts production by the National 
Production Authority. 

One large manufacturer, which 
had been cut by an average of 14 
percent more than other vehicle 
makers on its fourth-quarter re- 





quests, received restoration of the | 


cut with an explanation from NPA 
that there “must have been a cler- 
ical error.” 

Meantime, one other corporation 
had its material requests confirmed 
up to the 90 percent of third-quar- 
ter output, which is about normal 
for three divisions. But this same 
company got slightly over standard 
for one and drastic cuts under the 
standard for two other divisions. 

No explanation has been forth- 
coming as to why there should be 
such a variance in handling mate- 
rial requests for different divisions 
in the same corporation. 

Following the firm fourth-quarter 
allotments, however, some makers 
are getting letters from NPA ask- 
ing them to carefully review their 
uses of steel plate, indicating that 
plate and tube is still one of the 
critical materials from the steel 
production standpoint. 

High alloy steels are still in very 
short supply and, from all indica- 
tions, will remain so for some time. 
This means that’ transmission 
gears, rear axle gears and crank- 
shafts no doubt will continue to be, 
or will be placed, on a “car-down” 
basis as well as many of the “crash” 
front-end items, as far as dealer 
orders are concerned. 





St. Louis Dealers 


Polled on Show. 


ST. LOUIS. — Joseph A. 
Schlecht, secretary-manager of 
the Greater St. Louis Automo- 
tive Assn., Inc., is making a sur- 
vey of members of the organiza- 
tion to determine whether they 
will sponsor an automobile show 
for St. Louis. 

A plan to hold such a show 
last spring was abandoned when 
the Korean situation worsened. 
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Hartz Finishes 68,000-Mile Trip— - 





| 
| 


Drives 


| Bristol, Tenn., are being picketed, 
although no shop has been closed 
and all are doing business at least 
on a limited scale, TAA said. 


* * * 

” WISCONSIN, hit hard this past 

summer by dealership organizers, 
Ashland dealers were ordered by 
the NLRB to commence bargaining 
relations with the IAM. The NLRB 
overruled objections filed by three 
dealers and one independent garage 
to representation elections held 
among their employes July 18. 

Ashland concerns affected were 
Roffers Chevrolet Sales, Inc., Ash- 
land Motor Co., Melin Motor Co. 
and Ashland Body Works. 


The IAM suffered a setback at 
Scranton, Pa., however, when the 
NLRB ordered a decertification 
vote among employes of Sheeley 
Motor Sales Co. All service work- 
ers will vote for or against reten- 
tion as bargaining agent of IAM 
Lodge 128. 

Reflecting recent organizing con- 

(See LABOR, Page 57, Col. 2) 


fter Holiday Curtailment 


A 


RODUCTION of cars and trucks 

in U. S. plants last week rose 
sharply over that of the previous 
holiday-curtailed week, as the auto 
industry generally strived to build 
as close as to NPA-permitted levels 
as possible. 

Built in U. S. plants last week, 
according to Automotive News’ 
estimates, were 98,762 cars and 
28,921 trucks for a total of 127,- 
683 vehicles. All makers, with the 
exception of Reo which remained 
strikebound, took part in the ef- 
fort. In the same 1950 week, U. S. 
plants built 175,551 cars and 
trucks. 

Curtailed by Labor Day shut- 
downs, disputes over production 
schedules and material shortages, 
the previous week’s yield of 97,077 | 
vehicles was comprised of 75,751 
cars and 21,326 trucks. 

As a group, Kaiser-Frazer, Hud- 
son, Nash, Packard, Studebaker 
and Willys-Overland were more 
prominent in last week’s production 
performance than they have been 
in weeks. Meanwhile, having built 
slightly over-quota in July and Au- 
gust, Chrysler and General Motors 
settled for schedules slightly lower 
than they have been obtaining. 


x * * 

For Chrysler, GM and _ Ford,| 

schedule planning will be more 
difficult this month than at any 
time since the end of World War 
II. The problem is to keep workers 
going steadily without building too 
much over government-permitted 
levels, and at the same time with- 
out risking that they will end Sep- 
tember having built fewer cars than 
permitted. 





For example, GM plants would | 


end the third-quarter right on the 
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As 'Race of the Cen 





ry’ Started— 


Just before Jack Brause, 76 (left), driver of the 1913 Stanley Steamer, and Rube 
DeLlaunty, 70, driver of a 1911 Stoddard-Dayton (right), left Chicago Sept. 10 on the | rolled steel. 
first leg of a 1,000-mile race from Chicago to New York. The ‘‘race,"’ sponsored by 
the Chicago Museum of Science and Industry and Popular Mechanics magazine, revived 
an old controversy over the merits of the steam car versus the gasoline auto. A heavy|ised to make $8,000,000 available to 


rain marred start of the race (neither car 
lost a tire rim just outside Jackson, Mich., 


had windshield wipers), and the Stoddard 
which consumed several hours and forced 


the drivers to miss a special luncheon in Detroit Tuesday noon. 

Wednesday the two drivers, vying for a $500 prize, made the 170 miles between 
Detroit and Cleveland in about 12 hours. The S-D at that point was 32 minutes ahead | already existing between General 
of the Stanley in elapsed time from Chicago. At press time Thursday, the two cars| Motors and Jones & Laughlin Steel 


were nearing Buffalo. They were due in New York City Saturday or Sunday. 


beam if schedules obtained last 
week were continued in the remain- 
ing two weeks of the month. The 
same holds true for Ford. 
However, suppose, for example, 
that GM and Ford continue those 
schedules and on Sept. 26 labor 
trouble develops and _ neither 
maker is able to produce cars on 
the last two remaining regular 
workdays in September. 


That would mean that GM would 
lose—without any chance of mak- 
ing it up—the production of about 
17,300 cars. NPA will not permit 
any maker to carry allowable pro- 
duction over into another quarter 
after Oct. 1. On a similar basis, the 
loss for Ford would be about 8,200 


cars. 
x xcerr for possibly Studebaker 

and Nash, none of the other 
car makers in the industry has 
such a problem. K-F, Hudson, 
Packard and Willys have been 
building below allowable rates ever 
since June. 

On the basis of production 
rates in effect last week, here is 
how each maker is expected to 
make out on car production for 
the third-quarter of this year 
(estimated NPA-permitted quotas 
for each maker are bracketed) : 
The Big Three: Chrysler, 264,000 
(259,800); Ford, 260,000 (256,000) ; 


Goodyear Starts 
Ad Campaign on 
Road Inadequacy 


AKRON.—An institutional adver- 
| tising campaign on the “inadequacy 
of our national highways” has been 
launched by the Goodyear Tire & 
Rubber Co. 

The first ad in the series ran 
last week over the signature of 
P. W. Litchfield, Goodyear board 
chairman. It set the theme for the 
series by calling attention to the 
vital part played by highways in 
both defense and general progress. 

Copy pointed out that “without 
motor transportation the nation 
would stagnate. It has become the 
lifeblood of America’s economy. 
The highways are its arteries—and 
they are hardening fast.” 

Declaring that “the time has 


® ® * 









K. B. Elliott, Studebaker sales vice-president; Ned H. Dearborn, president of the 
National Safety Council, and M. R. Darlington jr., managing director of the Inter- 
Industry Highway Safety Committee, inspect a pylon on which are outlined the routes 
covered by Harry Hartz in his “landwriting’’ tours on behalf of traffic safety. The 
eccasion was a Chicago luncheon marking the formal conclusion of a 68,000-mile}be the spark for a spontaneous 


truck journey which began three years ago. Hartz, one-time national AAA titleholder|effort by all allied 


among speed specialists and now Studebaker safety expert, covered the entire distance 


in a half-ton truck. 


come when we must do something 
about better roads besides talk,” 
the ad points out that “the crux 
of the problem is not the number 
of cars or the size of trucks—it 
is too few modern roads.” 
Prepared by Kudner Agency, Inc., 
the series is scheduled for metro- 
politan newspapers, national mag- 
azines and trade papers. It is be- 
lieved the Goodyear campaign could 


correct the deteriorating highway 
situation. 







industries to} 





Auto Output Up Sharply 


|General Motors, 513,600 (496,200). 
Total Big Three: 1,037,600 (1,012,- 
200), or 25,400 over-quota, due to 


allowable carryover of material 
from second quarter. 
Independents: K-F, 13,500 (18,- 
| 600); Crosley, 900 (4,200); Hudson, 
|9,500 (35,400); Nash, 35,500 (39,- 
'600); Packard, 15,200 (25,800); 


| Studebaker, 54,000 (51,000); Willys, 
4,500 (12,000). Total independents: 
| 133,100 (186,600), or 53,500 below 


| quota. 
* * * 


| W/ssHour considering the hand- 
ful of units that may be turned 
| out in NPA’s third-quarter pro- 
gram by Checker Cab, the auto in- 


| dustry as a whole appears likely to | 


build 1,170,700 cars in the period, 
|or 28,300 less than it might have 
|if some of the smaller makers had 
obtained better production in July 
;and August. 
| And even predictions for 1,170,- 
|700 cars depend on those makers 
| maintaining present _ schedules 
through the rest of this month. 
| If they do so, September will 
| show that U. S. plants turned out 
372,000 cars during the 19 work- 
ing days available. That will be 
more than was looked for when 
the month started, but a far cry 
from the 609,763 cars built in U. 
S. plants in September, 1950. 
No matter what happens, Sep- 
|tember is certain to end on a sad 


note for the auto industry, general- | 


ly. Starting in October, most mak- 


ers will probably find that their | 


material procurement problems in 
(Continued on Page 56, Col. 1) 
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the journey cost its passengers an averag 





British automotive exhibit at Jordan Marsh's department store in Boston. 


New Steel Source 


Is Lined Up by 


_|Chrysler, Packard 


PITTSBURGH. — Chrysler and 
Packard have arranged for a new 
source of cold rolled steel over 
the next five years—Pittsburgh 
Steel Co. 

Cold rolled steel has been one of 
the biggest bottlenecks in the post- 
war production era, especially at 
Packard. 

Chrysler and Packard, it was 
learned last week, have agreed 
to make a loan of $10,000,000 
available to Pittsburgh Steel, if 
the company needs it, to com- 
plete installation of a cold rolled 
sheet mill at Allensport, Pa. 

In return, Pittsburgh is to ship 
|Chrysler and Packard 1,000,000 tons 
of steel over a five-year period. 
Pittsburgh is currently a supplier 
to both auto firms but not of cold 


A Chrysler spokesman confirmed 
last week that his firm has prom- 


the steel firm. A Packard spokes- 
man said his company would fur- 
nish the other $2,000,000, and that 
|the agreement was similar to pacts 


|Corp. and GM and Republic Steel 


-| Corp. 


“The steel deliveries resulting 
from this loan,” the Packard 
spokesman said, “would help 
maintain maximum production at 
Packard and have a stabilizing 
effect on work schedules.” 


Pittsburgh Steel is to ship 800,000 
tons of steel to Chrysler and 200,000 
tons to Packard over a five-year 
period. Under normal conditions, 
such deliveries would satisfy only 
a small part of each firm’s total 
steel requirements. 

The bulk of the shipments are 
to be products in cold rolled sheet. 

The cold rolled sheet mill at 
Allensport is an important part of 
a $56,000,000 expansion at Pitts- 
burgh Steel, now well under way. 
It is intended to establish the com- 
pany in the flat rolled products 
business. 

Under an agreement with Re- 
public Steel, GM put up $40,000,- 
000 to enable Republic to com- 
plete an expansion plan in the 
Cleveland area. 





Big Three to Provide 


Cars for Royalty 


MONTREAL.—A total of 60 
motor cars will be provided by 
the “Big Three” Canadian manu- 
facturing companies for the use 
of Princess Elizabeth and the 
Duke of Edinburgh during their 
| Visit to Canada in October. 
| Chrysler, Ford and General 
| Motors each will supply 20 of its 
latest models. Half of the 60 
cars are convertibles, the re- 
mainder limousines. They will be 
distributed across the country 
| so there will be six cars—one 
| convertible and one limousine 
from each manufacturer — in 
every city where their Royal 
Highnesses are to undertake 
drives. 
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Globe-Trotting in a Hillman— 

Baron Hans de Meiss-Teuffen is shown with the Hillman estate car, manufactured by 
Rootes Group of England, in which he made a 19,000-mile round-the-world journey 
with Helen Joy Lee, of Stonington, Conn. The car averaged 32 miles to the gallon and 


e of $3 a day apiece. The auto was in the 








































































(The opinions 


Pcie public relations are based 
upon good employe relations. 
This is particularly true with an 
automobile dealer. Good public re- 
lations are something that you have 
to deserve. They can’t be bought. 
The automobile dealership that is 
to grow and prosper, and the peo- 
ple who work for it to have secure 
jobs, must depend upon the inter- 


est and cooperation displayed by al 
members of the dealer’s staff. 

I think this thought was wel 
covered 


Plymouth), Utica, N. Y., 


employes: 
“It is an honor, a pleasure and 

a privilege to salute my fellow 
workers on this happy occasion— 
the celebration of our 37th busi- 
ness anniversary. I congratulate 
each of you, and want to express 
my deep appreciation for your 
cooperation throughout all these 
years, which has made this event 
possible. 

“TI welcome on behalf of the 
members of our organization our 
distinguished guests who have hon- 
ored us with their presence here 
tonight. I am sure it is fitting, 
also, for me to extend the greetings 
of all of us to our friends and cus- 


tomers who are absent. 
+ * * 


Meet Challenges 
“C’OME of you have been with us 
many, many years. All of you 
know about the continued growth 
of our institution. Since we started 
with humble beginnings 37 years 
ago, we have survived two world 
wars, a major depression and, now, 
for more than a year, find ourselves 
in another world crisis. 

“The uncertainties of world af- 
fairs, we are told, will last a long 
time. It is therefore fitting, I be- 
lieve, to point out the importance 
of the individual and the necessity 


Johnson, Halleck 
To Talk in N. J. 


NEWARK, N. J.—Rep. Charles 
A. Halleck, Indiana Republican, and 
Courtney Johnson, director of the 
NPA’s motor vehicle division, will 
be featured speakers at the con- 
vention of the New Jersey Automo- 
tive Trade Assn. 

The parley, to be held Sept. 27-28 
at the Hotel Traymore in Atlantic 
City, will be addressed by eight 
speakers, including in addition to 
Halleck and Johnson, the following: 

Dr. J. O. Christianson, of the Uni- 
versity of Minnesota; M. Robert 
Deo, NADA managing director; M. 
R. Darlington jr., managing direc- 
tor of the Inter-Industry Highway 
Safety Committee; James E. Fagan, 
NJATA counsel; Ray Chamberlain, 
NADA convention and exhibition 
manager, and William Mallon, for- 
mer NADA president. 
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Dealers tell me 


in an address recently 
made by David Geffen (DeSoto- 
on the 
occasion of a banquet celebrating 
his 37th business anniversary. I 
give it to you complete because I 
am sure it will serve as an inspi- 
ration both to dealers and their 


that such an 


other group of local people. 
occupation of each of us, individ- 


is no uncertainty, 


such as ours. 


Helps Themselves.’ So let’s all of 
us, as we sit here tonight, resolve 
to strive to improve ourselves to 
better serve others. Let’s all go for- 
ward together. Let’s do a good job 
in spite of the outside influences 
we may face in the future.” 





By John 0. Munn 












expressed herein are those of Columnist 


Munn and are not necessarily those of Automotive News). 
















































best and adapt ourselves to mee 
the new challenges that are pre 
sented every day. 

I don’t know who said it, and 
it must have been a long, long 
time ago, but in every age and 
generation, every year, even every 
day, that old familiar saying ‘The 
Lord Helps Them Who Helps 
Themselves’ is again revealed as 
one of the few everlasting truths. 


1 
1 


tion have not only the knowledge 


cumstances. 


ner feeling of satisfaction. 
* * * 









Time-Honored Truths 


help ourselves and obtain our 
own security most effectively by 
helping others. 

“This nation, while it contains 
only about one-sixth of the land 
area and one-sixth of the world’s 
population, far outstrips all other 
nations in productivity. To keep 
the nation strong, each individual 
is called upon to increase his per- 
sonal productivity. This nation, to 
keep and increase its productivity, 
is dependent upon efficient trans- 
portation. 

“So if we, as an organization, 
are to help ourselves by helping 
others it is because we accept the 
challenge to do a little bit better 
and do a little bit more; to be a 
little bit more friendly, a little 
more prompt, a little more effi- 
cient, so that we can do our part 
to keep Utica on wheels and its 
economy strong. 

“T am saying these things to you 
tonight because, perhaps due to un- 
certainties, a few may become dis- 
couraged. They may lose interest 
for a time in helping themselves by 
helping others, and forget these 
time-honored truths. 

“So tonight, as I stand in the 
presence of our staff, I feel that 
you are not only co-workers, but 
friends and neighbors. Folks tried 
and true; folks with energy to pur- 
sue; folks with vision of the fu- 
ture; folks with the desire to 


achieve; folks with courage. 
x * * 


Seek Higher Goals 


Te OUR progress, we may suffer 
inconvenience and be called 
upon to make sacrifices, but we 
will carry on. Then we will have 
a deeper satisfaction and a feeling 
of security. 

“But I am more convinced than 
ever of the importance of the role 
institution as ours 
will play in the future. We are a 
group of local people. We serve an- 
The 










































ually, is extremely essential. There 
whatsoever, in 
regard to the need for institutions 









“The most efficient of such 
groups will grow and prosper. We 
all owe it to ourselves, to each 
other and to our community to 
turn the spotlight of self-apprais- 
al on ourselves so that we may 
overcome any difficiency we may 
have, iron out any weak spots 
and go forward together, in spite 
of any condition we may face, to 
higher goals. 

“‘The Lord Helps Them Who 






























for each of us to strive to do our 


“The fact that we have survived 
all of these years our presence here 
tonight is more than mere evidence 
that the members of this organiza- 


but the appitude and attitude that 
will succeed under any set of cir- 


“Sometimes it is difficult for even 
sincere and well intended people to 
see clearly the course they must 
pursue to help themselves. Such a 
course at times of national upsets, 
and even in normal times, entails 
self-sacrifice, inconvenience and ef- 
fort without reward except the in- 


“TN BRIEF, we often find that we 

































in 


by Earle C. Dahlem, association 
president, said: 


by the officials of this, or any other 
automobile manufacturer, must in- 
evitably result in a determined and 
organized action on the part of 
dealer associations to protect the 
standards established and observed 
by the dealer members.” 
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N. H. Ambitious on Roads 


Dealer Outing Told of Weekly Contract Plan; 
Mass. Tag Dispute Is Discussed 


Chicago Club Honors 


Safety-Minded Dealers 


CHICAGO.— More than 280 
llinois and Indiana automobile 
dealers were guests of the Chi- 
cago Motor Club last week at a 
banquet of appreciation for 
their participation in 276 driver 
training programs during the 
1950-51 school year. 

The dealers were honored for 
furnishing cars used by high 
school students. During the past 
five years the number of pro- 
grams has grown from six to the 
present 276. Classroom and be- 
hind-the-wheel instruction was 
given to 22,500 students, bringing 
the total since the courses start- 
ed to 62,500. 
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By Guy Langley 
Staff Correspondent 


NEW CASTLE, N. H.—(UTPS)- 
Now that the legislature has ad- 
journed, the state highway depart- 
ment plans to award one major 
contract for highway construction 
every week “unless we are impeded 
by technicalities,” Commissioner 
Frank D. Merrill told members of 
the New Hampshire Automobile 
Dealers’ Assn. at their annual out- 
ing at Wentworth-by-the-Sea here. 

Merrill expressed the belief that 
the projects will result in more 
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Detroit. 






















LAKE GEORGE, N. Y.—Approxi- 
mately 600 persons were expected 
to attend the New York State Au- 
tomobile Dealers’ 28th annual con- 
vention which opened here yester- 
day (Sept. 16) and runs through 
tomorrow (Sept. 18). 

Principal speakers include 
Charles J. Farrington, assistant 
to the president of NADA; Dr. 
Kenneth McFarland, educational 
consultant to General Motors, and 
Thomas N. Boate, director of pub- 
lic safety of the accident preven- 
tion department of the Assn, of 
Casualty and Surety Companies. 


Those who will participate in the 
open-forum type of panel discus- 
sions on the second day of the con- 
vention are: James Lyons, regional 
director of OPS; Frank J. Muench, 
regional director of the wage and 



























Dealers’ Protest 
Brings Halt to 
Discount Ads 


SAN FRANCISCO.—Discount ad- 
vertising by a new franchised 
dealer here has been halted follow- 
ing a protest from the Motor Car 
Dealers Assn. of San Francisco. 


A resolution condemning the 
practices was adopted by associa- 
tion directors and sent to execu- 
tives of the Big-Three company. 

Since that time no further ads 
have appeared, it is reported. 

“Our concern is for all dealers 
everywhere,” said Amos T. Crowl, 
association manager, “and this 
points up the efficiency of united 
dealer action where some factories 
seem to lose interest in the welfare 
of not only their own dealers, but 
those handling other lines.” 

The new dealer, the fifth dealer 
handling this particular line in 
metropolitan San Francisco, opened 
a warehouse and launched an 


DeSoto Dealer Team Wins Legion 


One of the few Legion baseball teams not sponsored by Ford dealers is that of 
Marshall & Clampett, Los Angeles DeSoto-Plymouth dealer. It won the “Little World 
Series" in Detroit. The group is shown in front of the Tiger dugout at Briggs stadium, 
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Turnout of 600 Expected 
At N. Y. Dealer Parley 


hour division, U. S. Department of 
Labor; a member of the Stokes Tax 
Service; Thomas W. Ryan, New 
York State safety director; John 
W. Ryan, administrative supervisor 
of the state’s truck mileage tax 
bureau; William A. Hazell, state 
labor mediator, and representatives 
of the motor vehicle bureau, the 
state department of taxation and 
finance, the state unemployment in- 
surance division and the director 
of a private firm of pension plan 
consultants. 

The convention was to officially 
open Sunday evening (Sept. 16) 
with a reception to be followed by a 
“Round-Up Night” dance. 

Other highlights of the three-day 
meeting were to be a midnight 
weenie roast down on the lake 
front, an amateur show, a fashion 
show of women’s hats, cruises on 
Lake George, the awarding of more 
than $2,000 worth of door prizes, 
and a floor show by professional 
entertainers following the banquet 
on the final night of the conven- 
tion. 







people wanting to use New Hamp- 
shire’s highways and “enable you 


automobile dealers to sell more 
cars.” 
Another speaker, Motor Ve- 


hicle Commissioner Frederick N. 
Clarke, told of a controversy be- 
tween New Hampshire and the 
neighboring state of Massachu- 
setts over the use of temporary 
auto plates. He said another con- 
ference with the Massachusetts 
commissioner was expected to be 
held early in October. 


“We try to give full reciprocity to 
all states and do not want to see 
that reciprocity broken,” Clarke 
stated. 


At a banquet which climaxed the 
day’s program, the auto dealers 
heard an inspirational talk on sales 
methods by Ralph W. Carney, 
Wichita, Kans., vice-president of 
the Coleman Co., manufacturer of 
automobile accessories. 


John E. Graham, Claremont, 
president of the state auto dealers’ 
group, was toastmaster and an ad- 
dress of welcome was given by 
Mayor Richman S. Margeson, Ports- 
mouth. Greetings were also extend- 
ed by Col. Ralph W. Caswell, Do- 
ver, superintendent of New Hamp- 
shire state police, and J. Harrison 
Cavanaugh, Manchester, vice-presi- 
dent of the National Automobile 
Dealers’ Assn. 


In the afternoon, there was a 
golf tournament with Robert 
Beaupre, of Rochester, as com- 
mittee chairman. Francis Hebert, 
Lyndonville, Vt., won low net 
with 77-6-71 and Pete Gosselin, 
of Berlin, took the gross prize 
with 78. Other prize winners in- 
cluded Larry Whitten, Frank Wy- 
man, Gordon Moore and Frank 
Rogers. 

Outing features included a clam- 
bake and a sightseeing trip for the 
women along the New Hampshire 
Ocean boulevard, followed by tea 
upon their return to Wentworth- 
by-the-Sea. 

Ralph T. Wood, of Portsmouth, 
was chairman of the outing com- 
mittee, with Philip S. Dunlap, Con- 
cord, as program chairman; Walter 
Woodward, Laconia, registration 
chairman; Walter R. Harvey, Ports- 
mouth, chairman of the entertain- 
ment committee, and Robert R. 
Beaupre, Rochester, chairman of 
the golf and prizes committee. 


Manchester Dealers Put 


Cars in Local Exhibit 


MANCHESTER, N. H. — (UTPS) 
—An automobile show, in which all 
local dealers were invited to display 
new models, was a feature of the 
Junior Achievement Yankee Doodle 
Fair and Horse Show held here. 

The auto show was in charge of 
Clyde Garfield, owner of Clyde Gar- 
field, Inc. (Ford). 


On the House .. . 








advertising campaign which _ in- 
curred the wrath of auto dealers as 
well as the Better Business Bureau. 
One of the ads in question of- 
fered a $400 allowance “on any old 
car ..< Tow tia... 
The protest to the factory, signed 


“The execution of such policies 





Hats off to Chrysler Corp. for its courageous and prompt announce- 
ment of its new-car price hikes last week . . . Dealers are being asked 
to contact their senators and congressmen in the fight against the 
measure to repeal the Herlong (discount) amend- 
ment, now before Congress .. . With its predecessor 
association incorporated on Jan. 9, 1917, the Mon- 
tana Automobile Dealers Assn. will celebrate its 
35th anniversary this winter and is one of the oldest 
dealer groups in the nation, according to Manager 
John Jewell. 

Connecticut association has added a full-time 
attorney, Dick Meek, to its staff ... Paul Rowsey 
and Ernest Reed are given credit by the Okla- 
homa association for 100 percent membership in 
Muskogee county ... Meanwhile, the drive for 
dealer members goes on spiritedly all over the 
country. Minnesota association announces 20 addi- 





Wemhoft 


tional members, while Iowa is putting on the heat to sign up 600 


non-members ... Toledo (O.) association has skedded annual dinner 
meeting for Sept. 26 ... Cincinnati dealers are being asked to take 
part in that city’s annual Business-Industry-Education Day, Oct. 17. 


Attended a unique luncheon in Detroit last week; everyone was 
present EXCEPT the guests of honor—Jack Brause, 76, and Rube 
DeLaunty, 70, drivers of a 1913 Stanley Steamer and a 1911 Stoddard 
Dayton, respectively, who were enroute on a 1,000-mile race from Chi- 
cago to New York. Seems the gas buggy got one of its tire tubes 
pinched and had to return to Jackson, Mich., for repairs. The steamer 
waited for its competitor for some time; finally took off for Detroit 
several hours late—and missed the Detroit luncheon. Anyway, Detroit 
Times Auto Editor Si Freeman picked up the check (also unique) for 
about 25 newsmen. But only for a short time, until the sponsoring 
Popular Mechanics crowd arrived. 

—Prre Wemuorr, Editor, 
Automotive News. 
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OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
the dealer on every used vehicle accepted in partial payment for a new 
car or truck. §3. Every dollar of gasoline tax collected Py state or federal 
governments applied to the building and maintenance of highways. §4. The 
elimination of government and bureaucratic controls over this industry. 
15. A return to the precepts of independence and the rewards of applied 
energy and ability, which made America and gave more or her citizens 
more of the better things of life than anywhere else in the world. 
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Keep Parts in Balance 


_— can do a lot to help keep the supply of replace- 
ment parts balanced in the field. There is always the 
temptation, when an item seems likely to become in short 
supply, to stock up on it. The idea is to make a killing when 
the item actually does become short. 

However, most dealers recognize that they will fare best 
under a system of fair, balanced distribution. Shortages will 
hurt car owners, the country, fellow dealers and eventually 
even dealers who overstock. Illwill takes its toll on the 
whole trade when car owners suffer unduly. 

In the long run, the best policy for dealers is to order only 
to fill in their stocks. 

Heavy ordering on items that threaten to become short 
will result only in those items being placed in the ‘“vehicle- 
down” classification. 


Salute 


ONGRATULATIONS and best wishes to the men who 
have moved up recently to higher responsibility in the 

auto industry: 

Howard P. Grove, now sales vice-president at Willys- 
Overland, and Gerry E. Lyons, new sales manager. 

William C. Newberg, new president of Dodge. 

Edward C. Quinn, new vice-president and general man- 
ager of Chrysler division. 

Ernest C. Dock, new general sales manager of Dodge. 

Louis J. Purdy, vice-president and general manager of 
trucks for Dodge. 


* cd 


... and Arithmetic 


ee increases on new cars are causing a good deal of 
public comment as to whether the move is wise or not. 

But the increases reflect the hard facts of life. The cost 
of material and labor that go into an automobile have gone 
up. And volume of production is going down, with resulting 
additional unit costs. 

In consequence, there isn’t room for debate about prices. 
They have to go up, too. 


® 


A better subject for argument are the discriminatory 
taxes which make car prices seem high. 
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Auto 
Forum 


Eprror’s Note: Following is one 
of a series of articles written 
especially for Automotive News 
by managers of the various state 
auto dealers associations: 


By Ella W. Ford 


Exec. Secy., 8. C. Dealers Assn 


Foe the past 15 years I have 
known a man—not just an or- 
dinary, workaday man who labors 
for a living—but a man who has 
been subjected to strong public 
criticism and ac- 
cusation and has 
even, at times, 
found his busi- 
ness at a near- 
ebb because of 
governmental re- 
strictions. 
- This gentleman 
’ I know so well is 
a husband and a 
% . , aoe r. 
- — good family man, 
aan W. Were and has been 
throughout the years. Even when 
we first met, in the midst of a 
great depression, and when his 
business was new and foreign to 
him, he was always a sound busi- 
ness man and a genuine friend. 


Those early days were not al- 
ways pleasant, either for him or 
for me. His office was little more 
than a lean-to, his desk was a 
packing box, and his “swivel- 
chair” was an inverted nail-keg. 

But his business tactics were al- 

ways above reproach, and this ver- 
satile jack-of-all-trades saw to it 
that the growth of his shop para- 
lelled that of the community in 
which he worked; spent his earn- 
ings, invested his surplus, went tc 
church, and sent his children to 
school. 


wm 
Sy 


| 








“0b 


* 


HE IS an active supporter, finan- 
cially and otherwise, of com- 
petitive sports in his town, and his 
enjoyment of good sportsmanship 
is reflected in his business. This 
friend of mine has always been 
active in civic matters, too; he’s 
on the board of directors of a local 
civic club, and he urges his co- 
workers to be “joiners,” too. More 
often than not, he is selected to 
serve as a chairman of his com- 
munity welfare campaigns. 


Once in a while, when his club 
gives a charity minstrel, he’ll par- 
ticipate. And he’s always among 
the first to open his checkbook 
when an appeal for a worthy cause 
comes along. He’s active in the 
chamber of commerce, the mer- 
chant’s association, and in com- 
munity theater and opera activities. 


He participated individually in 
the armed services, while his 
well-trained staff turned the busi- 
ness efforts to home-front needs. 
His Congress recognized this co- 
operation, and cited him and his 
industry for an enviable war and 
defense record, 

This man is respected in his com- 
munity for his pioneering spirit, 
indicated by his being among the 
first to supply his employes with a 
modern, up-to-date plant in which 
to work—a valuable and attractive 

addition to the real estate of his 
town. 

As his children grew, he became 
active in Boy Scout affairs, while 
his wife spent an evening each 
week with her Campfire Girl troop. 

* af *~ 
HE RAN for city council, and 
completed a _ successful term 
of office. He served as a state legis- 
lator. Still active in politics, he 
frequently engages in political 
(See FORUM, Page 48, Col. 3) 


* * 
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THE TIMES 


— Letterbox 


used, if you so request. 


Helping Others 

Just got back from my vacation 
and the mail seemed to be a foot 
high on my desk. Most of it was 
from automobile dealers inquiring 
about the profit sharing plan that 
they read in your paper. 

Several other letters were from 
different industries and business 
houses that already belong to the 
Council of Profit Sharing Indus- 
tries. 

I can’t tell you how much I ap- 
preciate your printing my message, 
but I can tell you that you have 
done a great deal to help maintain 
our free enterprise system, because 
the profit sharing plan is the solu- 
tion to employer-employe relations. 

Thank you so much for helping 
me to help my fellow man.—P. W. 
Hat.t, Hall Motors (DeSoto-Plym- 
outh), Riverside, Calif. 


* A > 


Estate Planning 

In the Aug. 27 Automotive News 
appears an article by John O. 
Munn, “Dealers Tell Me.” It is one 
of the finest articles I have ever 
read on the value of estate plan- 
ning, and I congratulate your splen- 


10 Years Ago... 


The Big Story 


OPM has appointed Leon Henderson as czar over automobile and 
other civilian goods production, and the industry awaited apprehen- 
sively for measures to be introduced by him. Henderson has long been 
known as an advocate of drastic car output curtailment ... Ford 
announced plans to continue aircraft production after the war, and 
Said that the company is expanding the development of its own air- 
craft engines ... Rumors of a GM contract to make tanks are heard. 
Although no contract has yet been signed, GM Vice-President O. E. 
Hunt told the press last week that production plans are already 
being made. 

—From the files of Automotive News 
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‘Dealer Is Grateful .... . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed, No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 
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did newspaper on publishing it and 
Mr. Munn on writing.such a worth- 
while discussion. 

For many years, I have been an 
active participant and a student in 
the estate planning field and have 
six men in the trust department 
who do nothing but work among 
our customers on estate planning 
presentations. This gives you some 
idea of my interest in the subject 
and the firm conviction that we 
owe this service to our customers. 
—JoHN N. Apbams, vice-president 
and trust officer, the First National 
Bank, Portland, Ore. 


* * * 


Accessory Loading 

There seems to be a tendency here 
in our part of the country to pur- 
chase cars without accessories. 

Buyers everywhere are telling us 
they are in the driver’s seat now 
and they will take what they want. 
Can you tell me how other parts of 
the country are fareing? 

Some factories cannot resign to 
the fact that buyers are demanding 
cars without being loaded.—East- 
ERN DEALER. 

Epiror’s Note: A _ nationwide 
survey on the subject appeared in 


our Sept. 10 issue (page one). 
. + * 


Arm Rests 

Can you please advise the name 
of the firm from which we may ob- 
tain a portable arm rest for the 
front seat.—S. G. Becrarr (Pack- 
ard), Newton, Kans. 

Eprror’s Note: Here are three 
firms which make portable arm 
rests: R. W. Shreiner Sales Co., 
Harrisburg, Pa.; Micron Machine 
Corp., 29 Jumel Place, New York, 
and Morton Specialties Co., Nor- 
walk, O. 












Oldsmobile’s “Rocket” 


was launched just 


three years ago! 
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N BIRTHDAY | 


“Rocket Anniversary!” Three years ago Oldsmobile introduced the most famous 


engine of modern times—the high-compression “Rocket”! 


Powerful proof of the success of the “Rocket” can be measured in sales! 


Over three-quarters of a million owners are now driving “Rocket” Engine cars... 


are now thrilling to the added performance, economy, and smoothness 


of this great engine! As the “Rocket” celebrates its third birthday, 


Oldsmobile dealers everywhere are celebrating the skyrocketing 


public enthusiasm for “Rocket” Engine Oldsmobiles. 


They all know that it’s smarter than ever to be with Olds! 


1948—Oldsmobile engineers unveil the 
first of the high-compression engines of 
the future—the “Rocket”! First “Rocket” 
Oldsmobiles are introduced to the public. 


1949—"Rocket” Engine offered at a new 
low price in sensational new Oldsmobile 
88"! “Rocket” Engine ‘88” is selected 
as Official pace car for Indianapolis Memo- 
rial Day Race! 


Look at the record and see why 
$O many are sold 


on the “Rocket’’! 


1950—Publicenthusiasm for the “Rocket” 
continues to soar as Oldsmobile concen- 
trates solely on “Rocket” Engines. Over 
half-a-million “Rocket” Oldsmobiles now 
on the road. 


1951—All-time great new Super “88” 
Oldsmobile introduced. Outstanding new 
improvements in the 1951 “Rocket” give 
Oldsmobile dealers the greatest sales 
story they’ve ever told. 


Product of General Motors 


voce OLDOMOBILE 


5 
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Map Course for DeSoto Dealer-Factory Council— 

The DeSoto dealer committee that approved a national DeSoto-Plymouth factory-dealer conference is shown in session at its 
Detroit meeting. A subcommittee recommended an organization plan that has been accepted by the whole committee and by 
DeSoto factory management. Left to right on the platform are J, B. Wagstaff, DeSoto sales vice-president, and Charles c. 
Freed (DeSoto), head of the NADA Public Affairs committee, Salt Lake City. Dealers attending the meeting were: H. J. Slawik, 
Minneapolis; Eldrige Reams, Richmond, Va.; Morris Goldman, New Haven, Conn.; E. F. Hoffman, Corpus Christi, Tex.; Nelson K. 
Mintz, Great Kills, N. Y; Glenn Huff, Shreveport, La.; Jack Rose, Detroit; H. D. Van Houten, Danbury, Conn.; R. L. Parnell, Nash- 
ville; A. A. Peterson, St. Petersburg, Fla.; Arnold Reading, Tocoma, Wash.; H. B. Leeman, Denver; Tom Taylor, Greenwood, S. C.; 
Scotty G. Harris, Ventura, Calif.; E. L. Fretwell, Oklahoma City; J. E. Wolfington, Philadelphia; J. A. Meador, Roanoke, Va. 

Anthony Metzner, Albany; T. F. Mastin, Fort Worth, Tex.; George Weber jr., St. Louis; J. W. Rose, Lynn, Mass.; Charles C. 
Freed, Salt Lake City, committee chairman; H. W. Miller, Mankato, Minn.; L. V. Eichorst, Champaign, Ill.; V. M. Ball, Elkhart, 
Ind.; E. L. Benning, Kenosha, Wis.; Louis S. Snyder, Harrisburg, Pa.; O. E. Salisbury, Elgin, Ill.; Robert A. Waters sr., San Francisco, 
and A. R. Jones, Indianapolis. Also present from the factory were A. B. Nielsen, eastern sales manager; R. M. Rowland, western 
sales manager; Paul Herpolsheimer jr., national field supervisor, and E. H. Hancock, director of regions. 


* * 


DeSoto Dealer Council Formed 


DETROIT. — The organization 
‘plan of a national DeSoto factory- 
dealer conference has been ap- 
proved by a DeSoto dealer comit- 
tee and the factory management 
and is now in effect, it was an- 


nounced last week by J. B. Wag- 
staff, sales vice-president. 
Details of the plan will be sent 


shortly to DeSoto’s more than 3,200 
dealers. 

“The plan was developed by a 
dealer committee after nine months 
of careful study and was accepted 
enthusiastically by the factory 
management,” Wagstaff said. 

“We believe that the best plan 
possible was worked out by the 





Used-Car Bulletin from Detroit... 





Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 


Sept. 12 
(Bidding brisk, but there were too 
many rough cars. Sold 58 units out 
of 97 offerings.) 
BUICK—’'50 Super 2-dr., $1,330*; Rivi- 


era 4-dr., $1.715*. ‘49 Super 4-dr., 
$1,625°, $1,305. ‘48 Super 4-dr., $1,- 
080; 2-dr., $1,060. 


CADILLAC — '49 (62) 4-dr., $2,160*; 
(61) 4-dr., $1,670°*. 

CHEVROLET — ‘51 FL Deluxe 2-dr., 
$1,750*. ‘50 SL Special club coupe, 
$1,215; conv., $1,635. ‘'42 business 
coupe, $395. ‘41 business coupe, $240. 

DODGE—’'50 %-ton pickup, $780. ‘49 
Coronet 4-dr., $1,100. 


FORD—'51 Deluxe (6) 2-dr., $1,470; 
Deluxe (8) 4-dr., $1,670*; Custom (8) 
4-dr., $1,900*; conv., $1,825*. ‘50 
Custom (8) 4-dr., $1,355. ‘49 Custom 
(8) 2-dr., $1,160; Deluxe (8) 2-dr., 
$935. ‘48 SD (8) 4-dr., $740. 


HUDSON—’'48 Super (6) 2-dr., $775. 
‘47 2-dr., $425. '46 4-dr., $330; 2-dr., 
$340. 

MERCURY—'51 club coupe, $1,895. ‘50 
4-dr., $1,380. °49 conv., $1,130; 4-dr., 
$1,080. °'48 station wagon, $745. ‘47 
club coupe, $710, $700. 

NASH—'51 Rambler station wagon, $1,- 
585. "48 (600) club coupe, $505; 
4-dr., $585. 

OLDSMOBILE—'46 
(66) 2-dr., $550*. 

PLYMOUTH —’51 Cambridge 4-dr., $1,- 
720. ‘48 SD 4-dr., $835, $800. ‘47 
SD club coupe, $720. 

PONTIAC—’'49 SL (8) 2-dr., 
'48 (8) conv., $1,005*. 

STUDEBAKER —- ‘47 Champion 4-dr., 
$700. 


(76) 4-dr., $630*; 


$1,180". 


Sept. 5 
(Bidding very sharp. Sold 58 units 
out of 76 offerings.) 


BUICK—'51 Super Riviera 4-dr., $2,- 
360*. °'49 Super conv., $1,300; 2-dr., 
$1,250*. ‘48 Super 4-dr., $1,050. ‘47 
Special 4-dr., $765. 

CADILLAC — ‘50 (62) 4-dr., $3,170*, 
$3,160*. 

CHEVROLET — '50 SL Deluxe 4-dr., 
$1,305; 2-dr., $1,250; conv., $1,345. 


'49 FL Deluxe 4-dr., $1,045; SL Spe- 
cial club coupe, $970. 

CHRYSLER — '51 Imperial 4-dr., $2,- 
855*. ‘'50 NY 4-dr., $1,660. ‘47 
Windsor club coupe, $795. 

DeSOTO—’'48 Custom club coupe, $920. 

DODGE—'49 %-ton pickup, $625. ‘47 
Custom 4-dr., $835. 


FORD — '51 Deluxe (8) 2-dr., $1,390. 
"50 Deluxe (8) 2-dr., $1,050. ‘49 
Custom (8) 2-dr., $1,060, $1,055; 


4-dr., $1,040; Custom (6) 4-dr., $900. 
HUDSON—'50 Super (6) 4-dr., $1,075. 
‘48 Commodore (6) 4-dr., $755. 
KAISER—’51 Henry J 2-dr., $1,095. '49 
Special 4-dr., $710. 

LINCOLN—'49 club coupe, $1,075*. 
MERCURY—'48 club coupe, $875. ‘47 
4-dr., $790. ‘46 club coupe, $760. 
NASH 


"48 (600) 4-dr., $680. 


OLDSMOBILE—'50 (88) 2-dr., $1,310*. 
‘49 (76) club coupe, $1,265*; (88) 
4-dr., $1,340°*. 


PLYMOUTH—’51 Cambridge 4-dr., $1,- 
690; club coupe, $1,650. 

PONTIAC—’50 Chieftain (8) 4-dr., $1,- 
512. ‘41 2-dr., $250. 

STUDEBAKER—'47 Champion business 
coupe, $600*. 


*Indicates automatic transmission or overdrive 


Other Auction reports are on Pages 50, 51, 54 








Hudson Hornets Win— 


Herb Thomas, of Olivia, N. C., drove 
his 1951 Hudson Hornet to victory in the 
500-mile Labor Day stock car race at Dar- 
lington, S. C., in the record-breaking time 
of 6 hours, 30 minutes, .05 seconds. An- 
other Hornet driven by Jesse Taylor, Ma- 
con, Ga., placed second. 


©) Outside Hiring 


Seen for K-F 
In November 


WILLOW RUN. — Kaiser-Frazer 
has recalled virtually all employes 
idled early this year when a portion 
of the plant here was converted to 
permit dual aircraft and automo- 
tive production. 

This was revealed Thursday by 
W. W. Monahan, industrial rela- 
tions vice-president, who said that 
the K-F seniority and probationary 
employe recall lists will be ex- 
hausted soon and that outside hir- 
ing may be necessary by late 
November. 

Monahan said that of the 5,000 
idled K-F employes, only 800 em- 
ployes remain on seniority list. He 
estimated that recalling of proba- 
tionary employes will start next 
month. 

Total employment, now about 11,- 
000, is expected to be near the 
20,000 mark when the aircraft pro- 
gtam reaches its peak—probably 
next summer. 


committee and we know that the 
fine relationship already existing 
between factory and dealers will 
become even better as the plan 
begins to operate.” 

Discussion of a _ factory-dealer 
conference began last November 
when the DeSoto factory called 40 
representative dealers to a meeting 
in Detroit. The dealers elected a 
nine-man subcommittee to devise 
an organizational plan and it was 
this plan that was adopted. 

The plan calls for the participa- 
tion of every DeSoto-Plymouth 
dealer in a series of meetings at 
which matters of interest to them 
and the factory will be discussed. 


New Texas Law 
Interpreted by 


Used-Car Group 


AUSTIN, Tex.—The Texas Used 
Car Dealers Assn. has sent out a 
bulletin to its members advising 
them on provisions of the new 
Texas motor vehicle tax bill. 

When an “even exchange” is 
made, Texas used-car dealers are 
advised, each of the two parties 
to the transaction must pay a tax 
of $5. Dealers are not exempted. 

When a person makes a “gift” of 
a motor vehicle, the donee must 
pay a fee of $10. The bulletin notes 
that dealers seldom, if ever, make 
gifts of motor vehicles so “they will 
not be interested in this provision.” 

The bill sets up a use tax. Texas, 
it is noted, has never had such a 
tax before. This tax will apply to 
motor vehicles purchased at “retail 
sale” outside the state and brought 
into Texas for use upon its high- 
ways by a resident of the state. 
This tax is 1.1 percent of the retail 
sales price. 

When a person makes initial ap- 
plication for a title in Texas he 
will be required to pay a use tax 
of $15. However, a person is not 
liable to pay this tax if it has been 
imposed under some other provision 
of the act and has been paid. 

Dealers will now be required to 
sign an affidavit setting forth the 
value of a retail sale. Previously, 
only buyers were required to file 
such information. 


Dodge Dealer 


Council Meets 


DETROIT. — The national Dodge 
Dealers Advisory Conference will 
hold its fall semi-annual meeting 
in the Statler hotel in Detroit on 
Sept. 18-19 to present suggestions 
made by more than 4,000 Dodge 
dealers in 21 regional conferences. 

Presiding at the meeting will be 
C. M. Bishop, of Bishop, McCormick 
& Bishop, New York, national 
chairman of the council. He will 
be assisted by L. J. Ouellette, direc- 
tor of the conference. E. C. Dock, 
new general sales manager of 
Dodge, will address the conference 
on the opening day. 





Herlong Move U 


to House... 





Capehart Hearings 
Open in Senate 


WASHINGTON. — Examination 
and consideration of President Tru- 
man’s recent charges against the 
so-called Capehart cost-plus amend- 
ment to the Defense Production 
Act, of 1950 was initiated here last 
Thursday before the Senate Bank- 
ing committee. 

Interest was centered on a sub- 
stitute pricing provision offered by 
Sen. Maybank in behalf of the 
administration, 

The Capehart amendment was 
one of two 1951 provisions of inter- 
est to the automotive industry and 
trade that the President described 
as “terrible.” 

The other was the Herlong 
amendment, designed to provide 
that wholesalers and retailers be 
allowed their customary percentage 
markup in prices. Senate hearings 
will not deal with the latter. 

Since the Herlong provision 
originated in the House, Senators 
were of the opinion that any 
move for repeal should start 
there. 

Back in session only last Wednes- 
day after a three-weeks’ recess, the 
House had other more important 
matters before it, and with its 
Banking and Currency committee 
not scheduled to meet before Sept. 
18, any Herlong action cannot be 
expected immediately, if at all. 


Meanwhile, retail organiations 
the nation over, including NADA, 
will be utilizing all their strength 
to combat any attempt to displace 
the Herlong provision, which they 
consider essential to their business 
life. 

While the Senate committee will 
not hold hearings on the Herlong 
amendment, leaving such action to 
the House, Sen. Maybank com- 
mented that it would be possible to 
propose revision or repeal of it 
from the Senate floor when the 
other target amendments are called 
up. 

The Democratic majority of 
the Senate committee agreed to 
conduct hearings only upon the 

understanding that they would 
run no more than five days and 
that a vote on the proposed 
change in the controls law be 
taken on Sept. 20. 

Whatever the decision of the 
committee, a report, favorable or 
unfavorable, will go to the Senate 
floor, it was promised by Sen. May- 
bank, chairman of the Banking 
committee. 

In his message to Congress on 
Aug. 23, the President centered his 
heaviest fire on “the terrible Cape- 
hart amendment.” He called the 
Herlong amendment an invitation 
to 2,000,000 distributors throughout 
the country “to become commission 
salesmen for inflation.” 

Sen. Maybank asked the ad- 
ministration to provide a pro- 





Award for Miss America— 


Colleen Kay Hutchins, Miss America of 
1952, is shown receiving the 1951 Nash 
Ambassador she won at Atlantic City along 
with her title. E. M. Christie, of Nash 
made the presentation. The blue-eyed 
blond beauty from Salt Lake City was 
crowned queen after competing with 51 
state and territorial contestants in talent, 
evening gown and bathing suit. Nash is 
one of the pageant's sponsors. 


posal that would represent the 
intent of Congress at the time 
the Defense Act was passed and 
said that he would offer it as a 
substitute. That was done. 

Three major and several minor 
changes in the present law would 
be effected by adoption of the 
Maybank substitute. For example: 

1. Individual price increase ap- 
peals under the cost-plus formula 
of the original Capehart amend- 
ment would be ruled out, OPS 
would satisfy the law, if rewritten 
by the Maybank proposal, by issu- 
ing ceiling prices that generally 
met the formula in the Capehart 
amendment. 

2. The President, through OPS, 
would determine a “reasonable al- 
lowance” for changes in all indirect 
costs such as indirect labor and 
factory overhead, selling, advertis- 
ing and other expense. 

This second change would mean 
that individual manufacturers 
probably would not have to make 
the individual cost allocation to 
each of their products, as now 
required by the Capehart amend- 
ment. 

3. The Maybank amendment does 
not apply to the individual products 
of each individual manufacturer. 
Instead, it refers to the “sales of 
manufacturers or processors of any 
materials.” 

Other and comparatively lesser 
changes are: 

1. The Maybank amendment 
would apply only to manufacturers 
and processors. Importers and serv- 
ice establishments, for instance, 
could not price under it. 

2. The new proposal calls for a 
“level of prices” rather than a price 
as of a specific date. This change 
was put in because of difficulties 
in determining an exact price as of 
any specific date for a great many 
commodities. 

3. The Maybank amendment 
also provides for a “level” of 
prices during the Jan. 25 to Feb. 
24 base period rather than a 
price as of a single date. 

Sen. Maybank predicted that the 
committee will approve the substi- 
tute amendment when the matter 
comes to a vote, 

The hearings are being conducted 
by a subcommittee under the chair- 
manship of Sen. Willis Robertson, 
Virginia Democrat. 


Safety Groups 
Warned to Drop 
Jealousy Feuds 


CHICAGO. — Safety groups will 
accomplish more than at present 
if they “omit the envies and jeal- 
ousies” now existing among them, 
replace these elements with greater 


cooperation and stop’ worrying 
about who gets the credit for 
progress. 


So stated Ned H. Dearborn, 
president of the National Safety 
Council, in addressing a meeting 
at the Sheraton hotel here where 
the Studebaker Corp. honored 
former race driver Harry Hartz 
upon completion of a 68,000-mile 
trip in a _ half-ton Studebaker 
truck on behalf of safe motoring 
practices. 


Toastmaster at the meeting was 
K. M. Elliott, vice-president of 
Studebaker in charge of sales, who 
told the objectives of the Hartz 
project. He also introduced Dear- 
born and M. R. Darlington jr., man- 
aging director of the Inter-Industry 
Highway Safety committee, both of 
whom lauded Studebaker for the 
results achieved. Hartz was _ the 
other principal speaker. 

“Hit-or-miss methods must be 
replaced by consistent, well- 

planned procedures along lines of 
driver training, education, en- 
forcement and traffic engineer- 
ing,” Darlington asserted. 


“We must face the fact that 
nearly one out of every four driv- 
ers is involved in accidents anc 
that we are today nine years ahead 
of a forecast that by 1950 there 
will be 50,000,000 motor vehicles on 
the road.” 





» 
q 


s 


1'<e2oo8 = 


ts 


of 
ny 


nt 
rs 


ce 
ge 
es 
of 
ny 


't 
if 


he 
ti- 
er 


ed 
ir- 
yn, 


ill 
nt 
i]- 


er 
ng 
or 


Ooms se 


w= OWN 


of 
1¢ 


n- 
ry 
oO! 


1€ 


at 


10 
LC 
re 

on 


Y 
= 


AUTOMOTIVE NEWS, SEPTEMBER 17, 1951 __ 





4 rays a . 
, > cage by , were ~*. 
“lg ~>  * ‘ ~~ . 
Se Ra ne 
ee aes " 
‘ ~ > A es 





tis ling Beauty of 


TRADE MARK REG. U.S, PAT. OFF 


elevates your Customer Labor Sales to your 
third largest source of Service Revenue. 


Climb with fo an enduring peak of PROFITS. 


FREEMAN & FREEMAN, Inc., Denver, Colorado 
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Association Turns to Factories .. . 








Va. New-Car Rule Scuttled 


RICHMOND, Va. — Jolted by a 
state supreme court decision up- 
holding the right of non-franchised 
dealers to sell new cars, the Auto- 
motive Trade Assn. of Virginia 
called last week for factory policy 
reforms “to protect the invested 
capital of their dealers.” 


Invalidated by the Virginia su- 
preme court of appeals was one of 
the basic clauses of the _ state’s 
newly-amended dealer licensing 
law. This provision forbade the 
state from issuing new-car selling 
licenses to non-franchised dealers. 

The court rvied, however, that 
to receive new-car licenses, used- 
car operators must remain in 


compliance with other provisions 
of the law. 

Although sharply critical of some 
of these other provisions, the high 
tribunal ruled unconstitutional only 


the franchise requirements 
new-car retailing. 


A bulletin of the Virginia asso- 
ciation termed it “ironical” that an 
Iowa district court within the past 
month upheld as constitutional an 
identical requirement in that state’s 
dealer licensing act. No appeal to 
was 
planned at the time of the district 


the Iowa supreme. court 
judge’s ruling. 

The Virginia court held that 
the franchise rule violated the 
special-privilege prohibition of 
the state constitution. 


The high court’s decision came as 


for 












an opinion that gave strong ap- 
proval to the lower court’s rea- 
soning that the law governing 
such matters was invalid. 

Justice Miller strongly attacked 
the law’s definition of a new car 
as one which had been titled for 
not more than 30 days and driven 
not more than 500 miles. 

The opinion said that such inter- 
pretation was beyond the power of 
the legislature, since it could just 
as easily establish specifications de- 
fining a new car as one titled less 
than 90 days and driven less than 
4,000 miles. 
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Chrysler Marks Output Milestone— 









Centre Motor Co., although it 
does not hold a new-car franchise, 
has for some years been selling new 


a result of an appeal by Motor 
Vehicle Commissioner C. J. Joyner 
of a lower court edict that Centre 


Motor Co., of Norfolk, was entitled|cars obtained from overstocked 
to a license to sell new automobiles. | dealers. 
Joyner had refused to issue the According to trial evidence 


about 80 percent of the cars sold 
by Centre Motor measure up to 


license. 
Justice Willis D. Miller wrote 





Production of the 50,000th Chrysler equipped with the 180-horsepower V-8 Fire- 
Power engine was announced last week by David A. Wallace, president of Chrysler 
division (left). Joseph A. O'Malley, sales vice-president is on the right. With 8,969 
eights shipped to dealers, August exceeded by 63.6 percent the highest month of 
1950 (October) and exceeded the previous alltime high established in June, 1951. 
Wallace said that there were 25,000 unfilled orders for cars equipped with the 
FirePower V-8 engine on the books of dealers and that sales were equal to production. 
Shipments of Chryslers equipped with the new engine began in January but did not 
attain a large flow until May owing to delays in obtaining production machinery, the 








Doss Opens Nash Sales Program— 


H. C. Doss (on stage), sales vice-president is shown opening the first session of 
Nash's new retail sales training program in Detroit. Newly appointed zone sales train- 
ing representatives are spending two weeks at study in Detroit, Kenosha and Milwaukee 
plants. They will present the program to Nash dealer sales personnel throughout the 


country. 


Sales T, raining Program 
Inaugurated by Nash 


DETROIT. — Nash Motors has 
launched a nationwide retail sales 
training program designed to help 
dealers better organize and train 
their retail salesmen, according to 
H. C. Doss, sales vice-president. 

Twenty-five newly appointed 
sales training representatives from 
Nash zones throughout this country 
and Canada now are attending an 
intensive two-week training course 
in Detroit, Kenosha and Milwau- 
kee. They are preparing to take 
the training program directly to 

dealer sales personnel. 

“We plan first to give every 
Nash retail salesman a funda- 
mental knowledge of our prod- 
ucts,” Doss said. “The new Nash 
sales training program will be a 
continuing operation, with addi- 
tional phases of automotive sales- 
manship to be added after the 
first course in product knowledge 
has been completed.” 

The program, developed under 
N. F. Lawler, director of advertis- 


NUCDA Prepares 
For 500 at 5th 
Annual Parley 


TAMPA, Fla.—About 500 dealers 
are expected to attend the fifth an- 
nual convention of the National 
Used Car Dealers Assn. here Nov. 
27-29. Headquarters will be Hotel 
Tampa Terrace. 

“Reservation requests have al- 
ready started coming in, with in- 
dications that some dealers will 
hook up the parley with an ear- 
lier-than-usual vacation,” Homer 
F. Herndon, convention chariman, 
said last week. 

He said the Palm Room of the 
Tampa Terrace, where the main 
sessions of the convention will be 
held, will accommodate 500 people, 
“and we expect to fill it.” 

On the entertainment side, Hern- 
don said, will be a night at the 
races at a Tampa dog-racing track. 
In addition, tours are being ar- 


ranged to provide dealers the op- 
portunity of getting acquainted 
with Florida’s Gulf Coast attrac- 
tions. 


ing and sales promotion, will be 
headed by H. E. Cardoze jr., Nash 
sales training manager. 

Lawler, Cardoze, and associates 
are conducting a week of classroom 
work for the sales representatives 
at Detroit. This will be followed by 
a second week of product study at 
Nash plants, laboratories and test 
track operations at Kenosha and 
Milwaukee. 

Lawler said that the Nash re- 
tail sales training program is the 
most complete in Nash history, 
and “one of the most comprehen- 
sive in the automobile industry.” 

He said that in the field all Nash 
dealer sales personnel will attend 
an intensive one-day “product 
knowledge” session before the end 
of the year. 

A new staff has been organized 
at the company’s Detroit head- 
quarters to prepare retail sales 
training materials which will be 
carried directly to dealer personnel 
in subsequent schools conducted by 
the new sale training representa- 
tives, Lawler said. 





new-car standards, and the firm’s 
plant and shop facilities compare 
well with those of the average 
franchised dealer in Virginia. 

However, it was shown that Cen- 
tre Motor does not advertise cars 
as new but describes them as “like 
new” or “driven less than” so many 
miles. In some cases, the firm of- 
fers a “new-car” guarantee. 

Virginia’s high court said it could 
find nothing in the motor vehicle 
act, as amended, that was in the 
interest of the public health, mor- 
als, safety or general welfare. 


Gas Price War 


Slows in Del. 


WILMINGTON, Del.—(UTPS).— 
Delawareans are still paying less 
for their gasoline than residents of 
nearby states, but there’s a truce 
on in the local gasoline war, the 
Wilmington Morning News said 
following a survey of wholesalers 
and retailers. The price battle 
started early this year along S. 
Market St. and then spread to 
other sections of the city. 

“There is still no uniformity in 
prices in the Wilmington area,” the 
Morning News said. “The price you 
pay depends on your neighborhood 
or the time you take to shop 
around.” One national firm has 
raised its price one cent on regular 
gasoline and three-tenths of a cent 
on premium. 


Maryland Dealer Crabfeast 


Draws Record 500 


BALTIMORE. — (UTPS) — Over 
500 members and guests of the 
Maryland Automobile Trade Assn. 
were present at the group’s annual 
crabfeast, held at Hillendale Coun- 
try Club here. 

According to Louis Kiefer, presi- 
dent of the trade group, this was 
the largest number ever to attend 
one of the events. In addition to the 
crabfeast itself, there was an in- 
formal golf tournament in the early 
afternoon. 

Haviland Wins Plaque 

Haviland Motor Sales, Inc. 
(Studebaker), Saratoga Springs, N. 
Y., has received Studebaker’s 10- 
year plaque. 











Ford's Hughson Fetes Chevrolet's Ewald— 


William Hughson, oldest Ford dealer in the U. S., gave a luncheon for Henry T. 
Ewald, Mack-Gratiot Co. (Chevrolet), Detroit, while the latter was on a recent tour of 








Campbell-Ewald ad agency offices on the Pacific Coast. The agency handles Chevrolet 
advertising. Ewald promoted the Automobile Old Timers dinner to be held in Detroit 
Oct. 4, of which he is general chairman. Left to right: Henry J. McCullough, vice-presi- 
dent of Don Gilmore Chevrolet; R. A. Nelson, auto editor, San Francisco Call-Bulletin; 
William Goetze, of Elliott, Goetze & Boone; Don Meeken, auto editor of San Francisco 
Examiner; Amos Crowl, managing director, Motor Car Dealer Assn. of Northern Calif.; 
Ewald, president of Campbell-Ewald Co.; Earle C. Dahlem, of Wm. Hughson Co.; 
Hughson; Paul C. Smith, editor of San Francisco Chronicle; Hilary T. Martin, of Earle 
C. Anthony Inc., and H. E. Franklin, of Van Ness Motors. 


firm states. 






NEW YORK.—Three of Amer- 
ica’s largest car manufacturers and 
their 25,000 dealers throughout the 
U. S. are cooperating behind the 
current campaign of the Crusade 
for Freedom. 

Chevrolet division, Ford Motor 
Co. and Plymouth dealers all have 
joined in the Crusade drive for 
members and funds as a_ public 
service. The first named two com- 
panies also have donated a motor- 
cade of trucks and cars from which 
to launch freedom balloons in every 
state. 

“I have accepted the chairman- 
ship of the Michigan campaign 
and I am most anxious to make 
the 1951 drive an outstanding suc- 
cess—not only in Michigan but 
throughout the U. S.,” said Henry 
Ford II in donating the use of 49 
trucks. 

“For this reason and because our 
dealer organization lends itself to 
an operation of this type on a na- 
tional basis, we have set up a pro- 
gram which would make our deal- 
ers throughout the 48 states a focal 
point of the Crusade for Freedom’s 
campaign for 25,000,000 members 
and $3,500,000 in contributions.” 

Similar views were expressed by 
W. E. Fish, general sales manager 
for Chevrolet, in making available 
49 station wagons and cars to the 
motorcade. 

“We believe the Crusade for 
Freedom also affords everyone 
the opportunity to make an im- 
portant contribution to the na- 
tional welfare,” Fish said. “We 
and our Chevrolet dealers are 
giving support to the Crusade for 
Freedom in the belief that its suc- 
cess is vital to America and to 
every individual in America. 

Plymouth dealers also will be of 

material assistance to the cam- 
paign. They will publicize the Cru- 
sade and provide collection boxes 
for funds. 

The Crusade, which makes pos- 
sible Radio Free Europe and its 
anti-Communist propaganda cam- 
paign independent of government, 
recently penetrated the Iron Cur- 
tain in another way—by balloons 
carrying messages of freedom and 
hope to the captive people of the 
Red rulers. 

This new method of communica- 
tion will be demonstrated by the 
motorcades touring every state. The 
Ford trucks will carry a micro- 


North Carolina Dealers 


Invited to Credit Clinic 


CHARLOTTE, N. C.—North Caro- 
lina dealers have been invited to 
attend the third annual southern 
consumer credit clinic, to be held 
here Sept. 26 under sponsorship of 
the Charlotte Merchants Assn., the 
Retail Credit Assn. of Charlotte 
and the Credit Women’s Breakfast 
club. 

The clinic is scheduled to cover 
every type of consumer credit: de- 
partment store, appliance store, 
autos, hospitals, doctors, etc. Speak- 
ers experienced in the field of credit 
and collections are to be present. 


Big 3 Back Crusade 


Campaign to Support Radio Free Europe 
Aided by Ford, Chevrolet, Plymouth 








phone over which speakers can ex- 
plain the balloon operation; a simu- 
lated Iron Curtain, a simulated Ra- 
dio Free Europe tower and a rep- 
lica of the Freedom Bell that rings 
in the west Berlin city hall tower. 
In addition, the trucks also will 
carry balloon inflating equipment 
so that the rubber and plastic 
balloons, after being stuffed with 
messages, can be inflated and re- 
leased to demonstrate how more 
than 9,000,000 freedom messages 
in about 12,000 balloons have been 
showered on Chechoslovakia and 
Poland in recent weeks. 

The Chevrolet station wagon will 
carry record players and loud- 
speakers, over which samples of 
the type of broadcasts sent through 
the Iron Curtain by Radio Free 
Europe will be played. 

Contributions to the Crusade will 
be used to build at least two more 
freedom stations abroad and to 
start a similar anti-Communist 
propaganda operation in Asia 
— the Committee for a Free 

a. 


Chrysler Exceeds 
3,000,000 Pounds 


In Scrap Drive 


DETROIT.—Dormant scrap iron 
and steel, equivalent to the amounts 
needed to produce 10,000,000 hand 
grenades, 187 medium tanks or 419,- 
000 of the .30 caliber machine guns, 
has been recovered so far in Chrys- 
ler Corp.’s special scrap drive, Gen- 
eral Manager H. L. Weckler an- 
nounced last week. 

Scrap metal is being obtained in 
Chrysler plants and vendors’ plants 
at the rate of nearly 44,000 pounds 
per day, Weckler said. Recovery of 
nearly 1,000,000 additional pounds 
during August pushed the total in 
the two-month-old program to more 
than 5,236,000 pounds. 

The metal collected also is the 
equivalent of the amount of scrap 
iron and steel required in the pro- 
duction of 42,000 of the 500-pound 
aerial bombs or 667,000 steel hel- 
mets. 

The special Chrysler drive re-ex- 
amines all tools and dies which 
have been stored for service work 
and eliminates those for early 
model parts no longer needed in 
production. About half of the metal 
comes from Chrysler plants and 
the rest from plants of vendors who 
hold tools and dies for the com- 


pany. 





Buick E recting 
Chicago Depot 


CHICAGO. — Construction of a 
$430,000 warehouse for Buick has 
been started here at S. 40th St. and 
Pulaski Rd., in what is known as 
the central manufacturing district. 

The one-story building, contain- 
ing 60,000 square feet of floor space, 
will be used as a parts depot serv- 
ing Buick dealers in Wisconsin, 
Illinois and portions of Iowa, In- 
diana and Missouri. 
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Chevrolet 


and Chevrolet Dealers 


are proud to make a major contribution to the 1951 


Crusade for Freedom 


In thousands of communities, Chevrolet Dealers 
are giving their strong support and cooperation 
in a great public service, Crusade for Freedom. 

Their participation adds powerful local impact 
to the national crusade activities of Chevrolet, 
which joins other large and small organizations, 
as well as prominent individual citizens, in sup- 
porting the cause of freedom. 

The campaign, which started September 3, will 
continue through October 15. Together, Chevrolet 
and Chevrolet Dealers form a great “Freedom 
Selling Team” to help enlist 25 million Americans 


Help beep Americo free. Enroll now! 
ofrusade for Freed 


Chevrolet advertises in support of 
Freedom's cause. 





Chevrolet Dealers promote enrollments 
at their dealerships. 





in the Freedom Crusade, and raise $3,500,000 
for erection of two powerful radio transmitters to 
“pierce” The Iron Curtain. 


In every state, a Chevrolet Station Wagon 
carries equipment and personnel, and serves as 
the public address vehicle for the Crusade for 
Freedom Motorcade. It makes evident to all that 
Chevrolet and Chevrolet Dealers are giving their 
wholehearted support in the public interest to 
Crusade for Freedom. Chevrolet Division of Gen- 
eral Motors, Detroit 2, Michigan. 


é : So WATT 
(oT Sn 
See | | 


Dealer window posters invite the public 
to come in, sign up. 





Promotional material is supplied 
for dealer use. 
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FOB FACTORY 





Processes Point Way 
For Future Design 


| PREVIOUS articles in Automotive News have described 
some of the outstanding advances in processing at U. S. 
‘auto plants. Where these processes have been adopted, 
'greater production at lower cost or a better quality product 


lat the same cost have re-? 
sulted. articles that will describe the 


Eventually, many of these |trends in automobile design as they 


| processing changes will affect |are now foreseeable, Taking into 
|design and styling—as weii as the|account the constantly increasing 





|manufacturer’s cost and selling |cost of a motor car, it recognizes 
Ransburg Electrostatic Process— en = to-date back. |t8t the light car and the promi- 
inti Ransburg Electo- | With an up-to-date ~ |nent use of light metals and alu- 

A new method of painting steel sheets has been announced by Ransburg Electo-| ground of modern processing de- ; es 
Coating Corp., Indianapolis, through the use of special spray heads and an electrostatic! velopments, it is possible to |™num are virtual certainties. It as- 


sumes that auto manufacturers will 
make yearly model changes to keep 
themselves competitive and the cus- 


field. The process, called Electrostatic Atomization, is said by the company to yield 25| project many of the broad details 


to 75 percent more pieces per gallon than other spray finishing systems. In addition, | of the car of tomorrow. Details 
| cannot be exact, but it is possible 


the company said that no overspray results. In the picture, pre-fab building sheets are , 
and | to see the general direction which Z ; ryt 
processing developments are lead- |tomer mildly dissatisfied. — 
John O. Munn’s Dealers Tell Me and J. B. Van Tassel’s column are regular AUTO- | ing the auto industry. The articles will be written pri- 
MOTIVE NEWS features which no forward-looking dealer can afford to miss! This is the first in a series of|marily for the automobile dealer 


being coated. ; Nl ee 





MADE TO MATCH YOUR STANDARDS 





plus several of our own 









You can buy a standard model of a 


Built by the Foremost Specialists in 
Mobile Radio 


Bendix automobile radio, or you can 
have it built to your own specifications 


as to price, performance, size, and special features. In 


Backed by the Broadest Experience in 
the Automotive Industry 
* 


Proved by Millions of Hours of | 
‘Trouble-free Operation 
* 


Produced by the Fastest and 
Most Efficient Methods in Radio 


BENDIX RADIO DIVISION of 


BALTIMORE 4, MARYLAND 
Export Sales: Bendix International Division, 72 Fifth Avenue, New York 11, N. Y. 
Canadian Distributor: Radio Engineering Products, Ltd., 4305 Iberville Street, Montreal, Quebec 


either case you will get exactly what you order with a 
generous plus in quality and reliability. For years Bendix 
has been the leading builder of aviation radio—a field where 
dependability must be unquestioned. This experience has 
resulted in engineering procedures and testing techniques 
which give you double assurance that when you specify 
Bendix you can be certain that the radio will perform as 


ably as the car itself. Get the facts—it’s an entirely new 





story in automobile radio. 


AVIATION CORPORATION 








who has a large stake in the future 
of the automobile industry. 
* + * 





' 

| Design Factors 

hones design of an automobile is 
always a compromise. The com- 
|promise involves (1) engineering 
considerations, (2) style appeal, (3) 
production considerations and espe- 
cially direct and indirect labor cost, 
(4) cost of raw materials and (5) 
cost of parts purchased from out- 
side vendors. 

In the early years of the in- 
dustry, engineering considera- 
tions and the cost of basic mate- 
rials and parts carried the great- 
est weight More recently, stylists 
have played a more prominent 
role in car design. 

Since the end of World War II, 
labor costs have risen so fast that 
processing engineers have come 
rapidly to the front. It is undoubt- 
edly true that no single group in 
the automobile industry today plays 
a more important part in determin- 
ing final production tooling—and 
even the final design of the car it- 
self—than the process engineer. 

* * * 


Information Flow 


ENERAL MOTORS, for exam- 

ple, has a large staff organiza- 
tion to examine and evaluate all the 
latest tools and processes. This in- 
formation is passed along to the 
GM car and parts divisions. Each 
General Motors subsidiary decides 
for itself whether or not the process 
is applicable to its own particular 
situation. 

The flow of technical informa- 
tion from the top down to the GM 
subsidiaries—and the equal vol- 
ume of information that comes 
from the GM units to the top of 
the corporation—is tremendous. 

Ford is rapidly developing a 

somewhat parallel setup. Chrysler 
{maintains a similar organization. 

Some anticipated changes in body 

design will be described in future 


articles. 


” + 


Air Reduction Announces 


New Travograph Cutter 

NEW YORK. — Air Reduction 
Sales Co., 60 E. 42nd St., New York 
17, a division of Air Reduction Co., 
Inc., has announced the Airco No. 
50 Travograph as the latest addi- 
tion to its line of gas cutting ma- 
chines. 

Guided by manual, magnetic or 
electronic tracer, the Airco No. 50 
Travograph will cut an unlimited 
variety of shapes from steel plates, 
Slabs, billets and forgings and 
makes equally practicable and eco- 
nomical the cutting of either one 
or a few parts or identical parts on 
a quantity production basis, the 
company reports. 

x + 


Brake and Clutch Handbook 


\Issued by Warner Electric 

| BELOIT, Wis.—A complete hand- 
book of electric brakes and clutches 
for industrial use is now available 
here from the industrial division, 
Warner Electric Brake & Clutch 
|Co., reports Norman K. Anderson, 
‘division manager. 

The book contains general infor- 
|}mation on the design and applica- 
|tion of electric brakes and clutches, 
and also incorporates unit sizes, 
mounting dimensions and engineer- 
ing performance specifications. The 
handbook is designated No. 701-A 


* 





* 





| 


‘Parts Sales Rise 
17% in Canada; 
Stocks Up 37% 


OTTAWA. — Wholesale sales of 
auto parts and equipment by deal- 
lers increased 17.2 percent in dol- 
lar volume during June as com- 
pared with the 1950 month, it was 
reported here by the Canadian gov 
ernment. 
| The report showed that the firs 
|six months’ sales for this year wer: 
running ahead of the corresponding 
| period last year. 
| Meanwhile, inventories of th« 
dealers were said to be 37 percent 
higher in June than they were ir 
June of last year. 

Compared with 1950, the whole 
salers’ June sales advanced 19.6 





percent in the Maritime Provinces 
and Quebec this year, with othe: 
gains set at 18.7 percent in the 
western provinces and 14.7 percent 
in Ontario. 
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a billion bucks for buggies 


that’s what New Yorkers in city and suburbs 
spent for new cars last year... first time 

in history any metropolitan market spent 

a billion for new cars. 

Which may surprise no one, not even the 
auto people. After all, New York does 
have more people with more dough to spend 
—two factors alone which deserve more 
than ordinary selling effort. 

Extraordinary, too, are the reading habits 
of New Yorkers. Of the seven papers 
published in N.Y.C. one newspaper receives 
twice the readership of any other—The News. 
Advertisers have long known the sales 
force of The News—a matter of record 
in volume of linage printed and money 
spent. Manufacturers of automobiles, tires, 
tubes, accessories, gas and oil refining 
companies placed 25 per cent of their 
newspaper ad money in the N. Y. News— 


2V'148 


NY-THE EMPIRE STATE: 51 


more money than they spent in any 
of the other N. Y. papers. 

To get more recognition in this market 
for your product, look into the Sunday News 
—and particularly into the section of 
highest reader traffic—the Coloroto 
Magazine Section. Startling color and 
reproduction the Dultgen way delivers punch 
with a permanence, indelibly impresses 
through eye-impact—is surprisingly flexible 
for ad budgeting. Coloroto Magazine is 
now available in four-color fractional-page 
units, two colors in full-page or 
fractional-page units. 

For more details, write, wire or phone 
for a News man. Or if you prefer, we’ll be 
glad to explain by letter. 





SUNDAY §] NEWS 


PICTURE NEWSPAPER 
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Malcolm Named President 
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Maine Parley OK’s 
Road Bond Issue 


YORK HARBOR, Me. -—- The 
Maine Automobile Dealers Assn. 
placed its stamp of approval on the 


$27,000,000 state highway bond issue | 
in a resolution passed at the group’s | 


seventh annual convention held 
here last week. 

Dealers mixed business with 
pleasure during their two-day ses- 
sion with emphasis on the latter. 


Cony A. Malcolm, of Augusta, 


AMA Drive Turns Up 


33,000 Tons of Scrap 
DETROIT. — More than 33,000 
tons of dormant iron and steel | 
scrap has been turned up as the | 
result of the automotive indus- 
try’s drive to help relieve the 
nation’s critical shortage of 
scrap, J. A. LaCourse, chairman 
of the scrap committee of the | 
Automobile Manufacturers Assn., | 
said last week. 





| was elected president to succeed 
Jim Adams, of Bangor, who had 
held the post for the past two 
years. 

Irving Barrow, of Norway, was 
lelected first vice-president, and 
Lawrence Miller, of Rockland, sec- 
ond vice-president. Directors chosen 
were: John Barrett, Biddeford; 
Harry H. Smart, Brunswick; W. D. 
Barker, Farmington; John Rapa- 
port, Bangor; W. A. Karry, Mar- 
low; Laurence Getchell, and Ells- 
worth, and Stanley Brewer, Cari- 
bou. 

Donald McCleod, of Bar Harbor, 
chairman of the MSADA legislative 
committee, stressed the need for in- 
creased safety on the nation’s high- 
ways. He also touched on the state 
highway bond issue. 

Jack Lacy, of Lacy Sales Insti- 
tute, Newton, Mass., told the deal- 











THESE ARE. THE YOUNG 


, ig (35 and under) 


- 
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ers how they could develop out-| ment officials. 


THESE ARE THE 


THE VITAL YEARS 4 


who need and are buying 


standing salesmen. He emphasized 
that for a salesman to be outstand- 
ing he must have a_ thorough 
| knowledge of his product, must be 
| willing to work and work right. 
| Harold F. Hurchinson of Port- 
| land, executive-secretary, ad- 
| dressed the dealers briefly, filling 

them in on the group insurance 

plan. 

The remainder of the program 
| consisted of a banquet with William 
Koster of Rockland, past president, 
}as toastmaster. Retiring President 
|Adams welcomed the group and 
| then introduced his successor, Mal- 
colm. 





Mack to Dedicate 
Plant in N. J. 


| BRIDGEWATER, N. J. — Mack 
Trucks will lay the cornerstone of 
: new plant here Sept. 27. 


E. D. Bransome, president, said 


that the dedication will point up| 


the movement toward decentraliza- 
tion of industry being stressed by 
government officials. Speakers will 
include Presley L. Lancaster jr., 
deputy director, industrial disper- 
sion task force, National Security 
Resources Board, and other govern- 


- \ 
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Adults 


THE VITAL MARKET 





automobiles now... 


Today it is almost impossible to overstress the importance of Young 


Adults as an automobile market. 


The formation of new families takes place almost entirely during the 


vital years from 18 to 35. This same age group is largely responsible for 


America’s shift to edge-of-town living. Both these factors make family 


cars necessities. 


What's more. the rate of new family formation is expected to double 


during the next 10 years. And as each successive REDBOOK Annual 


Automobile Survey* continues to make clearer and clearer. automobile 
brand loyalties begin to build with the “first cars” sold to these Young 
Adults. Thus these 2 factors combine to make Young Adults an increas- 
ingly vital market for you. . . now and in the future. 

Take direct aim at this primary market. Young Adults are much too 
important customers to be “incidently” covered through general media. 
Reach a concentrated audience of these brand-new car buyers first in 
the only multimillion-reader magazine that’s edited for Young Adults 


exclusively 


REDBOOK! 


i. 





y™ 
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Redhook’ 


*Send for Redbook’s 3rd Annual Automobile Survey —to Mr. Ralph Coykendall, Redbook Magazine, Fisher Bldg., Detroit 2. 
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Teacher Wins Rambler— 


Charles Dalgleish (center), president of Charlie's Nash, Detroit, presents the first 
prize Nash Rambler station wagon to J. Harold Stevens (left). Watching the ceremony 
is H. C. Doss (right), sales vice-president for Nash. The “summer snowball contest” 
| called for an estimate of the number of plastic snowballs contained in the prize 
Rambler model displayed on the dealership showroom floor. Stevens, a Detroit high 
| school teacher, estimated within 18, the total of 8,137 white balls which filled in 
the car to its window sills. The promotion drew almost 10,000 entries in a month, 
during which new-car sales by Detroit's oldest and largest Nash dealer climbed to 
the highest total for any month in his 21 years as a Nash dealer. 


Johnston Heads Tulsa Nash Goodrich Aide 


Karl T. Johnston has been named 


president and general manager of Sights Harder 


| Tulsa (Okla.) Nash, Inc., succeed- ° e ° 
| Selling in Tires 


ing E. D. Howerton. 

AKRON.—Hard-selling days are 
about to return to the rubber indus- 
try, Joseph A. Hoban, general man- 
ager of tire merchandising for B. F. 
Goodrich Co., told the Cleveland 
Sales Executive club last week. 

The tire business has rested in a 
comfortable, postwar sellers’ mar- 
ket longer than most industries, he 
added, but production is now catch- 
ing up with demand. 

In switching from a sellers’ mar- 
ket to a buyers’ market, it is not 
enough to just say “we are going 
back to work” and let it go at that, 
Hoban contended. 

“New appeals, new ideas and new 
products are needed to keep sales 
up and to stimulate the enthusiasm 
of salesmen,” he told the club. 

Goodrich has started a series of 
reactivation meetings throughout 
the country to put its sales force 
in a positive selling mood again, he 
added. 








ADULTS 


(18 and over) 
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Accountant Held 
In Buffalo Dealer’s 
Loss of $57,200 


BUFFALO. — A 35-year-old ac- 
countant has been arrested for 
grand-larceny in connection with 
the disappearance of $57,200 during 
the past three years here from 
William J. Holmes, Inc. (Ford), 
1436 S. Park Ave. 

The man is Alvin R. Kolz, who 
was picked up by Detectives Wil- 
liam J. Madigan and Richard E. 
Reed, on a warrant sworn out by 
William J. Holmes. 

Chief of Detectives William T. 
Fitzgibbons said that Kolz ad- 
mitted taking the money, Fitzgib- 
bons said Kolz began working for 
Holmes in August, 1948. His duties 
required him to make bank de- 
posits. 

“He told us he deposited all 
checks, but kept as much as $1,000 
in cash from some of the deposits,” 
Fitzgibbons said. He said he had 
none of the money left. 

Holmes discovered the shortage 
while checking the books when 
Kolz was off work for a few weeks. 





N.Y. Old Timers 
Pick 10 Delegates 


NEW YORK. — The delegation 
which New York will send to the 
Detroit banquet of the Automobile 
Old Timers was announced last 
week following a luncheon given 
for the AOT Metropolitan Council 
by John F. Creamer, council presi- 
dent. Creamer will be unable to 
attend the 12th anniversary dinner 
because of previous commitments. 

Representing New York at the 
Detroit event will be: Harry M. 
Williams, Ray Palmer, Martin 
Moore, William Conway, E. A. Wild- 
ermuth, Ray Lang, James Martin, 
W. R. Butler, J. W. Farlow and 
Fred Dosey. 

To accommodate the New York 
delegation, two special cars will be 
added to the Detroiter train of the 
New York Central Railroad, leaving 
Grand Central Oct. 3 and returning 
Oct. 5. The dinner will be at the 
Book-Cadillac Oct. 4. 
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14 





AUTOMOTIVE WASHINGTON 


What’s Small Business? 


U.S. Is Still Puzzled 


By William Ullman 
Washington Correspondent 
HE Defense Production Administration, at the end of a 
six-month survey of nearly 500 manufacturing industries, 
has reached the conclusion that there can be no single 
definition of small business. It said the commonly accepted 
concept of small business—” 
a concern with 500 or less! government analysis also brought 


employes, independently |out that: iain 

owned and operated and not} i [cath ae 
dominant in its field—is not “en- aaa businesses 
tirely satisfactory. until they are 


The DPA study was based on 
establishments reported in the 1947 
census of manufacturers. In some 
industries, no establishments ex- 
ceeded 50 employes in 1947; in 
others, there were virtually no 
establishments under 500 employes. 
On the other hand, a company. with 
as many as 2,500 employes might 
be regarded as small business. The | 


sufficient in num- 
ber and size to 
produce a sub- 
stantial portion of 
the total industry 
output. 

2. Independent 
companies have 
not been able to 
produce in the 





hg 
William Uliman 
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| same proportion to employes as 
|large companies. This is shown by 
|the fact that 209,921 independent 
lcompanies did only 43 percent of 
|manufacturing even though they 
|had 47 percent of workers. In ap- 
|proximately 3,000 plants of 7,000 
large companies, 57 percent of all 
;manufacturing was done by 53 per- 
j}cent of employes. 


| 3. Output is low in relation to 
employment in _ establishments 
with fewer than 100 employes. 

They did 23.7 percent of the man- 
ufacturing and employed 25 per- 
cent of the total of workers. 

4. For the manufacturing econ- 
omy as a whole, 54 percent of the 
|output came from establishments 
with less than 
those with 500 or more employes, 
less than 2 percent of the total, 
accounted for 46 percent of the 
workers and the same proportion 
of output. 


| 
} 
| 
| 


+ * * 


Delay Protested 


dependent Business last week, 
through George J. Burger, vice- 
president in charge of its Wash- 
ington office, expressed concern 





over the delay by the White House 


500 workers, while | 


a 


| Idaho Oldtimer— 


This Holsman was purchased in 1902, 
and aithough some confusion surrounds its 
exact birth-year, it is believed that it was 
| produced in either 1901 or ‘02. The car is 
still running, and is owned by Gem State 





- |Administration to remain a 








House purposely attempting t 
override the will of Congress by 
allowing the Small Defense Plant 
still- 
born government agency?” 

“It is perfectly obvious the 
agency cannot begin to function 
without an administrator—and it 
is also perfectly obvious funds to 
set up the agency are not being 
recommended by the House Ap- 
propriations committee on a 
blank check arrangement,” 
Burger said: 

Referring to members of his own 
organization, Burger said: 

“Small business men had begun 
to have hopes that they would 
finally be able to participate equally 
in the mobilization program 
ithrough the Small Defense Plants 
|Administration, but still there is 
delay upon delay. We have hopes 
|that when this agency is set up it 
will do a job similar to the one 
done for small business by the 
Smaller War Plants Corp. during 





HE National Federation of In-| capable of speeds up to 25 miles an hour 


|Auto Co. (Buick), Pocatello, Id. It was!) World War IT.” 


| * * * 
ith a tail wind). ‘ 
add: on s,m 
SECOND “List of Basic Ma- 


istration, the creation of which 


agency was voted by the Congress | wassifies 


terials and Alternates,” which 
approximately 400 ma- 


in appointing an administrator of |® month and a half ago. |terials according to present avail- 


the Small Defense Plants Admin- 


automotive 


"Cleveland Home Inventory 





T 





LSC RiPPS = 26 vs Ane] 


section 


MAKE OF CAR OWNED 

YEAR OF MODEL 

YEAR BOUGHT 

BOUGHT NEW OR USED 

MAKE PREVIOUSLY OWNED 
NEXT REPLACEMENT CHOICE 
BRAND OF GASOLINE 

BRAND OF MOTOR OIL 

BRAND OF ANTI-FREEZE 

BRAND AND STORE FOR TIRES 
TIRE RECAPPING STORE 

BRAND AND STORE FOR BATTER! 
POINT OF MAJOR REPAIRS 
POINT OF MECHANICAL SERVICE 
POINT OF GREASE SERVICE 
POINT OF OIL CHANGE 
FREQUENCY OF GREASE SERVICE 
FREQUENCY OF OIL CHANGE 
PRICE OF MOTOR OIL 


e only daily paper that adequately 


= | _ covers Metropolitan Cleveland 





White | ability, has been published by the 
~!| NPA. 

The list is planned as a guide 
to industry, government agencies 
and the armed services in pur- 
chasing materials and for the use 
of alternates in place of critical 
materials. 

The 400 materials listed are 
classified in three groups. Group I 
enumerates items “in very short 
supply.” Group II lists those “in 
approximate balance with essential 
demand,” and Group III those “in 
fair-to-good supply.” 

Copies are available at district 
offices of the Department of Com- 
merce. Up to five copies will be 


provided free. 
* * + 


Burger asked: “Is_ the 


Probes Multiply 


NTITRUST investigations, it 
4 seems, are busting out all over 
Capitol Hill. The latest inquiry of 
this kind is to be conducted by the 
Senate Small Business committee, 
of which Sen. John Sparkman, Ala- 
bama Democrat, is chairman. 

According to Sparkman, the in- 
|quiry was initiated because “it ap- 
peared that there has not been 
sufficient vigilance in the antitrust 
enforcement field for 10 years or 
| more.” 

The records show that a House 
Judiciary subcommittee has been 
engaged in a comprehensive anti- 

| trust investigation for the past 
| two years. 

| The House Small Business com- 
'mittee also takes periodic excur- 


sions into this field. 
* cS * 


Capital Notes 
JN CALLING a meeting of the 
|“ National Petroleum Council for 
Sept. 31, Chairman Walter Halla- 
;nan said that “there are many vital 
problems to be discussed.” 

He said further: 


“Studies have been under way by 
|committees of the council on oil 
jand gas availability, a million-bar- 
rel expansion in output of petro- 
leum products, liquefied petroleum 
ES |gas, quebracho requirements, syn- 

thetic costs, petroleum truck trans- 
portation, trends in petroleum con 
suming equipment and underground 
storage for petroleum. 

“I am asking the chairman of 
|these committees to be prepared to 
lreport on their respective assign 
ments.” 


* * * 


NA]PA announced last week that it 
|+ * may give machine tool builders 
| “super-priority” for materials, in- 
cluding special steels and certain 
jcomponents of tools like motors 
and electrical equipment. The in 
jdustry already has been given 
super-priority on its own products 
‘but NPA noted that there have 
lbeen fewer requests than antici 
|pated for machine tools to mak 
|machine tools. 
| * * + 
EFENSE Production Chief 
Manly Fleischmann says that 
the shortage of structural steel for 
highway bridges and other road 
needs probably will not be eased 
until the latter part of next year 
He made the statement to a Senate 
Public Works subcommittee in- 
vestigating complaints by state 
highway departments and othe! 
(Continued on Page 42, Col. 1) 





‘ 





a 
3.4L 
000 i 

De: 
quire 
rose 
mont 
share 
000, « 

Mc 
has n 
more 
stitut 
is in 
that 
other 


Au 
Ga 


A 6 
the f 
been 
Lite. 
perioc 
with 
perioc 
amou 
with 
after 
or $3. 
of 19 
they 
share. 

Con 
for th 
$1.77 
1950 


Stan 


Reac 


The 
ings i 
day b 
of au 
the fi: 
Conso 
$919,4¢ 
incom 
$1,452, 
cess 
lent t 
sented 
consol 
413, o1 
ing fis 

Net 
$23,738 
over 1 
470,499 


City . 
Earn 

Con: 
Auto § 
ary, tl 
Toleda 
12-mor1 
Charle 
The fi 
riod e1 
377,554 





AUTOMOTIVE NEWS, SEPTEMBER 17, 1951 


On the Financial Front... . 


Stocks of Truck Firms 


Decline in August 


By George Deery 
Associate Editor 


ACKARD shares showed the best 

increase among the auto and 
truck stocks in the month ended 
August 31, according to First of 
Michigan Corp. It gained 11.1 per- 
cent, with a closing quotation of 5. 

The next best improvement was 
a 68 percent appreciation in 
Studebaker to 27%. Chrysler 
closed at 70% up 5.2 percent; 
Crosley at 2%, up 4.5 percent; 


Harvester Earns 
$48,396,000 in 
Nine Months 


Sales of International Harvester 
Co. during the quarter ended July 
31 were 12 percent above those of 
the corresponding 
1950 period, total- 
ing $318,104,000 
against $284,129,- 
000, John L. Mc- 
Caffrey, presi- 
dent, reported to 
stockholders. 

For the _ nine 
months’ ended 
July 31, he added, 
sales amounted to 
$929,408,000 
against $722,860,- 
000 in the same period last year. 

Despite sharply higher tax re- 
quirements, estimated net income 
rose to $48,396,000 for the nine 
months period, equal to $3.36 a 
share, and compared with $45,534,- 
000, or $3.19 a share a year earlier. 

McCaffrey said that Harvester 
has made considerable progress, but 
more is needed, in developing sub- 
stitute materials for copper, which 
is in short supply. He acknowledged 
that serious shortages in steel and 
other materials may face industry. 

. * . 


Auto-Lite Sales 
Gain 65 Pct. | 


A 65 percent increase in sales for | 
the first six months of 1951 has 
been reported by Electric Auto- 
Lite. Consolidated net sales for the 
period were $155,916,022, compared 
with $94,423,558 in the comparable | 
period of 1950. Pre-tax earnings 
amounted to $10,593,879 as compared 
with $8,319,097 last year. Earnings | 
after taxes were equal to $5,334,133, 
or $3.57 per share, in the first half 
of 1951. In the first half of 1950 
they were $5,187,591, or $3.47 per 
share. 

Comparative earnings after taxes 
for the second quarter of 1951 was 
$1.77 as compared to earnings in 
1950 of $2.38. 


Standard Products Profit 
Reaches $919,465 


The largest sales and net earn- 
ings in its history were reported to- | 
day by Standard Products, makers | 
of auto parts and specialties, for | 
the fiscal year ended June 30, 1951. | 
Consolidated net earnings were} 
$919,465 after U. S. and Canadian | 
income and excess profits taxes of | 
$1,452,080 (including $335,000 ex-| 
cess profits taxes in 1951), equiva-| 
lent to $3.06 a share and repre-| 
sented a 99 percent increase over| 
consolidated net earnings of $462,- | 
413, or $1.54 a share in the preced-| 
ing fiscal year. 

Net sales for the 1951 year were | 
$23,738,311, a 36 percent increase | 
over 1950 fiscal year sales of $17,-| 


J. L. McCaffrey 


470,499. 


City Auto Stamping Shows 
Earnings Gain to $1,615,643 


Consolidated net earnings of City 
Auto Stamping Co. and its subsidi- 
ary, the City Machine & Tool Co., 
Toledo, totaled $1,615,643 for the | 
12-month period ending July 31,| 
Charles C. Bigelow, president, said. | 
The figure for the comparable pe- 
riod ending July 31, 1950, was $1,-| 
377,554. 


General Motors at 50, a boost of 
5.3 percent. 

Hudson closed the month at 13% 
higher by 2.8 percent; Nash at 18% 


an improvement of 6.3 percent. For 
the first time in several months the 
shares of several of the truck man- 


ufacturers gave up ground. 
* * * 


|vester which rose to 3414, a gain of 
6.2 percent; Reo’s rise of 89 per- 
cent to 21%, and White’s last sale 
jat 29, an increase of 8.9 percent. 
| Declines were Autocar, 3.8 per- 
| cent to 91%; Diamond T, 4.3 per- 
| cent to 18%; Divco, 6.3 percent to 
| 18%; Federal, 2.2 percent to 5%; 
| Four-Wheel Drive, 6 percent to 
7%, and Mack, 1.6 percent to 15%. 
| Two issues showed no change 
»|from the preceding month. Kaiser- 
| Frazer ended the 30-day period at 
4% and Willys-Overland at 9%. 
Losses were registered by six is- 
sues in August, compared with five 


XCEPTIONS to this trend, how-|in July, according to First of Mich- 


ever, were International 


Har- | igan. 
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Temple Square Motors, Akron— 

Oldest auto dealer in Akron, J. F. Jones (left), is the city's newest Kaiser-Frazer 
dealer. Jones started in the auto business in the early 1900's. His firm is Temple 
Square Motors. With him is Lawrence Hockman, of the Temple sales staff. 


John O. Munn’s Dealers Tell Me and J. B. Van Tassel’s column are regular AUTO- 


MOTIVE NEWS features which no forward-looking dealer can afford to miss! 
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is here! Specially formulated and eee OY 


universal Cees ready-made seat covers... 


and certified by the U.S. Testing Company 


for satisfactory seat cover use! 


Seat cover by Rankin Mfg. Co., trimmed 
with JASON SEALTUFT Universal Grade. 





Universal Patterns: Cable and Twist 
Finishes: Classic, Duracraft, Crystal 


mn Pye 


Cae aU ena RE SO 


TMI LeA DL er Te 


Delivery: Immediate! 


* Bursting strength 
test by U. S. Test- 
ing Co. — one of 
fifteen which 
merited their seal 
of approval— 
proves Jason 
SEALTUFT’S 
suitability for 
seat cover usage. 


Write today for free swatch book of Joson Sealtuft Universal rene ree 
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s roblem. California allows cities | 
Highways & Safety . .- ee lease publically-owned property | 
e e |for periods up to 50 years. 

Pl Connecticut allows cities to cre-| 

ra Ic ar ing an |ate off-the-street facilities without | 

| special permission of the legisla- | 

| ture, Delaware allows municipali- 

Ne y ke ties to create and operate such fa-| 

iewe or CW or. ellties whenever it is required, and | 


Ito borrow money and issue bonds} 








By Sam Sampson ;members of the board of estimate | for the projects. 
Staff Writer and other city officials. + * * 
PLAN to promote at least tem- eee |Economy Stressed 
porary relief for New York’s| Problem Universal \\W7HILE the plan for New York | 
congested streets and enlarge the} IN EANWHILE, Chicago has an-| is not claimed to be a “cure-| 
facilities for off-the-street parking | nounced that plans to relieve|all” by the Auto Club, they point | 


is being urged by \the same situation there have/out that “these steps could = taker | Pontiac for Burgard School, Buffalo— 
> > s es wou 
rs Now York | reached the $40,000,000 cost mark.|in a fairly short time,” an | This 1951 Pontiac, containing dual controls for on-the-road driver education, was 


Club of New York. i ill ot involve great expenditures. c , 
The auto club aie cine daa eae 7 oak ee 7 The sited uae te the follow- | Presented to the Burgard Vocational high school, Buffalo, by the Pontiac dealers of 
plan emphasizes $21,000,000, it was estimated ing traffic reforms: : Buffalo. From left to right are Dr. Francis Wing, assistant superintendent of schools, 
the establish- ed _ ? | ng ee ee * ol Buffalo; Dai Lewis, managing secretary of AAA, Joe Villa, president of Villa-Pontiac, 
A recent survey shows that 10 More one-way avenues; relaxa- Inc.; William Kamprath, principal, and Martin Doebert, supervisor of driver education. 





ment of under- states — California, Connecticut, | tion of curb-parking restrictions |“ —-—----——- — 


ground garages | . . 

D + Florid Idaho, Indi- | to permit unlimited parking in F : 

1 dig ee - oan, anmianatte, New Mexico, | certain residential areas and to | installation of emergency tele- rush hours on key streets leading 
areas, larger — Sutton e i | South Dakota and West Virginia | allow parking on one side of most | Phones on parkways and express- to bridges, tunnels and parkways; 
—" olen of os ana —have adopted legislation to aid | streets now under complete ban; | WAYS; modernized traffic regula- |staggered shipping hours for de- 
ae on aie sata ” | the creation of off-the-street | additional parking lots in outly- | tions; establishment of jeep ~ liveries and pickups by trucks; re- 

streets to allow parking on one parking facilities where they are | ing areas located near mass tran- trol emergency service on the (striction of slow-moving commer- i¢ 
side of the thoroughfare. neoted sit facilities; coordination of | Franklin D. Roosevelt Drive, and | cial traffic to service roads on dual- 
The plan contains a 24-point pro-| principally, the measures leave| street repairs; revision of speed | improved signs, signals and street {type roadways; amended zoning 
gram to aid the entire parking and|the establishments of off-the-street | limits; ee ig ge oe aia at sa arect parking encllithie bony oem. 
i iti i i p ys throu Central Par re- | so, regulations to keep vehicles ; - 
traffic condition, and was sent to| parking areas in the hands of the| ways g e g ing terthe be incieddd in all new 

















the mayor, traffic commissioner, | municipalities wrestling with the moval of unused trolley tracks; |from stopping or parking _during non-residential structures; require ik 
buses to park parallel to the curb 
in bus zones; wait-walk signals at pac 
| heavy pedestrian crossings; perma- ack 
|nent bus-stop and no-parking signs, 
|and standardized regulations on use iene 
|of headlights throughout the city. i 
“Measured against the million gue 


dollars a day it costs our citizens to 
put up with congestions and loss ump 
|of time, the relatively nominal out- 
lays which would be involved in a 








few improvements are modest in 
price, indeed,” the Auto Club re- 8 fi 
port said. 
* * oz 
Turnabout be 
Police Honor Drivers The 
For Courtesy mced 
Garden City (Kans.) police have wee! 
changed their tactics somewhat on hout 
automobile drivers. lents 
A campaign has been launched ig to 
here to stop courteous and careful 
drivers to get their names so they ting 
can be publicly complimented in the ? 
Garden City Telegram for good pay 
driving. with 
“We always make a ‘police note’ ata 
when someone does something 
|wrong in driving,” Chief of Police dd 1 
| Martin Craig said, “so now we are 
| going to turn around and give mo- 
|torists due credit for proper driv- owt 
ing.” y 
* * ” % 4 
Insurance Assn. Names Head . 
; : wing 
Of Accident Prevention ree2- 
J. Dewey Dorsett, general man- 5 la 
jager of the Assn. of Casualty and ®. 
Surety Companies, recently an- hsyr- 
nounced the appointment of Mer- sead 
rill C. Yost as educational director bove, 
of the accident prevention depart- whole 
ment of the organization. aod 
Yost has been in charge of the oy 
driver education program in Lan- goa 
caster (Pa.) high schools for seven gy 
years, and succeeds Marland K. ‘torn 
Strasser, who became field repre- aby 
sentative for the association’s San tand 
s 2 Francisco office. Yost is president da 
of the Pennsylvania Driver Educa- 
& |tion Teachers Assn. 
a . ° 
H and § Shorts— ad 
Paul H. Coburn, who has head- 
2 < o ee » . ork . , ed the motor transportation bu- 
NE of the General Electric “All-Glass” headlamps prove that this one-piece unit keeps out the dirt and reau of the National Safety Coun- , 
on the test car above has just been lighted forthe moisture that might otherwise gradually rob the lamp cil since 1946, has been named a 
: zs te . ‘fe. rG-E of light output. director of the newly-formed 
first time. It’s at the beginning of its life. The othe G g P Commercial Vehicle and Transit ® 
lamp ... the one on the left . . . has been burning day Because they DO NOT GROW DIM, G-E “All-Glass”’ division of the council, it has a 
and night for many, many months. Yet when the photo _ headlamps mean easier, SAFER night driving. Use them ae amen by ae H. Dear- fe 
: P : ; oe : ‘ pans. orn, president o e organiza- 
was taken it was impossible to see any difference inthe to replace burnouts during the winter driving months! | tion. The bureau was changed to 
light output of these 2 lamps! Ask your supplier about General Electric ‘All-Glass” a divisional status at a recent : 
z 2 er meeting of the board of directors, 

That’s because General Electric ‘“All-Glass’’ head- headlamps today! Dearborn said, to keep “abreast > 
lamps give an average of 99% as much light just before of the needs of an expanding i 
burning out as when new. Both the lens and reflector Gt “All-Glass” Headla mps industry. Ae mae i 
of the G-E headlamp are made of hard glass, fused The formation of the Cook Coun : 

: 5 ty T . : 
oH en . . ; , y Traffic Safety Foundation has 
together into one piece. Road and laboratory tests DO NOT GROW DIM! jos mneueeee ia Ghieaan, wae i 


| William N. Erickson, county boar« 
| president, at its head. Erickson 
per that the objectives of the new 
| organization are to reduce traffic 
| accidents and deaths, foster greate: 
|enforcement of speed laws in the 


area and establish more uniform 
regulatory measures in the 101 sub 
urbs and unincorporated areas ir 


the county. 
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eto package js beseaall ' GETTING MORE OUT OF ENGINES AND FUELS is a basic aim of GM research. 

with Spears. Any ty; 30 years ago experiments to eliminate “knock’’ led to tetraethyl lead. Continuing 

ata ing Carton : Peg ~ explorations brought higher compression ratios—greater efficiency, fuel economy. With 
vegetable * Selah related work by fuel companies—two gallons of gasoline now do as much work in *51 

dd 1 2 GM cars as three in ’26 models. Continuing research will bring even higher economy. 
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How féwo gallons came to do the work of tree 


chemistry — to keep examining metals, plastics, 


PECTACULAR advances in automobile perform- 
finishes, every material and method of possible 


S ance do not often come about overnight. Most 
future use in cars. 

















@. greens since | 
S eae 
1. 
a basket or coland = result from years of patient research. 
& bling cer con Typical is the long-continued engine-fuel effi: These research discoveries are the beginnings of 
ing. Clock blanche ciency study that now enables current General better engineering and of better manufacturing. 
ob fe ae umes Motors cars to get as much as 50% more work out Out of their combined efforts come the steady 
il in of a gallon of gasoline than their predecessors of year-by-year advances that add up to pacemaking 
a improvements in quality, performance and value 
in all General Motors cars—and to something more. 


twenty-five years ago. 
For the basic assignment of GM research is to 
be dissatisfied with things as they are—to keep 
applying the latest knowledge of physics and 
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THIS PUSH-BUTTON GIANT typifies countless 
tools developed in GM’s search for ways to build 
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San Antonio Sales Up 


By J. H. Reed 
Staff Correspondent 


Motor vehicle sales in Bexar 
county (San Antonio) continue to 
show an increase, having risen from 
1,155 in June to 1,204 in July to 
1,323 in August. 

New-car sales increased from 
988 in July to 1,038 in August; 
commercial vehicle sales from 128 
to 169, and truck sales from 88 
to 116. August new-truck sales, 
however, were still below the total 
of 133 recorded for June. 

Leading in total sales for August 
was O. R. Mitchell Motors (Dodge), 
which chalked up sales of 78 new 
cars, 46 commercial vehicles and 
eight trucks for a grand total of 
132 vehicles. 

Ormsby Chevrolet Co. was in sec- 
ond place with a total of 95 vehicles 
of all types, and the Gillespie Motor 
Co. (Ford) finished in third place 
with a total of 81 vehicles sold dur- 
ing the month. 

In the new-car field, Mitchell Mo- 
tors led the field with 78 sales, fol- 
lowed by the San Antonio Buick 
Co. with 75 sales and Ormsby Chev- 
rolet with 66. 

Mitchell Motors was several 
lengths in front in new commer- 
cial vehicle sales with a total of 
45, followed by Ormsby Chevrolet 
with 24 and Smith Motor Sales 
(Chevrolet) with 17. : 

International Harvester Co. led 
new-truck sales with a total of 19, 
compared with 15 for Downtown 
Motors (Ford) and 12 for Milam 
Chevrolet Co. 

August sales figures indicated a 
steadily increasing demand for 
motor vehicles of all types in the 
San Antonio area through the sum- 
mer and, as a result, dealers are 
optimistic over prospects for a good 


fall business. 
* * * 


Houston 


Business improved sharply for 
Harris county (Houston) dealers in 
August as new-car registrations 
reached 2,607 units, the . est figure 
since the year’s high of 2,792 was 
reached in May. 

New-truck and commercial vehi- 
cle sales during the month were 
the second highest of the year at 
625 units, trailing only the year’s 
peak of 653 set in January. 

Earl McMillian (Ford) took 
sales honors during the month in 
both cars and trucks with totals 
of 161 and 62, respectively. Down- 
town Chevrolet Co. paced Chev- 
rolet dealers with 143 new-car 
sales, while Richardson Chevro- 





let led in new-truck sales with 
55. Burkett Motors, Ine., led 
Plymouth dealers with 46 sales. 
New-car sales by makes in Au- 
gust were: Buick, 143; Cadillac, 
59; Chevrolet, 576; Chrysler, 43; 
DeSoto, 63; Dodge, 157; Ford, 641; 
Hudson, 21; Kaiser, 9; Henry J, 7; 
Lincoln, 14; Mercury, 127; Nash, 71; 
Oldsmobile, 98; Packard, 35; Plym- 
outh, 270; Pontiac, 157; Studebaker, 
113; Willys, 2, and Jowett, 1. 
New-truck and commercial vehi- 
cle sales were: Autocar, 2; Chev- 
rolet, 238; Diamond T, 2; Dodge, 
44; Ford, 199; GMC, 55; Interna- 
tional, 44; Mack, 7; Plymouth, 1; 
Reo, 1; Studebaker, 12; White, 19,| 
and Willys, 1—(R. Fenoglio.) 


* * * 





Los Angeles 


Southern California dealers re- 
ported quite an upsurge in new-car 
sales during the last two weeks of 
August. People are convinced, and 
rightly so, that the prices of new 
cars will never go any lower, deal- 
ers said. In fact, customers expect 
them to go higher, they added. 

As one customer of a dealer 
handling low-priced cars wrote: 
“One thing is very sure. That’s that 
new cars are going up about 10 
percent, and I don’t know how I 
could make $150 any easier than 


to get in before the raise,’—(Slim 
Barnard.) 

* ~ * 

Toledo 


Sales of new automobiles in Lu- 
cas county (Toledo) reached 1,515 
units during July, against 2,443 dur- 
ing July (1950) and 1,389 during 
June, 1951. 

New-car sales for the area dur- 
ing the period January - through - 
July were below last year’s figures 
with 11,567 new cars sold during 


the period this year, against 12,678 
for the same time last year. 

New-truck sales in July of this 
year were 125, against 242 in the 
same month last year. 

Used-car sales jumped during 
July, with a total of 4,709 used cars 
sold against 3,850 for the preceding 
month. 


New-car sales by makes in July 
were: Buick, 95; Cadillac, 29; Chev- 
rolet, 333; Chrysler, 75; DeSoto, 17; 
Dodge, 72; Ford, 305; Henry J, 5; 
Hudson, 14; Kaiser, 12; Lincoln, 4; 
Mercury, 60; Nash, 57; Oldsmobile, 
73; Packard, 24; Plymouth, 156; 
Pontiac, 116; Studebaker, 46; Wil- 
lys, 18, and Miscellaneous, 4.—(Dick 
Roberts.) 


* 


Portland, Ore. 


August new-car sales led to a 
limited revival, after a slow June 
and July, for Portland (Ore.) deal- 
ers. Many buyers delayed until 
after the credit change from 15 to 





18 months on payments, dealers re- 
ported. 

Most new-car dealers stated the 
time-payment revision was not 
adequate. Used-car lots that were 
jammed with vehicles in July 
were helped. One dealer said he 
had cut his used stock from 62 
to 29 units. 

On new cars optimism is 
apparent. August sales were well 
below the March peak for the year. 

Sales have just about caught up 

with inventories, but nearly all 
makes are still available, dealers 
said. Factory allotments are down 
and will drop further. In certain 
makes a few dealers are actively 
seeking used cars to maintain turn- 
over. 

Some auto concerns complained 
the industry really needs 24- 
month terms, that the lower pay- 
ments won by extension from 15 
to 18 months will be practically 
wiped out by excise tax and price 
increases. 

Sharpest complaint from auto 





less | 


| dealers in this area is against the 
|}unfairness of credit curbs applied 
|on the freight cost. Shipping adds 
|from $190 to $290 to every car sold 


on the west coast.—(F. K. Haskell.) 
* + + 


| Manhattan, Kans. 


| New-car sales in Riley county 
(Manhattan), Kans., surged upward 
| during August. There were 198 

new-car registrations, against 86 in 
| July. 

Increased demand for cars 
came from customers who lost 
their vehicles in the July flood, 
or whose cars were damaged be- 
yond repair, dealers indicated. 
Nearly all automobile firms in 

Manhattan are operating at pre- 
flood efficiency. Service depart- 
ments are very busy reconditioning 
flood-damaged cars and trucks. 

* Ford led the way in sales during 
August, with Chevrolet second and 
Studebaker third. Sales by makes 
were: Ford, 43; Chevrolet, 37; 
Studebaker, 32; Plymouth, 19; Pon- 





tiac, 10; Dodge, 9; Mercury, 8; 
Nash, 7; Buick, 12; Chrysler, 3; 
DeSoto, 3; Oldsmobile, 3; Packard, 
3; Kaiser, 3; Willys, 2; Hudson, 1; 
Lincoln, 1; Henry J, 1, and miscel- 
laneous, 1. 

New-truck sales also took a big 
upswing. There were 27 new 

(Continued on Page 20, Col. 1) 











The MoPar Man— 


John Harworth, of the parts department 
of Roy Burnett Motors, Inc. (DeSoto-Plym- 
outh), Portland, Ore., created this fellow 
from MoPar parts and accessories and is 


displaying him in the dealership's win- 
dow. Marilyn Hansen, of the parts depart- 
ments, tweaks his plexiglass ear. 


Pee A IIa Ye 
MORE CUSTOMERS IATO YOUR 


SERVICE DEPARIMENAT 





You, as a car dealer, need the motorists’ confidence 
in your service department to make them regular 
customers. The best way to keep motorists coming 
in is to offer superior maintenance service and the 
finest heavy-duty motor oil in America... ROYAL 
TRITON, the amazing purple oil. 


ROYAL TRITON is the pioneer of the heavy-duty 
motor oils, the type now recommended by leading 
car manufacturers for today's precision-built cars. 
In many areas throughout the country, enterpris- 


ing car dealers have already found that ROYAL 
TRITON means more customers, more sales, and 


more profits! 


What makes ROYAL TRITON so superior? ROYAL 
TRITON is a 100% pure paraffin-base motor oil 
with an exclusive combination of additives that 
assure maximum engine protection. These ex- 
clusive compounds also gave ROYAL TRITON its 


distinctive purple color. 


It is now possible for you to handle this great 
heavy-duty motor oil in your automobile agency. 
Write today for the complete ROYAL TRITON story, 
including the free illustrated booklet, “The Royal 
Road to Higher Profits.’ Just fill out and mail this 
coupon to the Union Oil office nearest you: 


Los ANGELES 
Union Oil Building 


CHICAGO 
1612 Bankers Building 


Name a aN a 
Street 
City 


State ee 


ee a ee ee ewe 


1134 Commerce Building 
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Please send me further information on ROYAL 
TRITON, including your free color folder 
“THE ROYAL ROAD TO HIGHER PROFITS.” 


oe ome ee PLEASE PRINT NAME AND ADDRESS= ame mm om ol 


NEW YORK 
4904 RCA Building 


HOUSTON 
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Substitute Bright After 10,000 Miles— 


The brightwork on this test-car is composed of zinc plate and the Iridite finishing 
system, as an alternate to conventional chrome plating. H. C. Irvin, president of Allied 
Research Products, Inc., Baltimore, inspects the brightwork after driving the car 10,000 
miles through severe types of weather and terrain, including industrial areas, dirt 
roads, alkali deserts and east and west coast salt atmospheres. At this stage of the 
road test, the company said, the Iridite finished parts were in excellent condition, com- 
pared to the chrome plated parts, in both appearance and corrosion protection. The 
test parts were exhibited at the recent convention of the American Electroplater's 


Society. 
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U.C. Demand in Better Balance 


CHICAGO.—Demand for automo- 
biles has been better balanced since 
loosening of credit terms Aug. 1, 
according to the American Finance 
Conference. 

On the old terms that limited 
payments to 15 months, there had 
been great demand for the scarce 
"46 and °47 models, while later 
model cars calling for larger 
monthly payments were overrun- 
ning dealers’ lots, it was said. 

In August the sale of later cars, 
stimulated by lower payment terms, 
reportedly increased and pressure 
on ’46s and ’47s was lessened. 


Edward L. Cleary, general man- 
ager of the Chicago Automotive 
Trade Assn., was quoted as saying 
that the effect of the new terms, 
permitting a payment period of 18 
months, became noticeable immedi- 
ately after the first of the month, 
but that in the case of new cars 
the benefits were offset somewhat 
by other factors such as higher 
prices on some models. 

He said used-car sales were defi- 
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— TEST OF ENGINE PERFORMANCE 
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National ROYAL TRITON advertising is now telling 
millions of motorists to take their car to their 
dealer's for servicing. These ads emphasize that the 
men in the car dealer's service department are ex- 
perts. The full-page ad above is one of the series 
appearing every five weeks in LIFE and COLLIER'’S. 
Many of your customers hear about ROYAL TRITON 
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nitely helped by the easier credit 
terms, particularly the higher- 
priced late model used cars that 
had been most seriously hurt by the 
earlier credit restrictions. 

Cleary estimated that the new 
longer payment period meant a re- 
duction of about $10 to $12 in the 
average monthly payment, making 
it possible for the typical used-car 
buyer to get a better car and still 
stay within his budget. 

Cleary’s report was confirmed 
by Milton Raynor, general coun- 
sel for the Greater Chicago Used 
Car Dealers Assn. Raynor said 


Dual Pump Previewed 
LOS ANGELES.—A special pre- 
view of the new Martin & Schwartz, 
Inc., dual pump and other engi- 
neering developments for the gaso- 
line service station was held here 
last week. It was followed by a 
technical meeting during which 
features of the products on dis- 
play were discussed. 


National Ad 
Campaign 
Boosts 


BYiIhs 
Serwice 


Proietti 





on television and radio. And ROYAL TRITON is 
featured in Union Oil Company’s famous institu- 
tional series in LOOK, NEWSWEEK, U.S. NEWS & 
WORLD REPORT. This far-reaching campaign is 


designed to build business for 


your automobile 


agency—to bring in new customers and to satisfy 


old ones. 


UNION OIL COMPANY OF CALIFORNIA 


that used-car sales, though still 
spotty, improved after Aug. 1 and 
listed relaxation of the credit 
terms as a major factor in the 
improvement. 

“The new terms permit the man 
who formerly could afford nothing 
better than a 1946 or 1947 model to 
buy a ’48 or '49, Raynor said. “This 
has helped to stabilize the market 
and reduce some of the inflationary 
pressure by switching some of the 
demand from the scarce early post- 
war models to the later models 
which are much more plentiful.” 

Raynor said used-car prices 
have been steady for the past sev- 
eral months and that volume in 
August has been running a little 
ahead of June and July. 

He noted, however, that these 
months were among the lowest the 
industry had experienced for a year 
or more. 


The American Finance Confer- 
ence, association of automobile 
sales credit companies, reported 


that there was no noticeable in- 
crease in the volume of installment 
paper purchased during August. 
AFC added, however, that there 
was a better balance between sales 
of older and late model cars. 


™ 
Car Stocks Low, 
Report Dealers 
| e 
In Springfield 

SPRINGFIELD, Mass.—Automo- 
bile stocks at local dealerships are 
at the lowest level in many months, 
a check of leading dealers disclosed. 

In many dealerships only higher- 
priced cars are left. In spite of the 
lower supply, demand was reported 
“normal” except at one firm where 
the August tally sheet surpassed 
records of former Augusts. 

A quickening awareness that the 
new autos will be in small supply 
and of greater cost is said to be 
bringing many worried inquiries 
from customers. Many orders are 
already in for 1952 cars. 

Prices may be as much as 13 per- 
cent higher for the 1952 models, one 
dealer warned. It was pointed out 
that the federal tax on cars may 
jump to 10 percent—a 3 percent in- 
crease—if Congress follows a com- 
mittee recommendation on the sub- 
ject. 


U.S. Threatens 
To ‘Draft Scrap 
If Drive Fails 


ST. LOUIS.—Clyde Miller, St. 
Louis district manager of the De- 
partment of Commerce, warned 
that there will be some compulsory 
measure to collect scrap steel if 
voluntary efforts fail. 

Miller, in an address to the St. 
Louis chapter of the National Auto 
Wreckers’ Assn., said also that the 
jscrap campaign will continue re- 
gardless of the outcome of the Ko- 
rean peace efforts. 
| He said that the 1951 scrap goal 
jis 36,000,000 tons or 6,500,000 tons 
|more than the purchased scrap last 
| year. 

One of the most important sources 
|of scrap is wrecked and worn-out 
automobiles, Miller pointed out. 

The Auto Wreckers’ Assn. has 
organized scrap mobilization com- 
mittees in 102 cities and the drive 
is being conducted by the National 
Production Authority, he stated. 








Film on Aluminum Issued 


LOUISVILLE.—A presentation of 
| the advantages of designing prod- 
lucts around extruded aluminum 
parts, supplemented by actual pic- 
{tures of how such parts are fabri- 
|cated, is woven into the new movie, 
“The Shape of Things to Come,” 
lreleased by Reynolds Metals Co. 
The film includes a pictorial tour 
through Reynolds Metals, Phoenix, 
Ariz., aluminum extrusion mill. 








The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section, Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
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Auto Markets 


(Continued from Page 18) 


trueks sold in August, compared 
with nine in July. Sales by 
makes: Ford, 9; Chevrolet, 9; 
Dodge, 6; Studebaker, 2, and In- 
ternational, 1. 

Both used cars and used trucks 
jumped in 
There were 344 used cars listed, 
against 172 in July, and 38 used 
trucks compared with nine in July. | 

(George M. Hunholz.) 


* * * 


Detroit 


After hitting a low-point for the 
year in July, Wayne county (De- 
troit) new-car sales improved 
slightly in August. The month’s 
total of 13,173 new-car sales topped 
the low July figure by 1,116 units. 

Used-car sales in August totaled 
13,822, only 81 units above July’s 
total. New-truck sales dropped in 


sales during August. | 


the same 1950 month. Figures for 
August of last year were: 21,071 
new cars, 15,153 used cars, 1,652 
new trucks and 778 used trucks. 
New-car sales by makes in Au- 
gust were: Austin, 2; Chevrolet, 
2,435; Crosley, 3; Ford, 3,207; Henry | 
|J, 69; Plymouth, 1,440; Willys, 12; | 
| Buick, 754; Chrysler, 291; DeSoto, | 
1/343; Dodge, 858; Hudson, 226; 
| Kaiser, 122; Mercury, 733; Nash, 
409; Oldsmobile, 650; Pontiac, 740; 
Studebaker, 358; Cadillac, 303; Lin- 
coln, 89; Packard, 97, and miscel- 
laneous, 32. 

New-truck sales by makes were: 
Chevrolet, 452; Divco, 6; Dodge, 98; 
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Winner of Four Letter Award— 





Federal, 1; Ford, 569; GMC, 44; In-| 
ternational, 18; Mack, 8; Reo, 3; 
Studebaker, 13; White, 4; Willys, 8, 
and miscellaneous, 5.— ‘(Bob Gor- 
don.) 





August to 1,229, against the previ- | 
ous month’s 1,367, while used-truck | 
sales were exactly the same as in| 
July at 879. 

Only in used trucks did this 
year’s August figures top those of 


FOR 


AND DURABILITY NOTHING 
THE PLACE OF 


GENUINE LEATHER 


The distinction and durability that leather confers in the uphol- 
stery of automobiles and furniture stem from its fashion-right 
colors, interesting grains, versatility and adaptability, and from 
the fact that simple care and normal use actually enhance the life 
and beauty of leather. Since leather—and leather alone—is genuine, 
it affords you pride and satisfaction in its possession that you 


* * * 


Birmingham, Ala. 


Sales of new cars in Birmingham 
|showed an increase of a little more | 


designed to help you sell your leather-upholstered models, 
. appears in full color in The New Yorker, 


Town 











DISTINCTION 


TAKES 


For the fourth consecutive year, New Orleans Motor Co., Inc. (Ford), 





Nash, 25; Oldsmobile, 60; Packard, 
6; Plymouth, 165; Pontiac, 56; 
Studebaker, 52, and Willys, 7. 

There was some indication that 
buyers were coming into the mar- 
ket to beat the increase in prices, 
but that was to only a small de- 
gree, dealers said. Stocks of cars 
in dealers’ hands showed a con- 
tinuing decline. 

Sales of used cars were good, 
dealers reported, showing a slight 
increase with prices firm to slightly 
higher.-(Stuart Riddle.) 


* * * 


Pittsburgh 


New-car registrations were lower 
than the preceding week in the 
Pittsburgh district during the week 
ended Aug. 25, the University of 
Pittsburgh reports. 

Decreases in volume of trade and 
originating freight shipments drove 
the index of business activity for 


1801 Canal|the district to 193.0, against 197.5 


St., New Orleans, was the first Ford dealer out of 155 served by the local branch to|in the previous week, the school 


receive the four letter achievement award. Olin Linn (center), president of the dealer- said. 
ship, is receiving the award from C. H. Weigand (left), Ford district manager, 


E. S. Davidson, assistant district manager. 








August sales climbing to 1,163 units, 208: Chrysler, 
against 1,034 in July. | Soto, 10; Dodge, 81; 
Sales by makes in August were: 


This advertisement 





& Country, House Beautiful and House & Garden. 


measure in terms of lasting value rather than fleeting price. 


THE UPHOLSTERY LEATHER GROUP : Tanners’ Council of America + 100 Gold Street +» New York 38, N.Y. 


American leather Manufacturing Company, Newark, N. J. ° 
Blanchard Bro. & Lane, Newark,N.J. * Eagle-Ottowa Leather Compariy, Grand Haven, Michigon « 
The Lackawanna Leather Compony, Hockettstown, N. J. « 





The Ashtabula Hide & leather Company, Ashtabula, Ohio 
Garden State Tanning Inc., Pine Grove, Pa. 
Rade! Leather Manufacturing Company, Newark, N. J. 


26; Crosley, 2; De- 


| Henry J, 17; Hudson, 16; Jaguar, 1: 
|than 10 percent in August over July, | Buick, 87; Cadillac, 20; Chevrolet, Kaiser, 13; Lincoln, 8; | Mercury, 62; 


In the same 1950 week, the 


and |index was 194.8. 


* * * 


Cheyenne, Wyo. 
Motor vehicle registrations set a 
new record high figure in Wyoming 
during the first eight months of the 
current year, according to the state 
motor vehicle division. 


Car registrations totaled 96,308 

through August, compared with 94,- 
275 in the same period a year ago, 
|or an increase of 2,033. 
An even greater increase was 
shown in the number of trucks 
registered. It was revealed that 
| 37,729 truck registrations were re- 
| corded during the first eight 
months of this year, an increase of 
2,621 over the same period last 
| year. 





* * > 


Springfield, Mass. 

Registration of cars in Spring- 
field, Mass., is decreasing in line 
|with the downtrend of national 
registration figures, the registry of 
|motor vehicles in Boston reports. 
|The decrease in local new registra- 
| tions, not as heavy as the national 
| drop, has just started, where the 
| nationwide _ totals began to slip 
earlier. 

The number of cars registered at 
the local registry in June of last 
|year was the same as in this June 
[but new registrations in July 
|dropped to 1,400. Truck totals re- 
| vealed the same trend—250 for July 
| of last year, 520 for this June, and 
200 new registrations in July. 
(John A. Noll.) 


* * * 


Columbus, O. 


One of the poorest weeks of the 
|year was experienced by Franklin 
| county (Columbus), O., dealers in 
ithe seven days ended Sept. 1 as 
| only 309 new cars were titled. In 
|the previous week, 343 new cars 
|were sold, while in the like 1950 
period the total was 587. 

Used-car sales continued to boom, 
however. Sales in the week ended 
Sept. 1 totaled 830 units, the same 
las in the preceding week but well 
| above the comparable 1950 week's 
| total of 625. 
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See back page 
next week's 
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ONE TBE 
FOR EVERY 6 YOU BUY! 


EXTRA PROFIT FOR YOU! 











BUY 6 ERIE KARGARDS-—GET 1 FREE. Buy 12—get 2 free, 
etc. The extra Kargard is ERIE’S gift to you on our 15th 





anniversary. 
' to the thousands 


This extra profit is ERIE’S ‘Thank you 
of car dealers whose efforts have made ERIE KARGARDS 


the Nation's No. 1 Seller. It is also an additional incentive 
to other car dealers to get started now with the guard that's 


easiest and most profitable to sell. 
This offer covers only purchases made during September 
1951. Orders must be postmarked not later than September 


30, 1951. 
NEVER BEFORE an offer like this on ERIE KARGARDS. It may never 
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1951 MODELS 





1951 BUICK 
ho) 41/10) 8 3 
1951 CHRYSLER 
1951 DESOTO 
1951 DODGE 
1951 FORD 
i HUDSON (Pacemaker) 
1 HUDSON (Commodore, SI) laa elas) 













Ma Telit Matsa ws Zltae 2.407 (Og UM Mae (To1 Mola Mole h 
your distributor or wire us today if he can't supply you 1951 KAISER 
a Sa 
LEI eeyt 
1951 MERCURY 





He NASH (Statesman) 
Wa AMBASSADOR (wi 
, pi (without bumper 
col ENT Ast ee (without bumper guard 
1951 Sante (88 super) 
1951 OLDSMOBILE (98) 
le de) epi) 
1951 PONTIAC 
1951 STUDEBAKER (C 
ham 
o34 Ae Pion, Commander, 













1950 MODELS 


1950 BUICK (Speci a 
ines pe ga NYY ota Roadmaster) 
1950 CHRYSLER 
1950 DESOTO 
1950 DODGE 
1950 FORD 
1950 HUDSON (Commo 
dore, §$ 

1950 (HUDSON eee ee yey 
1950 MERCURY 
oa ath (Statesman, Ambassador) 

HR 

aad (without bumper guard 
1950 OLDSMOBILE (76, 

88) 
1950 OLDSMOBILE (98) 
1950 PLYMOUTH 
1950 PONTIAC 
pa STUDEBAKER (Champion) 
50 STUDEBAKER (Commander, Land Cruiser) 





IT PAYS to sell ERIE 
fender-to-fender KARGARDS 


OUTSELLS all other bumper guards. 











CHROME PLATING is identical to new car specifications. 







FEATURED on TV twice weekly:—every Saturday at 10 P.M., WNBQ 
on Hauser’s Grand Marquee and every Wednesday at 9:30 P.M., 






WGN-TV, on Hauser’s Family Circle. 








Advertised in the SATURDAY EVENING POST. 
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WITHSTANDS HEAVIER IMPACTS because of the extra strength in its 
formed metal design and the method by which it is braced to the frame. 





ON MEU ML LA LTT fa ara 
: ERIE ERIE MANUFACTURING Dééscu 
. PRESSED STEEL CAR COMPANY, INC. 


SE iittala 


General Sales Office: J& H SALES COMPANY 
75 E. WACKER DRIVE - CHICAGO1, ILLINOIS 
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Dealer Discovers 
Beard Attracts 
Auto Buyers 


ERIE, Pa.—People who stop Wil- 
liam Miller to ask when he is going 
to shave off his beard get a stock 
“When you buy a Lincoln- 


Miller, owner of Times Motor 
Sales, has found that a beard on 
hand is worth more than a shaving 
brush. It sells automobiles. 


The beard began last May when 
a “Brother of the Brush” campaign 
was announced for Erie’s centen- 
nial celebration. The perk up of 
sales followed shortly. 

Miller found that the beard made 
friends with other “Brothers of the 
Brush.” His used-car lot drew traf- 
fic, more than 50 percent of it 
and new-car sales 


Beard Boosts Sales for Dealer— 


The sales-making beard for William Miller, Erie (Pa.) Lincoln-Mercury dealer, at ex-| Sept. 29-Oct. I—12th annual convention of 
treme left, will not be shaven off for some time to come. Miller is shown above chat- Daa. tone tek a Dealers 


bearded men, 
rose correspondingly. 

During centennial week, Aug. 11- 
18, Miller contributed a Mercury 
convertible as the official centennial 
car and found that this, too, raised 
People came from out of 


beards came off—but not Miiller’s. 


It’s still drawing attention to his 
face and dealership. Jack Smith Chevrolet Co., Eu- Oct. 1-2—32nd annual convention, Minne- 


With August stacking up a8 4/opening at its new building on 
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Dealer Conventions 


Sept. 16-18—28th annual convention, New 
York State Auto Dealers Assn., Saga- 
more hotel, Bolton Landing, Lake 
George, New York. 


Sept. 16-18—Annual convention of Ken- 
tucky Automobile Dealers Assn., Ken- 
tucky Lake, Gilbertsville, Ky. 


Sept. 17-18—Convention of Wisconsin Au- 
tomotive Trades Assn. Hotel Schroeder, 
Milwaukee. 

Sept. 24-25—New Mexico Automobile 
Dealers Assn. annual convention, Murray 
hotel, Silver City, M. 

Sept. 27-28—Convention of Kansas Motor 
Car Dealers Assn., Town House, Kansas 
City, Kans. 

Sept. 27-28—33rd annual convention, New 
Jersey Automotive Trade Assn., Hotel 
Traymore, Atlantic City, N. J 





ting with Ed Sullivan, director of Toast of the Town; Mrs. Jean Proctor, “Miss Erie : 
"and Millard Irwin, centennial chairman, during a recent visit in New York. Sept, Oct. 12— Automobile Deolers 


Assn. of Alabama, Inc., annual conven- 
tion, Buena Vista hotel, Biloxi, Miss. 
Sept. 30-Oct. 2—South Carolina Auto 
Dealers Assn. convention, Myrtle Beach 

(Ocean Forest hotel). 





. 6.8 ————— 
Smith in New Home 


sota Automobile Dealers Assn., Radisson 
hotel, Minneapolis. 


Oct. 4-6 — Pennsylvania Automotive Assn. 


dora, Ark., has held its formal 


town to buy cars. 
When the celebration ended most 'expect to shave for quite a while.| persons registering. Pittsburgh. 


record sales month, Miller doesn’t} Highway 67, with more than 500 
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The effort to develop more power . . . without in- 
creasing engine weight, engine cost, or consumption 
of fuel and oil . . . has naturally led to higher com- 
pressions, and, in turn, to higher heats and in- 
creased tendency to block distortion. 

For this reason, rings that are highly conformable 
are more important than ever before in the manu- 
facture of new engines. Obviously this holds true 
to an even greater degree in worn engines. When- 
ever cylinders become distorted or out-of-round, 
conformability in piston rings becomes vital. The 
control of blow-by and the maintenance of com- 
pression require the most conformable piston rings 
that can be had—and Pedrick has them! Get 
Pedrick rings in guaranteed Engineered Sets 
from your Pedrick jobber. Witkeninc Manv- 
FACTURING Co., Philadelphia 42, Pa. In Canada: 
Wilkening Manufacturing Company (Canada) Ltd., 


Toronto. 










® 





“HEAT-SHAPED” 


PISTON RINGS 


IN GUARANTEED ENGINEERED SETS 


FOR 31 YEARS, SUPPLIER OF PISTON RINGS TO 
LEADING VEHICLE AND ENGINE MANUFACTURERS 


annual convention, William Penn hotel, 




















— Coming Events== 





Oct. 5-7—Idaho Auto Dealers Assn. con- 
vention, Sun Valley. 

Oct. 7-9—South Dakota Automobile Dealers 
Assn. annual convention, Mitchell, S. D. 
Oct. 7-9—Mississippi Automobile Dealers 
Assn. annual convention, Biloxi, Miss. 
Oct. 14-16 — Tennessee Automotive Assn. 
convention, Buena Vista hotel, Biloxi, 


Miss. 

Oct. 21-23 — Florida Automobile Dealers 
Assn. annual convention, Tampa Terrace 
hotel, Tampa, Fla. 

Oct. 21-23—Georgia Automobile Dealers’ 
Assn., General Oglethorpe hotel, Savan- 
nah, Ga. 

Oct. 29-30—Annual convention, Ohio Auto- 
mobile Dealers Assn. Dayton Biltmore 
hotel, Dayton, O. 

Nov. 3-6—Texas Automotive Dealers Assn., 
Shamrock hotel, Houston. 

Nov. 4-5—Texas Used Car Dealers Assn. 
convention, Waco, Tex. 

Nov. 14-15—Annual meeting of Oklahoma 
fw eng Dealers Assn., Skirvin hotel, 
Oklahoma City. 

Nov. 26-28 — Automotive Trade Assn. of 
Virginia convention, John Marshall hotel, 
Richmond, Va. 

Nov. 27-29—Annual convention of National 
Used Car Dealers Assn., Hotel Tampa 
Terrace, Tampa, Fla. 

Dec. 6—Utah Automobile Dealers Assn. 

Dec. 7-8— Annual convention, Montana 
Automobile Dealers’ Assn., Placer hotel, 
Helena, Montana. 

Jan. 27-30, 1952—NADA convention, Wal- 
dorf-Astoria hotel, New York City. 

* + * 
Dealer Auto Shows 

March 29-Apr. 6, 1952—1952 Seattle Auto 
show, sponsored by Seattle Automobile 
Dealers Assn., Field Artillery Armory, 
Seattle. 

: * 
Aftermarket Shows 


Feb. 28-March 2, 1952—Pacific Automotive 
show, Pan Pacifis auditorium, Los An- 
geles. 

March 20-23, 1952—l0th annual Southwest 
Automotive show, Sam Houston Colli- 
seum, Houston, Texas. 

* * * 


General 


—. 24-26—National Truck Body Manu: 

cturers and Distributors Assn., annual 
convention, Haddon Hall, Atlantic City, 
New Jersey. 


Oct. 4—i2th Anniversary Dinner of Auto- 
mobile Old Timers, Hotel Book-Cadil- 
lac, Detroit. 

Oct. 8-12—39th National Safety Congress 
and Exposition of National Safety Coun- 
cil, Stevens hotel, Chicago. 

Oct. 14-19—World Metallurgical Congress, 
Statler hotel, Detroit. 

Oct. 22-26—Annual convention, American 
Trucking Assn., Hotel Stevens, Chicago. 

Oct. 24—Annual meeting, Equipment & 
Tool Institute, Hotel Sheraton, Chicago. 

Oct. 24-31—Annual meeting, National Lu 
bricating Grease Institute, Edgewater 
Beach hotel, Chicago. 


Nov. 5-8—Annual meeting, American Pe 
troleum Institute, Chicago. 


Nov. 13-14—/8th annual convention, Amer- 
ican Finance Conference, Palmer House, 
Chicago. 

Dec. 3-5—Annual convention, Motor and 
Equipment Wholesalers Assn., Stevens 
hotel, Chicago. 

* * * 


Engineering 


Oct. 29-31—Society of Automotive Engi- 
neers, transportation meeting, Knicker- 
bocker hotel, Chicago, 

Nov. 7-9—American Society of Body En 
gineers, 6th annual technical convention, 
Rackham Memorial building, Detroit. 


Antifreeze Label 
Must List Price 


WASHINGTON. —Antifreeze 
packages now must be marked with 
the type, strength and retail ceiling 
price of the contents, according to 
an amendment to CPR 57 which 
became effective last week. 

On containers of more than five 
gallons the markings as to the type 
of antifreeze and the retail ceiling 
price must be printed in letters at 
least two inches high, the amend- 
ment states. On containers of five 
gallons or less the markings must 
be “at least as large as the largest 
letter of any printed matter there- 
on other than the trademark or 
trade name.” 

The amendment clarified the lan- 
|guage of the original regulation 
which required marking of contain- 
ers “within” 30 days from the effec- 
tive date of the regulation (Aug. 6). 
The amendment said the intent 
was to require such labeling after 
30 days. 


|English Ranks Reported 


Scarce in Denmark 


' COPENHAGEN, Denmark. — 
(UTPS)—Despite the fact that the 
volume of trade between Great 
Britain and Denmark relieves im- 
ports of British automobiles from 
;some of the severe strain of re- 
|strictions applying to the supply of 
U.S. cars, demand for the new 
British Ford models Consul and 
Zephyr reportedly has outrun nor- 
| mal import supplies. As a resul', 
it has been decided to expand ac- 
tivities of the Ford assembly plant 
in Copenhagen by adding produc- 





tion of Consuls and Zephyrs. 
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| in the dictionary which began with 
| the letter “S.” 

I picked the now standard word, 
\“Sedan,” to describe the first en- 
closed body of the type which had 
been built by the Seaman boys in 
Milwaukee for the Rambler. The 
word Sedan was a “natural” be- 
;cause it had been used for thou- 
|Sands of years. It had age, dis- 


|tinction and needed no_ fancy 
| definition. is 
Words are the scientific tools 
Nash in Festival Parade— 


of the ablest copywriters, not 
pcs sa but words that mean Leading the parade for the recent Scandanavian Festival at Everett, Wash., four 
; &- : Nash Ramblers carry the queens down the street to begin the festivities. The Ramblers 
| Conde Nast, publisher of Vogue,| were furnished by S. G. Follestad, president of Follestad Nash, Inc., Everett. 

|had made the word “Silhouette”| — % an ae : ae 

| Synonymous with style when I first;}the September twilight on 
| used it to describe an early Jordan | south fork of the Shoshone. 

| series. The one word and a silhou- | * ¢ » 

ette in color told a complete story. | 

| | Study the ‘S’ 


When two million boys were com- | 








Wagnalls Desk Dictionary. 


QTRIKINGLY suggestive is the 

sound of “S” 

The beginning and the ending of 
That magic word “Success” 

Symbol of the Sunny South, Sleep | ing back from the first world war | H 


'eation is finished when you learn 


tired of the name “Doughboy,” and | young man or woman who likes 
If we didn't have this letter . . . non rae ar ae a |to write advertising, I can give you |S") OF ddl hi 
eee could we adverti-B-c? , what was more natural than | an idea on the first lesson and what | 2)neWS, the saddles, upon w sch all 
S-e? to steal the name “Playboy” from it might be. Tell them to hold their the less suggestive symbols ride. 
The above syncopated salvo of|Synge’s “Playboy of the Western| i ; . | Nor should you give me credit 


doggerel, revealing one salutary| World?” It was also easy to make | . 
secret of Success in advertising,| “Somewhere West of Laramie” roll|°f the mine words common to |«phe gong of Songs Which Is Solo- 


was written in 1912 to amuse my | off the tongue and be remembered.|™Many copywriters. But, study that |mons,” “I am the rose of Sharon 
six-year-old-son when he wondered |It is full of sentient words .| dictionary—beginning with the 3,000 and the lily of the valleys,” and 


why I always searched for words'spirited . . . sensual ...a tang of' words under the letter “S,” cover-'catch the scintilla, the spark in 


And Starry Skies, 





“More Americans would like to own a 


JAGUAR 


than any other imported car” 







ACCORDING TO ‘FORTUNE’ 1950 CAR SURVEY 


For four years now the ever growing sales of “The finest car of its class in the world” 
have echoed the public acceptance of Jaguar throughout the U.S.A. and, indeed, in the 


Fortune’ survey it topped the poll of foreign cars that Americans would most like to own. 


A few vacancies for dealers are available in selected territories 





This important franchise is extended only to accredited 
dealers and it offers not only valuable and growing 
business but carries with it all the prestige of hand- 

ling a range of cars whose appearance, performance and 
mechanical excellence are admired and desired throughout the whole world. 
The range includes the spacious and incomparably beautiful 160 h.p. Mark VII 
the fastest production car in the 


Sedan, the 160 h.p. XK120 Super Sports —- 


world — and the new fixed head version of this famous car which adds Sedan 





comfort to its tremendous performance. Dealers desiring to represent these fine cars 


should address their enquiries to the main Jaguar distributors below. 





JAGUAR DISTRIBUTORS: 
States West of Mississippi: 
CHARLES H. HORNBURG, JR. 
9176 Sunset Boulevard, Los Angeles, California 


Eastern States: 
THE HOFFMAN MOTOR CAR CO. 
487, Park Avenue, New York, 22 


INC, 





what the “S” words mean and how 
ALF seriously, if you know some |to make them sing and savor of 
|the sapor of what you are trying to 
sell, for those words are only the | suto-suggestion. 


| job b iti i ca : 
som by writing with all of the run |for an original idea. Just remember 


Shakespeare's Sonnets, in Sheri 
dan’s “School for Scandal.” 

How did all this letter “S” busi- 
ness start? Maybe it began with 
the Decalog and the word Sun- 
day, the Sabbath, the most rest- 
ful, inspiring and best understood 
word in our language, or maybe 
with the Sabine women when 
they were kidnapped by the Ro- 
man soldiery. Lucky Mr. Santa 
Claus has rhythm in his name, 
too, 

A copywriter’s job is akin to that 
of Sagittarius. Saladin used tc 
| knock ’em in swaths with that sinu- 
lous, sanguinary, steel blade and 
|Samson was the supreme judge of 
istrength. He was the Icy Point 


the jing about 100 pages in Funk &/gaimon, swimming the falls of the 


| Saguenay. He was the sachem, the 


Now don’t get the idea that edu-| sagamore. 


I want to disclaim credit for sug- 


|gesting the name of that dream 
| car they tell me is now on the way 
|—LeSabre. Probably just a case of 


(The opinions expressed above 
are those of Columnist Jordan 

| and not necessarily those of 

Automotive News.) 

! 

| 





Limits on Jacks 
Set by NPA 
For Oct. I 






| 


\fied models, sizes, capacities and 
| specifications, effective Oct. 1, were 
|ordered by NPA last week. 

The agency issued a standardiza- 
|tion and simplification order, M-83, 
|which bans production of all me- 
|chanical, hydraulic, air and elec- 
trically-operated jacks not specific- 
lally listed. 
| Listed in the order are 21 items, 
| with permitted ton-capacities, num- 
|ber of models, number of sizes per 
|model, and closed height specifica- 
tions. Also listed are 28 items that 
can be produced without regard to 
standardization and simplification 
| restrictions. 

Production of about 80 models 
and sizes of jacks now being manu- 
|factured will be prohibited by the 
lorder, NPA estimated. Jacks pro- 
|duced for government’ defense 
|agencies are not affected. 

NPA said the jack industry uses 
about 120,000 tons of steel annually. 
The order will save an estimated 
20,000 tons each year. Savings also 
will be made in aluminum and cop- 
per and in materials used to make 
component parts. 

The order also requires manufac- 
|turers of jacks to report their pro- 
duction to NPA each quarter. 


WASHINGTON.— Limitations on 
production of jacks to certain speci- 


Free Kargard 


Erie Fetes 15th Anniversary 
With Special Sale 

| CHICAGO.—The Erie Mfg. divi- 
|sion, Pressed Steel Car Co., Inc., is 
|offering each car dealer one free 
11951 Erie fender-to-fender brace- 
type Kargard for every six pur- 
|chased, in celebration of its 15th 
| anniversary. 

| The company said that the offer 
}is good only during September and 
lexpires Sept. 30, 1951. Ad reprints 
|with special order blanks are be- 
ling sent to all Erie distributors for 
|}mailing to customers. 

The Kargards are tailored to fit 
both front and rear of practically 
every 1951 car model, the company 
stated. 





Standard-Thomson Making 
Ford Heater Valve 

DAYTON. Standard - Thomson 
Corp., automotive and _ aviation 
parts manufacturer, has announced 
the production of a new heater 
valve assembly for Ford auto heat- 
ers. 

John E. Golob, vice-president and 
general manager of Standard- 
Thomson, said the new heater valv: 
assembly is being supplied to Novi 
Equipment Co., Novi, Mich., manu 
facturer of Ford heaters. The valv: 
assembly, developed by Standard 
Thomson engineers, thermostatical 
ly controls the flow of heat fron 
the heater. 


Howard Chevrolet Opens 

Howard Chevrolet Co., Inc., has 
opened its garage and service sta 
tion at Middlesboro, Ky. Severa 
hundred people were at the open 
ing ceremonies. 
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These are the only "right “ones ! 


BOOST COMPRESSION 


Top compression ring — beveled Second compression ring — two- 
to twist a little and seat itself fast. piece type, also beveled to resist 
Resists flutter, controls blow-by at flutter and to seat fast. Made to 
high speed. “stay put’ without rotating. 


BOOST OIL MILEAGE 


Upper oil ring—two-piece design, 
with scraping edge to give a 
clean wipe, for top oil mileage 
and economy. 


TOP QUALITY — made to exact Buick specifications, Buick- 
inspected and guaranteed to you. Fit all Buicks from 1940 on. 


COMPETITIVE DISCOUNT — get them from your Buick 


dealer, and protect your own good work. 


5 


' 


Better work with Buick parts see your Buick dealer 


FLEX-FIT lower oil ring—segment- 
cut for great flexibility. Follows 
any shape cylinder wall, oval or 
“bowlegged.” 


ENGINEER APPROVED ACCESSORIES 


abit 


FACTORY ENGINEERED PARTS 
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Dealer 


Members of the Automobile Sales 





Managers Assn. of Buffalo held 
their annual picnic at Lamm Post, 
American Legion, in Williamsville. 
Edwin F. McPherson is association 


president. 
* ca * 


Honolulu Dealer Reports 


Overstock of New Cars 

Full page ads in the morning and 
evening papers in Honolulu an- 
nounced that Murphy Motors (Olds- 
mobile) and Aloha Motors (Chevro- 
let) had received $3,000,000 worth 
of new cars and trucks and invited 
the public to “come in and make 
us an offer.” 

The announcement said that due 
to heavy military demands on ship- 
ping space, deliveries had been de- 
layed until they now had more cars 
than they could properly handle. 





Both companies are owned by 
George W. Murphy. 
+ + + 


Manchester (N. H.) Reports 


46 Automotive Firms 
The retail division of the Man- 
chester (N. H.) chamber of Com- 
merce has sponsored local news- 
paper advertisements emphasiz- 
ing the fact that 46 automotive 
firms are now doing business in 
the metropolitan Manchester 
area. 
+ * * 


Rice Gives Car Away 

Floyd Rice Sales and Service, De- 
troit, recently offered to give a car) 
away with no strings attached to 
test reaction. During a two-month 
period when free chances were ac-| 
cepted, 15,000 people submitted their 
names before a winner was drawn. | 
eo * * 


Thefts Solved? 


Theft of merchandise valued at 
$28,400 from Lynch-Davidson Mo- 
tors, Inc., has been laid to four 
employes, it was reported in Jack- 





sonville, Fla. The county solicitor | 
filed criminal information charging 
that over a three-year period they | 
stole motors, axles, radios and 
transmissions and sold them to ga- 
rage men and used-car dealers. 

* k 


GM Names Leech 

Henry E. Leech, Buick dealer in| 
Live Oak, Fla., has been named by 
General Motors to serve as GM 
community relations chairman for 
Live Oak and vicinity during the 
next year. 

* 1 ok 


Fire Damages Myers 


A fire caused damages estimated | 


at several hundred dollars to Myers 
Motors, Ltd., 
Ottawa, Canada. 
undetermined origin. 

A * os 
Gildemeister Heads 


Fort Dodge Dealers 

George O. Gildemeister, Gilde- 
meister Motor Co., Fort Dodge, Ia., 
has been elected president of the 
Fort Dodge New Car Auto Dealers 
Assn. 

H. S. Walker jr., Walker Motor 
Co., was elected secretary-treasurer 
and Floyd Rankin, Rankin Motor 
Co., honorary chairman. The Fort 
Dodge association was formed in 
1937 and reactivated a year ago. 

+ * * 
Wold Sells to King 

Ken A. King has taken over 
Clarence M. Wold’s Nash dealer- 
ship at Sioux Falls, 8S. D. The 
firm will be known as King Nash 
Co. Rollie Pennington will con- 
tinue as manager of the new or- 
ganization. 


* * 


Observes 30th Birthday 


Hilliard Bros., Bradenton (F la.) 
Cadillac-Pontiac dealer, celebrated 
its 30th anniversary recently. Owned 
and operated by three brothers, T. 
L., Dozier and John B. Hilliard, the 
firm opened a new plant and show- 
rooms on Manatee Ave. one year 
ago. 

+ + * 


Johnson Takes Bond Post 


In Salt Lake County 

Frank A. Johnson, Mercury 
dealer at Murray, Utah, has been 
appointed U. S. defense bond co- 
ordinator for Salt Lake county. 
Johnson will head all Defense 
Bond activity outside of Salt Lake 
City and will be especially con- 


auto body shop at} 
The fire was of | 
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cerned with completing bond or- 
ganizations in various communi- 
ties. 

Johnson is a_ veteran civic 
worker. He has been president 
of the Murray Lions club, zone 
chairman for the Lions clubs in 
this district and was a member 
of World War II Salt Lake county 
war chest and OPA boards. 





* + * 
Barnett With Goodrich 25th Year for Booth Motors— 
Barnett Motor Co. (Chrysler- John V. Booth, president of Booth Motor Co., McKeesport, Pa., recently celebrated 
Plymouth), 211 N. Commerce St., lthe 25th anniversary of his Chevrolet dealership. As a feature of the anniversary week, 


Natchez, Miss., has been appointed | 800th presented a new Chevrolet to Miss Lucille Wolf, who purchased the first car 
a distributor for B. F. Goodrich| 25 years ago. He is shown above presenting the keys to Miss Wolf, to whom the 
gift came as a surprise. 


tires. 


x * oh 
Johnson Remodels | 1936 he was coach of the famed Mc- | building is located on a two-acre 
Gene Johnson Motors (Hudson), | Pherson Oilers basketball team, | tract and has 43,000 square feet of 
Emporia, Kans., has held its grand |and he coached the American Olym- | floor space. 
opening in a remodeled and redeco- | pic basketball team in Berlin, Ger- * 
rated building at 419 Merchant. | many. Grundy Name Altered 


* + 


Gene Johnson, owner, is widely | : +. 2 

known in athletic circles. For 16! Capi , Grundy Hudson Motor Sales, Inc., 
years he was a college athletic | capitol Opens New Home |Grundy, Va., has changed its name | 
coach, serving at Wichita Munici-| Capitol Chevrolet Co., Austin,|to Grundy Hudson Sales, Inc., ac- | 


pal university and Kansas Wesley-|Tex., has opened its new home at/cording to an amendment to its | 
an university, Salina. In 1935 and| Fifth St. and Lamar Blvd. The/charter filed with the Virginia | 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New, York 19, N. Y. Publishers of The American Maga. ine, 





state corporation commission. J. “I, 


Stanley is president. 
+ + * 


Portland Assn. Names Mille: 


As Field Secretary 
John C. Millett has been name | 
field secretary of the Portlan | 
(Ore.) Automotive Trades Assn, 
according to C. F. Brunner, presi - 
dent. 
* * * 


Teverbaughs Sell 
Mr. and Mrs. Frank Teverbaugh 
have sold their Chrysler-Plymouth 
dealership at Ponca City, Okla., to 
Walter S. Graham, J. C. Hanks and 
Harold L. Lenox. 


* * * 


Ludwig Acquires McKinley 

Ludwig Motor Sales & Service, 
Buffalo, has acquired the McKin- 
ley Garage under a lease agree- 
ment with Arthur Rosengart. It 
will operate a Hudson dealership 


there. 
* * 7 


Miller Plans Parts Building 


Miller Auto Exchange, Manhat- 
tan, Kans., plans ,to build a two- 
story brick parts building. Earl 
Miller and his brother, Harris Mil- 


(Continued on Page 27, Col. 3) 
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Dealer Doings 


(Continued from Page 26) 





ler, operate the motor car business | Motors (Ford), Dallas. Gibson was 
which handles Pontiac cars and/previously a business management 





GMC trucks. manager for Lincoln-Mercury in 
Ps mL Gear | Texas, 
Goad Opens New Home | a. 
Goad Motor Co. (Cadillac - Olds- | Ross Joins Deane 
| |mobile), Austin, Tex., has formally | Mari eee o Mien & ae 
gh | lopened its new home at 1214 W.| “arion SS, O Jami, has be 
ith | Sixth St. T. J. Goad is president. Come part owner of Deane Chevro- 
eo * @¢ « let, St. Petersburg, Fla. The action 
7 | _ BaumMeDonald Lot |necesstated his resignation as vice 
| Baum-McDonald Auto Co. (Pon-| Ph Agen 
|tiac), Waterloo, Ia., has opened a|~'“ a ik 
: |used-car lot three blocks from its a 
ey headquarters on a 60 by 100 foot Butz Buys Into Deal 
Dealer O'Toole at Lions Presentation— site at 5th _ mere Sts. Howard L. Butz has purchased an 
s : : ' ; ; : |interest in Crabtree Motors, Inc. 
Matt Cvetic (left), formerly of the FBI, received the Pittsburgh Lions club award, 7egne -E ) in ) 
» Outstanding Citizen of 1951" from Pittsburgh's Deputy Mayor Howard Stewart ; Williams K-F Sold | (Studebaker), Columbus, O., and 
° (center), and Tom O'Toole, owner of O'Toole Motor Sales (Dodge-Plymouth), Crafton, Williams Kaiser-Frazer, Oak/has been named vice-president. 
Heights, Pittsburgh. Dealer O'Toole was general chairman of the combined Lion chari- oe yet a 7 sold - * * Es 
i ; i i field. omas Kiriakedis. e name o 
, > ties passant besoas a sd charity pessoas ee = ene ee e \ the fieah Wil reinain unehenned. | Rechester Dealer Lande 
: ee | 350-Pound Bluefin Tuna 
at ; | Calif., is Milbeck Lincoln-Mercury, | , 
10 Milbeck Alters Name \Inc. "The dealership is owned by| Bankston-Hall Names Gibson | Robert Beaupre, Beaupre Mo- 
= | The new firm name of the for-| Herman Miller and Bernard Beck-| B. A. Gibson has been appointed | tor Sales, Rochester, N. H., and a 
= 4 mer Milbeck Mercury, Van Nuys, man. |general manager of Bankston-Hall! local fishing companion are talk- 


~ Who pushes your product ’? 


f Vc to wv hom? Agr C 
much? The answers are in The American Magazine—the 
“Family Service” magazine. To illustrate: 
In the September issue — 
Advertisers of records, phonographs, television sets, 
combinations, read: Collecting Records Is Fun— 
The American family’s month-long guide to the best 
in home entertainment. 
Advertisers of paint, hardware, toc!s, all household 
maintenance products, read: Help For Your House 
—a regular source of “how-to-do-it” for the American 
family. 
Coming in October— 

Advertisers of cold tablets, anti-histamines, vaporizers, 
salves, cough and nose drops, etc., read: Common 
Sense About the Common Cold — one of The 
American Magazine's continuing family health series. 
Advertisers of bus, rail, ship, air lines; resorts, luggage, 
travel togs, sporting goods, read: We Found An 
island Paradise, and Something New In New 
England — two colorful monthly family travel fea- 
tures, in one issue of The American Magazine. 
All Advertisers, read: Help Wanted In Washing- 
ton, by U. S. Senator Douglas (ill.); What the GOP 
Must Do To Win In ‘52, by U. S. Senator Saltonstall 
(Mass.)—The American Magazine's editorial support 
for institutional campaigns. 


pushes your product? The answer is in the 
American Magazine—where advertiser-conscious features 
condition the reader for successful product selling. 


To Whom? The answer is in The American Magazine — 
where family-conscious features make it the guide for suc- 
cessful family living. 

The answer is in The American Magazine — 
where “Family Service” editorial supports you this month, 
every month, and all month long. 

The answer is in The American Magazine — 
where your advertising belongs—where your advertising 
costs less because The American Magazine lives longer 
and pushes harder. No mistake about it— 


merican 


MAGAZINE 
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ing about the one that didn’t get 
away. 

While fishing in York Harbor, 
near Boone Island, they landed a 
| 350-pound bluefin tuna with rod 
| and reel. It took the pair 45 min- 
| utes to bring in the huge fish. 


* * * 


Worman U. C, Expansion 


'To Cost $50,000 


| Expansion of used-car sales fa- 
|cilities of Laurel C. Worman, Inc. 
(Packard-Willys), Toledo, has be- 
gun, with the cost of the completed 
project estimated at $50,009. 

The lot is being completely black- 
topped and will have off-street 
parking for customers. Prepara- 
|tions also include a modern day- 
light lighting system and a large 
| turntable display sign. 


* * 


Lewis Adds U. C. Lot 


J. C. Lewis Motor Co. has an- 
nounced the opening of its used- 
‘car lot No. 5 at 328 Montgomery 
|St., Savannah, Ga. Green Eason is 
| manager of the new lot. 

* ob * 


Mitchell Nash Reorganizes 


Complete reorganization of its 
service department has been an- 
| nounced by Jack Mitchell, president 
of Jack Mitchell Nash, at 2600 
Broadway, San Antonio. 

* + * 


Capitol Chevrolet Opens 

Capitol Chevrolet, Inc., Austin, 
|Tex., opened its new plant at La- 
|mar Blvd. and Fifth St. recently 
with the presentation of a 1951 
Chevrolet Bel-Air. 


* * * 





| 
Holmes in New Home 
Formal opening of the new $75,- 
| 000 plant of the Holmes Chevro- 
let Co., Inc., Meade, Kans., has 
been held. Overall dimensions of 
the structure are 70 by 120 feet 
| for the main brick-tile-steel sec- 
| tions which has been under con- 
struction several months. That 
| section contains 9,400 square feet 
of space on the main floor and 
mezzanine. 
a * * 

Cook to Stephens 
| Lloyd W. Stephens, formerly of 
|Ogden, Utah, has purchased the 

Cook Auto Sales from Fred Cook 
jr., Longview, Wash., and will call 
the new dealership Lloyd W. Ste- 

phens Co. (Lincoln-Mercury). 
* * * 


Sanford Motors Opens 


New Headquarters 
Sanford Motors, Inc. (Dodge- 


|Plymouth), Pittsburgh, has onened 


a new sales and service headquar- 
ters at 4709-4719 Baum Blvd. 


The building has a total area of 
more than 100,000 square feet of 
floor space. Sanford allots 35,000 
to maintenance, 30,000 to truck 





} 


| 


| 








ine, | = Collier's, and Woman's Home Companion 


service, a third-floor section to new- 
car preparation, body shop with 
paint booths, a sub-floor section for 
50 cars, showroom and office, and 


}a parts department. J. C. Sanford 


is president of the company and 
R. T. Sendell, vice-president and 
sales manager. 

* * * 


Clampett Has Winner 

Fred W. Clampett, president of 
Marshall & Clampett (DeSoto- 
Plymouth), Los Angele, sponsors 
the Crenshaw Post American Le- 
gion junior baseball team which 
has won all titles up to Western 
Regional crown and represented 
that region in the semi-finals at 
Hastings, Neb. 

oe * * 


Fleming Joins Hellyer 

Chester Fleming has been ap- 
pointed parts manager for K. F. 
Hellyer Buick, Westwood district, 
Los Angeles. He comes to his new 
connection with four years’ experi- 
ence as parts manager for Buick 
dealers at Santa Monica and La 
Brea, Calif. 

* * * 
Changes Hands 


Marshall & Clampett (DeSoto- 
Plymouth), North Long _ Beach, 
Calif., has been taken over by Bob 
McClure and Kenny Nowling. They 
succeed Ted Drake. 


* * + 


Mel Alsbury Opens 
Mel Alsbury, Inc. (Chrysler-Plym- 
outh), Hollywood, Calif., held its 
formal opening. Mel Alsbury is 
president and Mel Alsbury jr., vice- 
president of the firm. 








First and 50,000th Steam Cleaner— 
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Lawsuits Affecting Dealers .. . 
Court Decisions 


By Leo T. Parker 


Attorney at Law 


LLEN WILCOX, of Wilcox Mo- 
‘4 tor Co., asked: “If a chattel 


|mortgage contains a mistake, does 


this result in the seller of the auto- 


|mobile losing his priority over other 


creditors of the purchaser?” 
It is well established law that 


| a defective mortgage is void and 


jal., 


Brief ceremonies were held at Clayton Manufacturing Co., El Monte, Calif., when | 
the 50,000th Clayton Kerrick Steam Cleaning machine came off the assembly line. The| bile salesman named Gilson, pos- 
late model is shown with the first one, made in 1931. Shown with the models are, | Session of a Buick automobile and 


left to right, J. A. Cortright, general sales manager; E. $. Chapman, vice-president, and 
Leo Hoban, sales manager of the steam cleaner division. 


John O. Munn’s Dealers Tell Me and J. B. Van Tassel's column are regular AUTO- 


MOTIVE NEWS features which no forward-looking dealer can afford to miss! 


invalid. The higher courts hold 
that a mortgage is defective and 
void if the motor or serial num- 
ber is incorrectly copied; the 
automobile is misdescribed; or 
the true name of the buyer or 
seller is not given. 

For example, in Lawin v. Pepe et 
43 N. W. (2d) 804, the testi- 
mony showed facts as follows: 

One Delaney gave to an automo- 


'the registration card which bore 
ithe notarized signature of the reg- 
\istered owner, 


Delaney, as it was 
shown. 
Gilson sold the automobile to one 


Earl who financed the sale of 


$2,000 through one Lawin who took 
a conditional sales contract form, 
consisting of an original white and 
a pink duplicate copy filled in to 
show that the due payments were 
to be made at Lawin’s office. 

* * + 


Wrong Seller 

ARL signed both copies as the 

purchaser, and Gilson signed 
his name to the original white copy 
of the sales contract as the seller. 
Later Earl took the car and De- 
laney’s registration card to the 
Citizens Loan & Investment Co. and 
obtained another loan of $2,110. In 
obtaining this loan, the registration 
ecard showing that the Buick had 
been transferred by Delaney was 
exhibited. 

In subsequent litigation the 
higher court held that the Citi- 
zens Loan & Investment Co. held 
a valid lien on the car and Law- 
in’s lien was absolutely invalid, 
because Lawin’s mortgage stated 
that Gilson was the seller when 
in fact, Delaney was the seller 





He may want this... 


But both will want the True 
of Automobile Seat Covers of LUMITE 






She may want this... 


Comfort 





woven SARAN fabric 


non-inflammable . . 


Comfort is a big selling-feature of seat covers 
of Lumite fabric. The comfort of a smooth 
surface—easy to slide across. The comfort of 
/ air circulating through the weave—not sticky 
in hot weather nor clammy in cold. 

And look at these other big features! .. . 


Lumite fabric is smartly styled, 
patterned right, in popular colors. It is 
remarkably tough, scuff-resistant . . . 


. can’t rot or mildew. 


Won’t sag, stretch, wrinkle or 
cup when properly installed. 


Tell ALL of the Lumite fabric story and 
watch it sell to ALL! . . . because: 
Lumite fabric’s got everything 

everybody wants in seat covers! 


*Registered trade-mark 


Get extra business through NEW classified phone book listing! 


Tie in your name with Lumite fabric’s biggest advertising campaign 
in seat cover history! List your name in the classified pages of 
your local phone book, under “Lumite Fabric Seat Covers.” 


Costs only a few cents a day. For further information write: 


Classified Phone Book Information 
Lumite Division 


Chicopee Mfg. 


Corp. of Georgia 


40 Worth St., New York 13, N. Y. 


and Gilson the salesman. The 
court said: 

“We still cannot overlook the fac 
that as completed the instrumer | 
expressly designated Gilson as tl 
seller. In other words, by its e>- 
press terms it gave record notice 
that a certain person other than 
the plaintiff was the actual seller” 

* * * 


Maryland Road Penalties 
Applicable to Bridges 

Bridges are part of Maryland s 
highways and highway truck ove: 
load penalties apply when bridge 
load limits are exceeded even 
though the truck weight is within 
general highway limits, according 
to the state’s attorney general, Hail 
Hammond. 

The opinion was directed at a 
Cumberland trial magistrate in a 
case in which a driver was arrested 
for taking a truck weighing 37,300 
pounds over the Potomac river 
bridge. The weight is below Mary- 
land’s highway limit but the bridge 
load limit is 20,000 pounds. 


| s * * 


Texas Exempts Trucks 


From Auto Buying Ban 


| AUSTIN, Tex.—Since they are not 
| passenger cars, state agencies may 
;}buy new pickup or panel trucks, 
|Attorney General Price Daniel has 
'ruled here. 

Daniel held that the last legisla- 
}ture attempted to require the sale 
lof all state-owned passenger cars 
land ban the buying of new ones. 
{Daniel held that it could not re- 
}quire sale of presently owned cars 
by a rider in the appropriation bill 
|but that the bar against new ones 
|was a valid limitation on how state 
|money could be spent. 

He added: 

“A pickup or panel truck used 
primarily for the transportation of 
property is not a ‘motor-propelled 
| passenger-carrying’ vehicle within 
|the meaning of the portion of the 
rider prohibiting purchase of such 
vehicles.” 


NPA Explains 
Limitation on 


Nickeled Steel 


WASHINGTON. The use of 
|nickel-bearing stainless. steel in 
|non-functional or decorative trim is 
not permissible, NPA explained last 
|week in response to inqueries. 
NPA said the nickel-bearing steel 
|may be used in important function- 
jal parts of civilian products but 
emphasized that because of the 
critical shortage of nickel and its 
essentiality in the defense program, 
its use in non-defense items will be 
severely restricted. 
| The use of straight chrome-stain- 
jless steel for the production of dec- 





orative and non-functional parts 
was approved in the same state- 
ment. 

NPA defined straight chrome 


| Stainless steel as steel that contains 
a minimum of 10 percent chromium 
but does not contain any nickel. 
“The definition of stainless steel 
in Schedule A, Section 1 (a), refers 
lonly to steels containing 1 percent 
and not more than 22 percent 
jnickel and in no way appligs to 
|non-nickel-bearing or _ straight 
chrome grades,” NPA said. 





Retailers Oppose 
Herlong Repeal 


NEW YORK.—The National Re- 
| tail Dry Goods Assn. has announced 
that it will fight for retention of 
the Herlong amendment to the De- 
fense Production Act that guaran- 
tees retailers their historic mark- 
ups. 

The association, comprised of 
more than 7,000 stores throughout 
j}the country, assailed legislation in- 
| troduced in the Senate to repeal the 
Herlong amendment and charged 
jthat the repeal was dangerous (to 
| retailing. . 
“We hope that prices will not be 
}controlled by controlling profits. 
|This is what the Herlong amenc- 
}ment prevents,” the NRDGA sail. 





| Robins, Miller at Ford Schocl 


| Ted Robins jr., Newport Beac':, 
Calif., and William G. Miller, « f 
Anaheim, Calif., have been chosen 
to attend the Ford Merchandising 
School at Dearborn starting Sey 
14. Their fathers are Ford dealers 
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Ford | Creates Un it 
To Speed Study 


On Light Engines 


DEARBORN. Expansion of 
Ford’s engine engineering activities 
to place greater emphasis on pro- 
gressive engine design and devel- 
opment for Ford products, has been 
announced by Harold T. Youngren, 
engineering vice-president. 

Victor G. Raviolo, formerly en- 
gine assistant to the chief engineer, 
has been named chief engine engi- 
neer to head a separate department 
of the engineering staff. 

The new department consolidates 
all engine design, development and 
production contact activities for 
Ford, Lincoln and Mercury pas- 
senger cars and Ford trucks, trac- 
tors and industrial engines. 

“This move is in line with our 
plans for lighter and more powerful 
engines with improved economy 
and longer life,” Youngren said. 
“The new engine department com- 
bines the talents of our best engi- 
neers.” 

Approximately 200 engineers, 
draftsmen and technicians are in- 
cluded in the new department un- 
der the following supervisors: 

Robert Stevenson, assistant chief 
engine engineer; Harry G. Smith, 
Ford engine engineer; Paul M. 
Clayton, Lincoln-Mercury engine 
engineer; J. A. Asselstine, commer- 
cial engine engineer; A. E. Cleve- 
land, experimental engine engineer; 
R. A. Boyle, production contact en- 
gineer; F. A. Veraldi, chief engine 
draftsman, and H. F. Schebor, rec- 
ords and scheduling supervisor. 


Hartford Dealers 
Expect Shortage 


Of New Cars 


HARTFORD, Conn. New and 
used automobile dealers in this 
area expect a shortage of new cars 
before the end of the year, but how 
the shortage will affect the used- 
car market is a disputed point. 

Some dealers say that the amount 
of new cars being received has 
already been cut 50 to 55 percent 
in the past year. 

Most dealers believe the cuts will 
help used-car sales but that sales 
will not reach the post-World War 
II proportions. 

All dealers of the largest-selling 
models are still using the familiar 
waiting lists for prospective buyers, 
the waiting period depending on 
the demand for a particular model 
and continued cuts in production. 

NADA has said that the expected 
shortage would take place because 
of an increase in demand for trans- 
portation by defense workers, an 
increase in the level of employment 
and production cuts. 


. 
Auto Output Dips 

. , ° 
124%% in Canada 

OTTAWA.—Canadian government 
reports shipments of Canadian- | 
made motor vehicles fell 12.5 per- 
cent in June from the same month 
last year. However, substantial | 
gains in earlier months kept the| 
total for the first half of this year | 
29 percent over the same period of 
1950. 

There were declines both in June 
and the half-year in shipments of 
British-made vehicles. Preliminary | 
figures on sales of British-made 
vehicles during June totaled 1,849 | 
passenger cars and 247 trucks and | 
buses, with such sales during first | 
six months totaling 20,752 passenger 
cars and 1,714 trucks and buses. 

Shipments of vehicles imported | 
from U. S. were down in June, but 
higher for the overall January-June | 
period, A total of 1,292 U. S. ve- 
hicles were shipped in June, includ- 
ing 931 passenger cars and 361 com- | 
mercial vehicles, with 12,573 U. S. 
vehicles shipped in first six months, 
comprising 10,370 passenger cars 
and 2,203 commercial vehicles. 


Industrial Hygiene 


BROOKLYN, N. Y. Arthur C. 
Pabst, assistant supervisor of proc- 
esses and products research for | 
Socony-Vacuum Oil Co., has been 
named for a year’s post-graduate | 
study at Harvard where he will 
study advanced industrial hygiene. 
Following his studies, he will join 
the staff of the company’s medical 
department. 
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The 


Advertising Picture 
in Los Angeles 


(AMERICA’S THIRD MARKET) 








FIRST SEVEN MONTHS 
OF 1951... 


The Los Angeles Times 

with 23,848,848 lines, published more 

than 40% of all newspaper advertising 

in this five newspaper metropolitan field. 

In 86 of the 113 advertising classifications 
listed by Media Records, The Times was first. 
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ADVERTISING 


TOTAL ADVERTISING (First Seven Months 1951) 


Los Angeles County is the only BILLION DOLLAR Linage Percent 
automotive market in America, surpassing New ei eae were poy a 
ee 981, ‘ 
York (5 boroughs), Chicago (Cook County), Detroit Herald-Express 8.203.665 13.8 
(Wayne County) or Philadelphia (Philadelphia Daily News ot, < ahies 10.4 
County), according to Sales Management's 1951 The Mirror ............ 5,287,782 8.9 
Survey of Buying Power. Additionally, Los Angeles TOTAL LINAGE........ 59,521,549 100.0% 
County was the national leader in new passenger DAILY TIMES ...... 16,304,238 27.4 
car registrations in 1950. SUNDAY TIMES .......... 7,544,610 12.7 
DAILY EXAMINER ......... 10,410,335 17.5 
SUNDAY EXAMINER ....... 5,570,958 9.3 





REPRESENTED BY CRESMER AND WOODWARD, NEW YORK, CHICAGO, DETROIT, ATLANTA AND SAN FRANCISCO. 
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A PIECE OF SKELTON ? 


With this announcement, CBS Radio opens the 
mass circulation of night-time, network radio to 
advertisers with limited budgets. Also, to large 
advertisers for special promotions. 


RED SKELTON, star-showman, star-salesman — 
and his 13 million listeners—are now available 
on a one-time basis. The cost: less than a color 
page in a mass magazine....Here’s how a one- 
time budget now fits big-time radio: 


QUESTION: How? 

ANSWER: Red Skelton’s regular half-hour show — one 
of the “top ten” in all radio— will be on the air for 39 
consecutive weeks, starting October 3. Each mass- 
market broadcast will be sold to a single sponsor (but 
a sponsor will not be limited to a single broadcast). 
QUESTION: How will advertisers use the show? 
ANSWER: To say something special with impact—as 
explosive as the laughter of Skelton’s listeners. ... Here 
is mass radio uniquely produced to launch a new prod- 
uct — kick off a drive — announce a contest.... Here 
also is the perfect opportunity for the split-timing and 
commanding attention that many advertisers need for 
peak-selling seasons and holidays: Christmas, White 
Sales, Mother’s Day, Father’s Day, Straw Hat Time, 
June weddings and graduations. (Skelton ad libs over 
our shoulder: “For Thanksgiving, we can sell bogs 


and bogs of cranberries.”’) 


QUESTION: Any merchandising tie-ins? 





ANSWER: Displays and mailings will flash the appeal 
of Skelton’s personality, tieing-in program, product, 
and purse at the sales counter. 

QUESTION: What’s the time of broadcast? 

ANSWER: During a peak listening hour —9:00 to 9:30 
p-m., Wednesdays. Between the big-audience attrac- 
tions of Dr. Christian and Bing Crosby. 

QUESTION: How many stations in the Skelton line-up? 
ANSWER: Stations accounting for 91.4 per cent of the 
entire CBS Radio circulation are available for clear- 
ance. 

QUESTION: How many listeners on an average program? 


ANSWER: Year-in, year-out, Red Skelton in front of a 





microphone is a human, fun-making magnet. Last sea- 


son, he drew an average weekly audience of more than 





13 million people. 





QUESTION: How much does the show cost? 

ANSWER: $23,500 — including time. talent, and mer- 
chandising. To give this price a yardstick: For $23,500, 
you can tap a mass audience and listener-loyalty that 
took an annual investment of $1,500,000 to build. 
QUESTION: How will sponsors be scheduled? 
ANSWER: Solely on a first-come, first-to-profit basis. 
QUESTION: Are there any other answers? 

ANSWER: Justa reminder: /o say things that get things 
started ...or to give a peak-selling season a higher peak 
than ever, RED SKELTON is your boy....For a program 


date that fits your needs, call your representative at... 


THE CBS RADIO NETWORK 
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| 100 Cars Set for Sept. 22 Start... den, wealthy automobile enthusiast, 
/contributed a trophy and prize as a 


means of encouraging participation 


| Glidden Tour Readies 3222200 csiisen our 


ton explained, were begun after 


| 
World War II by collectors of 
| e eCearsdad oO ast antique cars, who are striving to 
preserve the spirit and romance 
o "s y ys. Cars 
WASHINGTON.—-A cavalcade of | Melton, the opera and concert sing- . Saas teelentine tee aendels mae 
100 of the most unique automobiles|er who is president of the Antique! be entered in this year’s tour he 
in America will sally forth from| Automobile Club of America, co-| said, but the majority will, be 
Pittsburgh Sept. 23 to recreate a|sponsor of the event along with asueh older. : 
daring journey of another day. the Veteran Motor Car Club of The 1951 tour starts officially 
_ These will be vehicles of an- | America and the AAA. with a banquet at Hotel Webster 
cient vintage, participating in the | The original Glidden tours were|Hall, Pittsburgh, Saturday, Sept. 
annual revival of the old Glidden [held from 1905 to 1913, under the|22. The following morning the old 
tours, which were staged by the |auspices of the AAA, when few|cars will set out on a 110-mile jour- 
American Automobile Assn. in the | Americans believed the automobile | ney to Cumberland, Md. 
early years of the century to | was here to stay. Charles J. Glid- On Monday, Sept. 24, the tourists 




















MS - | ean newfangled horse- : ———| will travel to Bedford, Pa., for a 
Ulrich to Head Mendelson Pontiac— | Mercedes, Winton, Hupmobile, | Air Force Film Branch \ocuaae as Saaerne Seas of 
|Maxwell, Stanley Steamer—makes| All motion picture distribution |early Glidden Tourists. 


Elmer F. Ulrich i i ; 
Seats ee Can. by a tone cae ag eng Paget ae tae Waker and models long gone from the|activities of the Air Force have! On Sept. 26, the tour will travel 
Mendelson, former president. From left to right are Larry Benson, vice-president and aoneereee acene—will have their | been consolidated into an Air Force/on the streamlined Pennsylvania 
general manager of the dealership; Tom King, Pontiac assistant zone ae er; Ulrich jday again when their owners de-| Motion Picture Service, Headquar-| Turnpike to central Pennsylvania, 
and Don M. House, Los Angeles postin manager ger; ‘c), part from Pittsburgh, drive across |ters, Air Materiel Command an-/with the group dividing for over- 
: : TL Leeeaeeeaen |the Pennsylvania and Maryland|nounced. This new unit, attached night stops at Harrisburg, Hershey 
hills, over the modern Pennsylvania |to the Services division, AMC, will land Carlisle. ; 


Nelsons Buy Rhodes ‘ in 4 
’ ‘ Turnpike and end their jaunt in| centralize and control storage, issue | i ’s » 2 
Ted Nelson sr., vice-president of|son jr, have purchased the L. W.|the Pocono Mountains. and cataloging facilities, a will adh tak oe au es Pesean 
Nelson - Collins (Nash), Chatta-| Rhodes Insurance & Real Estate! Details of this year's tour were | supervise circulation and use of Air| mountains. At the banquet that 
nooga, Tenn., and his son, Ted Nel-| Agency there. announced last week by James! Force films. night prizes and trophies will be 
: —s a —|awarded for such achievements as 


“the car coming the greatest dis- 
ltance under its own power” and 
i“the car having the most grief but 
still completing the tour.” 


‘Credit Sales 


‘Of New Cars 


Drop in Canada 


OTTAWA.-Sales of new cars on 
credit in Canada dropped during 
July, while used-car sales financed 
|showed a rise, the Canadian gov- 
ernment announced here. 
| New-car sales financed in July 
| amounted to 7,526, against 10,628 in 
ithe same month last year, a drop 
'of 29.2 percent. The amount of 
/such financing decreased to $9,669,- 
|565, compared with $14,409,239 last 
|year, down 32.9 percent. 

Used-car sales financed in July 
rose to 25,163 units, against 20,799 
in July (1950), a gain of 21 percent. 
| Dollar volume reached $13,477,485 in 
July of this year, compared with 
| $12,913,754 last year, a 4.4 percent 





gain. 
OWENS-CORNING | New commercial vehicles pur- 
|chased on credit aggregated 4,138 


units in July, against 3,627 in the 
same month last year, an increase 
of 14.1 percent. Dollar value reached 
$7,568,018, against $5,635,364 last 
year, up 34.3 percent. 

Used commercial vehicles pur- 
chased on credit totaled 5,531 units, 
|against 3,665 in July of last year, 
an increase of 50.9 percent. The 
amount of such financing hit $4,- 
|438,906, against last year’s $2,652,- 
{as a gain of 67.3 percent. 


\Rebuilders Pick 
San Antonio for 


Make modifications, use short-cuts if you must 


these days, and depend on AEROCOR to 


smother the NOISES that might result. Look ‘Conclave May 5-7 
il uh ay | INDIANAPOLIS. — For the first 
orward to longer original-owner driving, |time in its history, the annual con- 

ere |vention of the Automotive Engine 
and again it’s AEROCOR that keeps the |Rebuilders Assn. will be held in 
|Texas, the association announced 
car QUIET and comfortable. OWENS- | here. : 

| The 1952 conclave will be held at 

‘ JIN ’ |the Plaza hotel in San Antonio 
CORNING FIBERGLAS CORPORATION, (May SF AMMA Giicials tevenied 
r1¢@ ‘ caeae ‘ The meeting will be the organiza- 
516 New Center Building, Detroit 2. 'tion’s 30th anniversary gathering. 
> OR | Date and site of the 1952 conven- 
Phone Trinity 3-4400. | tion was released, the AERA said, 


in order to give members “plenty 
of time to make arrangements to 
attend the meeting.” 

Further details regarding pro- 


*Aerocor is the trade-mark of Owens-Corning Fiberglas | ee , : 
Corporation for a variety of products made of or with | gram, entertainment, speakers an 
fibers of glass. |features of the meeting will be an- 

/nounced at a later date, the AERA 


| announced. 


AEROCOR Is Now Being Used By Nashua Dealers to Exhibit 


Most of the Leading Car Manufacturers Because It— | At Exposition of Progress 
Nashua (N, H.) automobile 
dealers will be among the promi- 
nent exhibitors at the coming 
Nashua Exposition of Progress, 


| which will be sponsored by the 


i 

® Has exceptional thermal-acoustical scissors. May be wrapped, sewn, | 

a 

© Is made of soft, resilient superfine a inn? vison cent) conniedie. ahi | 
| local chamber of commerce. 

| 

| 

| 

} 


value. tacked, taped, pasted or cemented. 


fibers of gl that t t : . 
gloss that won't mat down swell, stretch, disintegrate or absorb 
Among the first firms to make 


booth reservations were City Mo- 
| tors and M. J. Vagge Auto. 


® Fabricates easily with die, knife or odor. 


The back pages of every issue of AUT‘ 


~ 
if IBERGLAS IS IN YOUR LIFE...FOR GOOD! | MOTIVE NEWS contain’ the WANT. Al 
Section. Others are profiting from AUTO 
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the 


fastest selling 





British car 


in the U. S.! & 





4 door sedan 


"1499 


F.O.B. Coastal Ports of Entry 
Thousands of car buyers are turning to this 
smooth-running, eye-catching Hillman Minx. 
Road tested and road proved for 40 years in 
every country of the world... it’s the 
dealer's delight because it's the fastest 


selling British car in America. 


Cobblestones or boulevards are all the same 


to its soft-riding front coil springs. 





convertible 
Ss Check its family size body. . . four wheel 
18a ¥ hydraulic brakes . . . its easy-to-replace 
F.O.B. Coastal Ports of Entry standard American size tires. 





Over 700 far-sighted dealers in North America 


have already taken up the franchise. In your 





city one may still be available. If you can 


qualify as a dealer, you'll make money and win 
friends with this low cost, high quality car. 


Write or wire today about the possibilities 


of a dealership in your area. 
] f Ge en 4 Secor a ey 


A PRODUCT OF THE ROOTES GROUP 





505 Park Avenue, New York 22,N.Y.] POOTES MOTORS INC. 


27-11 Bridge Plaza North, Long Island City 1, N. Y. 
403 North Foothill Road, Beverly Hills, Calif. 
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Albert Block, president of Block 
Steel Corp., Forest Park, Ill. has 
announced appointment of Myron 
H. Eichengreen as a vice-president. 
Eichengreen comes to the corpora- 
tion after 20 years with the Inland 
Steel Co., the last six of which he 
served as assistant to the manager 
of the sheet and strip division. 

a7 + + 


Deck Takes Wico Post 

Appointment of Eibe W. Deck as 
manufacturing vice-president for 
Wico Electric Co., West Springfield, 
Mass., is announced by K. A. Har- 
mon, president. Deck formerly was 
vice-president and general manager | 
of the Morse Chain division of 
Borg-Warner Corp. 


* * * 

Dayton Rubber Man Joins 
OPS Advisory Board 

Irve Eisbrouch, tire sales vice- 


president, has been appointed a| 
member of the industry advisory 





of Price Stabilization. 


Auto Personnel 
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the watch dog committee named by 
the Senate Select Small Business 
committee; chairman of the tire 
advisory committee of the Rubber 
Manufacturers Assn., and a mem- 
ber of the tire, tube and camelback 
manufacturers’ industry advisory 


committee to OPS. 
* * * 


Central Motor Freight 


| Appoints Jim Keith 


Jim Keith, editor of the Michi- 
gan Trucking News for the past 
several years, has been appointed 
public relations director for the 
Central Motor Freight Assn., 
Chicago. 

A veteran newspaperman, Keith 
formerly worked with the Detroit 
Free Press and was, up to the 
time of his new appointment, 
copy chief for the Detroit Times. 

* k * 


Allegheny Ups Ahlbrandt 
Roger S. Ahlbrandt has 


Eisbrouch is also a member of|associated with the company for 17 







a real necessity 


No more juggling hot Lightins... 
im 








Bn, 





Manufactured and warranted by 
Wico Electric Company, West 
Springfield, Mass.— Producers of 
specialized, fine ignition equip- 
ment for more than 50 years. 
If your dealer has not yet stocked 
the Wico, remit $2.95 and your 
lighter will be sent postpaid. 


Obsoletes all other cigaetle 
Righter... not a gadget 












but 


PUMP ONCE OR TWICE 


REMOVE LIGHTED CIGARETTE 
YOUR SMOKE IN SAFETY 











lyears, having begun as a student | 
trainee in 1934 after being gradu-| 
ated from the U. S. Naval Acad-| 


emy. : 
« x 


Lawn Named to Manage 


Reo’s Pittsburgh Branch 

Appointment of Woodruff Lawn 
as manager of the Pittsburgh 
branch of Reo Motors, Inc., has 
been announced by A. L. Struble, 
sales vice-president in charge of 
sales, 

Lawn was formerly associated 
with the Fruehauf Trailer Co. 
from 1935 to 1950, serving as 
branch manager in Newark and 
Kearney, N. J., and also in New 
York City. Later, he held the po- 
sition of regional manager of 
Fruehauf’s branches in New 
York, Kearney, N. J. and New 
Haven, Conn. 

om * * 


Universal CIT Adds 
Offices in Ala., Michigan 


Universal C. L 








Outstanding K-F Dealer in Chicagoland— 


George Einhorn (center), president of Diversey Motor Sales (K-F), Chicago, receives 
the Lee D. Schwartz memorial trophy after his selection as the year's outstanding mem- 
ber by the Chicagoland K-F Dealers Assn. Making the presentation (left to right) are 
Al Zabawa, of Archer-Kedzie K-F Sales, president of the association; George D. Gor- 
man, of Gorman Sales & Service, association treasurer; A. E. Manhardt, Chicago re- 
|gional manager, and W. G. Morrison, K-F assistant to the president. The late Mr. 
| Schwartz served as Chicago regional manager during the organization of the dealer 
| association. 


T. Credit has 


opened its newest branch offices at | 1947 when he joined the company at | division directed by S. G. Smith, as- 


been |3 E. 2nd St., Monroe, Mich, John T.| Toledo. The Monroe addition to the| sistant vice-president. 


committee, Rubber division, Office | elected treasurer of Allegheny Lud-|Skehan has been appointed district | list of more than 300 offices operat- 
lum Steel Corp. Ahlbrandt has been manager. Skehan has been active in|ed from coast to coast by the firm | the 


Another unit has been opened in 
Merrill Bldg., Dothan, Ala. 


jthe auto financing business since|is functioning under the Detroit Rhonwin Rhodes has been appoint- 


—as 
adver 


PUSH PLUNGER IN FOR A MOMENT... 


IC 


AND ENJOY 





“The WICO Safety 
Cigarette Lighter is = 


West Springfield, Mass. | 


Producers of spectalized, fine ignition 
equipment for more than 50 years 





jed branch manager. Rhodes was 
| formerly assigned to the Montgom- 
ery (Ala.) office. James A. High- 
tower is motor sales representative 
for the new office. 


Ralph L. Durham has been ad- 
vanced to the position of district 
manager for Fayetteville, N. C. His 
promotion was announced by T. F. 
Moore, vice-president of the Char- 
lotte division. Durham joined his 
company at the Charlotte division 
|Office in 1945 and has served as 
|branch manager at the Hickory 
jand Statesville offices. 

* * 7 


| Foltz at Timken-Detroit 


As Sales Engineer 

Appointment of Warren D. Foltz 
as a sales engineer for Timken- 
|Detroit Axle Co. is announced by 
Ralph Trese, sales 
vice - president. 
.| Foltz joins Tim- 
ken-Detroit after 
being with the 
Bendix - Westing- 
house Automotive 
Air Brake Co. 
since 1932. 

At Bendix- 
Westinghouse, 
Foltz rose through 
the engineering 
ranks to the posi- 
tion of eastern manager, which he 
held since early in 1947. During the 
war years he served in the Army. 

* * * 


Koch of Quaker State 


Reveals Retirement Plans 


J. M. Koch, vice-president of 
Quaker State Oil Refining Corp., 
Oil City, Pa., has announced that 

| he will retire Jan. 1, 1952, and 
serve the company only in an 
| advisory capacity in the future. 

| Koch has been associated with 
Quaker State 30 years, starting 
as a sales representative in sev- 
eral southwest states. He is a 
member of the oil industry’s 
“Twenty-five Year club” and the 
Society of Automotive Engineers. 


tised in 









Warren D. Foltz 
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Gurley Leaves Borden 
Sam Gurley jr. has left his posi- 


the cleverest, newest a as sales manager of the Du- 
and fastest selling 
auto accessory of 1951” 


|rite department, Chemical division 
of the Borden Co. William F. Lei- 
| cester, division vice-president, will 
take over Gurley’s duties until a 
; Successor is appointed. 
| + * * 


Standard Promotes Two 


Standard Oil of Indiana has pro 
moted Wayne A. Proell and Dr. A 
W. Weitkamp to research associ 
ates. Proell has done extensive re 


WA N T D - TA / g ¢ ? | search on petrochemicals while Dr 
8 c ri Lo |Weitkamp has carried out studie: 


on the mechanism of hydrocarbor 
synthesis. Their headquarters ar: 
|}at Standard’s Whiting (Ind.) labo 


| ratory. 
| * * * 


0 ELECTRIC 
COMPANY 


| Babcock, Bumball Promoted 


By Purolator Products 


| Frederick P. Babcock has beer 
|}appointed Washington representa 
tive for Purolator Products, Rah 
way, N. J. Formerly assistant sale: 
manager in charge of aviation, ex 
port and government equipment 
(Continued on Page 35, Col. 1) 
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|cept for a military leave of absence |of the department. Gresham began 


|tinuously by Ford for 15 years, ex-|by James R. Thompson, manager 
|for wartime service in naval intel- | work for the U. S. Steel subsidiary 


Auto Personnel 


(Continued from Page 34) 


sales, Babcock joined Purolator in/tions by the new firm, which is 
1937. |jointly owned by Bendix Aviation 
Stephen W. Bumball has been | and Tecnico, Ltd., of Australia. 
transferred to Purolator’s equip- * * * 
ment sales department and appoint- * = 
ed sales engineer to handle details | Hneoln Mercury Transfers 
of the aviation, export and govern- | Luster to Memphis Post 
ment trade. As payroll supervisor,! Promotion of A. W. Luster to 
i — sooner coca aie 1937| manager of the administrative de- 
and subsequently serve e com-| t t Li In-) ne 
: ‘ _|Partment, Lincoln-] fercury south- 
near. as auditor and credit man jern region, has been announced by 
: | William A. Toms, regional sales 
. F |manager. Luster comes to the L-M 
Moriarty in New Post |regional headquarters from Mem- 
At Graphite Bronze |Phis where he was administrative 
Appointment of John F. Moriarty | manager of the Memphis district. 
to the newly-created position of | Luster succeeds William L. Bren- 


sales promotion manager of the Re-/| ner, who recently was promoted to 
placement Sales sales manager of the Memphis dis- 


division of Cleve-|trict. He has been employed con- 
land Graphite] ee 
Bronze has been 
announced by R. 
Z. Oswald, vice- 
president. 
Advertising, 
sales promotion, 
product publicity 
and display for 
the division will 
be responsibilities 
of Moriarty, who 
has been with B. F. Goodrich 
Chemical in Cleveland in various 
advertising and public relations 
staff capacities. 


John F. Moriarty 


, * 


' 

Reo Names Petch 

Z. H. Petch has been appointed | 

retail branch manager at Toronto | 

for Reo Motor Co. of Canada, Ltd. | 

Before joining the Reo sales staff | 

he was president of Northland Mo- 
tors, Ltd., North Bay, Ont. 


* + + 
Pomeroy Leaves Tradewind 


To Start Own Business 

R. Dale Pomeroy has resigned as 
general manager of Tradewind In- 
dustries, Inc., Liberal, Kans., and 
will establish his own business. 

Orville Brown, president of Trade- 
wind, said Leonard E. Wright will 
become general manager. Brown | 
said Pomeroy will continue as ex- | 
ecutive vice-president of the com- 
pany in an advisory capacity. 
Pomeroy is establishing Pomeroy 
Equipment Sales Co., with offices 
in the Warren hotel, Liberal, Kans. 

* * + 


Samhammer Joins Designers 

Sundberg-Ferar, industrial de- 
signers in Detroit, has announced 
that Clair A. Samhammer has! 
joined the firm’s staff as a designer. | 
Samhammer was formerly with 
Creative Industries of Detroit. 

x * * 


ACF-Brill Motors Adds 


3 Directors to Board 

Election of George E. Allen, 
Ralph F. Peo and Paul E. Rein- | 
hold to the board of directors | 
of ACF-Brill Motors Co. is an- | 
nounced by Charles W. Perelle, | 
president. 

Allen is a director of Avco Mfg. | 
Corp., Republic Steel Corp. and 
Penn Mutual Life Insurance Co. | 
Peo is president of Frontier In- 
dustries, Inc., and Manzel, Inc., 
both of Buffalo, and a director of 
American Bosch Corp. Reinhold 
is president of Foremost Dairies, 
Inc., Jacksonville, Fla., and a di- 
rector of Eastern Airlines. 

* . * 


Costa Heads Citizens Group 

Eugene A. Costa, executive vice- 
president of Weaver Mfg. Co.. 
Springfield, Ill, has been elected 
chairman of the Springfield citizens 
commission to study city financial 
problems. 


braking is K 


x 


Healey Replaces Gabrielson 
Duties of the late Carl D. Gabriel- 
son as head of the Oregon state 
motor vehicle department will be 
assumed by William Healey, assis- 
tant secretary of state. 
* 


Bendix Australian Affiliate 


Names Zaoral as Director 

C. T. Zaoral, general manager of 
Bendix International division, New | 
York, has been named a director 
of Bendix-Tecnico Proprietary, Ltd., 
New Australian manufacturing and 
distributing affiliate of Bendix Avi- | 
ation Corp. 

Zaoral is now in Australia in| 
connection with the start of opera- 


+ * 
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PRODUCTS 


PLANTS: Kelsey-Hayes 


odo 


ree ene advanced dev 


| ligence. 


* * * 


Behr-Manning Names Reid 

A. Bartholomew, sales manager 
for Behr-Manning, Ltd., Montreal, 
has announced the appointment of 
Gordon E. Reid as sales supervisor 
of the automotive division for On- 
tario and Quebec. 


nk * 


* 


W hitescarver at Andrews 

Cy Whitescarver has been ap- 
pointed retail sales manager of An- 
drews Industries, Inc., St. Louis 
trailer and truck body manufac- 
turing firm. 


kK + 


* 


Gresham Promoted 


Alex L. Gresham has been ap- 
pointed division metallurgist for 
standard practices in the metal- 
lurgical department of American 
Steel & Wire Co., it is announced 


ASSURES 


t in power 
ACDRAULIC", 


Perle Kelsey-Hayes 


Alu 


1 a 


DETROIT 32, MICHIGAN 


Wheels—Hub and Drum Assemblies—Brakes— Vacuum Brake 
Buses —Electric Brakes for House Trailers and Light Commercial Trailers —Wheels, Hubs, Axles, Parts for Farm Implements. 


Pa.; 


Plants in Michigan (4); McKeesport, 


at its Newburgh Works in 1935. 


* * ok 


Sawyer Replaces King 


At Dearborn Motors 

Donald W. Sawyer has been ap- 
pointed parts sales manager for 
Dearborn Motors Co., Birmingham, 
Mich., according to G. D. Andrews, 
sales vice-president. 

Sawyer succeeds Leo F. King who 
resigned to become president and 
general manager of King-Bond, 
Inc., a Dearborn dealership in 
Richmond, Ind. 

hb P * 
Andreoli Named 

J. A. Andreoli, vice-president of 
General Tire & Rubber Export Co., 
has been elected to the board of 
directors of the International Road 
Federation, Robert O. Swain, IRF 
executive director, announced. 


“Courtesy, yes, Himmelfarb. 
Subservience, never.” 


AUTOMOTIVE NEWS is ‘‘must’’ reading 
every week for the men who make and sell 
the world’s cars and trucks, 
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Memos to Dealers 


By Bob Finlay 





_ the results of an interesting 
7 survey of dealer customers and 
prospects the other day. The sur- 
vey was made by Farrand-Nadell, 
Detroit, an advertising and service 


agency for dealers, and analyzed by | 


James S. Stermer, associate pro- 


fessor of sociological 


Survey showed that a number 
of persons whom the dealers list- 
ed as customers didn’t consider 
themselves customers, while a 
good percentage of those listed 
merely as prospects considered 


themselves customers. 

For Dealer A, 68 percent on the 
customer list (of those who replied) 
said they were customers, 26 per- 
and there was no 
On 


cent said “no” 
data on 6 _bercent. 


prospects, 


statistics of | 
the Detroit Institute of Technology. | 


the tabulation was 28 percent con- 
sidered themselves customers, 30 
percent “no” 
| data. 


For Dealer B, 76 percent of the} 
customers said they were still cus- | 
and 6 no} 


18 percent “no” 
data. On _ prospects, 34 percent 
“yes,” 30 percent “no” 
|cent no data. 

Note that one dealer has a 
greater hold on his customers 
than the other, and apparently 
his organization has _ pleased 
prospects more, too. 

Another question sought to de- 
| termine the effectiveness of various 
advertising media. Lacking knowl- 
edge of how much the dealers 


tomers, 





to be wary of the figures here. 
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and 42 percent no | 


and 36 per- | 


spent in various media, we'll have | 


| Obviously, if the dealer is spend- 
|ing most of his advertising budget 
}on direct mail and little on radio, 
|direct mail should come out on top| ial 
or there is something radically | 
wrong. Then, too, the instrument | 
the subject had in his hand while 
|replying was a direct-mail piece. 
| At any rate, 33 percent said they 
saw the dealer’s ad in mailing 
| Dieces, 17 percent in newspapers, 
117 percent in the showroom, 6 on 





" [_SAMSKIS SOVIET SOCIFLIST GARAGE 


| radio, 5.5 on TV, 4.25 on billboards, 
|/2.5 on calendars and .5 on street- | a 
cars. (Some of the media listed| — 


were not used by the dealers.) 
Motives for going to the dealer- 
ships were interesting, too. Thir- 
ty-two percent said they came for 
new cars, 24 percent for service, 
16.5 because of convenient loca- 


} 











DT xm 
b ‘ “Our inventors have perfected a 
tion, 2.5 to buy accessories, 2 be- | new automatic transmission it’s 
cause of advertising, 1.3 because called Dyna-Flowski.” 

of recommendation of a friend | — : - ouamstenanacnsnetitunmeneanesroese 
and 1 for used cars. 

Seems that this also has a hooker 
jin it. The question was, “Why did 
}you come to our dealership?” 
Throwing advertising in is a little 
misleading after listing the other | 
| possible reasons, since those who 
said they came for a new car, etc., 
j}also came because of advertising | Moo BUICK, INC., 
in one form or another. And a York City, has instituted as a) 
dealer with an aggressive used-car | public service to the hundreds of | 
|operation would find used cars a| thousands of Sunday motorists a 





stronger pull than indicated above. 
At any rate, the survey indicates 
there is plenty of opportunity for 
dealers to learn more about their 
customers and expenditures. 
7 * 


Traffic Bulletins 








Noo 


radklor depen Hi isub/ | 


Trucks, buses, farm equipment and military vehicles gener- 
ally have low road speed in comparison with their engine 





temperatures. Balanced cooling, through proper radiator 


design, is essential to good engine performance. 


Keeping them cool has been a Long specialty since 1903. 
Our engineers give prompt and careful attention to special 
radiator requirements. 


LONG MANUFACTURING DIVISION e 







CLUTCHES @ RADIATORS e TORQUE CONVERTERS 
UT aT a 


New 


series of on-the-hour radio traffic 
bulletins. 

In cooperation with the Auto- 
| mobile Club of New York, Mon- 
arch presents an up-to-the-min- 
ute traffic report on all the main 
| highways in and out of New York 
City. These spots are broadcast 
over Radio Station WOR at 3, 4, 
5, 6, 7, 8, 9 and 10 p.m. each Sun- 
day and holiday. 

The campaign will continue 
throughout the summer months as 
a convenience for all motorists re- 
turning to New York City from 


beach and mountain resorts. 
” ~ + 


Sidewalk Boss 


O. GATES (Chevrolet), South 

4e Bend, Ind., is running an in- 

triguing promotion in connection 

with the construction of a new 
service building. 

It is sending out cards “officially 
appointing the bearer a sidewalk 
superintendent” during the con- 
struction. 

Van E. Gates says the card 
“grants full authority to freely 
observe, criticize, speculate, com- 
mend or condemn and otherwise 
lend irresponsible but valued as- 
sistance in expediting the erec- 
tion of this structure—an added 
= to the city of South Bend, 

nd. 

Seems like there is goodwill as 
well as good fun in the idea. 

* * * 


Catchy 

} ‘ALLS GARAGE, Niagara Falls, 
N. Y., pulled action from used- 

car customers with a catchy news- 

paper ad featuring a photo and 

short story of one of its used-car 

salesmen, Charley Austin. 

“Boy, have I got it made!” said 
Charley. “The sales manager told 
me when I came to work here 
that it was really a pleasure to 
sell these A-1 reconditioned used 
cars of the Falls Garage. In fact, 
he said they’d sell themselves and 
I wouldn’t have to do any work 
at all. 

“At the same time, I was rather 
skeptical because I'd sold every- 
{thing from soup to nuts and it al- 
ways took a powerful lot of talking, 


but I'm not skeptical anymore. 
These cars really do sell them- 
selves.” 


* * + 


Laying It on the Line 
RALEY’S (Dodge-Plymouth) in 
| Stockton, Calif., always keys its 
advertising to local events. During 
fair week, the firm headlined an 
ad: 
“Come to the Fair at Braley’s. 
See These Blue Ribbon used-car 
buys.” 


Select cars were listed as “blue- 


ribbon specials,” while cheaper 
models were called “Some _ prize 
pigs.” 

The firm also used a device to 
jlay its “trading” policy on the line 
with this: 


“Look. Braley’s pay interest on 
money you spend. School days 
| are almost here. Here is a money- 
| saving deal that adds up. 
| “Even a first grader can work 
this simple problem, Braley’s will 
|pay you 12 months interest, 3 per- 
'cent, in advance on the money you 
| spend cash or trade.” 







better buy 


This versatile 
packaging ma- 
terial saves labor, 
time and mate- 
rial. Ask about 
Bemis Tite-Fit 
Tubing. 


Bemis 


America's 
No. 1 Bag Maker 
and Burlap Importer 


DETROIT + Brooklyn 
Chicago « Boston 
Indianapolis 
New Orleans 
New York « St. Louis 


Principal Cities 


Bemis Burlap 
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YOU WON’T SELL MUCH VICHYSSOISE... 


Every day at approximately 12:45 pm in 
restaurants throughout America, about 13 mil- 
lion businessmen ask about 3 million waiters 
this question: ‘‘What’s good today?” Each one 
of the businessmen is looking at a complete menu 
when he asks the question. 


Wanrters sell better than menus. People 
sell better than paper. 


Now suppose you had these people selling 
for you: 


FRED ALLEN, LOUIS ARMSTRONG, EDDY ARNOLD, 
CHARLES BOYER, DAVID BRIAN, EDDIE CANTOR, JACK 
CARSON, MINDY CARSON, IMOGENE COCA, PERRY 
COMO, JOAN DAVIS, JIMMY DURANTE, DOUGLAS FAIR- 
BANKS, Jr., JOSE FERRER, ED GARDNER, PHIL HARRIS, 





...- UNLESS YOU USE THE HUMAN VOISE 


ED HERLIHY, PORTLAND HOFFA, BOB HOPE, DEBORAH 
KERR, BERT LAHR, FRANKIE LAINE, VIVIEN LEIGH, FRANK 
LOVEJOY, PAUL LUKAS, DEAN MARTIN AND JERRY 
LEWIS, GROUCHO MARX, DOROTHY McGUIRE, LAURITZ 
MELCHIOR, ETHEL MERMAN, ROBERT MERRILL, RAY 
MIDDLETON, RUSSELL NYPE, MARGARET O'BRIEN, SIR 
LAURENCE OLIVIER, EDITH PIAF, EZIO PINZA, JANE 
POWELL, PHIL SILVERS, SONS OF THE PIONEERS, HAN- 
LEY STAFFORD, DANNY THOMAS, MARGARET TRUMAN, 
EVELYN VARDEN, JIMMY WALLINGTON, CLIFTON WEBB, 
MEREDITH WILLSON, ED WYNN 


...and Tallulah Bankhead, dahlings. 


These are the people who would sell better 
than paper for youon NBC’s THE BIGSHOW: 
Sundays 6:30-8:00 pm. Cost: $12,408 per week, 
time and talent, for a quarter-hour segment. 


Available in 13-week cycles. 


Go 
~] 





<i © 
é ind e ft re sy r a service of Radio Corporation of America 
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Clancy Takes Piper Cub 


As Tradein on Chevrolet 

LOUISVILLE .— R. E. Clancy, 
Louisville used-car dealer, took a 
Piper Cub plane as a tradein on a 
1950 Chevrolet. Clancy allowed $250 
for the Cub. 

The plane, minus wings which 
are stacked at the back of the lot, 
sits on the front line with the used 
cars and has attracted much atten- 
tion and a few prospective buyers, 
Clancy said. 

* * 


Elderly Con Man Fleeces 


Two Indiana Lots 

PERU, Ind.—A man, described as 
about 60 years old, five feet 10 inches 
tall, weighing 160 pounds, and wear- 
ing glasses, is believed to have 
stolen tires and auto accessories 
from two Indiana used-car dealers, 
using a similar technique in both 
cases. 

The Peru Used-Car Lot, Peru, 
Ind., and the R & R Motor Sales, 
Logansport, report that the man 
told them he wanted to take the 


] THOROUGHLY 
peratures and gives instant, full-bodied lubrication. 


DOUBLE-DISTILLED —free from impurities that cause 


excessive oil 


TRIPLE-FILTERED—highly resistant to sludging and 
oxidation. Non-corrosive to bearings. Won’t thin 
out at high temperatures or get sluggish at low 
temperatures. 


Wo tr’s HEAD 


Used-Car Notes 


means the 
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pound safe, from the downtown of- | K a, &? 
\fice here of F. J. Squier. Squier . t 
|said titles to three autos and a 
|quantity of business records were 
also missing. 

* * * 





|car to show to his wife. He did not 
ireturn and the cars were found 
near the lots, jacked up minus the 
tires and accessories. 


Dealer Sproule Cracks Safe 


|To Free Trapped Boys 
* GALENA, Ill.—Earl Sproule, Ga- 


Degnan’s License Suspended lena used-car dealer, turned safe- 


‘ ‘ cracker to rescue two boys from 
For Poor Bookkeeping the abandoned vault of a building 


ALBANY.—The New York state|that had once housed an abstract- 
motor vehicle bureau has suspended |ing firm. 
the license of Edward Degnan, Syr- The boys were locked in while 
acuse used-car dealer, for one|playing and the combined efforts 
week for poor bookkeeping. of policemen, firemen, a wrecking- | 

The bureau states Degnan lacked|COmpany crew and a_ locksmith, 
proof of ownership of vehicles at|Ccouldn’t get them out. Then Sproule 
his place of business, 600 Erie Blvd.,]happened by en route to a golf 
E., in a recent inspection. game and said, “I’ve got a way with 

Other grounds claimed for sus-|!ocks.” He gave the knobs a few | 
pension of Degnan’s dealer regis-|twitls and the boys were back in| J ever owned 
tration and plates are failure to 
keep a proper book of registry, and 
failure to execute temporary cer- 
tificates of registration properly. 

* * * 


$5,000, Safe Both Stolen 





“Tll never forget the first car 
this is it.” 
their mothers’ arms. —- 


|Rhode Island Used Car 
Assn. will be held at the 
House here Oct. 20, 
announced by the 


Rhode Island 
U.C. Dealers Plan 


it has been 





Dealers | 


officers of the 


first dinner-dance the organizatio 
has sponsored. 

Sheldon H. Stiegel, of Don’s Mc 
tor Sales, Inc., Providence, is sec 
retary-treasurer of the dinner 
|dance committee. 
| The Rhode Island association i 
| headed by Max Marks, Belmar Mo 
|tors, Inc., Providence. 


World Committee 
To Save Metals 
Is Advocated 


| CLEVELAND.—A world commit 
|tee on metal substitutes has beer 
jurged by Walter E. Jominy, presi 





|Metals, “to coordinate Americar 
jand Marshall plan efforts to con- 
|serve scarce metals.” 

Jominy, who is also chairman of 
the U. S. panel on conservation of 


jalloys in engineering steels, pro- 


Ranch | posed that the world group be a 


counterpart to the American panel. 
He said it should be drafted in 


: organization. recommendations at the world 
From St. Petersburg Lot Dinner-Dance The RIUCDA is said to be the|metallurgical congress in Detroit, 
ST. PETERSBURG, Fla.--Thieves j |oldest used-car dealers group in| Oct. 14-19, and submitted to Marsh- 


last week made off with an esti- PROVIDENCE.—The first annual|the U. S., and although numerous 
mated $5,000 in cash, plus a 700-|dinner-dance in the history of the|affairs have been held, this is the 


PICTURES OF PERFECTION 


Cars don’t wear out! The parts do. And in every engine, more than 300 
precision-made parts . . . machined to hairline accuracy . . . depend en- 
tirely upon a microscopic film of oil for protection against friction, 
excessive wear, heat, corrosive acids. 


Be sure that you recommend and sell the best protection that money 
can buy . . . Wotr’s Heap Motor Oil—100% Pure Pennsylvania, 
“Premium Grade.’’ Wo.r’s HEAp, made from nature’s finest crude, is 
refined three steps further than ordinary oil: 


DEWAX¢p—flows freely at all tem- 


aq ‘ae 
SUE F **Rules-of-the-Road’”’ 


Folder. Contains safety hints, 


consumption, sludge, undue wear. 


speed laws, driving regulations 





for all states. Write for a copy. 


“Finest of the Fine” to 


millions of motorists everywhere! 


Wolf's Head Oil Refining Co., Inc., Oil City, Pa., New York 10, N. Y. 





MOTOR OIL AND LUBES 


100° Pure Pennsylvania men, 
Ka sean 
Premium Grade (woes naas 


Member, Penna. Grade 
Crude Oil Association 


all plan nations by their represen- 
|tatives attending the Detroit meet- 
ing. 

“Metal substitutes for nickel, 
{chromium and other alloy compo- 
jnents offer the newest and best hope 
|for sustained mobilization produc- 
tion of steel,” Jominy declared. 

He said that recent American ex- 
periments with boron steel show 
| that “metal scientists can cut dras- 
|tically the amount of alloy content 
in high grade steels.” 

Jominy said there were “honest 
| differences” among metal experts 
of different nations on the question 
lof substitutions. He said these will 
|be aired at the Detroit meeting, 


| ee 
Sales Record 


Chalked Up by 


| 
‘Trailer Coaches 


| CHICAGO.—Trailer-coach indus- 
try sales totaled a record of $234,- 
000,000 during the first six months 
of this year, it was announced last 
week by Walter Wells, president of 
{the Trailer Coach Manufacturers 
| Assn. 

The figure represents a $9,000,000 
increase over the same 1950 period, 
Wells said, and there is every indi- 
cation that a new 12-month record 
will be set this year. 

Defense workers and _ military 
|families have been the heaviest 
purchasers, according to Wells, who 
j}added that they account for ap- 
proximately 93 percent of all sales 
| $0 far this year. 
| Further increase in demand, he 
|declared, will result from a U. S. 
Senate preparedness subcommittee’s 
report calling attention to sub- 
standard housing and “rent goug- 
ling” at military posts. 





Repair Lag 
Eastern Quebec Combats 


Parts Shortage 


GASPE, Quebec.—Motorists here 
are faced with a lack of automobile 
repair facilities, according to Capt. 
Raoul Sirois, head of the provincial 
police highway patrol for eastern 
Quebec. 

“It’s not that garage mechanics 
are inexperienced,” Sirois said, “but 
that distributors of auto parts neg- 
lect to supply garages in this area.” 

Sirois, who just returned from a 
tour of this area, said many motor- 
ists have to drive as far as 250 
miles to Mont Joli for some re- 
placement parts. Between here and 
New Carlisle, a distance of 125 
miles, it is impossible to have autc 
headlights repaired or adjusted, he 
said. 


Detroit Defense Exhibit 
Set for Subcontractors 


DETROIT.—A prime contractors 
exhibit for prospective subcontrac- 
tors will be held Oct. 30- Nov. 2 at 
the agricultural building, Michigan 
state fair grounds, it has been an- 
nounced by the inspector of naval 
materiels here. 

Companies in the surrounding 
area are invited to send represen- 
tatives to contact prime contractors 
for work that may be farmed out. 
Displays of parts and equipment for 
subcontracters will be presented, 
the announcement said. 


ident of the American Society for 
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Industrial Arts Fair— 


The 1951 Industrial Arts Awards Fair is 
opened by Benson Ford, general manager 
of Lincoln-Mercury division, at the Museum 
of Science and Industry in Chicago. Lenox 
R. Lohr, president of the museum, watches 
Ford cut the solder gate with a prize-win- 
ning soldering iron. 


Lynchburg Papers List 


Traffic Offenders 


LYNCHBURG, Va.—The Lynch- 
burg News and the Lynchburg 
Daily Advance are publishing the 
names of persons found guilty of 
“moving” traffic violations in 
Lynchburg’s municipal court and in 
trial justice courts in surrounding 
counties. 

It has been the policy of these 
newspapers in the past to omit the 
names of traffic offenders until 
cases reached courts of record. 


Henson Gets Evans’ Post 

D. H. Henson has been appointed 
manager of the truck division of 
Evans Motor Co., 235 S. Topeka, 
Wichita, Kans., W. W. Cavnar, gen- 
eral manager, announced. Before 
joining the Evans firm March 1, 
Henson operated his own dealer- 
ships in McPherson, Kans., and 
Moundridge, Kans. 


Advertisement — 


American Farms 
an Excellent Source 
for New Car Sales 


Evidence of unprecedented rural 
prosperity is the fact that 5,000 
farm families in the audience of one 
monthly magazine bought Cadillacs 
in the postwar period 1947-49. An 
equal number bought high-priced 
Lincolns and Chryslers. 


These figures were brought to 
light in a survey recently completed 
by Industrial Surveys. The maga- 
zine was Farm Journal, the largest 
rural magazine in the country. More 
than 600,000 Farm Journal families 
bought a new car in this period. 


The car-ownership trend in the 
country is at a high level, and will 
go higher. Federal Reserve Bulletin 
Reports show that the proportion 
of automobile-owning families is 
highest in rural areas. Perhaps that 
is why 81 percent of the nation’s 
dealers are located in towns of less 
than 25,000 population. 


Auto manufacturers believe 
strongly in the influence of maga- 
zines in reaching their huge prospect 
market. Weeklies, so important in 
reaching city customers, fail to do a 
thorough job in the rural areas. 
Farm Journal says that in rural 
America it has twice as many 
families as the largest weekly maga- 
zine, that its families own more than 
6 million motor vehicles, including 
trucks and tractors, points to its 
“Keep ’Em Rolling’? features as 
evidence of its big interest in this 
market and in the automotive 
ndustry. 
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URIN, Italy.—(UTPS)—Fiat Co. 
here has announced it will re- 
organize its output, starting the 


mass production of a “utility” two 


seater with an engine of 400 cubic 
centimeters. Price of the car should 
be about 380,000 lire. An output of 
100 cars per day is expected, in two 
versions: the “Cabriolet” and the 
“station” car. 

With machinery imported from 
the U. S. under the ERP, Fiat plans 
to start the output of a four seater 


with a four cylinder engine having 


a capacity of 900 cubic centime- 
ters. 

The company said output of the 
Fiat “1400” will be continued but 
a new version of the car, fitted 
with a new type 2,000-cubic-cen- 
timeter capacity engine is report- 
ed. It will compete with the 
higher powered engine cars of the 
Alfa Romeo. 


Auto News from Italy 


Fiat Reported Planning New Model Changes 
Foreign Production Expansion 


Fiat cars in Germany on a large 


basis. 
* + * 


| Middle East Plan 


TS company has discussed with 
the Turkish government the 
possibility of building a Fiat as- 
sembly works in Mersina (Eastern 
Mediterranean) in a “free zone” to 
be created in that port. Object of 
the move is to offer the Italian 
automobile industry the chance to 


| Holsbaugh (Ford) Buys 
Riley, Detroit, Building 
Holzbaugh Motor Sales, Inc. 
(Ford) is preparing to move about 
;Oct. 1 to a new Detroit east side 
location at 2700 E. Jefferson Ave. 
Holzbaugh, one of the Motor 
City’s oldest Ford dealerships, pur- 
chased the building formerly occu- 
pied by Riley Motor Sales (Chrys- 
ler-Plymouth), which is going out 





Fiat also reports negotiations are|of business. Holzbaugh’s old loca- 
in progress with the German auto-| tion at 10900 Charlevoix will be dis- 
mobile industry for the output of | posed of. 
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develop its business with Levantine 
and Middle East countries with the 
assistance of Turkish labor. 

With reference to Henry Ford 
II’s trip to Italy, it is reported | 
that Ford has seen the leaders of | 
the Viberti Co. in Turin and 

negotiated the possibility of hav- 
ing Ford built chassis completed 
in Italy for sale on the Mediter- 
ranean market. 

Preparations are being made for 
the reorganization of the Italian 
tractor industry with the coopera- 
tion of the British tractor industry. 

* - * 
Tractor Show 


T WAS announced that at the 

international Tractor Show in 
Turin this month the following 
foreign factories are participating: 

United States: Allis - Chalmers, 
Caterpillar, Ford, Gravely, Hyster 
Co., the Oliver Corp. 

Great Britain: Bamford’s, Ltd., 
David Brown Tractors, Ltd., Fergu- 
son, Marshall, Rototiller, Turner. 

Germany: Ahlborn A, G., All- 
gaier, Baker, Bautz, Bayerische 
Pflugfabrik, Bungartz and Co., 
Claas Gebruder, Fahr, Fella 
Werke, Gutbrod, Haas, Hanomag, 
Lanz, Roehr and Wahl. 

France: Bernard Moteurs, Dolle, 
Plumettaz, Puzenat, Renault and 
Staub. 
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Million-Mile Units ; 


GMC Cites Mileage Record 
Of Southwest Hauler 


PONTIAC.—A trucking company 
in the Southwest that has used 
GMC diesel trucks since 1939 re- 
ports that each of its original eight 
models traveled approximately 
1,000,000 miles, according to GMC 
Truck and Coach division. 

Chief Freight Lines, which op- 
erates between Kansas City, Tulsa, 
Oklahoma City, Dallas and Fort 
Worth, became a diesel truck op- 
erator in 1939 when it bought eight 
GMC Model ADF 501 units. With 
fuel cost then being 4% cents per 
gallon, and the new GMC’s averag- 
ing 7% miles per gallon the sav- 
ings realized “more than paid for 
the cost of the equipment in very 
short order,” according to GMC’s 
case history. 





Gray Sells to Cambridge 

Alva L. Gray has sold Gray Motor 
Sales (Hudson), Cambridge, O., to 
Cambridge Hudson, Inc., reports 
Harold L. Gillespie, president of 
Cambridge Hudson. 
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More sales, faster sales — quick turnover for volume profits. 
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Custom-fitted beauty 


at the price of 
ordinary seat covers. 


Manufacturing 
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Wichita Falls, Texas 
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supported plastic, luxurious 
smooth, snug, wrinkle-free 4p 
for every car, every car 
market. 25 
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the Rankin Seat Cover Line. 
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America’s Finest 


AT COVER 
VALUES 


When 18,000 dealers pick a winner, they must be RIGHT. That’s the number who hay, 
switched to the money-making Rankin Profit Plan for MORE seat cover profits than ey 
before. This sensational plan gives you more to sell — beauty, style, fit . . . latest matey 
and colors — at low prices that really whip your competition. Truly BIGGER dollar 


ey 


ng Company 


Please send prices, samples and your bigger profit plan on 
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HOW RANKIN GIVES YOU MORE TO SELL 
At the price of ordinary covers, you can 
styling. Sparkling colors. Exciting neyf@i 
checks, candy stripes. Nationally agf 
plastic coated fibres. Deluxe tri 


Mis: Modern fashion- 
s in popular plaids, 
A Lumite woven plastics, 


Sy@liy trims of quilted plastic, 
satin. Superior tailoring for 
: ock stitching Solid Welts. Models 
“owner at popular prices that widen your 


Cash-In with Rankin 


See what this better-profit Rankin Plan can 
mean to you. Mail this coupon today for 
money-making facts, samples, prices. Find out 
why dealers everywhere are switching to 
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By George Deery 
Associate Editor 


Automotive ads in seven New 
York daily newspapers’ spurted 
15.68 percent in August, over the 
same month a year ago, but a 
off 3 percent for the first eight 
months of the year, compared with 
the like period of 1950. 

Classified increased 11.15 per- | 
cent in August and was 21.28 per- 
cent higher for the January- 
August period. Financial was 
lower by .2 percent in August and 
16.64 percent of the first eight 


months. 

Other changes for August and 
the year to date respectively were: 
retail off 1.61 and 3.93 percent; de- 
partment stores off 3.19 and 1.36, | 
and general off 6.3 and 2.29. 

Total advertising was down .13 
percent for the past month and .15 
percent for the eight months. 

+ + +. 


Pontiac Gets Skelton 

The CBS Red Skelton show has | 
been sold to Pontiac for three | 
broadcasts, Wednesdays, Dec. 5, 
12 and 19. 

The commercial announcements 
for the three Pontiac programs 
will be on behalf of the company’s 
new models. The agency is Mac- 
Manus, John and Adams. 


* * * 

Greatest Story Back 

“The Greatest Story Ever Told” 
will return to the ABC network 
Sept. 23, 5:30-6 p. m., EDT, mark- 
ing its sixth year of dramatized 
Biblical stories on the network. 

Goodyear Tire & Rubber has 
sponsored the show since its in- 
ception. 

From Sept. 23 through Nov. 11 
the broadcasts will be elabora- 
tions on the beautitudes and par- 


ables of the most outstanding and 
important historical Biblical 


events. 





* * 


* 
F. J. Campbell Dies 

Frank J. Campbell, 72, co-founder 
with Henry T. Ewald of Campbell- 
Ewald ad agency, was killed in 
Madras, Ore., last week when a 
huge boulder rolled over him while 
he was searching for rock speci- 
mens. Mr. Campbell was attending 
a convention of mineralogists. 

He and Ewald formed the agency 
41 years ago. Mr. Campbell sold his 
interests a few years after the firm 
was established. He was also at 
one time ad manager of the First 
National bank in Detroit. He had 
been retired from business activi- 
ties for several years. 

+ - * 


More Rate Increases 
Life last week announced that 


LICENSE PLATE 
FASTENERS 


=m MT 


On or Off With a Quarter Turn 


Heavy ‘%-inch bolt (with T-head 
and square shoulder) fastens li- 
cense plate securely in place. Will 
not lose off. 
PLATED TO PREVENT RUST 
Neo. 51—Dealer Cost, each 2 
Packed 12 to Box- 


Affecting Factories and Dealers... . 
Auto Advertising 





Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 
Order Direct from... 


HOUSER ENGINEERING & 
VEG., INC., Bluffton, Ind. 


Over 100 Service Items 
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it will raise its ad rates about 6 | 


Andrew Heiskell, publisher, at- 
tributed the boost to higher pub- 
lishing and production costs. Last 
January the magazine announced 
an 8% percent irfcrease, effective 
with the Sept. 10 issue. 


re 


eo 
aa 
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jump ranging from 5 to 6 percent 
to start next July. 


Back-to-School Party 
Seattle’s school children 
| back to school this month after a 
rousing sendoff in true Western 
. style. In an attempt to stimulate 
pereent with the March 8 issue. | the sale of fall school wardrobes, 
| Russell W. Young, 
the Seattle Times, got together | “school’s out” promotion, held in 
with nine downtown retail stores 
where free theater tickets 
distributed to Seattle moppets. 
Then, on Aug. 


30, the children 
News Week also announced a | lined up at six Seattle theaters. | of the Detroit office of the Columbia | ginning Sept. 24. 


Fourteen thousand children saw 
a Western movie. In addition, ap- 
pearing personally in each of the 
theaters, was the star of the 
movie—-Rex Allen, guitar-strum- 
ming film cowboy. 

This is the second back-to- 
school promotion sponsored by the 
Seattle Times and downtown 
stores. Ten thousand children at- 
tended last year. A _ Times’ 


| June, attracted 8,000. 


* + * 


|\With Schipper-Webb 


Broadcasting System has joine: 
Schipper-Webb Associates, Detroi 


public relations and advertising 


consultants, as account executive 


Hutton was also manager of th: 


Detroit office of Esquire. 


* * + 


New Radio Show 


Seiberling Rubber is making it 
debut in television advertising thi 


|fall. The company will sponso 
'“The Amazing Mr. Malone,” a half 
|}hour mystery over ABC. The pro 
gram will 


appear every othe 


Donald Stanton Hutton, formerly |Monday night from 8 to 8:30 be 








Meyer Berger has been a newspaper man for more 
than 40 of his 50-odd years. He sold papers on the 
streets of his native New York when he was only 
8. Four years later he quit school to work for the 
old New York World. What he lacked in formal 
education he made up for on the job, learning his 


profession, as he puts it, “by osmosis.” 


Yet today, wherever journalism is taught, Mike 


Berger’s stories are held up as classics. Even bet- 


ter, they are read and re-read by hard-boiled news- 


paper men and womer for the sheer pleasure of it. 


Time magazine called him “one of the most profes- 
sional of U. S. reporters.” A great city editor, in 


Coming on September 18 —“The Story of The New York Times,” 
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Virginia Chevrolet Dealers Remember Legion— 

The above Chevrolet sedans were presented by the Virginia Chevrolet Dealers Assn. 
to the new department commander and the president of the ladies auxiliary for Vir- 
ginia at the annual convention in Roonoke. This is the fourth time the dealers have 
done this. 


They 

call him 

a reporter’s 
reporter 


command of a rival newspaper, called him one of 
the country’s best reporters. A Pulitzer Prize adds 
to the testimony. 





Mike Berger knows New York intimately as few 
have ever known it. He knows the voice of the city, 
now sobbing, now laughing, as O. Henry knew it. 
He knows its characters — priests and pugs, the 
law and the lawless—as Damon Runyon knew them. 
Even Dutch Schultz spoke softly and with respect 
when Mike Berger of The Times was around. 

Since 1928, Mike Berger has been pooling his 
skills and talents with those of the dozens of other 
enterprising and resourceful reporters and editors 








'and Foundries for Defense,” to more 
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WASHINGTON... Aimed to help 
increase the current dangerously 
low iron and steel scrap invento- 
ries in this country, the National 
Production Authority, U. S. Depart- 
ment of Commerce is distributing | 
a booklet, “Scrap for Steel Mills} 








than 200,000 executives of business, 
industry and trade associations. 
In a foreword to the _ booklet, | 
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How to Salvage Scrap 


NPA Booklet Outlining Methods Distributed 
To 200,000 Industry Executives 


DPA Administrator Manly Fleisch- 
mann says, “I don’t believe we are 
confronted with a more critical 
problem than the iron and steel 
scrap recovery program.” 


The booklet emphasizes that 
record-breaking steel production 
and large scale expansion of pro- 
duction capacity has reduced 
scrap inventories of mills and 
foundries to a new alltime low, 
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Arnold Newman Photo 


who each day make The New York Times one of 
the country’s most interesting and unusual news- 
papers. Readers delight in it. Advertisers love it. 


* That’s because advertisers know that when 


HUNDREDTH ANNIVERSARY 


' | by Meyer Berger, a vivid, anecdotal account of its first 100 years. Published by Simon & Schuster. 





readers get more out of a newspaper, they get more 
out of it, too. And that’s why advertisers have 
made The Times their leading medium in New York 


for 32 consecutive vears. May we tell you more? 


Che New ork Cimes 


1951 





41 
with some plants having only a 
few days scrap supply on hand. 

If the nation is to achieve its 
1951 goal of 110,000,000 tons of steel 
ingots and castings, 36,000,000 tons 
of purchased heavy industrial scrap 
must be found, the booklet says. 

Following is the program outlined 
in the booklet for the recovery of 
dormant scrap: 

1. Go after dormant scrap—Start 
an emergency inspection and inven- 
tory of all heavy steel, whether ma- 
chines, equipment, beams or plates. 
Dispose of everything you possibly 
can to a scrap dealer. 

2. Appoint someone with author- 
ity—It is extremely important that 
the top executive of every indus- 
trial and commercial establishment, 
large and small, appoint someone 
with authority to clean out dor- 
mant scrap and to be responsible 
for a continuous good-housekeep- 
ing job. 

3. Salvage committee—In large 
industrial firms the chief execu- 
tive should appoint a salvage com- 
mittee with authority to make de- 
cisions. The committee should— 
a. Search all plants and proper- 

ties, regardless of size, for dormant 
scrap such as obsolete machinery, 
tools, jigs, dies and other equip- 
ment, including items that are bro- 
ken, dismantled, worn beyond re- 
pair, abandoned, or in need of parts 
that can no longer be obtained. 

b. Survey potential wrecking and 
dismantling projects that will pro- 
duce scrap. 

c. Make disposition of all pro- 
duction and dormant scrap as 
quickly as possible. 

4. Put scrap collection on a 
“housekeeping” basis—Besides in- 
creasing the supply of iron and 
steel scrap, continuous scrap recov- 
ery from questionable old stand- 
bys, obsolete machines and equip- 
ment reduces taxes through inven- 
tory writeoffs, improves safety 
conditions, gives lowered insurance 
rates and clears valuable space. 

Make it the personal responsi- 
bility of the committee chairman 
to initiate a program that will clean 
out the dormant scrap from the 
plant. It is suggested that the com- 
mittee make surveys not less than 
every 30 days. Make your organized 
permanent salvage program a top- 
management responsibility. 


W. Va. Postpones 


Auto Inspections 


CHARLESTON, W. Va. — West 
Virginia’s motor vehicle department 
has announced it will be forced to 
postpone indefinitely the launching 
of an annual inspection of all 
motor vehicles as now required by 
state law. 

Lack of funds and a great in- 
crease in other detail work in con- 
nection with the state’s revised 
motor vehicle code, which became 
effective July 1, were cited by Com- 
missioner Don McClaugherty as 
necessitating the delay in inaugur- 
ating the inspection program. 
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road agencies that they have not 
been able to get enough steel for 


road needs. 
+ ~ * 


U. S. to Guatemala 
N ANNOUNCING the fifth Pan- | 
American Highway Congress to 

be held in Lima, Peru, Oct. 8-15, 

the International Road Federation 

said it is now possible for a motor- 
ist to drive ‘without interruption 
on the Pan-American highway 
from the U. S. as far south as the 

Guatemalan-Mexican border. 

At that point, said the IRF 
report, some 40 kilometers of the 
route are unopened, preventing a 
direct highway connection as far 
as Managua, Nicaragua. There 
are two large gaps in the Costa 
Rican section of the highway; a 
22-kilometer gap in Panama, just 
south of the Costa Rican border, 
and a 300-kilometer unsurveyed 
section from Chepo, Panama, to 
the Colombian border. 

Only 86 kilometers of the high- 
way in Colombia at the Panama 





SPICER DESIGN 


assures integration into the vehicle 


ultimate performance 


SPICER ability makes itself most apparent in the 


Washington 
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border are classed impassable. This, 
and an 80-kilometer section in Ecu- |} 
ador, near the Peruvian border, are 
the only sections classed impassable 
in the South American portion of 
the Pan American highway system. | 

* * ” 


Procurement Bureau 


HE White House has announced 

formation of a separate new 
agency to take over procurement 
and development functions of the 
Defense Minerals Administration, 
the General Services Administra- 
tion, the ECA and the DPA. The 
new agency will be called the De- 
fense Materials Procurement 
Agency. The President said he 
would nominate Jess Larson, now 
GSA chief, to head the new organ- 
ization. 





* * 


* 
Misleading Gas Signs 
HE Assn. of Retail Gasoline 
Dealers asked District of Co- 
lumbia officials to prohibit display 
of “misleading” price signs at 


of vehicles using Spicer units. 


SPICER integrated design helps efficiently to transform 


power into payloads, through harmonious cooperation with all 


other motive units in 


SPICER builds nearly a half-century of designing and manufacturing 


experience into its products . . 


the entire assembly. 


. and backs these products 


policy that assures long-range protection to the user. 


THE SPICER line meets a large majority of the power transmission needs in 


| adoption of a regulation proposed 
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Washington service stations last 


week. 


The association’s attorney told | 
District Commissioners that large 
eye-catching signs which list part} 
of a price in large figures and add} 


words like “tax not included” in|, 


tiny letters are traffic hazards and 
“sucker traps.” The motorist’s at- 
tention is distracted while he tries 


to read the small print, and he| 4 


often isn’t sure what it said until! § 
he drives in, it was charged. 1a 
The dealer’s attorney urged | 











by the association and indorsed |New Face, Same Location for San Pedro Motors— 


in part by the American Auto- 
mobile Assn. This would allow 
prices to be displayed only on 
signs attached to pumps. They 
could be no longer than 8 by 10 
inches. Signs would have to show 


The firm on the familiar Buick corner at 1600 S. Pacific Ave., San Pedro, Calif., has 
completed remodeling of its sales and service headquarters. The complete renovation, 
including large glass areas, adds a modern touch to the building that has been in 
j use for more than 20 years. 


total retail price, including taxes, Keneipp said gas price signs don’t|tee has voted to increase the cost 
in figures of uniform size, The |C@USe any more of a traffic hazard | of first class mail from 3 to 4 cents; 
AAA has supported this last rec- |than any other advertisements on/|has approved a 10 percent raise for 


ommendation about how the sign | Public highways. 


Mail Rates Hike 

ERHAPS if the Post Office De- 
) 0 partment gets the following rev- 
one foot square which are visible| enue boost, it will get back on its 
from public space. It has never at-| figurative feet again and start de- 


should be printed and informa- 
tion it should include. 

Under present regulations the 
District must approve signs over 


most second class mail in the next 
three years and an increase in 
postal workers’ pay of about $250 
million. Postcards would be upped 
from 1 to 2 cents and fourth-class 
rates would be raised for catalogues 
and parcel post. 


tempted to regulate what a sign/livering the mail in realistic fash- aR 


says. ion: 


District Traffic Director George 








with a service 


passenger cars, trucks, buses, tractors, rail cars, and railway generator drives. 
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The Senate Post Office commit- Special Controls 


For Handicapped 


Drivers Outlined 


WASHINGTON. — Research in 
“Vehicle Controls for Disabled Per- 
sons,” aimed at aiding handicapped 

|}persons and garages wishing to 
lequip a car for a disabled person, 
has been compiled and published 
by the traffic engineering and safe- 
ty department of the American 
Automobile Assn. 


The booklet describes the equip- 
| ment available for certain disabili- 
|ties such as amputation of legs or 
j}arms and explains their installa- 
tion. 

A section on commercial controls 
available describes the control 
mechanisms available for particular 
makes of cars and lists people to 
contact at auto plants. 


| Special gadgets and controls are 
described individually, with ad- 
|dresses of suppliers and two dia- 
grams enclosed for the installation 
of hand controlled passenger car 
power brakes. 

Since ready-made controls are 
not generally available, the bulletin 
|offers suggestions for persons hav- 
ing parts made by local mechanics 
and suggests where parts may be 
obtained. 











Gear Advisors 


Named by NPA 


WASHINGTON. —A_ twelve-man 
advisory committee from the gear 
manufacturing industry has been 
appointed by the National Produc- 
tion Authority. 

Included in the committee are: 

P. W. Christensen, Cincinnati 
|Gear Co.; Howard Dingle, Cleve- 
land Worm & Gear Co.; Walter L. 
Schneider, The Falk Corp., Milwau- 
kee; C. E. Stine, Ferguson Gear Co., 
Gastonia, N. C.; Robert B. Mair, 
|W. A. Jones Foundry and Machine 
|Co., Chicago; Norman Korff, Mer- 
| kle-Korff Gear Co., Chicago. 
| Raymond B. Tripp, Ohio Forge & 
{Machine Corp., Cleveland; F. W. 
| Walker, Philadelphia Gear Works, 
| Inc.; Herman Praeger, Praeger, 
|Inc., New Orleans; G. H. McBride, 
| Westinghouse Electric Corp.; John 
H. Flagg, Watson-Flagg Machine 
Co., Paterson, N. J.; S. L. Craw- 
shaw, Western Gear Works, Inc., 
Seattle. 








Anderson Buys Ford Deal 


|In Sarasota, Florida 

A. O. Anderson of Atlanta has 
|announced that he and his wife, 
|Mary Louise Anderson, have pur- 
|chased the Sarasota Motor Co. 
|(Ford), Sarasota, Fla., from A. E. 
|Stone and Jim Springer. 
| Located on S. Pineapple Ave., the 
|firm was established 18 years ago. 
|Anderson said its name would be 
|changed to Anderson Ford Co. 


| 

| The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 
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By James D. Woolf ja profit. I have proved it again 
Special Correspondent j}and again for clients of mine. 


ETAILERS will find abundant | =verything must be in the copy- 


a | what the product is, what it costs, 
sua Mikes ae, aad pe dee why it is worth what it costs, what 


the Willmark Service System in a a the buyer will derive from 


recent issue of Life. Willmark uses | 


a large staff of professional shop-| If your sales persons are just 
pers to check up on how well retail| OFder-takers, as Willmark main- 


; «1 | tains, wherein is mail-advertisi 
5 hei b. S, ‘ ertising 
ee — ae | different from your advertising of 
The U. S. salesman’s great flaw, 


y a ans o 

Willmark has discovered, is not | CVEe-Te-Seuner Beene: 
the high pressure for which he | How can you go wrong, as 
has been lampooned but utter |48ainst this, if you do what the 
apathy. a. man does—namely, in- 
. . : clude in your copy every essential 
The other day I did a little spying | +. 6t the prospective customer 


in the Willmark manner in Chi-| ould know? The store attendant 


cago’s loop. In two shoe stores I! Vint then have only to wrap up the 


asked for information about Neolite | package and make the change, the 


ae ca & ik mae I inquivee, | sole function of at least half the 


ther?” I drew a blank. | sales clerks 7 — 
My wife and I bought a new rug} " 
for our living room, a purchase of | Clerk Education 
several hundred dollars. We shopped | D° YOU think I exaggerate? If 
in four stores and I asked a num-| you are a retailer, then ask 


Salesense in Advertising 


Tested Ideas for Small Business 





, professional shopper-analysts to} 
| check your sales staff. If you are a 
manufacturer, then check a few) 
| stores yourself as I did in Chicago. 
| Pretend total ignorance of your 
merchandise and ask the clerks a 
few searching questions. 


Let me say that I believe | 
| heartily in clerk education and I | 
| have no doubt that you are giving | 
much thought to it. But has it | 
occurred to you that one great | 
| instrument of clerk education | 
| might be your own consumer ad- | 
| vertising? What you say in your 
| consumer advertising is there for | 
| your sales people to read, which | 
| is a plus-reason you should use 
| 


fact-packed copy. 





This sign was on U. 8. highway 


Willmark’s survey of the 1950 na-| °? "ear St. Louis. 


| tional selling performance reports 
that sales slipped sharply. The na-| 
|tion’s stores, Willmark feels, must 
take steps to reverse the trend 
| quickly. 





at both the retail and national lev- 
els, can shoulder more of the load 
by putting more solid salesense 


I believe deeply that advertisers, !into their copy. 





ber of semi-technical questions. 

Not one of the four sales clerks 

who attended us knew the answers. 
+ + * 


Order Takers 

“TT S. SALESMEN,” complains 
Willmark, “are just order- 

takers. The average salesman ap- 

proaches his customer dilatorily 

and with the deadly banal, ‘Can I 

help you?’” 

Whether you are a retailer, a 
manufacturer or a wholesaler, what 
has all this to do with your adver- 
tising? Plenty. It seems that adver- 
tising, unless you personally do your 
own selling, is the only dependable 
sure-fire vehicle at your disposal 
for transmitting to the public com- 
plete essential information about 
what you have to sell. 

The notion, which prevails in 
some quarters, that “reminder- 
ship” and mere name publicity 
are the primary functions of ad- 
vertising, is nonsense. If there 
are a number of important things 
to be said about your merchan- | | 
dise, say them in your advertis- | 
ing. 

Except in certain special cases, 
it is folly to think that the clerk 
behind the counter will tell your 
sales story accurately, completely 
and with action-getting persuasion. 

+ ~ + 


Mail-Order Copy 

| apanergs mail-order expert knows 
that nothing short of complete- 

ly informative, fact-packed copy 

ean possibly produce mail sales at 


Chek-Chart Book 
Furnishes Truck 


Lubrication Data 


CHICAGO.—Lubrication data to 
help cut maintenance costs on 
trucks is available in the Third 
Edition Truck Lubrication Guide, 
published by Chek-Chart Corp. — 

The 96-page volume _ contains 
factory-approved lubrication data 
for all truck models produced by | 
the 19 truck manufacturers. Both | 
light and heavy-duty trucks of the | 
last 10 years are covered, plus many 
of the older but still popular} 
models. 

Included in 84 pages of lubrica- 
tion charts are 10 diagrams of pop- 
ular axle units, one composite chart 
on trailers and one on semitrailers. | 
Six pages of general instructions 
give procedures to form the basis 
of preventive maintenance lubrica- 








There’s a lot of experience wrapped up in making over 
four million* Hydro-Lectric automatic window regu- 
lators and top operating mechanisms. 


Naturally, we’ve made the most of the knowledge 
we've gained —it’s resulted in countless engineering im- 


43 


Paris Auto Show 
Set for Oct. 4-14 
At Grand Palais 


PARIS, France.—Paris will hold 
its 38th Salon de l’Automobile de 
Paris Oct. 4-14 in conjunction with 
the city’s year-long celebration of 


|} its 2,000th birthday. 


Spokesmen for the French auto- 
mobile industry said that more than 
1,100 exhibitors, presenting latest 
models of all countries, will share 
a show floor space of 80,000 square 
meters during the exhibition. 

Paris’ Grand Palais will be the 
scene of the automobile exhibit, 
with pleasure cars, accessories and 
spare parts on display. 

At the “Parc des Expositions,” 
public and commercial vehicles, bi- 
cycles, motorcycles and_ related 
equipment will be shown. 

The French automobile industry, 
which claims to be the world’s first, 
reported a record production in 
1950 and is today one of the coun- 
try’s leading industries. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 





THERE’VE BEEN SOME CHANGES MADE! 
Only genuine parts assure efficient operation of 


Hydro-lectric window and top mechanisms 


As original equipment manufacturers, we can imme- 


diately incorporate such improvements in replacement 
parts. Imitators can’t begin to keep up with these con- 
stant developments. 


Because the Hydro-Lectric system is fully covered by 


tion service. 
A group of 14 tabular-style charts | 
show manufacturers’ recommenda- 
tions for the optional combinations | 
of engine, transmission and differ- | 
ential used on the larger trucks. 
Chek-Chart describes the book as | 
a sales tool for oil company sales- | 
men and service station operators 
specializing in truck lubrication. 


Weudelna Fetes 2nd Year 


Bob Wondries, president of the 
Studebaker dealership in Alhambra, 
Calif., has celebrated the second 
anniversary of the opening of his 
business. Ceremonies were well at- 
tended, with orchids for the ladies. 
Wondries is president of the Al- 
hambra Motor Dealers Assn. 





provements. For example, certain parts formerly die 
cast of zinc are now made of steel to assure corrosion 


resistance, longer life and smoother operation. car dealer. 
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Window Channels and 
Regulator Assemblies 


Convertible Hydro-Lectric Power 
Tops Systems Mowers 


Side Delivery Power 
Rokes Sweepers 


Automotive Power 
Hardware 


U.S. and foreign patents, you'll get genuine parts from 
Detroit Harvester only. They’re available through your 


*Installed in over 1,000,000 cars. 


NY 


MICHIGAN 
ZANESVILLE 
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Production Ports 
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Auto Broker Firm Formed 


DOVER, Del.—(UTPS)—National 
Auto Brokers, Inc., has been char- 
tered with Secretary of State Har- 
ris B. McDowell jr., of Delaware, 
for the purpose of dealing in auto- 
mobiles. The company’s capital is 
100 shares of no par value stock, 
and the principal office is listed 
at the Capital Trust Co. of Dela- 
ware in Dover. 

* + * 


ASM’s Metal News 


CLEVELAND.—tThe world’s first 
multi-language newspaper in the 
field of metal science has been au- 
thorized for publication by the 
American Society for Metals, ac- 
cording to William H. Eisenman, 
executive secretary. The society’s 
board of trustees has allocated 
$50,000 to finance two-year prepa- 
rations toward getting out an “In- 
ternational Journal of Metal Sci- 
ence.” 

* + * 


Workers Give Blood 
DETROIT.—Employes of Chrys- 


ler divisicn’s Kercheval and tve-|) total of 289 years and over 26,-| receipts from all automotive indus- 


PITTSBURGH is ready to help you - 
with any Safety Glass application problem 


News in Brief 








| 
ferson plants here, donated 2,355 | 
pints of blood during a recent four- 
week stand of a Red Cross mobile 
blood bank unit. The unit moved | 
into the Chrysler factory showroom 
where special facilities for collect- 
ing blood donations were set up. 
Local unions cooperated with plant 
management in the operation. | 

Ld * * 


Pamphlet on Tools 

WASHINGTON.—A pamphlet ti- 
tled “Motor Care and Maintenance 
Techniques” has been issued by | 
NPA’s office of small business. It 
stresses the important factors and | 
benefits of good care of motor-| 
driven lathes, planers, shapers, drill | 
presses and similar tools. Copies are 
available from Printing Services, | 
Department of Commerce, Wash- 
ington 25. 





+ * * 


2 Transporters Honored 


PONTIAC.—Drivers for two auto- 
mobile transport companies here 
won top honors from the National 





Automobile Transporters Assn, for | 


@ You will find it helpful to consult with Pittsburgh spe- 
cialists whenever you have a problem involving the appli- 
cation of Safety Glass to your cars. For their thorough 
knowledge and experience in this field are your assurance 
that a quick, practical answer will be found, regardless of 


the complex character of your particular job. 

Make use of this service. It is available to you without 
any obligation. At the same time, insist upon equipping 
your cars with Pittsburgh Safety Glass. You will thus get 


a product that has earned an enviable record in the auto- 
mobile, aviation, and railroad car industries. Pittsburgh 


fety CASS 1 msi 


DUPLATE SAFETY PLATE GLASS 


PITTSBURGH 


DUOLITE SAFETY W 


PAINTS - GLASS 


faye 
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000,000 miles of driving without an 
accident. The companies were Con- 
tract Cartage Co. and Motor Car 
Transport Co. 


* # 


Canada Bus Sales Off 


OTTAWA.—Sales of new buses 
dropped to 41 units in July, com- 
pared with 60 in July a year ago. 
Retail value decreased to $716,962, 
as against $1,019,969, Canadian gov- 


ernment reports. 
a2 + * 


Autolease Moves 
RICHMOND, Va.—Autolease, Inc., 
truck and automobile leasing con- 
cern, has moved into its new quar- 
ters at 2300 Lombardy St. 
x + + 


Canada Tire Stocks Up 


OTTAWA.—The Canadian gov- 
ernment reports that its latest sur- 
vey shows shipments of tires, tubes 
and other rubber products down 


and inventories up. 
+ * * 


Ohio Auto Sales Tax 


COLUMBUS.—Roger W. Tracy, 
Ohio state treasurer, has announced 
that sales tax collections from the 
sale of motor vehicles dropped from | 
$5,471,292 during a 1950 six-week 
period to $4,314,599 now. The tax 





Safety Glass is recognized for its high quality and depend- 


ability. It affords unexcelled clear vision and it retains its 
clarity indefinitely. Moreover, Pittsburgh’s exclusive tech- 
niques and processes for the mass production of curved 
as well as flat panels assure the filling of all your needs. 
Pittsburgh Plate Glass Company, 2276-1 Grant Building, 
Pittsburgh 19, Pennsylvania. 
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try sales dropped as well, 
said. 





Tracy 


ES * * 


Leyland’s Bannister to U. S. 

LEYLAND, Eng.—R. L. Bannis- 
ter, planning controller of the body 
building factory at Leyland Motors, 
Ltd., here, will spend four months 
in the U. S. under the Economic 
Cooperation Administration plan 
which enables production engineers 
to be employed for short periods in 
U. S. factories in positions com- 
parable to those they hold in Great 
Britain. 


* * * 


Automotive Lifts Book Issued 

WASHINGTON. — Printed copies 
of Automotive Lifts, Commercial 
Standard CS142-51, a revision of 
CS142-47, are now available, reports 





Fordyce Honored— 
Virgil W. Fordyce (right), 


Cambridge, 


the commodity standards divis‘on, O., was honored recently at a testimonial 
Office of Industry and Commerce, dinner in honor of his 32 years as a Nash 


U. S. Department of Commerce. dealer. R. W. Light, assistant Cleveland 
This commercial standard covers |Z0"e manager, presented Fordyce with an 
hydraulic and mechanical lifts for | electric clock trophy. 

outdoor and indoor installations in| — aa 
rated capacities through 75,000|of 8.5 percent over collections for 
pounds. ; ithe same month last year, an- 
: : : |nounced State Comptroller C.'M 
Florida Gas Take Up Gay. The state’s receipts, which go 
TALLAHASSEE, Fila. Florida | to finance the public road program, 
gasoline tax collections on July | have increased steadily since the 
sales totaled $4,676,864, an increase | end of World War II at an average 

7 -| rate of about 10 percent. P 
* * + 


* * 


Iowa Gas Revenue Rises 


DES MOINES.—Iowa state gaso- 
line tax collections during August 
| totaled $3,764,115, an increase of 
| $171,647, or more than 4 percent 
jover receipts in the same month 
|last year, reported the state treas- 
jurer’s office. Receipts during the 
\first eight months of the curfent 
;calendar year totaled $24,784,845, 
jan increase of more than half a 
| million dollars over the correspond- 
jing 1950 period. 


* 


* * 
Canada Auto Radio Sales 
OTTAWA.—Producers’ sales — of 
|automobile radios amounted to 14,- 
355 units at $1,480,466 in May and 
reached 68,851 units at $6,775,837 
in the first five months of 1951, the 
|Canadian government reports. Pro- 
ducers’ inventories at the end of 
May totaled 14,146 car radios. 





Bendix Aviation Forms 


Affiliate in Australia 


| DETROIT.—Formation of a Ben- 
|dix Aviation Corp. affiliate in Aus- 
|tralia to manufacture and distrib- 
;}ute equipment for the aircraft, 
| automotive and electronics fields 
| was announced here by Malcolm P. 
| Ferguson, Bendix president. 

| The new firm, Bendix-Technico 
|Proprietary, Ltd., will be jointly 
;}owned by Bendix Aviation and 
Technico, Ltd., Marrickville, Aus- 
|tralia. It has been formed primarily 
jto meet requirements of the Aus- 
|tralian defense program and U. S. 
;commercial aircraft serving the 
|Commonwealth, Ferguson stated. 


Winchester Mercury Dealer 

Schneider & McEuen has become 
| the Winchester (Ky.) Mercury deal- 
ler. The firm will also handle Ash- 
|land Oil and Refining Co. products. 
|Carl Schneider manages sales and 
|C. H. McEuen jr. directs service 
work. 


‘DEALERS!! 





...on Permakrome License 
Plate Frames, Mono Plates and 
Monograms. 

Made by Benmatt, the world’s 
largest manufacturers of License 
| Plate Frames. Call or write for 
| the representative nearest you. 

They’re in all principal cities. 


PLASTICS 


eR ee a 
Benmatt Dealer Identification. 
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IS NO SAFER RULE: 


For Best Results 
ick the Magazine 
ith the Largest Circulation 


MORE SOUTHERN 
RURAL FAMILIES 
READ FARM and RANCH- 




















SOUTHERN AGRICULTURIST 


THERE’S PROSPERITY ON WHEELS IN 
THE BOOMING SOUTH TODAY... 


Southern and Southwestern farms and 
ranches have more new trucks than any other 
section of the nation... 1,800,000 more auto- 
motive units (automobiles, tractors and 
trucks) than in 1940. 


This means a tremendous job of servicing, 
sales of gasoline, oil and tires...a tremend- 
ous market you can reach... with more and 
better results—in Farm and Ranch-Southern 
Agriculturist! 












THAN ANY OTHER MAGAZINE 


a. 


Circulation Guarantee 1,290,000 
AND... FARM AND RANCH-SOUTHERN AGRICULTURIST 


e Is keyed closely to state distribution of farm income... 


e It takes your advertising message where the most dollars 
are... 


e At a lower cost per 1,000 readers than any other farm 
paper... 


Which means more sales for you...more and better 
advertising support for your distributors, wholesalers 
and retailers. Write, wire or phone for the number of 
Farm and Ranch-Southern Agriculturist subscribers in 
any Southern or Southwestern county. Compare these 
figures with those of the second farm publication— 
and you'll be convinced. 


SOUTHERN: =~ 


AGRICUL 


URIS 


em me ita) 
Publishing Co. 


ROEM aiet si cM tls l | 


CTT me Oe 
Telephone: 42-5511 
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1036 Peachtree N.E. 


Elgin 1800 
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1709 W. 8th St. 
DUnkirk 8-1179 


Dallas 2 
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PUNT ee 


San Francisco 3 
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Tox Pango, Veracrvz 
"98 " Botter fly. 


The markings are natoral 
Lamthimeats. fA C. Whealty 


88’ Butterfly— 


Even Mother Nature is ‘88"' conscious, 
according to A. C. Wheatley, who says he 
found this butterfly in Tuxpango, Vera 
Cruz province, Mexico. Wheatley, an Olds- 
mobile driver for 20 years, said that 
etymologists have confirmed the butterfly 
to be of the Anna species, genus calli- 
core, and that they are often found from 
Mexico to Argentina. 





Mr. Service Manage 
BE SURE YOUR SER 


ADVERTISEMENT 
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Few Significant Bills Passed .. . 


States Take It Lasy 
On Time-Sales Lids 


however, that the fact that 
finance companies were willing to 
pay a premium to get the busi- 


| 





| AUTHOUGH bills relating to the 
regulation of installment selling 
| were widely introduced in state leg- 
|islatures throughout the country this| ness indicates the profits involved. 
|year, a survey last week reveals Urging a legislative investigation 
there was comparatively little sig-|of auto financing rates, Williams 
|nificant affirmative action on such|gaig: “If the income from these 
| Measures. investments is so attractively high, 
Michigan’s legislature enacted a|then it seems to me, in all fairness, 
bill increasing the car service fee|that the people who purchase and 
which finance companies may pay|finance cars should be entitled to 
auto dealers for their installment|some reduction in the permitted 
sales business. It permits the|interest rates.” 
finance companies to pay a pre- The new Michigan legislation was 
mium to the dealers of 2 percent on|an amendment to a previously en- 
new car financing and 3 percent on|acted law regulating auto sales 
older car financing. financing. This statute, which was 





17, 1951 





Sales Contest Pays Off for Buick Dealers— 


Winners of substantial cash prizes as grand awards in the recent Selling Bee con 
test conducted by Southern California Buick dealers for new-car and used-car sales- 
men, Earl Stevens of Stansbury Buick, Burbank, and James Arthur of C. Earl Stoner, 
Inc., Culver City, are being presented with gold wrist watches as added surprise 
awards by Robert J. Kelly, Los Angeles zone manager for Buick, as Dealers Ray Stans 
bury and C. Earl Stoner look on. From left: Kelly, Stevens, Stoner, Stansbury and Arthur. 











Gov. Williams said he signed 
the Michigan bill because it 
didn’t increase the cost of financ- 
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enacted last year but didn’t go into 
effect until last Apr. 2, allows a 
maximum interest rate of 6 percent 
on new cars, 9 percent on cars up 
to two years of age, and 12 per- 
cent on older vehicles. The interest 
rates are expressed as discounted 
interest, which is double simple in- 
terest. 
2 + * 


S. C. Starts Another Study 


OUTH CAROLINA'S senate this 
year created an interim study 
investigate finance 
charges in auto merchandising and 
report back to the 1952 state legis- 
lative session. Similar studies were 


|}unsuccessfully proposed in several 


other states. 

A new law enacted in New Jersey 
requires that all chattel mort- 
gages on motor vehicles be record- 
ed with the state director of motor 
vehicles and imposes a $2 fee for 


|the filing of each such statement. 


The measure is designed to pro- 
vide a central location for the re- 
cording of chattel mortgages and 
thus eliminate the necessity of 
searching for them in the records 
of 21 counties. Farm vehicles are 
exempted from the new act. 

Maryland lawmakers enacted a 
measure requiring that the insur- 
ance provisions of installment sales 
contracts for motor vehicles be 
printed plainly in bold type. Rec- 
ommended by the state legislative 
council, the new Maryland law pro- 
vides: 

“The description of the insurance 
coverage, if any, shall include in 
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CLARK-MAPLE CHEVROLET CO., 
INC., CHICAGO, REPORTS GROSS 
PROFITS OF 47.6% FOR LAST TWO 
YEARS WITH GENERAL TIRE DE- 
PARTMENT— ‘‘We attribute the suc- 
cess of our tire department to General’s 
outstanding merchandising ideas plus 


full cooperation from all concerned,” says 
President Frank Katzin. ‘‘For a healthy 
change-over business and increased serv- 
ice sales, I recommend a General Tire 
Department to every progressive car 
dealer.’’-—Gen. News Service. 





bold type a definite statement that 
the insurance includes or does not 
include coverage for personal lia- 
bility and property damage caused 
to others.” 

California’s legislature enacted a 
bill outlawing the forcing of buy- 
ers to place insurance with agents 
designated by dealers or lending 
agencies. 

To protect the dealer or lending 
institution, the new law provides 
that only the person with a direct 
interest in the transaction may 
bring the complaint and that a 
proper defense shall be the furnish- 
ing of a signed document ordering 
the insurance and stating no coer- 
cion has taken place. The Califor- 
nia act was drafted following a 
study of the laws of 15 other states 
dealing with this subject. 


* * * 


Free Choice Bills Lose 

ROPOSALS for new laws de- 

signed to give the buyer a free 
choice in placing insurance re- 
quired in connection with install- 
ment sales contracts were intro- 
duced in the legislatures of several 
other states this year but were not 
reported as enacted. 

Gov. Roberts vetoed a Rhode 
Island bill which would have re- 
quired recording of conditional 
bills of sale and powers of attor- 
ney with town clerks. The gov- 
ernor said he rejected the meas- 
ure because it had backing from 
neither the state judicial council, 
the state bar association, nor the 
courts of the state. 

Killed by the Rhode Island legis- 
lature was a bill which would have 
prohibited money lenders from 
charging interest under the guise of 
“service charges” or “finance 
charges.” The measure also would 
have forbidden the collection of in- 
terest for a full year for example, 
if installments were paid up ahead 
of the contract time. 

Also rejected by the Rhode Is- 
land lawmakers was a bill to give 
installment buyers time within 
which to redeem autos, appliances 
or other articles repossessed be- 
cause of a default in payments. 

The measure would have given 
the defaulting purchaser 15 days 
within which to redeem the article 
repossessed. Under the bill, which 
was similar to a proposal also killed 
in the 1950 Rhode Island legisla- 
ture, the vendor of a personal ar- 
ticle would have to give the pur- 
chaser a record in writing of all 
charges and the vendor would have 


Fed.-Mogul Plans 


Silver Bearings 


DETROIT. Federal-Mogul is 
preparing to manufacture silver | 
bearings, important in tank en-| 


gines, for the nation’s defense pro- 
gram, the corporation announced in| 
a note to stockholders last week. 

During World War II, Federal- 
Mogul turned out large quantities | 
of silver bearings for aircraft en- 
gines. 

According to the notice, the com- 
pany is placing orders for $500,000 
worth of special machinery and 
equipment for the manufacture of 
silver bearings. Floor space will be 
made available at its Detroit plant 
by rearranging existing machinery. 











The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are you? 


to notify the defaulting purchaser 
30 days before an article was to be 


repossessed. 
* k +. 


N. Y. Turns Thumbs Down 


BILL to regulate credit rates on 

installment sales of autos was 
again rejected by the New York 
state legislature. Similar to a meas- 
ure turned down last year, the bill 
would have set maximum credit 
rates for purchase of new cars at 6 
percent; 9 percent for vehicles not 
more than two years old and 12 
percent for others. 


Rejected by the North Carolina 
legislature was a bill requiring 
that all mortgages and deeds of 
trust on automobiles be filed with 
the state motor vehicles depart- 
ment. The proposal, which had 
been sponsored by the depart- 
ment, was intended to make the 
department a central clearing 
house for such mortgages and 
liens. They now have to be filed 
with the individual counties. 

Delaware’s legislature for the 
second consecutive session rejected 

(See TIME SALES, Page 47, Col. 2) 
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Buyers Fear Shortages 


Purchasing Agents Warn 4th Quarter Demand 
May Start Wild Materials Scramble 


NEW YORK.—Any sharp _in-|not expecting a “bust” economically, 
reases in demand for civilian and |it was said, “but such optimism as 
iefense products in the fourth quar-|is found in August reports seems to 
er of this year, warns the National| be based on the expectations of nu- 
\ssn. of Purchasing Agents, could|merous business forecasters, rather 
reate an intense scramble for ma-|than on factors now favorable.” 
erials. | The association said that the 

The nation’s inventories of | price situation, as far as business 
goods reportedly showed a de- |was concerned, was confused in 
cline in August for the fourth |July and August by new laws and 
month in a row. But, the associa- | rules of the Office of Price Stabili- 
tion said, declining production | zation, but was on the soft side. 
still had not yet matched a de- Employment during the period 
cline in new orders that has been | was high, it was said, but there 
going on for six months. were indications of spreading la- 

Normally, the expectation of a} bor unrest, Most firms, it was 
brisk pickup in fall business finds} added, had reduced their buying 
inventories on the rise in August.| policies to the shortest possible 
The NAPA ventured that govern-| procurement range. 
ment inventory and material con-| Concerning commodity prices, the 
trols might be responsible for the; NAPA found that the effect of the 
aboutface this year. latest regulations on price formulas 

Industrial purchasing agents are | Was not apparent in current indus- 
'trial materials. 

Buyers, it was said, feared that 
many price hikes were being de- 
y W Fi layed by a lack of ee and keen 

/ competition for available business. 
: uto ax um | As far as price rollbacks were 

LINCOLNWOOD, Il. Clinton |concerned, it was said, producers 
Spray Wax Corp. has been formed |appeared to be awaiting clarifica- 
here to manufacture spray wax and (tion of new pricing structures. Un- 
kindred products to glorify the fin-| controlled commodities and_ soft 
ishes of automobiles, aircraft, rail-| goods continued to sag as supply 
road trains, boats, furniture and|and demand sought new buying 
other interior and high-finish metal | Jevels. 
surfaces. | “Considered together,” the asso- 

President of the new firm is Jo-| ciation said, “these factors create 

seph L. Kozak, who said he was, an uneasy and cautious market 
conducting negotiations for a fac-| situation.” 
tory in Chicago. Kozak said his 
firm will market a wax that may|the government’s Controlled Mate- 
be applied to an automobile in two| rials Program has not been helpful, 
minutes after painted and plated|the NAPA found, and was not ex- 
finishes are properly cleaned. pected to by purchasing agents. 
. - Listed as higher in price during 
July and August were bearings, 
cornstarch, fuels, grinding wheels, 
|machine tools, nickel and high- 
speed steel. Reported lower in price 
was alcohol, used cars, babbitt, 
brass mill scrap, clothing, pack- 
aging, burlap, cotton bags, cotton 
linters, electrical appliances, sugar, | 
| hides and leather, lumber, mercury, | 
|vegetable oils, wastepaper, resin, 
|soap, tallow, textiles and tin. 

Reported in scarce supply were 
|heavy acids, aluminum, bearings, 
| brass scrap, steel, castings, chlorine, 
| copper, electrical equipment, forg- 
|ings, pig iron, lead, plywood, nickel, 
|kraft paper, pipe, sulphur, tin, wire 
|and zine. 











Kozak Charters 





A Beacon of Hospitality 


Just as the friendly beam of the 
lighthouse welcomes the trav- 
eller, so does the cordial hospi- 
tality of The Fort Shelby make 
itself known to every guest. Con- 
veniently located, the hotel offers 
rest and comfort in its 900 rooms 
with bath. In addition, the rooms 
have chairside radio, servidor 
and circulating ice water. There 
are two fine restaurants, famous 
for good food, and an attrac- 
tive cocktail lounge. 

Garage and Parking Facilities... 
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| (Continued from Page 46) 
|a bill which would have empowered 
ithe state bank commissioner to 
|regulate installment sales up to 
$3,000. It would have provided for | 
| examinations of the records of | 
finance companies in cases where | 
installment contracts had a cash 
| price of $3,000 or less; would have 
jrequired licensing of such firms, | 
jand would have empowered the 
|commissioner to bring court action 
—— | to enforce examinations. 
| Unsuccessfully introduced in the 
Connecticut legislature was a bill 
to limit automobile finance charges 
to 5 percent of the sales price of 
|the auto or $50, whichever is less. 
| * 7 * 
| 
| Ark. Proposal Fails 
RKANSAS lawmakers turned 
down a bill under which no 
loan contract would be legal if the 
|eombined financing charges, inter- | 
est, time charges or credit price ex- 
|ceeded 10 percent. Under terms of 
the rejected measure, all condi- | 
tional sales or time payment con- | 
tracts would have to be in writing | 
and would have to contain on their | 
face the exact amount of the un-| 
paid principal, the total amount of | 
jinterest or carrying charges, and | 
| the total amount of charge for in- 
} surance. 
| A bill which failed to pass in 
| the Indiana legislature would 
have made it unlawful to charge 
| any interest rate in excess of 8 
| percent a year on_ installment 
sales contracts or notes. 

Also rejected by the Indiana law- | 
jmakers was a bill which would| 
have required conditional vendors | 
of autos retaining legal title to| 
carry public liability and property | 
damage insurance or be liable. 

Coverage required by the bill) 
would have been $5,000 to $10,000 
for death or injury and not less 
than $5,000 property damage. 
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Wins Roadeo— 


Prize-winner Harold Quint, System Tank | 
| Lines driver, stands before the Kenworth | 
truck which he drove to top honors in 
the truck and full trailer division of the 
Washington truck roadeo in Seattle. He 
chalked up 276 points out of a possible 
300 in the field tests. Quint goes on to 
|the national truck roadeo in Chicago, 
which will be held as part of the Ameri- 
can Trucking Assn.'s convention beginning 
Oct. 22. Quint also took top honors in 
the 1949 California roadeo, that time in| 





Brake Inspections 
Revised by Texas 


AUSTIN, Tex.—Minimum optional 
requirements for brake _ testing 
equipment at motor vehicle inspec- 
|tion stations have been revised by 
ithe motor vehicle inspection divi- 
lsion of the Texas department of 
public safety. 

In testing and examining brakes, 
it will be required that at least one 
wheel be pulled and the lining and 
drum examined. If a brake tester 
lis not used in connection with the | 
brake examination, a road test will 
be required. 








|dropped to $16,378,376, as compared | sentatives, 


ve 47 


against $5,471,292 in the same 1950 
period. 

A state tax official said that deal- 
ers have stopped trying to list au- 
tomobiles in the name of salesmen, 
so they could sell them without 
paying sales taxes. The practice, 
known as “title-jumping,” has prac- 
tically been wiped out, he said. 








‘Casuals’ Bring 
Ohio $512,694 


COLUMBUS, O.—Ohio’s new tax 
on casual automobile sales brought 
$512,694 into the state’s coffers dur- 
ing the six-week period ended Aug. 
18. Ohio hopes that closing up some 
of the avenues through which some 
persons have been evading the tax 
will bring in additional revenue. 

During the six-week period, 
Ohio’s total sales 


Mills-Morris Picnic 

More than 300 men, women and 
children, including employes, their 
collections | families and manufacturers’ repre- 
attended the annual 
with $18,639,241 in the same period | Mills-Morris employes’ picnic in 
of 1950. Fewer automobile sales by | Memphis. 


dealers accounted for most of the| 


decline. Sales taxes collected on| The back pages of every issue of AUTO- 
ut ile s in this year’s six- MOTIVE NEWS contain the WANT AD 
automobile sales t oars = Section. Others are profiting from AUTO- 


week period totaled $4,314,599, as| MOTIVE NEWS WANT ADS! Are you? 
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Armor-Flex 


FLOOR 


Don't go "half-way" with your customers when selling 
floor mats. Sell ‘em a mat that gives complete floor cov- 
erage! Sell ‘em a mat that has a thick felt backing for 
insulation—a mat that reaches into all four corners and 


fits snugly. 


Now is the time to go “all 
selling job. There is a complete line of Armor-Fiex Mats 
for all make and model cars—plus populor trucks. They're 
individually packed in corrugated boxes, with complete 
replacement data printed on each carton. Easy to stock 
—easy to sell! Get started now! 





oan 





MATS 





out” and really do a Fall 






LARGE 
DEALER 
DISCOUNTS FOR 

GREATER PROFITS 


MANUFACTURING CORP. 


1761 LONDON ROAD : CLEVELAND 12, OHIO 


ores 
















TOLEDO.—The $600,000 damage 
suit, filed by a Green Bay (Wis.) 
distributor against Willys-Overland 
Motors, Inc., moved into its third 
phase last week when a_ second 
amended petition was filed in Fed- 
eral District court here. 


Federal Judge Frank L. Kloeb 
ordered the original suit, filed 
March 7 by Albert Ginsberg, 


president of Green Bay Auto Dis- 
tributors, Inc., to be rewritten. 
He said at the time that the 
complaint contained so much “re- 
dundant, immaterial, impertinent 
and scandalous matter that the 
court feels any attempt to cor- 
rect it as written would be a 
difficult task.” 

The first amended petition was 
submitted within a month, but that, 
too, was rejected. 

The second amended petition, 
now before the court, charges that 
the Green Bay company entered 
into an exclusive distributors sales 
agreement with Willys under the 
impression that the company was 


Studebaker V-8 


Wins Peru Race 


SOUTH BEND.—A 1951 Stude- 
baker Commander V-8 sedan took 
first place in a Peruvian cross- 
country stock car race, according 
to word received by the Studebaker 
Export division. 

The 108-kilometer race was from 
Arequipa, Peru, to Vitor and back 
to Arequipa. The route was mainly 
difficult terrain, consisting of many 
curves and steep grades. 

Winning time was one hour and 
nine minutes. The winning car was 
entered by the Studebaker dealer 
for Arequipa, Herbert Ricketts 
Olivares. 


Willys Suit Renewed 


Ex-Distributor in Wisconsin Is Seeking 


$600,000 Damages from Maker 


about to mass-produce a 2-door, 
5-passenger sedan. 


“As a preliminary condition to 


the execution of the said distribu- 
tor’s sales agreement,” the petition 
states, the Green Bay distributor 
was required “to acquire a building 


in conformity with plans and spe- 
cifications required by the com- 
pany.” 


The petition says the distributor 
“entered into a long-term lease for 
the building,” and spent large sums 
of money on improvements, addi- 
tions, facilities and equipment. 

The petition further states that 
“as an inducement to the plain- 
tiff to enter into said agreement, 
the (company) through George 
Harold Bell, its director of sales 
(at that time), and other execu- 
tives and employes, represented 
that it had developed a 2-door, 
5-passenger sedan on a_ short 
wheelbase, with economical fuel 
consumption, superior riding 
qualities, and advanced styling.” 

The petition says the car was for 
introduction into the large postwar 
low-priced motor vehicle market, 
and that Willys said it would 
“build up its production to 300,000 
motor vehicles per year in three 
years, most of which would be the 
new sedans.” 

Ginsberg claims the company said 
the sedan was “engineered, tested 
and approved and ready for pro- 


duction.” He charges he “was 
shown a mockup, or full-scale 
plaster model” of the proposed 


sedan, in 1944. 

The suit charges that the sedan 
was never put into production, and 
that on or about Oct. 1, 1946, Oct. 
1, 1947 and Oct. 1, 1948, the com- 
pany again publicly introduced dif- 
ferent versions and said production 





EVERY MOTORIST WANTS 
THE STYLE AND COMFORT 
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Here’s customer satisfaction 
and profit that you find in few 
accessories. Ventshades add 
much to driving comfort in 
any weather and have the extra 
sales-making advantage of 
eye-appeal. They enhance the 
natural beauty of the car’s lines 
and look like a built-in feature. 
Your customers will enjoy 
Ventshades. You'll enjoy sell- 
ing them. Order them now. 


LIST PRICES 


2-piece set $6.50 
4-piece set $12.50 


AUTO VENTSHADE CO. 


488! PEACHTREE INDUSTRIAL BLVD. 
CHAMBLEE. GEORGIA 


Atlanta's Finest Industrial Area” 








Trode Mork 


THESE FEATURES 
MEAN BIG SALES! 


e Open-window ventilation 
when it rains or snows 


© Safety from exhaust fumes 

@ Less fogging of glass 

e Shade from the sun 

© More comfort the year ‘round 
e Added beauty for the oor 


@ Quick, easy installation. Indi- 
vidual designing for each make 
and model assures accurate fit 


® Made to meet exacting stand- 
ards of car manufacturers. 
Won't rust or rattle 
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Auto-Lite’s Operator 25 Service— 


complete arrangements for the use of Western Union “Operator 25"' service. The plan | 
will allow motorists almost anywhere in the country to call Western Union Operator 25 
for the name of the nearest dealer in Auto-Lite batteries, spark plugs and parts. 
right is Bert McNeilly, manager of Western Union's dealer inquiry bureau. Standing 
from left to right are J. A. Shank, manager of Auto-Lite's parts and service division; 


of the company's merchandising division. LB 
would start as soon as tooling was 
completed.” 

The petition says these claims 
were “false and made with the 
fraudulent purpose and intention 
of inducing the plaintiff to enter 


ages “for the wanton and reckless 
disregard” the company showed 
his rights. 


into and continue in said exclu- oo 
sive distributor’s sales agree- Mr. Service Manager: 
ment.” 


It claims that the company “at 
no time intended to produce a con- 
ventional 5-passenger sedan,” and 
asks $200,000 damages on _ this 
cause of action. 

In the second cause of action, the 
Green Bay distributor asks another 
$100,000 for breach of contract, 
charging that Willys “arbitrarily, 
wrongfully, without just cause and 
in bad faith,” cancelled his exclu- 
Sive sales agreement. 

The petition charges that Willys 
“reduced the prices of its vehicles 
in 1949 and coerced this plaintiff 
into absorbing said reduction on 
the unsold vehicles in plaintiff’s 
inventory by threatening the plain- 
tiff with cancellation unless he 
signed a waiver of its protection 
against price reduction” as _ pro- 
vided in the distributor’s sales 
agreement. 

It charges finally that “the 
(company) demanded that the 
plaintiff agree to the cancellation 
of its exclusive distributor’s sales 
agreement and the execution in 
lieu thereof of a different agree- 
ment which would permit (the 
company) to appoint unlimited 
direct dealers in the plaintiff's 
exclusive territory.” 


ENGINEERED 
¢ 


exclusive sales rights for W-O 
products in 24 Wisconsin counties, 
and 15 counties in Michigan. 

The former distributor asks an- 


Forum 


(Continued from Page 4) 


questions, local and national, 
civic and business importance. 

His organizational qualifications 
are undisputed because of his sup- 
port of his local trade Association, 
which this enterprising business- 
man enthusiastically endorses; real- 


of 


izing that “he is his trade associa- e LORS Jum 
tion” and recognizing wisely that qo--"" ~es sient Ho \ 
all businesses need to keep abreast ” OF .&, 


of the times, he logically deter- f 
mines that the promotional medium 
and numerous other benefits of his 
association are above all monetary 
value to him and his company. 
He’s a juror. He’s a taxpayer. 
He’s a landowner. He takes pride 
in cooperating with the promo- 
tion of safety through his sup- 
port of the driver training 
program. When he works— 
whether at his own office, or as 
a member of a civic club commit- 
tee—he works hard. When he 
plays—whether at the golf course, 
or at a convention with his busi- 
ness associates and competitors 
—he plays hard. He’s a typical, 
far-sighted, hard-working, active 
citizen who deserves much more 
praise than ever befalls him. 


You know this friend of mine, 
as well as I do. 

He’s a neighbor of yours, a friend 
when you need one. 

He’s the American automobile 
dealer. 


Trim, modern, with 
wheelbase and larger capacity is 
special interiors for these 
bodies, lunchwagons, etc. 


WRITE, 


THE EXTRA-COMFORT 
IN THE NATION'S 


GEORGE P. 


AUTOMOTIVE RESTFOAM SALES. 


W. E. Blank, sales manager of Auto-Lite Battery Corp., and H. R. Butts, sales manager 


other $300,000 in exemplary dam- | 
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paramount. 
bodies—bookmobiles, display rooms, 


HERMAN BODY COMPANY 
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1905 Pope-Toledo 
Wins First in 


Old-Car Festival 


DEARBORN.—A 1905 Pope-To- 
ledo took the top prize for “au- 
thenticity, general appearance and 
mechanical ability” in the first an- 
nual Old-Car Festival, held at near- 
by Greenfield Village. 

Eighty-eight cars participated in 
the event, which was sponsored by 
the Veteran Motor Car Club of 
America. Owner and driver of the 
1905 Pope-Toledo was R. E. Blaine, 
of Toledo, O. 

Bill Brockway won a prize for 
driving his 1910 Maxwell all the 
way from Chicago, where he lives 
Ed Walton, Flint, won a “slow 
speed” contest, being able to op- 
erate his 1903 Cadillac the slowest 


|in high gear. 


Dave Baker, Battle Creek, Mich., 


D. B. Seem, advertising manager of Electric Auto-Lite Co., Toledo, signs his name to | driving a 1908 Sears, won the two- 


cylinder “cranking contest” honors, 
and Les Peters, Pontiac, won the 


At | one-cylinder class with his 1906 Reo. 


In the four-cylinder class, Leonard 
Davis, Pontiac, took the honors with 
a 1911 Ford. 





Valley Names Watkins 


Russ Watkins has been appointed 
sales manager of Valley Truck Co 
(GMC), North Hollywood, Calif. 
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Senate Report Brings Repercussions. . . 





Natural Rubber Prices Spurt 


AKRON.—Natural-Rubber prices 
have started on what appears to 
be another upswing as the result of 
new demands by the Senate’s pre- 
paredness subcommittee for a 
greater American rubber stockpile. | 

However, the U. S. government 
Thursday halted buying, asserting 
it would not buy in an inflated 
market. 

The subcommittee’s third report 
on rubber had an air of urgency 
and alarm which had an immediate 
effect on world markets. Rubber} 
prices jumped about seven cents a 





Neither is it consistent with the 
recent action of federal agencies, 


which have been loosening restric- 
tions on rubber because increasing 


amounts are now becoming avail- 
able. 

Some pointed out that more rub- 
ber was available to industry in 
the July-September quarter than 
will be consumed. 

The reaction of most manufac- 


U.S. Auto Excises 





pound in the first four days after 
the senators made their findings 
public. 

The Senate group, headed by 
Lyndon Johnson, Texas Demo- 
crat, was generally pessimistic 
about the nation’s rubber situa- 
tion. The call for a greatly accel- 
erated rate of stockpiling 
indicated to rubber traders that 
U. S. would start on a new rubber 
buying spree. 

Prices reacted quickly. In the 
world market Johnson is regarded 
as having a powerful voice in 
American rubber policies. 

The tire industry contended the 
alarm raised by the subcommittee 
was not justified by the facts. 


Top Revenue 
From 15 States 


WASHINGTON.—Federal 






excise 
taxes paid during fiscal year ending 
June 30, 1951, under existing excise 
tax rates on automobiles and auto- 
motive products by the American 
motoring public, equalled the com- 





bined federal revenue from 15 
states and two territories, NADA 
reported last week. 

“Pending in Congress at this time 
are bills to increase this already 
disproportionate tax burden of 
American motorists,” NADA said. 

Automotive excise tax receipts for 
the fiscal year ending June 30, 1951, 
totaled $1,758,792,663, the NADA 
said. It added that this figure rep- 
resents an increase of almost 30 
percent over the amount collected 
from the same source during the 
previous year. 

Persons purchasing automobiles 
and other automotive products pay 
approximately 75 percent of the 
total manufacturer’s excise tax col- 
lected by the federal government, 






PRESS 


SEUS 


WESTERN NEW YORK 


Because WESTERN N.Y. | NADA emphasized. 
1S SOLD ON THE | At present, automotive excise 
COURIER-EXPRESS |taxes represent 3% percent of the 


total revenue collected by the fed- 
ONE REASOW: is that it’s a well bal- 


eral government, NADA added. In 
anced newspaper, making it an equal addition, such taxes exceed the 
favorite with, fa th men and women. 


total of the internal revenue collec- 
tions by the federal government 
Arkansas, Idaho, 















turers was that the report was 
strictly out of date, that it would 

have been much more appropriate 

a@ year ago. Their belief was that 

the committee apparently had 

overlooked the tremendous im- 

provement in rubber supplies in 
the last 90 days. 

A one-cent increase in rubber 
prices adds $1,800,000 a month to 
America’s rubber bill at the current 
rate of imports. 

All available information indi- 
cates the government’s stockpiling 
objective will be substantially met 
by the end of this calendar year, 
trade experts claim. 

Based on department of com- 
merce reports, they estimated the 
government has 730,000 tons of 
natural rubber in storage. Indus- 
try’s total stocks of 64,000 tons 
make the total amount on hand 
794,000 tons. Another 152,000 tons 
are in transit, making the total 
amount available soon at 946,000 
tons. By the end of the year they 
predict that total will rise to 1,- 
106,000 tons. 


Olds Sales Staff 
Meets on Outlook 


LANSING.—Five regional man- 
agers and 24 zone managers from 
throughout the U. S. came to Lan- 
sing last week for a special two-day 
meeting of the Oldsmobile distribu- 
tion committee. J. F. Wolfram, 
Oldsmobile general manager, out- 
lined future plans for the division, 
including the program for the re- 
mainder of 1951. He covered pro- 
duction, engineering and distribu- 
tion data as they affect the field 
organization. G. R. Jones, Oldsmo- 
bile general sales manager, dis- 
eussed the sales outlook. 


memtpr ae — — 





Fords Carry Peace Treaty Delegates— 


Delegates to the Japanese peace treaty conference in San Francisco rode in Alpine 
Blue Fords driven by decorated veterans from Korea. The 55-car fleet is pictured above 
at the motor pool in front of the Palace of Fine Arts. Each unit carried the flag of an 
attending member nation. 


Advertisement 


Trucks on Farms Double i in 10 Years 


Nearly one-third of the nation’s 8 
million trucks are now located on 


Recognizing the importance to 
farmers of greater mechanization 


farms. There has been a tremen- 
dous growth in the number of 
farm-owned trucks in the last 10 
years. In 1940, trucks on farms 
numbered a little over a million 
and in 1945 a million and a half. 
Today there are over 2% million. 

Increased truck ownership, 
according to Farm Journal, the 
nation’s largest rural magazine, is 
evidence of the increased mechani- 
zation which has enabled the 
farmer to produce more and earn 
more. A major portion of a farm- 
er’s considerable capital invest- 
ment is in mechanized equipment. 
Farm Journal points to the gen- 
eral high level of rural prosperity 
as evidence of the fact that mech- 
@nization has paid off. 


THE PROOF is found in the fact 
that the largest newspaper circulation 
in the state, outside of New York City, 
is the Sunday Courier-Express*. . . 
Leading merchants selling men, as 
well as those catering to women, find 
the morning Courier-Express the 
most economical and productive way 
to reach those families with the most 
money to spend. 

*290,348 ABC Audit, 9/30/50 







Full color (two, nn . 
available weekdays.. 
one color, Sundays. 





from Arizona, 
Maine, Mississippi, Montana, Ne- 
vada, New Hampshire, New Mex- 
ico, North Dakota, South Carolina, 
South Dakota, Utah, Vermont, Wy- 
oming, and the territories of Ha- 
waii and Puerto Rico, 


ENGINEERED 





Col. Seleee Maeeed | 
Head of Detroit 


Ordnance District | 


DETROIT.—Appointment of Col. | 
Paul M. Seleen as commanding 
officer of the Detroit Ordnance 


| 
| 
| 
| 
| 


GRILLE GUARD 


and the importance of automotive 
customers to the dealers, Farm 
Journal has been carrying on a 
vigorous editorial campaign under 
the title of “Keep ’Em Rolling.” 
Since Farm Journal reaches the 
largest truck ownership of any 
national magazine, truck mainte- 
nance has played a prominent part 
in the magazine’s “Keep ’Em Roll- 
ing” feature articles. 

A good market for sales, a won- 
derful market for service—that’s 
how Farm Journal characterizes 
the rural truck market, points out 
that it will pay truck dealers to tie 
in with “Keep ’Em Rolling.” The 
next feature appears in the No- 
vember issue of Farm Journal, in 
readers’ hands October 16. 








District, replacing Lt.-Col. John M. 
Cone, has been announced by Ed- 
ward T. Gushee, district civilian 
chief, 

Col. Seleen, a West Pointer, has 
been associated with ordnance ac- 
tivities since 1928. Col. Cone, who 
completed four years here was as- 
signed to the Army general staff in 
Washington. 

In his new command, Col. Seleen 
will have charge of ordnance activi- 
ties in the lower peninsula of Mich- 
igan. He was formerly chief of the 
current procurement branch of the 
Ordnance department in Washing- 
ton. 


BUFFALO 
COURIER- sa) 


Western New Verk’s 









REPRESENTA 


DEALERS! 


stitute of Technology, Col. Seleen 
holds the Legion of Merit, Army 
commendation medal, the Order of 
the British Empire and the Order 
of the Crown of Italy. He served in 
the Mediterranean theater in World 
War II. 
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DETROIT’S OLDEST 





Senate Group Eases 


Tax Grip on Co-Ops 


WASHINGTON. — Yielding to 
farm bloc pressure, the Senate 
Finance committee has rescind- 
ed action which would have lim- 
ited exemptions for cooperatives 
and removed them entirely for 
those with assets of $100,000 or 
more. 

The committee’s latest plan is 
to hold all co-ops liable for taxes 
on earnings not definitely allo- 
cated to the accounts of patrons. 
The alternative is expected to 
yield much less than the esti- 
mated $30,000,000 from the initial 
plan. 
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You want extra 
profits . . . your 
customers want the 
best protection for 
their cars. When you 
sell CELLO both you and 
the customer are satisfied, 
because Cello Grille Guards 
are specifically ENGINEERED 
to provide the finest protection 
money can buy. 


Only top-quality materials 
Sf | and workmanship go into the making 
a | of Cello Guards. 


Join the thousands of success- 

ful merchandisers who are now featuring 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1951. 


For full information on Cello 

Guards and License Plate frames write 

to the factory today for FREE catalog pages 
and price lists. 


GRILLE GUARDS 
your GUARD for life 


Cello Products Co. 161 Prescott Street, East Boston 28, Mass, 











50 a ee _____ AUTOMOTIVE NEWS, SEPTEMBER 17, 1951 





roadster, $910; Coronet conv., $1,420* 

FORD *51 Custom (8) sedan, §$1,750*; 
Victoria, $1,920*. ‘49 Custom (8) sedan, | ® 
$1,030, °48 SD (8) station wagon, $860 S 
SL AD oy verage Used-Car Prices 

FRAZER—'47 4-dr., $575 


Used-Car Auction Prices 


































j 
HUDSON—'49 Commodore (8) 4-dr $1,- | (Compiled by Automotive News) 
M k t Tr d 130. '46 Super (6) 4-dr., $400 
ar e en LINCOLN—’'47 club coupe, $600 Sept. 1951 August July 
- : MERCURY—’50 club coupe, $1,360, $1,450, | Model (to date) 1951 1951 085 
Used-car prices looked a little more normal last week as the overall me '49 4-dr., $1,300 1951 $1,940 $1,921 $1,931 2-d 
; a om _ *, i . 
average dropped $13 from the preceding week’s figure to a median of | \45H'%) Rambler station wagon, $1,570; 1950 1,401 1,393 1,414 an 
$930. This was $4 over the level which prevailed in August. | 46 (600) 4-dr., $510 os 1949 1.155 1,167 1,142 | 65 
: . | y °5 a\ 2.650* ; , *h 
Since the overall average declined during the week, most models |OM1)°MOBILE —'51 (95) Holiday. | $2,690" 1948 "383 895 ‘870 | a 
oe » : » . t ) . an, 275 350*; (98) 2 
lost ground. There was only one gain—a $14 increase in the average sedan, $1,550*. ‘48 (78) sedan, $1,025 1947 742 Vii 737 m= 
price of ’51s. The rest of the list lost from $3 to $42. parma eee 1946 678 661 650 
; rage . ’ s P | PACKARD—'49 Super 4-dr.. $1,000*, ‘48 | é : 
: Sharpest drops were $42 in the price of ’50s and $39 in the price of | conv., $1,000. '46 Clipper (6) 4-dr., $620: | 1942 340 321 284 (Co 
48s. In the preceding week, however, these models had gained $50 and eden ) 4-dr., $660 1941 299 ‘ 301 ond 
$27 respectively. The price of ’47s slipped $13, while both ’41s and °46s ca tn oee Detvadecs. Sees “ae re Overall — 
lost $9. Smaller losses were $4 for ’42s and $3 for ’49s. | luxe sedan, $1,300. ‘49 conv.. $1,300 om $ 930 $ 926 $ 916 = 
: f o1% . \. Sedeaae Average $ 9% $ § $ § : 
The prices must have looked more attractive to buyers since the | wane ‘31.300 ee ee : ‘ ” ‘9 
percentage of cars sold at nine representative auctions last week im- | PONTIAC —'51 Chieftain (8) sedan, $2,- (The above figures are averages of used-car auction prices, all secs 
proved. Of 1,699 entries, 1,263, or 74 percent, were sold. In the previous or a ie ae oe makes and models, carried regularly in Automotive News.) cae 
. ita ™ : ‘ a a 53 ’ 
week at the same sites, 1,409, or 72 percent, of the 1,963 entries sedan, $1,625"; SL ‘* ‘san, 520. $23: 
were sold. Bg oo aeeee (8) Deluxe sedan, $1,390*; Bel-Air, $1,905. ‘50 Bel-Air, $1,475; FL Traveler, $840 49 4-dr $680 4 sedé 
heen he aw *3 wie io ial s - SL (8) sedan, $1,460*, $1,230. °47 Tor- Deluxe 4-dr., $1,335; SL Del y 4-dr. 405. CADL 
Prices — d et indicate a unit equipped with |__pedo (6) 2-dr., $890, $1,250: 2-dr’. Fi 186, $1,800". ‘9 FL aeniey “ 4-dr.. $2,035. $2,080*, $2 49 
automatic transmission or overdrive. STt DEBAKER — '50 Land Crulser 4-dr., | Deluxe 4-dr., $1,135. ‘48 FL aerosedan, 030*. °50 4-dr., 385, $1,415 $1,490° $2,2 
we ~~ - $1,400* ’47 Champion 2-dr., $710. $860, $845 49 4-dr., $1,120 2-dr.. $1,095 162) 
DENVER | $750. '47 SM business coupe, $550. '46 WILLYS—'50 (6) Jeepster, $1.035. '48 (6) | CHRYSLER—'50 Windsor 4-dr., $1,735. '49 '48 2-dr.. $725. | CHEV 
; a | SM. 2-dr., 2 at $575; FM club coupe,| Jeepster, $710; (6) station wagon, $820*;| Windsor conv., $1,360. ‘48 NY 4-dr.,| NASH—'51 Rambler station wagon, $1 700; 
(Denver Auto Auction, Inc. Sale every $590 41 %-ton panel, $150 10 SD (4) Jeepster, $700*, $690* 47 Wi ‘ 335 : 300* 
Tuesday at Littleton, Colo. Prices are for 2-dr., $170 . . $910. 47 Windsor club coupe, $835 300 cial 
ale of Se ; nace te vs ” . i CITY DeSOTO—'50 Cu: elub c Rh OLDSMOBILE—’51 (88) Holiday, $2.550* $1.4 
wer ees ‘seni Sold 198 units out of | CHRYSLER Tao ey indsor Deluxe sedan, MASON CI » TA. DODGE  s Gon ior ee 70. 4g} ‘50 (88) 4-dr., $1,700*. "49 (98) 4-dr SL 
268 offerings.) 7 | owe : 4 50 Windsor ‘ sedan, $1,600; (Lapiner’s Used Car Auction. Sale every Custom 2-dr., $775. $1,340*, $1,290*; (76) 2-dr., $1,295* hy seda 
BUICK fet RM sedan, §2,640°; Super cok ps a $1,570 49 NY sedan, $1,- | Wednesday. Prices are for sale of Sept. 5.) | FORD ’51 Custom (8) 4-dr., $1,885* (66) 2-dr., $715. ‘46 (66) 2-dr., $590 $925 
Riviera sedan. §2,465*. '$2.605*; ‘Special be pont an ‘sedan, oat? (Sold 152 units out of 197 offerings.) conv., $1,850. '50 Deluxe (8) club coupe, PACKARD—"'48 4-dr., | $1,005°. ee 
sedan, $1,975, $2 ‘150 Super sedan, | pesoro- Onv., $ . 16 Royal ir.. $760. | BUICK—'50 Special 2-dr., $1,325*; Super $1,165; Custom (8) conv., $1,325*. ‘49 | PLYMOUTH—'50 SD 2-dr., $1,320 19 8D ; $750 
$1.455°, $1,550°, §1,610°, $1,700*, $1,-| Custom sedan ap ags et 51-650. 48) 4-dr., $1,475. '49 RM 2-dr., $1,245. '48| Custom (8) 4-dr., $970, ‘$980, $1,030°;| 2-dr., $930, $985. $1,040. 948 SD 4-dr ; ae 
730°. "49 ‘RM ‘sedan, $1,245, $1.275°.| nongr 51 Gorenc. s RM 4-dr.. $870 conv., $990%. '48 Deluxe (8) 2-dr., $790.| 2 at $865. "47 SD 4-dr., $650. ‘46 SI =e 
$1,305, $1,310*, $1,325*. ‘48 Super sedan a ~'51 Coronet sedan, $1,850*, $1,- | CADILLAC—'50 (62) club coupe, $3,000*. | HUDSON-—'49 Commodore (6) 4-dr.. $925. | 4-dr., $405, $650. $135 
$76 '51'055, he auper sedan, $725, $780. ‘aad 50 Wayfarer 2-dr., $1,275; Mea-| 49 (60) Special 4-dr., $2,390* ’48 Super (8) 4-dr., $725 ‘ ' | PONTIAC ‘51 Chieftain (8) 4-dr., $2 40 
’ dowbrook 4-dr., $1,200 49 Wayfarer CHEVROLET—'51 SL Deluxe 2-dr., $1,840;KAISER--’51 Henry J 2-dr., $910*. ‘50 (Continued on Page 51, Col, 1) seda 


CADILLAC—'51 Coupe De Ville, $4,310*; 

(62) sedan, $3,975", $4,025*. ‘50 (62) | inka os ; _ i eer oe 
sedan, $3,200*, $3,220*, $3,300*, $3,305* 
$3,360*. °48 (62) sedan, $1,800* 

CHEVROLET —'51 Bel-Air, $1,875, $2,155* 
SL Deluxe sedan, $1,625, $1,650, $1,860 
$1,870*, $1,900*; %-ton pickup, $1,550, 
$1,595, $1,600, $1,605. "50 Bel-Air, $1,590; 
SL Deluxe sedan, $1,325, $1,350, $1,355, 
$1,395, $1,415, $1,480*; SL Special sedan 
$1,190, $1,220, $1,260, $1,275, $1,325 "49 
SL Deluxe sedan, $1,025, $1,075, $1,080, 
$1,155. °'48 SM sedan, $695, $775, $790 
'47 FM sedan, $685, $715, $760, $820, 
$850; SM sedan, $645, $660. "46 SM 
sedan, $645. ‘41 sedan, $315, $405, $460 

CHRYSLER "50 Newport, $1,855* $1,- | 
950*; NY Sedan, $1,635*, $1,695*; Wind- 
sor sedan, $1,555*, $1,620*. ‘49 NY se 
dan, $1,280*, $1,315". "48 NY sedan, 
$995*. ‘47 NY sedan, $825. 

DeSOTO—’'51 Sportsman, $2,225* ‘50 sta- 
tion wagon, $1,835*. ‘46 sedan, $675*, 
$690*. 

DODGE—’51 Coronet sedan, $1,920* "50 
Coronet sedan, $1,535*, $1,565"; Way 
farer sedan, $1,200*. ‘49 Coronet station 
wagon, $1,380*. ‘48 sedan, $670*. 

FORD—’51 Victoria, $2,060*, $2,235*; Cus- 
tom (8) 4-dr., $1,785*, $1,790*, $1,815* 
$1,850*; conv., $1.835*; truck, $1,750; 
2-dr., $1,615, $1,690*, $1,720, $1,725*; 
%-ton pickup, $1,275; 1'%-ton stake, $1,- 
750. °50 Deluxe (8) sedan, $1,125. $1,305. 
"49 Custom (8) sedan, $935, $985, $1,- 
065*, $1,085*; Deluxe (8) sedan, $915 
"48 (6) sedan, $745. ‘47 (8S) sedan, $675, 
$725, $740. °46 (6) sedan, $610. 

HUDSON—’51 Super (6) sedan, $1,630* 

MERCURY '51 sedan, $2,230*, $2,270*, | 

$2.320*, $2,325*. °50 sedan, $1,450*, $1.- 

530*. 

H—'50 Statesman sedan, $1,235 "49 

(600) sedan, $865, $935. '47 sedan, $730* 

OLDSMOBILE—'51 Super (88) sedan, §2,- 
520*; (98) sedan. $2,450*. $2.455*, $2,- 
465*,. °'50 (98) Holiday, $2,160*: sedan 
$1.895*; (S88) sedan, $1,790*. $1,800*. °49 
(88) sedan, $1,315*, $1,415" 

PACKARD—'48 sedan, $720* 

PLYMOUTH '51 Savoy. $2,065, $2,080; 
Belvedere, $2,035: suburban $1,905; | 
Cambridge 4-dr., $1,595. ‘49 conv... $1,- 
165; Deluxe sedan, $995. ‘48 business 
coupe, $725 | 

PONTIAC ’51 (8) Catalina, $2,290*; 
Chieftain (6) sedan, $1,950*, $1,955*. ’48 
(8) sedan, $875*, $1,.095*. 

STUDEBAKER ‘51 Commander sedan 
$1,680* ; % -ton pickup, $1,400. "49 | 
Champion sedan, $940* ‘48 Commander 
sedan, $765*, $850*. $855. 

WILLYS—’51 station wagon, $1,865; ™-ton 
pickup, $1,660, $1.665, $1,670. '50 Jeep. | 
$830. "49 Jeep, $725; 14-ton pickup. $600. | 


ALBANY, N. Y. 


(Tim Anspach’s Dealers Auto Auction 
Sale every Monday Prices are for sale 
of Sept. 4.) | 

(Holiday sale onened slowly but picked 
up enough strength to push prices up a 
notch, especially °49s. Buyers steered 
clear of ‘‘beat’’ cars. Sold 118 units out 
of 161 offerings.) 

BUICK—'51 Super sedan. $2,450*; Special 
sedan, $2,250* ‘49 Super sedan, $1,- 
400*; conv., $1,475*; RM conv., $1,500* 
sedan, $1,350". '48 RM sedan, $1,025* 
‘47 Super conv., $840 























CADILLAC ‘50 (62) sedan, $3,150*; | 
conv., $3,385*. °48 (61) club coupe, $1,- | 
760* 


CHEVROLET —'51 ‘'%-ton pickup, $1,225; 
SL Deluxe sedan, $1,620, $1,675. $1,835*; 
SL Special sedan, $1.590. °'50 SL Deluxe 
sedan $1,400, $1,390*, $1,450, $1,290; 
Bel-Air, $1,625, $1,570; SL Special sedan, 
$1,300; FL Deluxe sedan, $1,360, $1,300 
"49 SL Deluxe sedan, $1,190, $1,080; 
conv., $1,020; SL Special sedan, $910, | 
$880, $1,125; FL Deluxe sedan, $1,160, | 
$1,220; FL Special sedan, $1,160. $1,050 
‘48 FL sedan, $900, $820; %-ton pickup 
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$1,615. 50 Deluxe sedan, $1,220 "49 
SD sedan, $670. ‘47 SD sedan, $725. °46 
SD sedan, $750, $685 ‘41 SD sedan, | 
$405, $415, $400 ‘40 SD sedan, $145 
38 SD sedan, $140 : 
PONTIAC—’'51 (8) station wagon, 2 at ae oe Fa 
$2,350*; Chieftain (8) sedan, $2,125*. ‘50 - = 
(Continued from Page 50) Chieftain (8) club coupe, $1,520 "49 
Chieftain (8) sedan, $1,010. ‘47 SL (6) 
085*, $2,090*; 2-dr., $2,155*%; SL (6)| sedan, $105. ‘36 sedan, $170 sedan, $805. ‘42 (6) club coupe, § 25 
2-dr., $1,785. °49 Chieftain (8) 2-dr.,| CHRYSLER—'49 NY club coupe, $1,450.| ‘41 (6) sedan, $300; (8) sedan, $105, 
' $1,245*, $1,200 ‘41 Crown Imperial limousine, $225 $350 "40 (6) sedan, $185 "39 «=«(8) 
sTUDEBAKER '50 Champion 2-dr., $1,- | CROSLEY—'48 sedan, $100 sedan, $200. 
: 165*. ‘49 Champion 4-dr., $1,050° ‘47 | DeSOTO—’51 Custom sedan, $2,075 ‘49 | STUDEBAKER—’'50 Champion sedan, $1,- 
i Champion 2-dr $615* Land Cruiser Custom sedan, $995 180* ‘49 Land Cruiser sedan, $1,060*; 
4-dr., $780* DODGE—'51 Coronet sedan, 2,250 "50 '4-ton pickup, $675 "47 %-ton pickup, 
; Coronet sedan, $1,410* "49 Wayfarer $300 42 President club coupe, $160 
CONCORD, M ASS. roadster et eo. ae $1,330 = 
r % re Custom sedan, 850 "40 »-ton rac . 
‘Concord Auto Auction, Inc. Sales every $170. ‘36 1%-ton wrecker, $115 AMARILLO, TEX. 
vionday and Friday Prices are for sales | FORD—'51 Custom (8) club coupe, $1,-| (Amarillo Auto Auction. Sale every Fri- 
Aug. 31 - Sept. 4.) 650*. ‘50 Deluxe OC yie. at $1,195. ‘49 | day ginmmn = ene ¢ ae. 7.) an 
y Custom (8) sedan, $975; station wagon, (Stronger deman or both new models 
(Geld 169 units out of 146 ae? $1,185 417 SD (8) sedan, $800. ‘°46| and clean late models. Sold 257 units out 
BUICK—’'51 RM Riviera sedan, $2,475*.| sp (8) conv., $730; sedan, $670, $710, | of 335 offerings.) 
49 RM sedan, $1,275", $1,320*. “47 RM| $650. ‘42 sedan, $390, $135. ‘41 SD/| BUICK —’51 Special 4-dr., $2,110; 2-dr., ie ay 
sedan, $800, $735. ‘46 Super sedan, $800, sedan, $405. ‘40 Deluxe sedan, $150. ‘38 $2,150, ‘50 Special 4-dr.. $1,285, $1,300: ; | 
S100; sur , aaa. 5155 elub coupe, business coupe, $100; sedan, $150 |} 2-dr., $1,280; Super 4-dr., $1,685*. ‘49 
See? pee eee een coupe. | HUDSON—'47 Commodore (6) sedan, $590.| RM 4-dr., $1,300, $1,335*; Special 2-dr., 
O28 ‘ > , ; 
P $235. °40 Super sedan, $250; Special | Fr aiseR 51 sedan, $1,505; Henry J (4)| $1,175; Super conv., $1,310° |Used-Car Tag— 
sedan, $200 sedan, $1,050. 50 sedan, $1,020 | CADILLAC—’50 (61) club coupe, $2,910. | ‘ 
CADILLAC —-'50 (62) club coupe, $3,375*. | LINCOLN—'46 sedan, $575 | 49 (62) 4-dr., $2,220*, $2,235*. "48 (61) | Glenn Gifford, sales manager of the 
oa 500°. oe ee » eieee 4d MERCURY—'51 conv., $2,250* ‘2 chap coupe, $1,690. ‘47 (61) club coupe, | used-car department of Miller-Whitfield 
2, - ‘46 (62) seda 009 coupe, $1,550, $1,525. °49 conv., $1,250*; 1,255. °46 (62) club coupe, $1,125 . ; 
| (62) sedan, $600. ‘41 (61) sedan, $350 pre gy ncn $975. sedan, $1,140*. ‘41| CHEVROLET—'51 FL Deluxe 4-dr., $1,- Pontiac, Inc., Toledo, displays one of the 
CHEVROLET--'51 FL Special sedan, §$1,- (custom body) conv., $470 '40 sedan, 625, $1,660: sedan delivery, $1,475, $1.-|New type window cards placed on the 
700; SL Deluxe sedan, + Don SL Spe- | 4 . ese ic densy aan gi. st8 os aoe | market recently by Leister Game Co., 26 
cial sedan, $1,575. ‘50 SL Deluxe sedan, | NAS ‘46 Ambassador sedan 525 $1.805*; Bel-Air, .875; club coupe, $1,- . 
Srasoe. 49 FL. Deluxe sedan. $1,250: |OLDSMOBILE "50 (88) sedan, $1,590°;| 830°; SL Special 2-dr.. $1,450, "50 si|. Erie 3t.. Toledo. The cords ore 13% 
SL Deluxe sedan, $1,210; SL Special Holiday coupe, $1,800*; club coupe, $1,- Deluxe Bel-Air, $1,550; club coupe, $1,- | inches in diameter, the company said. 
: sedan, $1,155. ‘48 FL aerosedan, $1,050, 685* ‘49 (76) sedan, 2 at $1,225* "48 305; SL Special 4-dr., $1,165, 2 at $1,- | _ ee 
$925. °47 SM sedan, $900; FM conv., (66) sedanet, $950%; (98) conv., $965*;| 150; FL Deluxe 4-dr., $1,210, 2 at $1,255, De ln a ‘ . 
$835. ‘46 FM sedan, $725, $775, $755,| sedanet, $875*. ‘47 (78) sedan, $575*.| $1,280 | )DGE 50. Coronet 4-dr., 2 at $1,250, 
, $750. ‘42 FL aerosedan, $400; SD club ‘42 (66) club coupe, $150 ‘40 sedan, | CHRYSLER ‘51 Imperial 4-dr., $2,955, | $1,305. 49 Coronet club coupe, $1,220, 
coupe, $420. ‘41 FL sedan, $310; MD|_ $160, $250 | $3.255*. ‘50 NY 4-dr., $1,630, $1,860* $1,205; ,Meadowbrook 4-dr., $1,185, $1,- 
sedan, $390; SD club coupe, $405; sedan, | PACKARD—'49 sedan, $930; Deluxe sedan, 49 NY 4-dr., $1,335, $1,360. ‘48 NY 200. ‘47 club coupe, $750. 


$455. $1,150, $1,225 "41 (120) sedan, $130 4-dr., $805 FORD—'51 Victoria, $2,100*; conyv., $1,690: 






$135, $315, $320, $400, $425, $44: a 
40 SD conv., $105; sedan, $225; MD/ ‘40 (120) sedan, $160 DeSOTO—'49 Custom 4-dr., $1,290, $1,375 '2-ton pickup, $1,425, $1,405, 2 at $1,395. 
sedan, $200. '39 MD sedan, $265; Master ' PLYMOUTH ‘51 Cambridge club coupe,| ‘47 Deluxe 2-dr., $575 | ‘50 Deluxe (8) club coupe, $1,110, $1,185: 


XQ 





. " No... just part of the year-round 
y boom on Pennsylvania farms! 


No noise connected with it... but plenty of profits are—for 
Pennsylvania farmers! 

Pennsylvania is a top producer of mushrooms (here, enlarged 
and shown from underneath) —just as this wealthy farm state is 
in the top bracket for a whole variety of farm products—fruits, 
vegetables, livestock, poultry, dairy, tobacco. 

These farm people don’t go in for just a few crops and spo- 
radic income... they raise all kinds with many going to market 
all year. So income is steady a// year. 

These are your reasons why this is the farm market for you. 
Especially since it’s so easy to sell: PENNSYLVANIA FARMER 
covers the whole state—reaches 8 out of 10 of all farm families 
twice each month. 

Two other fine farm markets like Pennsylvania are Ohio and 
Michigan—served by THE OHIO FARMER and MICHIGAN 
FARMER. For full information, write T1013 Rockwell Ave., 


Cleveland 14, Ohio. 





Harrisburg 
THE OHIO FARMER —Cleveland MICHIGAN FARMER—East Lansing 


bl 


2-dr $1,130; business coupe, $965, $1,- 
105; Custom (8) 2-dr., 2 at $1,300, §$1,- 
340; conv., $1,380. "49 (8) “%-ton pickup, 
$720. °'48 '%-ton pickup, $605 
HUDSON—’'51 Hornet 4-dr., $1,900 "49 
Super (6) 2-dr., $1,050 ‘48 4-dr $660 
KAISER—'51 Special 4-dr., $1,290 


LINCOLN 51 4-dr., $2,375. ‘50 4-dr., 
$1,520 49 Cosmopolitan 4-dr., $1,260, 
$1,350 


MERCURY~—-'51 club coupe, $1,965, $2,050, 

| $2,080; 4-dr., $2,200*. °50 4-dr., $1,550. 

NASH-—’51 Rambler station wagon, $1,410. 
‘50 Statesman 4-dr., $1,060, $1,175, $1,- 
180. °48 (600) 4-dr., $655. 

OLDSMOBILE ‘51 (88) 2-dr., $2,350; 
conv., $2,685"; (98) 4-dr., $2,690*; conv. 

| $2,700*; Holiday, $2,575. 

| PACKARD—'51 (200) 4-dr., $1,910 

PLYMOUTH—'51 Belvedere, $1,980; Cran- 
brook club coupe, $1,710, $1,750; 4-dr., 
$1,720, $1,760; Cambridge 4-dr., $1,475 
’50 Deluxe 2-dr., $1,160; 4-dr., $1,150, 
$1,155, $1,160. 

PONTIAC—'51 (8) 2-dr., $1,720; (6) 4-dr., 
$1,675*. ‘50 (8) 4-dr., $1,635*; 2-dr., 
$1,425. ‘49 (8) 2-dr., $1,220, $1,295. 

STUDEBAKER—’'51 Champion 2-dr., §$1,- 
465. ‘50 Commander conv., $1,275; club 

coupe, $1,290. ‘48 Champion 4-dr., $825. 

MISCELLANEOUS—'51 GMC %-ton pick- 
up, $1,525; ‘%-ton pickup, $1,375. ’50 
GMC %-ton pickup, $700, $750, $810. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Sept. 6.) 

(Prices firm; demand very good, Sold 
87 units out of 106 offerings.) 


BUICK—’'50 Special 2-dr., $1,400. ‘49 Super 


conv., $1,410 ‘41 Super 4-dr., $240; 
2-dr., $190. 
CADILLAC '50 (62) 4-dr., $3,230*, ‘47 
(61) 4-dr., $1,250*. ‘46 (62) conv., $1,- 
250°. 


| CHEVROLET —'51 FL Deluxe 4-dr., $1,- 
685; 2-dr., $1,740; %-ton pickup, $1,150. 
‘50 Bel-Air, $1,625; FL Deluxe 2-dr., 
$1,330, $1,300; SL Special 2-dr., $1,250, 
$1,200. ‘49 SL Deluxe 2-dr., $1,150; club 
coupe, $1,150; FL Deluxe 2-dr., $1,150 
45 FM conv., $715; FL aerosedan, $1,- 
000; SM club coupe, $750. ‘47 FM 2-dr., 
$810; club coupe, $800; SM 4-dr., $715. 
‘46 FM 4-dr., $815; SM 4-dr., $755. °41 
MD 2-dr., $200; SD 2-dr., $300, "40 
2-dr., $215. 

CHRYSLER—'49 Windsor 4-dr., $1,300. "46 

| Highlander conv., $720 

DODGE ‘50 Meadowbrook 4-dr., $1,235. 
"49 Coronet 4-dr., $1,125. 46 4-dr., $800; 
2-dr., $605. 

FORD—'51 Victoria, $2,010*; Deluxe (6) 
2-dr., $1,400. '50 Custom (8) 4-dr., $1,- 
370; Deluxe (6) 2-dr., $1,110. ‘49 Cus- 
tom (8S) conv., $1,015*, $950*; 4-dr., 
$1,105, $930; Deluxe (8) 2-dr., $1,065. 
‘48 SD (8) 4-dr., $965. °'47 SD (8) 4-dr., 
$630. °46 SD (8) club coupe, $725, $675; 
i-dr., $700, $690. ‘41 2-dr., $250. ‘3S 

Me yn stake, $145 

t(R—'51 Henry J (6) 2-dr., $1,000 

| ‘47 4-dr., $670 

| MERCURY—'50 2-dr., $1,390 ‘49 4-dr., 

| $1,305*, $1,1s80* ‘48 4-dr., $910. 

| NASH-—’50 Statesman Super 2-dr., $1,090. 

‘46 Ambassador 4-dr., $675 "46 (600) 

| 4-dr., $625. 

OLDSMOBILE ‘51 (98) Holiday coupe, 
$2,600*. ‘48 (68) station wagon, $990*. 
"47 (66) 2-dr., $870*. '36 (6) 2-dr., $140. 

PACKARD—'51 (200) 4-dr., $2,025". ‘'50 
Super 4-dr., $1,475*. °40 (110) 2-dr., 

|} $130, 

PLYMOUTH—-'50 SD 4-dr., $1,350; Deluxe 
2-dr., $1,005. °49 SD 4-dr., $1,225; club 
coupe, $1,225, $1,160 45 SD 4-dr., $1,- 

} 000, $920. ‘47 SD 2-dr., $800. ‘46 SD 

| 4-dr., $630. °42 SD 4-dr., $290. 

| PONTIAC—'51 (8) Catalina, $2,350*, $2,- 

325* ‘50 Chieftain (S) 4-dr., $1,500 

| ‘46 (6) 4-dr., $700; 2-dr., $700, $615. 

STUDEBAKER—'50 Commander 4-dr., $1,- 

| 275. *49 Commander 4-dr., $1,070 

| WILLYS—'46 (4-w.-d.) Jeep, $520 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every 

Friday Prices are for sale of Sept. 7.) 
(Market very strong. Good demand for 
clean cars.) 

BUICK—’50 Super sedan, $1,470; Special 
sedan, $1,500, $1,385*.' ‘49 RM_ sedan, 
$1.385*, $1,350", RM conv., $1,020. 
‘47 RM sedan, $685; conv., $795. ‘41 
Special sedan, $305 

CHEVROLET—'51 FL Deluxe sedan, §$1,- 
690. ‘50 SL Deluxe sedan, $1,390, §$1,- 
245, $1,460, $1,465*; SL Special sedan, 
$1,265. ‘49 FL Deluxe sedan, $985. ‘48 
FM sedan, $960, $820; FL aerosedan, 
$985. ‘47 FL aerosedan, $910, $890. ‘46 
FM sedan, $735. ‘41 MD sedan, 2 at 

| $345, $190. ‘40 SD sedan, $140. 

| DeSOTO—'49 Custom club coupe, $1,385. 
‘47 Custom sedan, $830. 

DODGE—'49 Coronet sedan, $1,320; Way- 
farer 2-dr., $950. ‘38 sedan, $165. 
FORD—'51 Custom (8) conv., $1,755*. '49 

| Custom (8) sedan, $1,100, $1,050; station 

| wagon, $1,030; Deluxe (8) sedan (taxi) 
| 

} 














$705. ‘48 (8) station wagon, $810. ‘41 
SD (8) sedan, $270, $320 
HUDSON—’50 Commodore (6) sedan, §$1,- 
140, ‘48 Commodore (8) sedan, $1,050 
'47 sedan, $445. ‘41 sedan, $100 
KAISER 49 Special 4-dr., $775 
MERCURY—’46 sedan, $770. 
NASH—’'51 Statesman sedan, $1,510. "41 
| (600) sedan, $290 
OLDSMOBILE—'4S (78) sedan, $925*. ‘41 
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| 
(66) sedan, $365. °40 (70) sedan, $275. 
| 


PACKARD 49 sedan, $1,020 

PLYMOUTH—'51 conv., $1,890. ‘49 subur- 
ban, $1,190. ‘48 Deluxe club coupe, $955 
'46 Deluxe sedan, $540, $595 ‘41 SD 

| sedan, $160 

| PONTIAC—’'50 Chieftain (6) sedan, $1,550. 
'49 Chieftain (8) sedan, $1,415. ‘41 (6) 
sedan, $160 

STUDEBAKER—'50 Champion sedan, $1,- 
160 '49 Champion club coupe, $1,030 
'47 Champion sedan, $700 
WILLYS—'49 (4) station wagon, $800 





MISCELLANEOUS 16 International % 
ton pickup, $465 
N. PLAINFIELD, N. J. 
(Lebanon Auto Auction Sale every 


Wednesday Prices are for sale of Sept. 5.) 

(Market steady, especially good for 
lighter cars. Sold 90 units out of 134 
offerings.) 

BUICK 51 RM Riviera coupe, $2,650* 
$2,440* 50 Special sedan, $1,340, §$1,- 
325; Super Riviera coupe, $1,775* ‘48 
Special sedan, $1,035, $1,020. °41 sedan 
$295. 40 sedan, 5, $210 

CADILLAC—'50 (62) conv., $3,650* "49 
(61) sedan, $2,125; (62) conv., $2,560* 
48 (62) sedan, $1,860*, $1,840*. 

CHEVROLET—’'51 FL Deluxe sedan, $1,- 
600*, $1.590*. ‘50 FL Deluxe 2-dr., $1,- 
350; FL Special 2-dr., $1,200; conv., $1,- 
490. °49 conv., $1,170; SL Deluxe sedan 
$1,080, $1,160, $1,050. ‘48 FM sedan, 


(Continued on Page 54, Col, 3) 
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As Prices Rise and Stocks Decline .. . 





Auto Sales Show Slight Gain 


Sample comments from a few of 
the sales include: 

Amarillo, Tex.: “Stronger demand 
for both new models and clean late 
models.” 

N. Plainfield, N. J.: “Market 
steady; especially good for lighter 
cars.” 

Danville, Va.: “Sales and whole- 
sale business so good we just can’t 
help bragging about it.” 

Omaha: “Small business - like 
crowd at last sale with good buying. 
Prices were up somewhat over pre- 


(Continued from Page 1) 


noted a marked upturn in sales 
and traffic. One dealer said his 
weekend, business was double 
that of a normal weekend, while 
another said sales were up about 
30 percent. 

A continuance of the accelerated 
pace would result in rapid deple- 
tion of stocks, another New York 
dealer commented, while a com- 
petitor noted that “color preference 
has become secondary to delivery.” 

Increased sales and interest were 







also reported from Indianapolis, 
Los Angeles and Portland, Ore. 
Some dealers in the latter city were 
reported seeking used cars to main- 
tain their turnover. 

aa + oa 
a were soft spots, however, 

Cleveland dealers said news- 
paper reports of price rise requests 
hadn’t helped the market at all. 
“The public is sitting tight,” one 

Cleveland operator said, “because it 
has heard the cry of wolf once too 
often.” 

Some improvement in inquiries 
was reported by a few Cleveland 
dealers, but most of them ad- 
mitted there was little change. 
Those handling low-priced lines 
described activity as “normal.” 
There has been just slight im- 

provement in Akron, dealers said. 
There was plenty of room for it, 
they admitted, pointing to the fact 
that sales in the week ended Sept. 
1 totaled only 309 units, the second 
lowest weekly total of the year. 

Used-car sales in Akron are very 

good, however. Volume is moving 
along steadily at a fast pace well 
above last year. Sales in the last 
two weeks of August averaged 830 
units a week, against the 1950 av- 
erage for the same period of 613 
units. 1 send all 


SED-CAR volume in most areas 

started to improve with the 
advent of 18-month credit terms at 
the beginning of August. The in- 
crease has not been spectacular or 
large, but most dealers are optimis- 
tic. 

Retail used-car prices have been 
relatively steady in most places 
with increases, if any, of slight 
proportions. There has been much 
more activity on the wholesale 
markets. 

Sales volume at wholesale has 
been very high for the past six 
weeks. The percentage of entries 
sold at auctions has averaged about 
75 percent during that period. 

Prices have also been rising dur- 
ing most of that period, with the 
result that Automotive News’ lat- 






ceding week.” 
Ebensburg, Pa.: 


mium.” 


“Prices firm; 
good clean pieces bringing a pre- 


Auction Co., Inc., said its sale on 
Sept. 6 was “a slow and tough” 
one, while in the preceding week 
the report was “it was one big 
hot sale.” 

Despite some upturn in both new 
and used-car sales, several dealers 
reported customers were still try- 
ing to drive hard bargains. 

. * * 

HE American Finance Confer- 

ence reported in Chicago that 
18-month credit terms had brought 
better balance to used-car demand 
by taking some of the “heat” off 
’46s and ’47s and transferring it to 
48s and ’49s. 


1951 








At Wisconsin Fair— 


Nash's exhibit at the Wisconsin state fair at West Allis featured many animated 
and revolving displays, including the turnover Nash, showing Airflyte construction; 






































The longer time-payment period 
under the new terms has enabled 
some purchasers to step ahead a 
year in buying used cars. 

August used-car sales in Chicago 
were up over June and July, deal- 
ers reported, but volume has been 
steady for the past several months 
with only slight variations. 

* * * 
EPORTS on new-car sales na- 
tionally in August are still in- 
complete, but information from 
scattered metropolitan areas indi- 
cates that sales were up about 10 
percent over July. 

New-car sales in July were the 
lowest of the year at 406,333 units. 
In fact, the total was the lowest 
since January, 1950. 

August volume in most areas 
showed improvement over the July 
level. Detroit new-car sales in the 
month were up about 10 percent to 
13,173 units. 


* * * 


HERE was some softness and 

also some reports of “in-and- 
out” buying. Doc Greiner reported 
from Toledo that “prices are not 
any stronger. Prices of ’50s and ’51s 
should have been stronger but were 
not at this auction.” 

The Des Moines Automobile 


Code of Ethics 
On U.C. Ads Made 
Tighter in Dayton 


DAYTON, O.—At a special meet- 
ing of the Miami Valley Used Car 
Dealers Assn., advertising man- 
agers of Dayton newspapers, Hazel 
Nolan of the Better Business Bu- 
reau and a committee from the 
Montgomery County ADA, an 
agreement was reached to amend 
the advertising code adopted here 
in 1948 to keep used-car ads as 
clean as possible. 

As the result of this meeting, a 
number of amendments were 
agreed upon as additions or 
changes in the present newspaper 
ads. 

The changes agreed to by the 
joint committee are as follows: 

1. All ads in the paper must carry 
dealer’s name same as on dealer’s 
wall license issued by the Ohio bu- 
reau of motor vehicles. 

2. Car advertised must be on 
dealer's lot for sale. 

3. Number of cars advertised for 
sale must be on dealers lot at time 
of ad and titled in advertiser's 
name. 

4. All advertising guarantees 
must be filed with MCADA, 
MVUCDA or the Better Business 
Bureau. 

5. Finance company will only be 
a finance company generally en- 
gaged in the finance business, not 


* * + 


TJOUSTON new-car sales in Au- 

gust gained about 17 percent 
over July as the month’s total hit 
2,607 units. San Antonio new-car 
sales were up over 10 percent to 
1,038 units in August. 

Dallas listed a gain of about 25 
percent over July with 2,568 new 
cars titled in August. Sales in Bir- 
mingham (Ala.) were reported as 
about 10 percent better, with the 
August figures reaching 1,163 units. 

August new-car sales in Franklin 
county (Columbus), O., also climbed 
about 10 percent over July with 
1,663 units registered. Used-car 
sales in the area made a similar 
advance to 10,450 units. 


Detroit Exhibit 
Seeks to Enlist 


a finance company set up by a 
dealer only to carry his own paper. 

6. Terms must be specific, definite 
and in keeping with all regulations 
in effect at the time the ad is 
placed. 


est figures show the overall aver- 
age price of used cars at $930, 
against $916 at the end of July. 

* + x 


| Ataet reports from auction op- 
erators reflect their optimism. 





Advertisement 
How Dealers can be Sure 
of Steady Parts and Service Profits 


heavy. But in abnormal times like 
these Rural America has to be 
doubly sure of its equipment. Un- 
able to move about the countryside 
or toconduct their business without 
wheels, these customers have to 
“Keep ’Em Rolling”’ regardless of 
general restrictions and limitations. 


Six billion dollars is a lot of business | 
any year—and that’s the normal 
annual volume of parts and service 
work. The profits on this volume 
are especially important whenever 
new equipment sales are limited. 
Who is going to get the biggest 
share of these profits in the months 
ahead ? 


Industry surveys show that half 
the dollar value of parts and serv- 
ice in a normal year goes to 
dealers in farm-trade centers— 
towns of 10,000 population or 
less. This business shows every 
sign of increasing. 


Of special interest to dealers who 
conduct business with rural cus- 
tomers is the continuous mainte- 
nance program sponsored by Farm 
Journal, ‘““Keep ’Em Rolling,” a 
this program is called, benefits both 
the American farmer and the men 
| who sell and service his equipment 
—helping them get together at the 


Just as original sales are heavy : : 
right time. 


in the smaller trading centers, 
so replacement and maintenance 
volume is a steady source of profits. 
It couldn’t be otherwise. More than 
half the nation’s population lives 
in and around these towns. These 
people are far above average in car 
ownership, account for many of the 
country’s trucks, and own virtually 
all the tractors. No wonder the 
majority of the nation’s dealers 
are located in such centers! 

This unique three-way owner- 
ship of rural families means that 
their service needs are always 





Big-city as well as small-town 
dealers have taken advantage of 
““Keep ’Em Rolling.” As one dealer 
wrote: “I guess you think it is 
funny that J want to tie in with 
your swell program, but a big part 
of my business is in trucks, and 
farmers sure buy trucks. They pay 
cash, too.”’ 


That’s why so many dealers, big- 
city and small-town alike, have 
found it pays to tie in with Farm 
Journal’s ‘‘Keep ’Em_ Rolling” 
program, every season of the year. 










Subcontractors 


DETROIT.—A “Prime Contrac- 
tor’s Exhibit for Subcontractors” 
will be sponsored at the state fair 
grounds here, Oct. 31-Nov. 2, it 
was announced by Army, Navy and 
Air Force procurement officials. 

Purpose of the exhibit, military 
spokesmen said, was “to assist 
small businessmen in contacting 
prime contractors and major sub- 
contractors who have work to farm 
out.” 

The exhibition is being co-spon- 
sored by the Detroit Board of Com- 
merce, Michigan Department of 
Economic Development, the U. S. 
Department of Commerce and the 
Adcraft Club of Detroit. 


Companies in Michigan and sur- 
rounding states interested in ob- 
taining defense subcontracts are 
invited to send their representatives 
to the exhibit. Some idea of the ex- 
tent of work available was given 
by an Air Force officer who said 
Air Force contracts in this area 
now amount to about $10,000,000 a 
week. 

In other defense developments 
during the week, it was revealed 
that. McCord Corp., Detroit, has 
been granted a contract “in ex- 
cess of $250,000” to build rocket 
motors. 

Kaiser-Frazer revealed that it 
had signed a contract with Boeing 
Airplane Co., Seattle, for machining 
of parts for the B-52-A airplane. 
Work will be carried out in the 
Richmond (Calif.) plant of Kaiser 
Mfg. Corp. Tooling and plant modi- 
fication costs will exceed $6,000,000, 
the company said. 

Chrysler Corp. announced that its 
new plant in Indianapolis, which 
is 85 percent completed, will be 
used to manufacture parts for J-48 
Turbo-Wasp jet engines as well as 
automotive parts. 


the Ambassador model mounted on a turntable; animation of the Nash Weather Eye 


and coil spring, and the bed car. 





Dealer Stocks Off 


Average Drops from 8.7 to 8.4 New Cars 
Per Retailer for 2-Year Low 


(Continued from Page 1) 


gest shrinkage of the year during 
September. 

They said that buyer interest, 
following the Office of Price Stabil- 
ization’s decision to allow manufac- 
turers to increase prices, promised 
to make last week and this week 
two of the best selling periods of 
the year. 

Those dealers, who still held 
disproportionate stocks of cars 
on Sept. 1, hoped to have them 
down to normal by Oct. 1 

One such dealer said last week: 
“The market looks now like it 
should have looked last April.” 

He said he was convinced that 
cars in all except the very high 
price bracket would be in short 
supply next month. He said there 





units of their make from other 


dealers who are 


Phone calls from 


overstocked. 
Texas and 


Alabama last week to new-car 
dealers in Detroit and other mid- 


western cities 


seeking cars in 


wholesale lots were meeting with 


negative results. 


One dealer in the east, who had 
a chance to unload some of his 
excess cars to a dealer down south, 


decided to stand 


pat. Instead, the 


eastern dealer ran a large news- 
paper ad advising that he had 296 
new cars on hand and that because 





New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 





were indications that the public is Dealers’ 
starting to feel the same way, Cars Cars in Total 
* +. * Parte ou — Potential 

. . erio ield 0 Inven 
OST dealers in lower-priced | Ending Stockst Dealers Stocks” 
lines and some in the so-called | Jan, 1, ’50.. 251,754 188,500 440,254 
medium priced lines reported order al = eee ore 434,136 
lists sufficient to cover two to Six| June 1; '50.. 247,680 160/200 407/880 
weeks’ shipments to them from the | July 1, ’50.. 311,084 167,500 478,584 
factory at present production rates. | Aus. 1, '50.. 268,937 = 161,300 = 430,237 
Dealers in lower-priced lines | Oct.’ {! ‘50. 208:367  Isviau0—aee'ter 
said prospects are shocked and | Nov. 1, 60. . 330,571 158,500 489,071 
chagrined when they learn they _—_ i. -* onaee —— a 
can’t have immediate delivery of | Fen. 1,51. _ 291/042 —-127,000 418,042 
their body style and color choice. Mae. 1, “si.. 303,874 136,000 439,874 
pr, 1,°51.. 406,541 138,500 545,041 

One dealer said that, as far as he | Wo); 1) +51.| 369°101 113,000 482-101 
was concerned, one particular | june 1; '51.. 365,241 93,000 458,241 
body will not be available for de- yd 1, a. ‘ 357,008 90,700 448,306 
ug. 1, °51.. ,786 87,500 *387,286 

nd until after the first of the [cor 1 +51. 282/805 86,800 369,605 
° : : tField stocks include cars actually at 
Reportedly, disappointed PproOS-| dealerships, those warehoused by dealers 


pects are spreading the news. As a 
result, there are orders on the 
books of some dealers that have al- 
ready been identified as duplicates 
of those at other dealerships. 

For that reason and others, a 
good many dealers are wary of the 
future. There is a good deal of fear 
that, while a scarcity of new cars 
appears imminent, high prices may 
make customers even scarcer. 

- + * 


M°st dealers say they will con- 
tinue to operate on a business- 
as-usual basis—that is, without re- 
gard for the economic prophecies of 
tomorrow, except as good business 
policies dictate. 

A good many dealers are making 
frenzied attempts to buy up new 


Shuster to Head 
DeSoto Region 


DETROIT. — Appointment of 
Henry L. Shuster as DeSoto St. 
Louis regional manager was an- 
nounced last week 
by J. B. Wagstaff, 
DeSoto’s sales 
vice-president. He 
replaces C. G. Gil- 
kenson, resigned. 

The new region- 
al manager joined 
DeSoto in 1947 as 
a district man- 
ager in the Phila- 
delphia region. 
He was promoted 
to New York city 





H. L. Shuster 


manager in 1949. 

Prior to joining DeSoto, he served 
for four years in the Navy as a 
flier and aviation instructor. He 


and factories and demonstrators. 
*Revised. 





“prices on new cars are due to go 
up before Oct. 1, it’s in the buyer's 
best interest to buy now.” 
* + + 

REPORTEDLY, buyers were tak- 

ing the advice. The dealer said 
he was closing a lot of deals with 
prospects who had been turned 
away from other dealers handling 
lower priced lines, but unable to 
make delivery. 

Dealers in lower-priced lines said 
they were making delivery when 
they could, regardless of whether a 
tradein was involved in the deal. 

The latest survey found that a 
good many dealers have de- 
veloped a long-term outlook re- 

garding future car output 

prospects. 

The consensus is that production 
will continue to decline as it has 
since June 1. The curve is expected 
to hit its lowest point during the 
second-quarter of 1952 and rise 
slowly after that, these dealers 
believe. 


Legion’s Award 


To Monroe Auto 


MONROE, Mich.—Monroe Auto 
Equipment Co. last week was 
named Michigan’s leading indus- 
trial plant “in the field of employ- 
ment of veterans and physical!y 
handicapped workers.” 

Notification that the factory hed 
won the American Legion Nation: 
Citation Award was received by 


was discharged in 1945 with the} Donald J. Wolfe, Maeco public rel«- 


rank of lieutenant, senior grade. 


tions director. 
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GM Hardest Hit... 


Automatic-Drive Peg 


Due for Readjustment 


(Continued from Page 1) 


scarce aluminum and alloy as 
well as to correct a “competitive 


imbalance” arising from NPA |asserted that in the first quarter 


conservative actions. 

The order also prohibits car mak- 
ers from using engine pistons made 
from primary aluminum. Pistons 
may be made from’ secondary 


aluminum or cast iron, however. 
* * aa 


RT most by the transmission 
order were the GM divisions in 
the $1,800 to $2,500 classification. 

Oldsmobile is putting Hydra- 

Matic on 98 percent of its produc- 
tion, Buick 86 percent Dynaflow, 
while Pontiac is about 80 percent 
Hydra-Matic. The Olds 98 and 
Buick Roadmaster are priced above 
the $2,500 classification, and are 
thus free from limitation. 

But the volume lines of these 
divisions are below $2,500 and 
subject to 65 percent limitation. 
There was some question as to 

whether GM might be given the 
right to allot the allowable auto- 
matic transmissions among its di- 
visions, rather than have the NPA 
limitations apply directly to the 
divisions. 

* * 


* 
— has been the chief com- 
plainant on the score of “com- 
petitive imbalance” mentioned by 








DON'T BREATHE 
EXHAUST FUMES! 


Assure exhaust-free air to breathe. 
Cut down sickness, headaches, 
smarting eyes. Disappearing over- 
head and under-floor types. Built 
to order or as standard kit. Send 
for sketch sheet and new catalog. 


ENGWALD 


EXHAUST 
ELIMINATING 
SYSTEMS 


357 Lafayette Ave., Brooklyn 5, N.Y. 





ADVERTISEMENT 





Got a 
Headache? 


See back page 
next week's 
Automotive 
News 
ce ee 


NPA. In May, Ernest R. Breech, 
executive vice-president of Ford, 






















Ford had been able to equip only 
18 percent of Fords with Fordo- 
matic, while Chevrolet’s percentage 
on Powerglide ran 33 percent. 

Breech asserted that Ford was 
being discriminated against because 
it was a late starter, and thus had 
a low production base. 

Now, however, Chevrolet’s Pow- 
erglide percentage is running 40 

percent, and is cut back to 35 
percent. Ford declined to reveal 
its present percentage, but it is 
believed to be about 35 percent, 
and thus will be held about even. 
However, Ford has expansion 
plans in the works which will be 
held up. 

The other big competitor in the 
low-priced field, Plymouth, does not 
offer an automatic transmission. 

Other makes are expected to be 
affected little by the order, most 
of them being below the percentage 
for their classifications. 

* * * 

N ANGLE which will need clari- 
+4 fication is the model which may 
be selected. For instance, if Pon- 
tiac were permitted to select its 
deluxe four-door equipped with 
Hydra-Matic, the factory-delivered 
price would be beyond the limita- 
tion. However, if it has to take 
the standard four-door with syncro- 
mesh, it would be within the 65 
percent limitation. 

NPA indicated that the order had 
been approved unanimously by its 
auto industry advisory committee, 
but an industry source commented: 

“If that were so, where was the 
GM member when it happened?” 

Some industry sources indicated 

that the ban on the use of prime 
aluminum in pistons may cause 
difficulties. It was pointed out that 
aluminum scrap, the source for sec- 
ondary aluminum, is almost as 
scarce as the prime metal. 


Rental Vehicles 
Under New Rule 


WASHINGTON.—OPS last week 
issued a new Ceiling Price Regu- 
lation, No. 70, applying to the serv- 
ice of leasing or renting of pas- 
senger automobiles, trucks, trailers, 
taxi cabs, and other commercial 
motor vehicles. This regulation su- 
persedes the General Ceiling Price 
Regulation and Ceiling Price Regu- 
lation 34 as they apply to the serv- 
ices mentioned. 

The amendment eliminates the 
GCPR provision establishing rates 
for services not performed or of- 
fered during the base period, Dec. 
19, 1950, to Jan. 25, 1951. Instead, 
CPR 70, effective Sept. 12, 1951, pro- 
vides for establishing of rates un- 
der such circumstances by the 
lessor submitting a report on the 
rates it proposes to charge and ob- 
taining approval of them from OPS. 


+ 
DTA Highway Post’ 
2 7 
Given to Hicks 
WASHINGTON.—Defense Trans- | 
port Administrator James Knudson | 
has announced appointment of Ed-| 
ward D. Hicks jr. as director of the | 
Street and Highway division of 
DTA. | 
Hicks has been deputy director 
of the division since Apr. 26, and 


succeeds Henry English who re- 
signed as director on Sept. 1. 


More Price Time 


For Antifreeze | 


WASHINGTON.—The deadline on 
and after which packagers of anti- 
freeze must label containers with 
the type, strength and retail ceiling 
price of the contents has been ex- 
tended to Oct. 1, OPS announced 
last week. The extension is stipu- 
lated in Amendment 2 to Ceiling 
Price Regulation 57. 

The original effective date for the 
requirement was set in accordance 
with representations of packagers 
of antifreeze that compliance could 
be effected reasonably by that time, 
the OPS said. 





At Willys Distributor Council Meeting— 


Sessions of Willys-Overland's elected distributor council were held in connection 
with a two-day sales conference for all Willys distributors in Toledo recently. The 
two-day agenda centered on Willys’ long-range merchandising program, designed to 
bolster the company’s sales strength. Formed four years ago, the council is made up 
of two distributors from each of six national sales regions. Members are: seated (left 
to right) L. H. Johnson, Dallas; R. O. Chinn, Little Rock, Ark.; J. J. Haggardt, Sioux 
Falls, S. D.; Allan Kaufman, Bridgeport, Conn.; M. L. Kurland, Denver; W. H. Becker, 
Indianapolis, and William Anderson, Portland, Ore.; standing (left to right): Ray Stout, 
Salt Lake City; L. C. Worman, Toledo; S. R. Ratner, Pittsburgh; Howard P. Grove, 
Willys-Overland sales vice-president; Gerry E. Lyons, general sales manager; T. B. 
Slade, Jacksonville, Fla., and Kenneth Mueller, council secretary. 


Ch icago Links Safety Checks 
With School Next Week 


CHICAGO.—Dealers in the Chi- 

















Assn., sponsor of the courses with 
cago area are capitalizing on serv-|the cooperation of other groups, 
ice department potentials in con-| alerted its approximately 500 dealer 
nection with the Drive for Safety|members in advance of the school. 
campaign and its free school open- “You can reap the full benefit of 
ing next Monday (Sept. 24) at the/the program and at the same time 
Eighth St. theater. perform a public service by featur- 
School sessions will continue | ing a safety service special between 
next Wednesday and Friday, con- |Sept. 10 and Sept. 28,” a CATA 
ducted by Morris A. Kay, safety | bulletin stated. 
director of Cappel, MacDonald & Suggestions given to members in- 
Co. Hours on each of the three {cluded a complete safety check, 
days will be from 10 a, m. to | brake adjustment, brake reline and 
noon. wheel alignment specials, steering 
The Chicago Automobile Trade| gear check. 
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A PROFITABLE ACCESSORY gnificent styling, quality and wo 


Lene al one s. So wil 
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What other accessory s| 
your salesmen? Order sam 


uch a handsome extra pr 


for Men... - 
. New Matched Luggage for ; 
pa Eee ee sien's” Set of finest Top _ — 
par pc wide reinforced bottom band. eee. ; 
- “i d on overlapping steel frame for extra ee oa. 
aa proof. Brass hardware, Smart mascu 
and m : fs 


Matching luggage tags included. 






299. . . 24” 2-Suiter 


FOR THE BIG MAN : 
499 @ Size: 24 x 18 x 7" 


. + » 26” 4-Sviter 
@ Size: 26 x 19 x 9” 


CONTEMPO Luggage Co. 170 Fifth Ave.,N.¥C. 10, 





37.50 


Dealers’ Cost, 





; . | 
Finest Aniline Top-Grain Cowhide. Zipper section fitted 
with 8 grooming essentials, in gleaming chrome. Strong FIRM NAME.................... 
double handles, buckles and straps. Top-Zipper closing, § ABBE acacnscnrnren snes Se eee 


brass lock, suede lining. ; 
Colors: Smooth Suntan or Ginger Top-Grain Cowhide. 
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erywhere call 
uto dealers ev xmanship fe 


I the convenience. 
‘ofit for you... and 
Ml be pleasantly surprised. 


MEN’S Please ship the following numbers. 
FITTED (1 (enclosing check) (C0 (Ship C. O. D.) 
CLUB (] (Ship Open Account. Bank references attached) 
Dealers’ . 
BAG No. Item Color Quantity, wa seit a thee 
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Tire Shipments 
Decline 8.34% 
In Month 


NEW YORK. — Manufacturers’ 
shipments of passenger casings 
during July decreased 8.34 percent 
to 5,216,883 casings from 5,691,386 in 
June, according to the Rubber 
Manufacturers Assn. 


Production of passenger casings 
decreased 6.94 percent in July to 
5,278,478 casings from 5,672,086 
casings the month before. 

Inventory at the end of the 
month was 2,538,650 casings, an in- 
crease of 0.47 percent above the 
previous month’s end stocks of 
2,526,749 casings. 

Shipments of truck and bus cas- 
ings in July decreased 7.24 percent 
to 1,385,253 casings from 1,493,434 
casings in the previous month. Pro- 
duction was down to 1,455,071 cas- 
ings from 1,549,989 casings the 
month before, or a decrease of 6.12 
percent. 

Inventories of truck tires totaled 
1,047,128 casings, an increase of 6.28 
percent from the end of the previ- 
ous month when 985,273 casings 
were in stock. 

Shipments of automotive inner 
tubes decreased in July to 5,071,- 
997, a decrease of 7.78 percent 
from June when 5,499,986 inner 
tubes were shipped. Production 
decreased 3.78 percent to 5,177,859 
units compared with 5,381,223 
units the month before. 

Inventories of inner tubes were 
up 7.04 percent to 5,684,678 units 
from the 5,310,930 units on hand at 
the end of June. 


Lynch Names Peterson 
R. L. Sears, general sales man- 
ager of Lynch Corp.’s Ohio divi- 
sions, has named A. V. Peterson 
assistant sales manager for the 
firm’s Par Compressor division. 








INTERIORS . . . Designed for 
quick, easy packing. Special 
laundry pocket. 2 hangers in 
2-sviter; 4 hangers in 4-sviter. 


899...21” Weekender 
@ Size: 21 x 14 x 7” 






Colors: Smooth Suntan or 
Ginger Top-Grain Cowhide. 
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| Extra Fall Change-over Service 


FOR FAT EXTRA PROFITS! 





KRYLON-z 


ignition systems against 
winter wear and weather! 


Krylon is a long-lasting, quick-hardening Acrylic spray. You clean 


ignition system, spray Krylon on wiring and parts—that’s all! 


@ Waterproofs and protects en- 
tire ignition system 





@ Assures quick, easy starts 


Look at the 


Profit 
icture! 


40c worth of Krylon plus less 
than % hour (for both cleaning 
and spraying) brings you $2.95 
to $4.95. That's the kind of mar- 
gin that makes people rich! 


under all atmospheric conditions 


| 
“KRYLON-izing” 
| 






—all winter long 


@ Prevents battery-current 
leakage and spark plug short- 





@ Prevents shorting at terminal 
' points 





} @ Guards wiring, distributor 
head and ignition coil, starter 







and generator connections 






against corrosion, acid, rust, oil, 






grease and dirt 


FREE SALES HELPS! Wall banners help sell the first 


job—ignition tags insure repeats regularly twice a year. If you’re not 
using them already, BE SURE TO ASK YOUR JOBBER FOR THEM. 


REGULAR “SATURDAY EVENING POST” ADVERTISING 


is preselling “Krylon-izing” in your town . . . to your customers! You'll 


find it easy to sell “Krylon-izing” as part of every fall change-over job! 


“KRYLON-ize” bumpers, hub caps and grille to prevent rust- 
ing and pitting . . . to keep chrome new looking for years! 


KRYLON, Ime. 2601 N. Broad St., Phila. 32, Pa. 
Makers of famous WINDSHIELD SEALZIT 





Mr. Service Manager: 
BE SURE YOUR SERVICE LOOM ARE 
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2 at $870, $855. ‘47 FM conv., $690; 
| SM sedan, $765, $650. ‘46 FM _ sedan, | 
| $650, $745 

CHRYSLER '48 NY sedan, $1,110. ‘46 

Windsor sedan, $825 

DeSOTO—'51 Deluxe club coupe, $1,550. °49 

Custom sedan, $1,430, $1,405. '48 Custom 

sedan, $1,280, 

DODGE..'51 Diplomat, $2,075 50 Coronet 
| sedan, $1,510 "49 Custom sedan, §1,- 
| 350*, $1,300, $1,170. "48 sedan, $955, 
| $875. ‘47 sedan, $850 

| FORD—'51 Custom (8) conv., $1,710; se- | 

dan, $1,625. '50 station wagon, $960. ‘49 

conv., $1,180, $1,050 ‘48 Deluxe (8) 
| sedan, $785. ‘47 Deluxe (8) sedan, $700, | 
| $710. '46 Deluxe (8) sedan, $625, $620. | 
| FRAZER—'49 sedan, $925. 
| HUDSON—'49 sedan, $1,025. ‘48 sedan, | 

$890, $875. 

KAISER "50 sedan, $1,250 ‘49 sedan, 
$1,065. 

| LINCOLN—’49 Cosmopolitan sedan, $1,210. 

| MERCURY—'49 sedan, $1,225, $1,190. ‘48 


sedan, $875. 

NASH ‘51 Rambler station wagon, $1,550 
‘50 Rambler station wagon, $1,280. 

OL DSMOBILE—’'51 (98) Holiday, $2,860* 
‘50 (76) sedan, $1,420*, $1,425*. ‘47 
(98) sedan, $990*, $860. ‘46 (98) sedan, 

| $750, $740. '41 sedan, $295 

PACKARD—'49 sedan, $1,030 
$900. 

| PLYMOUTH ‘51 conv., 
sedan, $1,140, $1,125, $1,145. ‘47 SD 
sedan, $800. ‘46 SD sedan, $705, $720. 

PONTIAC—'49 SL (8) sedan, $1,410*, $1,- 
400*. ‘47 sedan, $860. ‘46 (8) sedan, 
$685. °41 (8) sedan, $320 

STU DEBAKER—'50 Champion sedan, §$1,- 
220, $1,190 


VALDOSTA, GA. 


|} (Tom Hewitt Auto Auction. Sale every | 
Friday. Prices are for sale of Aug. 31.) 
(Sold 152 units out of 210 offerings.) 
| BUICK—'50 Super 4-dr., $1,670. ‘49 RM 
Riviera coupe, $1,600*; conv., $1,575"; 
Super 4-dr., $1,325. ‘47 RM conv., $810; 


"48 sedan, 


$1,885. ‘49 SD 








Special 4-dr., $725. ‘46 RM 4-dr., $535 
‘41 Super conv., $425 
CADILLAC—'49 (62) 
(62) 4-dr., $1,350 
CHEVROLET—'51 
"50 %-ton pickup, 


4-dr., 2,250. ‘47 


%-ton pickup, $1,525. 
$1,025; FL Deluxe 
2-dr., $1,320, $1,360, $1,400; 4-dr., $1,- 
| 460*; SL Special 4-dr., $1,280, $1,150, 
| $1,325; 2-dr., $1,260; club coupe, $1,200; 
SL station wagon, $1,550; 4-dr., $1,475": 
| 

| 


2-dr., $1,300; club coupe, $1,290. ‘49 
conv., $1,230. $1, 130; FL Deluxe 4-dr.. 
$1,200, $1,125. °48 SM 4-dr., $490; FL 


Maliinen Heads 
K-F in St. Louis 


| WILLOW RUN.—The appoint- 
j|ment of James J. Hallinan as St. 
| Louis regional manager for Kaiser- 
Frazer was an- 
nounced last week 
by Walter deMar- 
tini, sales  vice- 
president. Halli- 
nan succeeds R. 
C. Camp, who has 
become K-F’s 
western divisional 
service manager. 
Hallinan has 
had experience in 
, _ retail and whole- 
| 3 ¢. Matinas sale auto. sales, 
dealer management and finance 
company operation. He was with 
| Universal C.I.T. Credit Corp. from 
1945 to 1947 as sales representative 
jin the New York area. 
Later he served as general man- 
jager of Smallwood Motors, Haw- 
thorne, N. J., and as sales manager 
of Motor Merchants, Inc., K-F dis- 
|tributorship in Newark, N. J. With 
K-F he has been district manager 
in northern New Jersey. 


| Atomic Car? 


| 
son gle tha 
Scientist Says Day Depends | 


On Idaho Experiment 


| HAWTHORNE, Calif—If an ex-| 
}periment now under way by the} 
| Atomic Energy 

Idaho is successful, Leo A. j weston | ae 
chief of the computing and nuclear 
research division of Northrop Air- 
|craft, Inc., here, says that “the gen- 
|eration now in middle age may live 
|to drive an atomic automobile.” 

| If the experiment is not success- 
}ful, he adds, the day of widespread 
|public use of atomic energy may 
| be delayed so that children now en- 
jtering grammar school will not 
see it. 

“In theory, we know we can use 
jatomic energy generated in a nu- 
|clear reactor to provide power for 
anything. In _ practice, however, 
wide use of atomic energy is lim- 
ited by the scarcity of accessible 
uranium 235,” Ohlinger explained. 


Kaul Names Two 

Dewey Kaul, owner of Kaul Mo- 
tor Co. (Kaiser-Frazer and GMC), 
Wamego, Kans., has named Ed Ed- 
wards, former shop mechanic, to 
service manager. He also appointed 
Carl Marstall head of the body and 
paint department. 








1951 


Commission in| 


Used-Car Auction Prices 


(Continued from 





Page 51) 
aerosedan, $1,050, $1,075; FM 4-dr., $960. 
‘47 SM club coupe, $785; FL aerosedan, 
$775. ‘42 FL aerosedan, $200. 
CHRYSLER—'50 Royal 4-dr., $1,550. °49 
Windsor 4-dr., $1,350; conv., $1,210. 
DeSOTO—'50 Custom 4-dr $1,435; club 
coupe, $1,525 | 
| DODGE. ‘50 '.-ton pickup, $830; Wayfarer 
2-dr., $1,150 19 Waytarer roadster, 
$900 "48 ‘.-ton pickup, $605 
FORD—'51 Custom (8) conv., $1,950, $1,- 
| 850; Victoria, $2,140*; club coupe, §$1,- 
725; 4-dr., $1,685*, $1,775, $1,810; \%-ton | 
pickup, $1,430, $1,375. ‘50 Custom (8) 
2-dr., $1,400*, $1,370, $1,425*; Custom} 
(6) 4-dr., $1,100; Deluxe (8) 2-dr., $1,- 
287; %-ton pickup, $900. ‘49 Custom 
(8) 2-dr., $1,037; club coupe, $1,000; 
conv., $1,300*, $950; 4-dr., $1,150*, $1,- 
035; Deluxe (6) 4-dr., $825. ‘48 SD (8) 
4-dr., $900; conv., $840 ‘47 SD (6) 
4-dr., $525, — "46 SD (8) 2-dr., $625. 
‘41 SD (8) 2-dr., $210. '40 Deluxe 2-dr., 
$225. '34 (hotrod) coupe, $175. ae 
LINCOLN—'50 4-dr., $1,575. '49 Cosmo- | ~~ 
politan 4-dr., $1,300. ‘47 4-dr., $600 
MERCURY—'51 4-dr., $1,875; 2-dr., $1,950 
‘49 4-dr., $1,000 48 4-dr., $885 "46 Open Nash Deal 
Aue.’ $775 Rambi $1.¢ Harvill Dean (left) and L. R. Whittle 
) 5 ambler conv., ,650 
OLDSMOBILE ‘50 (88) 4-dr.. $1,610*, | co-owners of Dean-Whittle Nash, Houston, 
$1,650*; club coupe, $1,555; (98) 4-dr., | are shown discussing operation procedure 
$1,700*. °49 (88) 4-dr., $1,280*. f their n lershi hortl for t 
PACKARD—'51 (200) 4-dr., §2,250*. Of ther Rew Comership shortly Before Its 
PLYMOUTH '51 conv., $1,925. ‘50 SD/|recent opening. Dean previously was a 
4-dr., $1,150. ‘46 Deluxe 2-dr., $730. N i i r Whi 
PONTIAC-’51 Chieftain (8) 2-dr’, $2,025; lash retailer in Colo ado, and hittle 
4-dr., $2,265*; Catalina, $2,450*, $2,400*. was connected with a New York Nash 
"50 (6) 4-dr., $1,450*; Chieftain (8) . 
conv., $1,675; 4-dr., $1,600*; 2-dr., $1,- dealership. 
450. "49 (8) club coupe, $1,000. "48 —— 
2-dr., $935 2 : ‘ 
| STUDEBAKER ‘51 Land Cruiser 4-dr., Campbell Named by Milam 
$1,825. ‘50 Commander 4-dr., $1,280; e ; Y 
Champion 4-dr., $1,200. ‘48 Commander Nathan J. Campbell has been ap- 
wifi were. Ja atom pickup, gees. | pointed new-car manager for Milam 
LYS—’5 »-ton pickup, ,630; sta- - 
tion wagon, $1.500. ‘49 Jeepster, $780. | Chevrolet Co., 437 N. Flores St., San 
'46 (4) Jeep, $180. Antonio, _Tex. 
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AUTOMOTIVE NEWS, SEPTEMBER 


yn Chrysler, Ford Lines .. . 


Retail Price Hikes Due Today 


Ford car wholesale prices would 
advance $41.35 to $65.91, averaging 
4.31 percent; Mercury, $40.45 to 
$52.52, averaging 2.83 percent; Lin- 
coln, $69.57 to $75.06, averaging 3.87 
percent, and Lincoln Cosmopolitan, 
$56.90 to $70.77, averaging 2.5 per- 
cent. 

Chrysler Corp. petitioned for the 
following boosts at retail in its car 
prices: Plymouth—business coupe, 
$91.12; Cranbrook four-door sedan, 
$108, and convertible, $131.94. Dodge 
—business coupe, $98.56; Coronet 
four-door sedan, $117, and eight- 
passenger sedan, $160.22. DeSoto— 
Deluxe club coupe, $134.36; Custom 
four-door sedan, $147, and Subur- 
ban, $216.36. Chrysler—Windsor club 
coupe, $141.82; Windsor Deluxe 
four-door sedan, $156, and Sara- 


(Continued from Page 1) 











consumers will advance another 
one-half percentage point or so. 
‘here was every reason, as of press 
time Thursday, to expect fulfill- 
ment of the OPS discount promise. 
On the whole, dealers con- 
tacted by Automotive News said 
they were “resigned” to higher 
prices, in view of tightening cost 
pressure on the factories. Many 
dealers, however, voiced fear of 
a more difficult selling job to- 
wards the end of 1951 model runs. 
General Motors still was silent 
last week on the timing of its price 
application, although no one doubt- 
ed that the corporation was getting 
ready to act under Revision 1. Pres- 
ident C. E. Wilson had said only 10 


















days ago that GM would take the 
fullest advantage of the new OPS 
auto pricing formula. 

. + * 


EYOND Packard’s assertion it 

would not now seek to boost 
prices, the independents were reluc- 
tant to discuss their intentions. 
OPS said that Nash and Willys- 
Overland had expressed a desire to 
exploit the disputed Capehart 
clause, if and when this provision 
of the 1951 Defense Act is applied, 
and it was inferred from this OPS 
disclosure that Nash and Willys 
would use the Revision 1 cost relief 
plan in the interim. 

Hudson, Kaiser - Frazer and 
Studebaker maintained silence. It 
was considered possible that the 
independents, along with GM, 
were waiting for announcement 
of the retail price regulation to 
clarify the entire new-car picture. 
The revised factory pricing for- 
mula itself was cited as another 
possible delaying factor. The fac- 
tories must determine a cost in- 
crease adjustment factor on the 
best-selling make in each line, and 
then apply the factor to every other 
body style. 

Labor and materials costs only 
can be considered, with the base 
date being June 24, 1950, and the 
cutoff dates either Dec. 31 or March 
15 for materials, and March 15 for 
labor. 

+ * + 

‘YHRYSLER, which submitted a 

proposed price schedule to OPS 
two days after publication of Revi- 
sion 1, sought retail price hikes 
ranging from $91.12 on the Plym- 
outh business coupe to $271.72 on 
the Saratoga limousine. 

No price advances were request- 
ed for Chrysler division’s New 
Yorker, Imperial and Crown Im- 
perial models. Substantial price 
rises, coupled with full dealer dis- 
counts, was granted by OPS on 
these new V-8 cars in June. 

Retail price data was omitted 
from the Ford filing announce- 
ment, which said Ford had ap- 
plied for wholesale price boosts 
ranging from $40.45 on the Mer- 
cury club coupe to $70.77 on the 
Lincoln Cosmopolitan convertible. 

If accepted by OPS as requested, 





Car registrations by states are si : 
released here weekly, as com- _ w + 5 
pleted by R. L. Polk representa. | 2 Ze 3 e 
tives in state capitals. > =. > < 
6 ° é 2 
o OF ° 
Nevada ‘SI | 23) 13 27) 52) 5 82 4 32) 118 33} 15 93 33) 21} 195 
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toga V-8 limousine, $271.72. 
+ * * 

N A letter to stockholders accom- 

panying the price announcement, 
Chrysler Chairman K. T. Keller 
said that company executives have 
been asking OPS for price relief 
ever since last December’s rollback 
prevented the corporation from 
boosting prices on 1951 models. 


The 3% percent price _ boosts, 
given all auto makers last March, 
“did not begin to cover” expanded 
Chrysler costs, Keller said. 

The new formula also fails to 
“give the relief that is needed,” 
he declared. Observers pointed 
out that the March cutoff cost 
dates fail to encompass the seven- 
cent hourly wage raise given by 

most auto makers June 1 and the 
one-cent pay boost effected 
Sept. 1. 

Ford’s displeasure with what it 
considered inadequate price ceil- 


Canada Premier 


Says Credit Lids 
Avert Price Curbs 


OTTAWA.—The Canadian auto- 
motive industry has now learned 
from Prime Minister St. Laurent 
that Canada is not going to have 
direct price controls for the present 
at least. 

In addition, the prime minister 
has given no hint of any relaxation 
in credit restrictions on motor ve- 
hicles in the face of threatening 
unemployment in the automotive 
industry and decreasing car sales. 

“We realize that credit restric- 
tions have made it difficult for some 
people to buy motor cars, refriger- 
ators and other costly things as 
soon as they would have liked,” he 
said. 

“But by limiting demand, the 
credit restrictions have certainly 
discouraged the upward trend in 
the prices of such things and some 
of them are actually. being offered 
now at prices lower than those of 
five or six months ago.” 


ings had been on the record since 
last May. Ford officials have con- 
tended since that time that OPS 
ceilings were far out of proportion 
with Ford car-manufacturing ex- 
penses. 
+ . 7 
ee 1 to Ceiling Price Reg- 
ulation 1 gives the passenger- 
car industry the same general kind 
of adjustment on labor and mate- 
rial cost increases since Korea as 
were granted other manufacturers 
under the General Manufacturers 
Order (CPR 22) and the Machinery 
Regulation (CPR 30). 

“OPS believes,” OPS Boss DiSalle 
said, “that this move will grant 
such increases as are necessary 
and will restore more nearly nor- 
mal price relationships within the 
industry. 

“Washington OPS officials real- 
ized for some time that upward 
adjustments must be granted. 
This industry was the first placed 

under mandatory price controls. 
Its prices were frozen on Dec. 18 
at Dec. 1 levels. 

“After a study of the industry 
we gave automobile manufacturers 
a 3% percent increase on March 1 
but, as it was pointed out at that 
time, this increase only partially 
offset increases in production costs. 

“Since then OPS had continued 
its studies of the industry, and has 
concluded that the fairest solution 
was to grant the automobile indus- 
try the same general type of ad- 
justment for labor and material 
cost increases as has been afforded 
other manufacturers in order to re- 
store relationships distorted by the 
original automobile freeze order and 
at the same time grant necessary 
price increases. 

om * > 

_—— regulation does not pro- 

vide for individual application 
for ceiling price adjustments under 
the terms of the recently amended 
Defense Production Act of 1950. 
Since we are still considering ways 
and means of carrying out the pro- 
visions of the new amendments 
and believe that some immediate 
price adjustments are necessary, it 
has been decided to go ahead with 
this regulation.” 

“The automobile industry will 
still have the right, of course, to 
seek a further adjustment under 
the individual application provision 
of the amended law.” 

Under the pricing formula pro- 
vided in Revision 1, automobile 
manufacturers determine ceiling 
prices for passenger automobiles 
by adjusting their present ceilings 
to reflect certain cost increases 
for materials since the base date 
of June 25, 1950. These increases 
will be figured on the basis of a 
bill of materials and labor on a 
single, best-selling automobile. 


Manufacturers obtain what is 
called the regulation a price in- 
crease “adjustment factor” by add- 
ing the increased costs allowed by 
the regulation to the base period 


17, 1951 





Olds Paces Syracuse Race— 

Solomon Spector (left), president of Spector Genesee Motor Sales (Oldsmobile), 
Syracuse, N. Y., and Ira Vail, former race driver, with the Oldsmobile Super 88 con- 
vertible coupe that paced the 100-mile AAA championship race at the 1951 New York 
state fair in Syracuse. Vail was director of the race and drove the pace car to start 
the field. The pace car has a plastic hood panel to display the Rocket engine. 


cial consultant for OPS. On March 


price and dividing the result by 
1 OPS granted a 3% percent in- 


the current price of the car. The 


same price increase adjustment fac- 
tor—a percentage figure—is then 
applied to every other car of the 
same make and to extra equipment 
used on that make. 

* * * 

F THE manufacturer cannot de- 

termine a price increase adjust- 
ment factor for any make of auto- 
mobile because no car of the make 
now being manufactured is the 
same model or counterpart of the 
ear offered for sale on June 24, 
1950, the manufacturer may propose 
a price adjustment factor and file 
an application with OPS for its ap- 
proval. 

Similarly, if a manufacturer pro- 
duces a new automobile, which is 
not a counterpart of any body style, 
line or series produced or sold on 
the base date, or at the time of the 
issuance of this regulation, he must 
apply to OPS for an order estab- 
lishing a ceiling price. 

A manufacturer must also com- 
ply to OPS if he introduces a 
counterpart model or modifies an 
existing or currently produced 
model. Manufacturers must wait 
five days after filing with OPS 
the new schedule of prices, fig- 
ured under the formula provided 
by the regulation to provide OPS 
time to authorize new dealer ceil- 
ing prices. 

Material cost increases are de- 
termined from the base date to 
Dec. 31, 1950, or March 15, 1951, 
depending upon the material. Labor 
cost increases may be determined 
from June 24, 1950, to March 15, 
1951. 

Early in December, 1950, after 
some companies had raised prices 
on new models, Ford and GM an- 
nounced price increases, with other 
companies contemplating similar 
action. Failing to secure voluntary 
agreement to hold the line on prices, 
OPS issued its first ceiling price 
regulation on Dec. 18, freezing 
manufacturers prices on new cars 
at the levels prevailing Dec. 1, 1950. 

* + * 


A SERIES of continuing studies 
have been made since that 
time, OPS stated. Hearings were 
held in January by John N. Han- 
cock, of New York, acting as spe- 





crease in manufacturers’ prices. 

DiSalle stated at that time that 

“this action is intended only as an 
interim measure. We believe that 
it takes into account certain hard- 
ships growing out of the imposi- 
tion of a freeze upon the prices of 
new passenger automobiles earlier 
than upon prices in general.” 

OPS then moved to provide a 
comprehensive pricing formula 
for automobile manufacturers 
based upon a study of the situa- 
tion in the industry. 


In the meantime, the agency is- 
sued its general manufacturers reg- 
ulation (April 25) and the machin- 
ery order (May 4). Generally these 
regulations provided for adding in- 
creased factory labor and material 
cost increases to pre-Korean prices. 
On most materials, the cutoff date 
for figuring cost increases was 
Dec. 31, and March 15 on labor. 

OPS officials explained that in- 
itially new automobiles were ex- 
cluded from these manufacturing 
regulations on the assumption that 
CPR 1 had avoided the pricing dis- 
tortions which had arisen under 
the general ceiling price regulation 
for many other manufacturers. 


Antique Parade 


Old Cars Will Feature 


Auto Club’s Fete 


SPRINGFIELD, Mass.—An an- 
tique auto car parade, with several 
of the latest models thrown in for 
comparison, will feature the Spring- 
field Auto Club’s 50th anniversary 
celebration here during the week 
of Sept. 23-30. Preliminary plans 
for the event were made by the 
arrangements committee of the 
American Automobile Assn. affiliate 
at a meeting here. 

The local unit is the oldest in 
New England and one of the first 
in the nation. Other highlights of 
the week will be a banquet, cut- 
ting of a big birthday cake and 
honoring the oldest and youngest 
members of the association. 


New Passenger Car Registrations, Two States for August, 1951-1950 
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New Commercial Car Registrations, Two States for August, 1951-1950 


Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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56 
Week’s 


Total 127,683 . . 


Output Rises Sharply | 
After Holiday Drop 


(Continued from Page 2) 


September were a picnic from what 
they will be from then on. 
+ * * 


cc ear production is like- 
ly to be one of the poorest of 
the year. Those makers who have 
been building up to NPA levels 
have been doing so on the premise 
that “we had better eat today be- 


Obituaries 


B. W. Starmer, 57; 


Key Kansas Dealer 


OLATHE, Kans.—B. W. Starmer, 
57, owner of the B. W. Starmer 
Chevrolet Motor Co. here since 
1943, died unexpectedly at his 
home Sept. 9. He had been playing 
cards with his wife, Blanche Rhoda 
Starmer, and a son, Ensign Glenn 
Albert Starmer. 

Before entering the automobile 
business here, he was district man- 
ager of the Chevrolet in Kansas for 
20 years. He was chairman of an 
area planning committee of the 
National Automobile Dealers Assn. 
and was a director of the Kansas 
Motor Car Dealers Assn. 

+ + * 
Wallace Campbell 

OKLAHOMA CITY.—Wallace Campbell, 
72, who operated Campbell Buick Co. here 
for a number of years, died Sept. 9 of 
a cerebral hemorrhage. Mr. Campbell later 
gave up his dealership and entered the auto 


sales finance field. He retired 10 years ago 


because of failing health. 
* * * 


Clayton M. Storey 
TILTON, N. H.—(UTPS)-—Clayton M. 
Storey, 55, owner of Granite State Motors, 
Inc., died suddenly at his home here, Sept. 
4. Mr. Storey came from New York City 
eight years ago, when he purchased the 
local automobile agency. 
* * 





* 


Robert Phillips 
DOWAGIAC, Mich.—Robert Phillips, 65, 
operator of the Chevrolet dealership with 
his brother, Edward, since 1907, died Sept. 
5 from injuries sustained in an automobile 
accident, when his car crashed into a bridge 
abutment. Heayy rain obstructed his view 
and he failed ©. see = Bridge. 


William H. Wallace 
CLEVELAND.—William H. Wallace, 64, 
vice-president of the Eaton Mfg. Co, and 
general manager of the Eaton Spring divi- 
sion at Detroit, died Aug. 23. Mr. Wal- 
lace’s connection with Eaton dated back to 
1919, when he became a sales engineer 
with Perfection Spring Co, in Cleveland, 
later absorbed as the Eaton Spring division, 
* * 
Harry D. Brackett 
ESCANABA, Mich.—Harry D. Brackett, 
63, well-known car dealer, died here Sept. 
9 of a heart ailment, Mr. Brackett was 
active in civic affairs, having been secre- 
tary of the Escanaba chamber of commerce 
for two years. 
* * 
Gordon J. Wilder sr. 
HUNTINGDON, Tenn.—Owner of Wilder 
Chevrolet Co. here and charter member of 
the Tennessee Automotive Assn., Gordon J. 
Wilder sr., 59, died suddenly Sept. 4. Mr. 
Wilder was formerly a director and regional 
vice-president of TAA. He was stricken 
while getting a grave in s barber shop. 


Walter G. Kamp 

ST. LOUIS.—Walter G. Kamp, 61, part- 

ner in Nieburg Motor Co., Wright City, 

Mo., died in Christian hospital, St. Louis, 

of a cerebral ROMRSTTRAgS. | 
+ 


Richard i. Stents | 
ST. LOUIS.—Richard H. Strain, 59, dis- 
trict manager of Chrysler division before 
his retirement two years ago, died of heart 
trouble at the Veterans’ hospital, Jefferson 
Barracks, Mo., after a long ailment. He 
had been in the automobile business in 
Missouri and Illinois for 25 years. 
* * * 
Edward P. Holder 
SPRINGFIELD, Mass. — Edward Perry 
Holder, 59, former chairman of the board 
of the American Bosch Corp., died here 
Sept. 5. Mr. Holder served as chairman 
for about two years and had a large part 
in the acquisition of the corporation's con- 
trol by the Allen & Co. syndicate, which 
bought stock held by the federal! alien prop- 
erty custodian several years ago. 
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AUTOMOTIVE NEWS 


cause the government may pull the 
belt tighter tomorrow.” 

The recent copper strike only 
served to spur makers on in that 
attitude. There is still a real fear 
in the industry that, because of 
the strike, NPA will order further 
cutbacks beyond those already 
scheduled to go into effect Oct. 1. 

The way Defense Mobilizer 
Charles E. Wilson prodded the steel 
industry for expansion last week 
brought no smiles to automotive 
faces. It wasn’t their opinion that 
the steel outlook was so bad. In 
fact, some makers have been fore- 
casting that there will be greater 





BINDER for 
Automotive News 


ANSWERING many requests from our 

readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 


and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 


steel supplies in early 1952. 

Wilson last week called upon steel 
makers to meet their present pro- 
duction expansion plans six months 
ahead of schedule. Auto makers 
could only conclude that Wilson 
thinks defense work will require 
more steel than will be available 
next year to still maintain civilian 
production at present levels. 

Wilson declared he was “impa- 
tient” with the “business as usual” 
attitude of steel producers, and 
urged them to find. ways of in- 
creasing production immediately. 


He said he planned to meet with 
steel men sometime this week. 


—Bernig THOMAS. 





Senate Expected 
To OK Tax Hike 
e e 

Upping Excises 

WASHINGTON.—Senate approval 
of the tax increase bill completed 
last week by the Senate Finance 
committee was expected to be ob- 
tained this week, according to Sen. 
McFarland, majority leader. 

The Senate Finance committee's 
version of the tax increase measure 
apparently would result in revenue 
increase of about $5,900,000,000 a 
year. Part of increase would come 
from higher excise taxes on auto- 
motive vehicles. 

Neither the senators nor their 
staff experts had a definite estimate 
on the amount of the tax increase, 
but the Senate committee pared 
approximately one-fifth of the $7,- 
200,000,000 increase voted by the 
House. 

Sen. McFarland said last week 
that he expected to call up the 
Senate committee’s version today 
(Sept. 17). If approved by the Sen- 
ate, the bill must go to a Senate- 
House conference and then be re- 
passed by both bodies. 





Auto Stocks 


__ AUTOMOTIVE 





Sept. Sept. 1951 

12 5 High Low 
Chrysler 71% 71% 82% 65% 
Crosley 2% 2% 5% 2% 
GM 51% 50% £54 46 
Hudson 13% 14% 20% 12% 
K-F 6% 5% 8% 4% 
Nash 19 19 22% 17% 
Packard 5% 5 6% 4% 
Stude. 28% 29 35% 25% 
Willys 9% 9% 12 71% 
Average 23.08 22.93 


Compiled from reports of trading on the 
N. Y. Curb and N, Y. Stock Exchange. | 










binder which will stand the gaff 
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NEWS, SEPTEMBER 17, 1951 


Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. 8S. PRODUCTION ONLY) 


| 
Ended 


Week Week Jan. 1 dan. 1 
Same Ended Sept., to to 
Sept. 15, Week, Sept. 8, 1951 Sept. 16, Sept. 15, 
1951 1950 1951* to Date 1950* 1951* 
CHRYSLER 21,806 34,675 17,941 39,747 753,045 948,715 
Chrysler 2,998 4,188 2,406 5,404 101,651 131,258 
DeSoto 2,212 3,334 2,104 4,316 76,147 90,169 
Dodge 6,347 8,196 4,592 10,939 209,749 254,073 
Plymouth 10,249 §=18, 957 8,839 19,088 365,498 473,215 
FORD 20,695 32,830 16,498 37,193 1,150,484 892,106 
Ford 15,712 =. 26,871 12,491 28,203 888,287 691,353 
Lincoln 559 408 447 1,006 24,971 21,174 
Mercury 7 4,424 5,551 3,560 7,984 237,226 179,579 
GENERAL MOTORS 43,298 62,676 32,177 75,475 2,185,362 1,714,269 
Buick 8,089 11,684 5,901 13,990 394,720 307,098 
Cadillac 2,048 2,689 1,633 3,681 76,403 77,760 
Chevrolet 21,414 30,156 14,395 35,809 1,092,504 850,537 
Oldsmobile . 5,340 8,477 4,610 9,950 284,462 217,771 
Pontiac ‘ 6,407 9,670 5,688 12,045 337,273 261,103 
KAISER-FRAZER 1,130 5,708 908 2,038 85,232 78,870 
Frazer arene are 
Kaiser 1,130 5,708 908 2,038 75,120 73,870 
CROSLEY : 70 205 60 130 4,963 4,010 
HUDSON 1,674 1,330 72 1,746 100,099 79,358 
NASH ies 3,551 3,228 2,952 6,503 136,064 119,613 
PACKARD 1,432 2,058 1,150 2,582 37,547 58,366 
STUDEBAKER. .............. 4,665 5,570 3,696 8,361 209,469 170,863 
WILLYS-OVERLAND?+ 441 883 297 738 25,970 20,294 
Total Cars, U. S. .. 98,762 149,163 75,751 174,513 4,688,235 4,086,464 
+Includes station wagons and Jeepsters. *Revised. 





| Week Week Jan, 1 Jan. 1 
| Ended Same Ended Sept., to to 
Sept. 15, Week, Sept. 8, 1951 Sept. 16, Sept. 15, 
1951 1950 1951* to Date 1950* 1951* 

CHEVROLET . 8,398 9,593 5,078 13,476 357,328 334,533 
CROSLEY pecs) 15 15 12 27 327 510 
DIAMOND T 124 108 101 225 4,431 5,691 
DIVCO eo ‘ oe 72 119 68 140 3,439 3,199 
DODGE ; 3,584 3,098 2,902 6,486 74,377 123,812 
FEDERAL .................. 37 66 48 85 1,175 1,871 
FORD 7,003 7,855 5,536 12,539 260,402 246,999 
GMC ........... 2,120 2,049 1,811 3,931 76,631 93,098 
INTERNATIONAL ‘ 3,214 210 2,615 5,829 82,776 120,246 
MACK . 242 221 174 416 7,812 11,572 
REO ..... ea 263 : ‘ ieabava 4,663 10,217 
STUDEBAKER . 1,082 948 936 2,018 36,660 35,578 
WHITE a 300 408 240 540 9,642 11,233 
WILLYS-OVERLAND ~ 2,372 1,226 1,519 3,891 30,221 65,767 
MISCELLANEOUS 358 209 286 644 7,097 11,649 

Total Trucks, U. S.... 28,921 26,388 21,326 50,247 956,981 1,075,975 

Total Cars, Trucks, 

MRCS ccascscsceciases 127,683 175,551 97,077 224,760 5,645,216 5,162,439 

Total Cars, Trucks, 

I corciascaiss cone ‘ 7,889 9,628 5,747 13,636 285,167 307,364 

Grand Total 


Cars and Trucks, 
U. S. and Canada..... 


*Revised. Miscellaneous includes Autocar, 
Drive, Sterling, Nash, etc. 





Economy Chiefs Still Split 


On DPA-NPA 


WASHINGTON. — While numer- 
ous business leaders hold the view 
that actual merging of the policy- 
making functions of DPA and the 
operating activities of NPA would 
help to solve some of the difficulties 
being experienced with the Con- 
trolled Materials Plan and other 
mobilization activities, Manly 
Fleischmann, who heads both agen- 
cies, and Chief Defense Mobilizer 
Charles Wilson cannot agree on the 
advisability of such a move. 

Their difference of opinion is 
friendly enough, and both are 
anxious to untangle the govern- 
ment’s CMP troubles, but to date 
they have been unable to get to- 
gether on a DPA-NPA merger. 

Administrator Fleischmann, in 


|recent testimony before the House 


Appropriations committee, stated: 
“It is my earlier judgment, and 
still is, that the jobs are so inti- 
| mately related that it would be 
|better to have them in a single 
|}agency as was done the last time. 
“TIT am going to try to the best 
of my ability to operate this as a 
single agency because of this close 
inter-relationship. And since we 
have not a single agency, I do hope 
that some of the frictions and dif- 
ficulties you would normally have 
in two agencies operating in re- 
lated spheres like this can be elimi- 
nated with a single head.” 
Defense Chief Wilson, however, 
in giving testimony before the 
same group, indicated that he 
thought the present setup was do- 
ing the job. He said the two agen- 
cies in effect had been merged, 
although they still have to report 
to two authorities—Wilson and the 
secretary of commerce. 
Meanwhile, the Office of De- 


135,572 185,179 102,824 238,396 5,930,383 5,469,803 


COMMERCIAL CARS 


(U. S. PRODUCTION ONLY) 


Corbitt, Marmon H., Brockway, Four-Wheel 


Merger 


fense Mobilization feels that the 
government has solved one major 
mobilization bottleneck, the ma- 
chine-tool problem, but is still 
beset with difficulties surrounding 
the operation of the much - de- 
bated CMP. 

Wilson’s ODM feels that the 
machine-tool bottleneck has been 
largely erased as a result of the 
recent 12 percent price increase 
granted by OPS. Wilson himself 
has expressed the opinion that “by 
this time next year there will be 
about a 300 percent increase in the 
production of the machine-tool in- 
dustry.” 











| Fe ord, Honored | 
For Salesmanship, 


Commends Dealers 


NEW YORK.—The Ford dealer 
in Kennebunk Port, Me., the Lin- 
coln-Mercury man in San Diego 
and “some 8,000 others like thera 
are the ones who deliver the goods” 
for Ford Motor Co., President 
Henry Ford II declared last week. 

Ford lauded his company’s re- 
tailers in an address before the 
National Sales Executives and the 
Sales Executives Club of New York. 
The two groups joined in present- 
ing Ford with their first joint 
award for “outstanding top execu- 
tive salesmanship.” 

Ford devoted the greater part of 
his talk to a report on his recent 
tour of Europe. He described the 
East-West propaganda battle in 
Berlin and along the Iron Curtain 
as “one of the most important sales 
problems of our day.” 

“Along that boundary line,” he 
said, “is being waged an endless 
battle of slogans, of product com- 
parisons, of brand names, with the 
competitors using every technique 
in the advertising and propaganda 
book.” 

Ford warned the U.S. against 
trying to impose its way of political 
life on any foreign nation as rec- 
ompense for Point Four and ECA 
aid. 


Continental Buys 
Rights to Make 


French Turbines 


DETROIT. — Continental Motors 
has purchased from Societe Tur- 
bomeca, of Bordes, France, ex- 
clusive U. S. manufacturing rights 
to a family of nine gas turbines 
developed under sponsorship of the 
French air ministry. 

The turbines span a horsepower 
range from 200 to 1100, and are 
ready for production after exhaus- 
tive tests in actual use, C, J. Reese, 


Continental president, said last 
week. 
Military applications such as 


guided missiles, helicopters, target 
planes, utility aircraft and air com- 
pressors constitute the biggest po- 
tential market immediately, Reese 
said. He predicted, however, that 
the new turbines eventually will 
increase, far beyond present limits, 
the capacity and usefulness of 
medium-sized utility aircraft used 
commercially, and certain types of 
specialized industrial equipment. 

One turbine model, a ducted fan, 
when installed in a four-place air- 
craft with other characteristics 
about the same as present air- 
planes of that type, Reese said, will 
make possible a cruising speed of 
approximately 300 miles per hour 
compared with about 170 miles per 
hour a present. The ducted fan tur- 
bine operates as a jet, in which air 
from a fan is ducted aft to a jet 
discharge, he added. 


Wieland Elected 
Ford Vice-Pres. 


DEARBORN.—Arthur J. Wieland, 
general manager of Ford Interna- 
tional division, last week was elect- 
ed a vice-president of Ford Motor. 

He was formerly executive vice- 
president of Willys-Overland and 
sales vice-president of General Mo- 


tors Overseas Operations. 





Dealer Lancaster Wins K-F Sales Reward— 


A gold-plated piston was presented to Ken Lancaster, president of Associated Au:o- 
mobile Co., Little Rock, Ark, for achieving the top summer sales record among 
Kaiser-Frazer distributors. The trophy piston was taken from the engine of the frst 
experimental 1951 Kaiser model, and will be awarded in a series of Superso sic 
Selling contests. Left to right at the presentation ceremony are L. Roy Martin, Memp is 
regional manager; H. G. Taylor, midwestern sales manager; Lancaster, and A. L. 


Koral, Little Rock district manager. 
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juota Changes Also on Parley Agenda .. . 





Output Cutbacks Studied 


(Continued from Page 1) 


»vernment assigns you a certain 
production quota and then you 
can’t procure the materials to build 
up to it?” 

NPA’s proposals for establishing 
“more realistic” individual produc- 
tion quotas are expected to cause 
a battle royal. 

In considering a reshuffling of 
quotas, NPA is said to have these 
factors in mind: 

1. A manufacturer’s break-even 
point. 

2. The nation’s basic need for 
all the cars to be built in relation 
to the amount of material that is 
alloted for their production. 
Such a reshuffling might be dis- 


U.S. Rubber Lists 
» Key Promotions 


o . . . 
In Tire Division 
DETROIT. Promotion of five 
executives in the Tire division of 
U. S. Rubber Co. is announced by 
my H. N. Hawkes, 
general manager 
of the division. 
J. Chester Ray 
was appointed ex- 
ecutive assistant 
to the general 
manager, with of- 
fices in New York. 
In this capacity, 
Ray will assist 
Hawkes and J. M. 
Miller, assistant 
J. Chester Ray general manager 
4n the administration of the com- 
pany’s tire business. Ray started 
his career as a stockroom boy in 
Pittsburgh and became manager of 
the Pittsburgh branch in 1922. 
Wilson O. Green was designated 
general sales manager, Tire divi- 
sion. In his new position Green 











L. B. Reeves 


will have the responsibility for all 
sales of the Tire division except 
those made to original-equipment 
customers. The latter will continue 
to be handled at Detroit under the 
direction of W. D. Baldwin. Green 
became associated with U. S. Rub- 
ber in 1935. 

Lawler B. Reeves becomes sales 
manager, U. S. Tires, succeeding 
Green. Reeves, who has been man- 
ager of the Tire division’s govern- 
ment department since August, 
1950, joined U. S. Rubber as a sales 
representative in 1941. 

Thomas J. Newton, who has been 
general service manager, Tire divi- 
sion, since August, 1950, was ap- 
pointed assistant to the general 
manager. 

R. A. Blake was named to suc- 
ceed Newton as general service 
manager, Tire division. Blake has 
a background of 26 years in the 
tire industry and has been with 
U. S. Rubber since 1937. 

Green, Reeves and Newton will 
headquarter in New York, while 
Blake will maintain his office at 
the Detroit plant. 


House Coach Data 
NHUC Lists Regulations 


In Various States 


WASHINGTON.—Laws and reg-| 


ulations governing licensing and 
operation of trailer coaches are 
outlined in “State Motor Vehicle 
Laws Affecting Trailer Coaches,” 
published by the National Highway 
Users conference. 

In announcing release of the 
book, Arthur C. Butler, conference 
director, said that 100 manufactur- 
ers are now producing 100,000 
trailer coaches annually. “This is 
& new industry that has grown to 
more than $100,000,000 a year busi- 
ness in less than 20 years, with 
a total investment of $170,000,000,” 
Butler said. 





appointing to some makers, who 
took a small quota in the third 
quarter with an option to get it 
increased in the fourth-quarter. A 
lot depends on their break-even 
point, however. 

Present car production quotas by 
makers are based on output per- 
formances in 1947, 1948 and 1949. 
NPA is said to feel that more re- 
cent performances might provide a 
better gauge of what each maker’s 
share of future car volume should 
be. 

* + * 

QUCH a gauge could be made flex- 
“ ible. For example, any maker 
who in the third quarter has not 
built up to quota—because of lack 
of demand—might find part of his 
material alloted to another maker 
whose sales are meeting no re- 
sistance. 

In that way, NPA is said to feel, 
the auto industry would turn out 
all the cars possible in relation to 
the materials made available under 
the Controlled Materials Program. 


Presumably, a maker would be 
restored his share of materials in 
a subsequent quarter if the market 
for his cars improved enough to 
warrant his producing at a maxi- 
mum permitted under government 
regulations. 

At the meetings also, Courtney 
Johnson, head of NPA’s motor 


Labor 


(Continued from Page 2) 


quests, the IAM headquarters in 
Washington claimed a _ national 
membership of approximately 700,- 
000. 

The AFL union stated that, be- 
sides the Ashland dealers, it had 
organized the following shops in 
July: Bonham Motors, Lodi, Calif.; 
Mid-State Motors, Jefferson City, 
Mo.; Berl Berry Motors, Kansas 
City, and Rudy Taggasell Motors, 
Portland, Ore. 

“Organizing,” said IAM President 
Al Hayes, “is going to be the No. 1 
assignment of every member of our 


staff during the coming months.” 
* . + 


HE Tennessee dealer association, | 
in commenting on the union-| 
izing upsurge in Knoxville and 
Bristol, called the attention of its| 
members to the NADA employer- | 
employe relations bulletin just is- 
sued, which explains how dealers 
can voluntarily act to improve their 
labor relations and head off pit- 
falls that lead to unionization. 
In other labor developments last 
week, UAW President Walter P. 
Reuther again served notice that) 
a guaranteed annual wage will be| 
the union’s prime demand when 
contracts are reopened in 1955. 
“We'll get it, too,” Reuther told 
the Oil Workers International 

Union convention in Denver, “or 

there will be an awful lot of 

jalopies on the road—there won’t 
be any new automobiles turned 
out.” 

Also definitely pigeonholed until 
1955 was the Toledo area-pension 
demand. Willys-Overland’s agree- 
ment to a 3%-year escalator con- 
tract not only meant industrywide | 
uniformity on escalators but also 
climaxed the UAW’s fruitless cam- 
paign to sign up Toledo employers 
in an area-pension “kitty.” 

Under contracts not reopenable 
until 1955, each major Toledo sup- 
plier and Willys-Overland operates 
its own pension plan. In the van- 
guard of the fight against the area- 
pension drive, a pet project of 
UAW Vice-President Richard Gos- 
ser, was the Toledo Blade and a 
citizens’ Committee to Save Toledo 
Payrolls. 

* * * 

HE UAW reported that the Air| 

Force had terminated its con-| 
tract with Reynolds Metal Co. for 
operation of the government-owned 
plant at Adrian, Mich. 

The plant, which contains huge | 
experimental extrusion presses 
brought to this country from Ger- 
many, had been shutdown for some 
11 weeks by a strike of 40 UAW- 
CIO maintenance workers. The 
strike was called off immediately 
following the Air Force decision. 

Air Force officials said they had 
placed a contractor as temporary 
custodian of the plant, pending the 
ae of a new contract to another 

rm. 





vehicles division, is expected to 
reiterate a request for the auto 
industry to provide him with ex- 
perts to aid in his work in 
Washington. 

Johnson would like these “ex- 
perts” to serve with him on a rota- 
tion basis—that is, a different team 
from different companies every six 
months or so. 

The experts would be called 
“WOC men”—WOC meaning with- 
out compensation from the govern- 
ment. They would continue to draw 
their salaries from the auto in- 
dustry. 





Most Tire Stores 
Agreeable to Cuts 


In Carcass Prices 


WASHINGTON. — A majority of 
the members of the Tire and Tube 
Dealers Industry Advisory Commit- 
tee at their third meeting with OPS 
officials indicated a reduction in the 
spelled-out ceilings on passenger 
tire carcasses would be justified 
and acceptable to their industry. 


Present ceilings are fixed on pas- 
senger tire carcasses at $3.50 retail 
and $2.60 wholesale by Supplemen- 
tary Regulation 49 to the General 
Ceiling Price Regulation, GCPR. 
Proposed new ceilings of $3 retail 
and $2.25 wholesale were discussed. 

Committeemen said that dollars 
and cents ceiling prices were gen- 
erally satisfactory on tire carcasses, 
which are used tires suitable for 
recapping or retreading. They sug- 
gested either a differential of $1 for 
white sidewall tire carcasses, or an 
increased service charge for recap- 
ping and retreading white sidewall 
tires to compensate for the extra 
work of cleaning them. 





Any man you put on the business end of a 
Clayton Steam Cleaner can bring you $7.25 
profit for every hour you keep him busy. You 
can have proof of this statement FREE, by mail- 
ing the coupon. This amazing book shows you 
how steam cleaning can be made profitable by 
any car dealer, service station or reconditioning 


shop...in direct 


ume handled. Send coupon for your copy today. 


a eee ec cee 


Clayton Manufacturing Company 


N.C. Quits Probe 
Of Truck Rates 


RALEIGH, N. C.—Deciding that 
truck freight rates in North Caro- 
lina are “reasonably fair,” the 
state’s utilities commission has 
ealled off an investigation which 
was to be launched with a hearing 
Sept. 25, 

Truck operators had been ordered 
to come prepared to show why cur- 
rent rates should not be reduced. 
In dropping the hearing, the com- 
mission said that it had done so 
after making detailed examinations 
of the books and financial records 
of North Carolina truck lines. 





NPA Eases DO Tie 
On Defense Dept. 

WASHINGTON. — Delegation 
of authority granted by the NPA 
to the Department of Defense 
was broadened last week to au- 
thorize it to reschedule deliveries 
of materials required to carry 
out its ships and tank - automo- 
tive programs. 

Previously the Defense depart- 
ment had this authority only in 
regard to its aircraft program. 
In addition, the Defense depart- 
ment was authorized to imple- 
ment approved policies and 
procedures. 
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Mr. Service Manager: 
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Send us a copy of your book showing how steam cleaning can 
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New-Car Scarcity Sighted .. . 





GM’s Wilson Urges 
Two-Way Plants 


MILWAUKEE. — General Motors 
President C. E. Wilson advocates 
construction of dual-purpose plants 
equipped for de- 
fense and civilian 
functions alike. 

Wilson expound- 
ed on this theory 
at a press con- 
ference held in 
connection with 
the formal open- 
ing of AC Spark 
Plug’s new bomb- 
= oe anon 

- ans des 
O. , Wises for both Galenae 
and civilian needs could be switched 
back and forth readily, eliminating 
high conversion and reconversion 
costs, Wilson said. 

Such combined facilities, he 
said, would be necessary only for 
such heavy defense products as 
tanks and airplanes. Wilson point- 
ed out that cafeterias, locker 
rooms, wash rooms and the like 
are required similarly in defense 
and peace plants and thus much 
duplication could be avoided. 

Turning to the near-term produc- 
tion outlook, Wilson said he expect- 
ed no further shutdowns, but ob- 
served that automotive material al- 
locations for the first quarter of 
1952 had not yet been decided. 


The GM president said that de- 

















Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 
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HELP WANTED 


SALES MANAGER, Dodge-Plymouth 
dealer north Texas town of 25,000. Estab- 
lished 10 years. Now handling 400 new 
units yearly. Need young man who has 
proven sales record and excellent char- 
acter, Salary and bonus commensurate 
with ability. Excellent opportunity for 
ambitious man. Write Davis Motor Co., 
Sherman, Texas, giving full qualifications 
and references. 


FORD SERVICE MANAGER. Must have 
a successful record in Ford service. Sal- 
ary $6,500 plus liberal incentives enabling 
you to earn $8,000 per year. A position 
with a future. Cleveland, Ohio. Write 
all experience in full, Box 5441, c/o 
Automotive News, Detroit 26. 


OUTSTANDING 
NORTH SIDE CHICAGO 
CHRYSLER AGENCY 


requires a young, aggressive man with 
experience. Fully familiar with new car 
sales. Must have solid background and 
understanding in wholesaling and retailing 
of used cars. A five figure yearly income 
is available for our man. Not interested in 
man who has been floater. This is perma- 
nent position with an exceptional future. 
Please send photo, background and refer- 
ences in first letter. 


Address Box 5464, c/o Automotive News, 
Detroit 26 








AUTO SERVICE MANAGER. Large Cleve- 
land Dodge-Plymouth dealer, who has 
built his business around service, needs 
an A-1 service manager. Salary, incen- 
tives and profit sharing. Guarantee §7,- 
500 per year. Excellent opportunity for 
a qualified man. Write Box 5465, c/o 
Automotive News, Detroit 26. 





POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
lasertion. sh in advance. (Half-rate 
does not apply to display ads in this 
section.) 








WORRIED?... 


TIRED? Expert worrier, 
33 years of age with thorough knowl- 
edge of both new and used automobiles 
and the people who buy them, can take 
over the management of your dealership 


and continue in your own successful 
footsteps. You furnish me my place in 
the sun—lI’ll show you what production 
really is. Prefer east or west coast loca- 
tion but would go most anywhere for 
the right deal. Write Box 5466, c/o 
Automotive News, Detroit 26. 


- - Classified ALLS Ads - -' 


fense had taken less than 10 per- 
cent of the corporation’s output. 
More than this is required to main- 
tain the working force, he added. 
Asked about the new-car sell- 
ing situation, Wilson maintained 
that high used-car prices prove 
existence of a new-car shortage. 

GM dealers have on hand less 
than half the stock of new cars 
considered normal by the corpo- 
ration, he said. 

There definitely will be 1952 GM 
models, Wilson declared. He de- 
scribed the 1953 new-model situa- 
tion as “status quo.” 

Wilson debunked charges that 
the largest 50 U. S. corporations 
were getting too much business. 


“If it wasn’t for these 50 cor- 


porations,” he said, “Stalin al- 
ready would be here.” 
AC General Manager George 


Mann jr said the gunsights and 
bombsights being made here are 
among “the most complex instru- 
ments ever developed.” 


Other GM executives here for 
the press conference were Harlow 
H. Curtice and L. C. Goad, execu- 
tive vice-presidents; Paul Garrett, 
E. R. Godfrey and S. E. Skinner, 
vice-presidents; R. E. Waldo, assis- 
tant to Skinner; C. W. McKinley, 
AC chief engineer, and Paul W. 
Rhame, resident manager of the 
AC Milwaukee plant. 





POSITION WANTED 


MANAGER - OFFICE MANAGER, Married 
man, presently employed in supervisory 
capacity, desires to permanently enter 
retail field with progressive General Mo- 
tors dealer in the ‘‘Rocky Mountain Re- 
gion.’’ Thoroughly experienced and have 
successfully operated all phases of retail 
deal. Size of deal not as important as 
growth and security. Can make invest- 
ment. Would be available in minimum 
of 30 days. All replies answered in same 
confidential manner as received. Reply 
Box 5446, c/o Automotive News, De- 
troit 26. 


SALES MANAGER, GENERAL MANAGER 
or credit manager. Prefer connection 
with G.M._ dealership. Will consider 
others. Experienced in all phases of auto- 
mobile business. 13 years with G.M.A.C. 
Four years manager own independent 
dealership at profit. One year sales man- 
ager for independent dealer. Age 43, 
married, college trained, veteran. Excel- 
lent health, Can invest. Best of refer- 
ences. Box 5462, c/o Automotive News, 
Detroit 26. 


GENERAL MANAGER or salesmanager— 
age 43, married. General Motors experi- 
ence, Ford dealer, Lincoln-Mercury dealer. 
Experienced in advertising, appraising, 
reconditioning, and financing. Familiar 
with all phases of a dealership, Can take 
complete charge of dealership, any size. 
Desire permanent position with aggres- 
sive dealer. Presently employed as sales- 
manager and advertising manager. Em- 
ployer knows of this ad. Box 5447, c/o 
Automotive News, Detroit 26. 


GENERAL MANAGER. Will also consider 
part ownership. Experience has been in 
large volume operations. Very familiar 
with all phases of factory and retail 
operations. Age 40, married. Can fur- 
nish best of references from previous 
associates. Box 5463, c/o Automotive 
News, Detroit 26. 


EXPERIENCED WOMAN office manager- 
accountant wants responsible position in 
General Motors dealership. 300 car con- 
tract or larger. Expert at all phases. 
Can assume full responsibility. Above 
average references. Prefer Chevrolet. Sal- 
ary and bonus, Box 5448, c/o Automo- 
tive News. Detroit 26. 

MANAGER OR ASSISTANT in medium 
size dealership. Six years in last opera- 
tion. Age 40, married. Prefer Mo-Par 
dealer. No habits. Box 5471, c/o Automo- 
tive News, Detroit 26. 














MR. GENERAL MOTORS DEALER— 


Are you overburdened or undermanned? 
My experience embraces .. . 

21 years general and sales management— 
promotion. G.M. division and volume Chevro- 
let, Pontiac dealerships. Actual departmental 
experience—all—bottom to top. 43, excellent 
health, happily married, two children. Wel- 
come rigid investigation. Integrity, sobriety 
assured. Resigning present position. Our prod- 
uct all to war effort. Where related company, 
proposition and full potential challenges my 
interest, | am ready to do the job you want 
done, the way you want it. Write me now, 
please. 

Box 5470, c/o Automotive News, Detroit 26 





DEALERSHIPS AVAILABLE 


BUSINESS, now handling Studebaker; 
Pennsylvania town 50,000 population. 
Long term lease; rent $300 per month. 
Almost $600,000 new and used car sales 
1950. If you have $35,000 and can quali- 
fy with factory, you can own this estab- 
ished, money making business. For fur- 
ther information address Box 5467, c/o 
Automotive News, Detroit 26. 














































California. Low Rates: 


tthe AT ete 


DEALERSHIPS AVAILABLE 


DEALERSHIP, leading independent, Small 
town extreme eastern Ohio. Excellent 
diversified market area. Attractive price. 
Will rent or sell new building. This profit- 
able dealership being sold so dealer can 
retire from automobile business, Box 
5452, c/o Automotive News, Detroit 26. 





FOR SALE in central state; agency, now 
handling Hudson, Complete sales and 
service personnel, Excellent opportunity. 
Equipment and building very good. $17,- 
500 cash for quick sale. Box 5468, c/o 
Automotive News, Detroit 26. 





DEALERSHIP, now handling Ford, in one 
of the best small towns in Wyoming. 
342 new and used cars sold last year. 
Selling in order to take over very large 
dealership in another town, Box 5453, 
c/o Automotive News, Detroit 26. 

AGENCY, now handling Dodge-Plymouth 

in Pennsylvania, New building, modern 

equipment, 110 car franchise. Unusual 
bargain. $65,000 complete. Maslen, Bar 

Bldg., White Plains, N. Y. 





DEALERSHIPS FOR SALE 


Several good agencies for sale—including 
three handling Ford. 
We specialize in petroleum properties and 
automobile agencies in Minnesota, Wisconsin, 
North and South Dakota. 

Write for Particulars 


PETROLEUM MARKETERS 
605 Produce Bank Bidg. Minneapolis 3, Minn. 





DEALERSHIPS WANTED 





WE WANT TO BUY OR 


MANAGE DEALERSHIPS 
Ford dealer experienced in multiple dealership 
management, ready to pay HIGHEST CASH 
PRICE for Ford or Lincoln-Mercury Dealer- 
ships in cities of 35,000 and up. Or, we'll 


age of profit fee. Quick, confidential treat- 
ment of your reply. Write or wire Box 5409, 
c/o Automotive News, Detroit 26. 








DEALERSHIP WANTED 
G.M., FORD or CHRYSLER ONLY 
At Least 350 Units 
Unlimited Capital Available 
Factory Approval Assured 
Your reply will be held in strictest confidence. 


Box 5460, c/o Automotive News, Detroit 26 





GM DEALERSHIP WANTED 


ready qualified with all G.M. divisions. 
plies confidential. 
Write Box 5458, c/o Automotive News, 
Detroit 26. 





REPRESENTATIVES WANTED 


SALES REPRESENTATIVES 


Nationally known manufacturer 
vertible windows, REAR SEAT WIND- 


SHIELDS and other accessories has few 










con- 


choice territories open for representa- 
tives selling direct to automobile deal- 
Send 


covered, etc. 


ers. lines carried, territory 


Box 5472 
c/o Automotive News, Detroit 26 







DEALER SERVICES 


INVENTORY SERVICE 


Parts Accessories 
Large and Small Dealerships 


Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen do 
all the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account- 
ants and by the government. 


ALLIED INVENTORY CO., INC. 
6750 Stony Island Avenue, Chicago 49, Illinois 
MUseum 4,3500 
224 E. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 








INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise, Our inventories are unbiased and 
used to buy or sell dealerships, We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
fee, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 


EIGHTEEN CENTS 


at regular rates, but if signed "Box No. ......, 


$9.80 per inch, per 
WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 





OE To) 


insertion. 


DEALER SERVICES 








INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service, Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 
Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 





BUSINESS OPPORTUNITIES 


WHOLESALE PARTS COMPANY and ma- 
chine shop for sale. Desirable lease. 
Price $85,000. Box 5375, c/o Automotive 
News, Detroit 26. 


NOW OPEN 


Distributorships in the 
States of Oklahoma, Texas 
and Missouri 


For Cadillac Line of 
Custom-Built 
Funeral Cars and Ambulances 


Immediate Delivery to 
Specifications 


Liberal Commission 
G.M.A.C Floor and 
Customer Finance Plan 


It's your opportunity to get in 
business for yourself. 


THE EUREKA COMPANY 


Phone 160 
Rock Falls, Illinois 


Builders of Quality Funeral Coaches 
and Ambulances Since 1887 


CARS WANTED 


New 1951 
DeSOTO 


and 
PLYMOUTH CARS 
Will pay $200 over 


dealer invoice. 


AL WAGNER 


MOTOR SALES, INC. 
DeSoto-Plymouth Dealer 


3121 Market Street 
Youngstown, Ohio 


Phone 2-1116 


WANTED TO BUY 


New 1951 Oldsmobiles 
Chevrolet Trucks 


Any Body Style 


Will pay $125 over invoice 
anyplace east of Colorado 


Write — Wire — Phone 


CENTRAL CHEVROLET 
COMPANY 


Grand Junction, Colorado 
Phone 73 





CLASSIFIED WANT AD DEPARTMENT 


Or OMe ee ee 
id 4 ee) te ee ee ee 
Pt Me Pee ttt) ee ee a our employing read- 
ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and PCC iette) 


Tt la hae hall hah 2 ch Ae nie he Pe ee 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 


eda B 





CARS WANTED 





| 





WANT JAGUAR XK-120's 
e 


Buy Used British Cars 
@ 


WACO MOTORS 


1779 W. Hagler MIAMI, FLORIDA 
Phone No. L. D. 309 





USED CARS FOR SALE 


—AUTO— 
AUCTION 


anGijen 








HORSEHEADS, NEW YORK 


EVERY FRIDAY 





actin 


DANVILLE, PENNA. 
EVERY WEDNESDAY 





You will always find real action ai 
both these auctions. 


R. D. WEST, PROP. 


Jos. E. Johnson Tex Rickard 
Auctioneers 





THE TUESDAY SALE — 11:30 A. M. 


FORT WAYNE 
AUTO AUCTION 


—DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E 2% 


Open all night, Monday night 
No Reservations 


Operated by Carl E. Marker 
324 W. Main St. Ft. Wayne, Ind. 








ATTENTION DEALERS ! ! 
SPECIALIZING IN THE SALE 
OF EX-TAXIS 
Excellent Bodies—Good Motors 
1 to 500 
Plymouths-Fords-Chevrolets 
Buy Now At Low Prices 
THE R. A. AGENCY 
54th and Lindbergh Boulevard 
(Below Woodland Avenue) 
Philadelphia 43, Pennsylvania 
MORRIS FREEDMAN, Mgr. 
Saratoga 7-2300 Sherwood 7-1700 
Herbert J. Cole 
Evergreen 2-0400 








KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 


EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 


INDIANAPOLIS, INDIANA 
Art Grandi, Auctioneer 
915 N. Illinois St. Phone Lincoln 5333 








AUTO AUCTION 


TIM ANSPACH 


"Midway", Stop 20 
Albany-Schenectady Road 
ALBANY, N.Y. 

(For Dealers Only) 

EVERY MONDAY... 12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A. 








AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 
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PARTS FOR SALE 


PARTS FOR SALE 


AUTOMOTIVE NEWS, SEPTEMBER 17, 1951 


PARTS FOR SALE 








PONTIAC. Hard-to-get body and fender 
rts for Pontiac and related GM cars. 
tt mediate shipment anywhere. Call PRECISION REBUILT 
Trenton 4-5194, Stacy Trent Pontiac, YDRA MATIC 
224-236 W. Hanover, Trenton, N. J. | H = 
Ls §=TRANSMISSIONS 
| 


DYNAMOMETER TESTED 


| Performance guaranteed equivalent to a 


new unit. 
Also complete stock of CONVENTIONAL 


TRANSMISSIONS. 
Catalog sent on request. SHIPPED ANY- 


FORD PARTS 


COMPLETE STOCK OF SHEET 
METAL and CHROME 
1941-1951 


Write—Phone—Wire 


Ace Automotive Products 
5416 N. Broadway Chicago 40, Illinois 


* * * 


Also Biggest Stock of F-7, F-8 and 
Phone: Longbeach |-1773 

2 speed parts in the Rocky Moun- | 

tain Region. POLE EL LN, 


— | Oldsmobile 


Write, Wire, Phone Orders 
Parts 


E. C. Bixler, Parts Manager 
24-HOUR DELIVERY SERVICE 


W. A. WILLS, LTD. 
& 


Phone 6666 
WRITE — PHONE — WIRE 


Pueblo, Colo. 
for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 








5th and Court 








BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


Gage & Drummy, Inc. 


21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-6332 


ROUERTSON BUICK CO. |\eunseee 


FORD PARTS 


1000 S. Wabash Avenue 
and 


CHICAGO 5, ILL 
All Phones WAbash 2-1030 

Hard-to-Get body and fender 
metal parts, 1949-1951. 


| Special prices on many items. 
| 
| 
| 

















PONTIAC PARTS 


TRY US FOR ALL GM PARTS 
Shipped Anywhere 


* 


UMMERS-HERRMANN, INC. 


Write — Phone — Wire 





Parts Dept. 


s 
905 So. 3rd St. Lovisville 3, Ky. 


Franklin Weber Pontiac 








6101-25 N. Clark St., Chicago 26, Ill. 


Direct Phone Ambassador 2-7117 Genuine Oldsmobile Parts 


| Largest Olds parts wholesalers in the middle | 





west. Shipments made promptly. 


GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 





AUTOMOTIVE NEWS 
WANT ADS 
reach an estimated 100,000 
readers weekly! 





GENUINE Lincoln-Mercury parts—$100,000 
stock Freight prepaid on orders over 
$100 net. Enslen and Welter Motors, 


Inc., 5920 Hohman Ave., Hammond, Ind 
| Call Sheffield 8105. 








MR. CHEVROLET DEALER: 


WE ARE IN DIRE NEED OF NEW... 
1951 2 or 4 door Sedans or 5 passenger Coupes 
Special or Deluxe Models 
Standard Transmission — Any Colors 


WE WILL PAY CASH OR CERTIFIED CHECK 
10% ABOVE YOUR FACTORY INVOICE COST 


All cars will be used for a large national fleet concern. We guarantee that 
none of these cars will be resold at retail as new cars. 


WRITE — PHONE — WIRE 
Replies strictly confidential 


SPIELMAN 


Att: D. B. Spielman 
Authorized CHEVROLET Dealers 


220 Greenpoint Avenue Telephone Evergreen 3-4800 


BROOKLYN 22, N. Y. 








Country Wide Offer 


----- PREMIUM PRICES PAID 


1951 ce CARS 


PLYMOUTH 
Bs saa -RONAN MOTORS 


Dodge-Plymouth Agency 
STH St. and ALLEGHENY Ave. 
Telephone GArfield 3-4000 


Philadelphia, Pa. 


~_— 





WHERE—SAME DAY. 








| FOR SALE, New E 


AE 2 PRET SSIS 


BUICK 
WHOLESALE 


PARTS | 


ONE OF THE EAST'S LARGEST 
INVENTORIES 


Same Day Service on Mail Orders or 
Phone Calls—All Shipments C.O.D. 


PHONE PARTS DEPT. — CIRCLE 5-5910 
521 W. 57TH ST. 
USED CARS AT WHOLESALE 
Always a Fine Supply 
of Late Models 
Write, Phone or Wire 


JOHN MINTZER, USED CAR MGR. 
PLAZA 7-7800 


BROADWAY AT 55th ST. 


MONARCH BUICK CO., Inc. 


“Buick's Largest Dealership” 
New York 19, New York 








GENUINE STUDEBAKER PARTS 
513229 Thermostat 
DEALER PRICE—95c OUR PRICE—70c 
Following items 33'/3% below dealer price: 
180437 cushion, 185015 hose, 189888 coupling, 
195999 spring, 266937 weatherstrip, 674993 
insulator Write, wire or phone 
JAMES R. CULLEY 
873 Virginia Avenue Indianapolis, Indiana 
Phone FR 4350 





ACCESSORIES FOR SALE 
A. Travelaire heaters, 


fresh air type 1951 Dodge and Plym- 
outh Price $29.92, F.O.B. Belleville, 
N. J. Any quantity Igoe Motors, Inc. 


We Pay 
SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 


ACT QUICKLY !! 


DEXTER MOTORS 
PARTS DEPT. 


Ist Ave. & 98th St. N.Y.C., N.Y. 
SAcramento 2-7600 


wz TIRES FOR SALE 





| WHITE SIDEWALL TIRES 
Deepened Treads—Original Design 
Matched in Sets of 4 or 5 
Cleaned and Wrapped 


Ideal to Move Used Cars 
| 600 x 16—$5.95 670 x 15—$6.95 
| 650 x 16— 7.45 710 x 15— 7.95 
| 650 x 15— 7.45 760 x 15— 8.95 
700 x 15— 7.95 820 x 15— 7.95 

| Used Tires—Not Recaps 

F.O.B. Plant 
Minimum Order 10 Tires 
C.O.D. or Sight Draft 
5% Discount if Check with Order 


Orders Filled Promptly 


| WHOLESALE TIRE COMPANY 


1438 N. 6th St.. 
Phone STevenson 7-4708 


TRUCKS FOR SALE 





| A BARGAIN for engine rebuilders or parts 


wholesalers Ford F-s, H.D.; truck tan- 
dem two speed axle; 1000x20-—-12-ply 
tires; 216 inch wheelbase; 20-foot all- 
steel body Equipped with motor racks, 


overhead track 20th 


Omaha, Nebr 


| bins, McFaydens, 


St 


TRUCK DEALERS ATTENTION: 150 


brand new Chevrolet 1951 trucks 50 
model No 4403 1 ton trucks, 100 
model No, 6503, 2-ton trucks, Resulting 
from excess of large fleet Priced for 
quick clearance Box 5454, c/o Automo- 


tive News, Detroit 26 

ONE 1948 four-cylinder GMC Diesel tractor 
with sleeper cab, 10:00 x 20 tires. Ready 
to roll—-$1,250 Morris Service Station, 
Tuscumbia, Ala 

TRUCKS WANTED 

WRECKER—1' ton Must be low mileage 
and A-1 mechanical condition. Year un- 
important Rarco, 41200 Sansom S8t., 
Philadelphia 4, Pa 


WANTED—Used Jeeps (civilian), with or 
without equipment. Call or write—year, 
model, equipment. Reese Lincoln-Mercury 
Co,, Ebensburg, Pa. Phone 10J. 





| 





Philadelphia, Penn. | 


59 


ANTIQUE CARS WA NTED 
WANTED 


BUSES FOR SALE 


1922 Chevrolet passenger car 


Late model used and 
new school buses, 36, 48. 54 and 60 pas- with good upholstery, body to be in good 
senger. National Bus Sales Co.. Ine 101 condition without rust holes, Write de- 
N. 33rd St., Philadelphia 4, Pa BAring tailed description of condition to F. 8. 
2-7605 Bonderchuk, 1285 S, Broad St., Trenton, 
- N. J. 

FOR SALE At dealer's cost, (2) Dodge eed oteet : 7 
school buses; (2) chassis, 152-170-192. | MISCELLANEOUS oi 
Emanuel Motors, South Main St., Swains- | GARAGE REPAIR ORDERS in triplicate 
boro, Ga with carbon already in place, Saves time, 


insures accuracy. Write for samples and 








| SHOP EQUIPMENT FOR SALE prices. Cromwell Printery, Inc., Albany 

|= — -——— —-- 1, mY. 

FOR SALE. N Binks tal spray bo : F a face 
RESALE. New Binks metal spray booth. |= NGINE REBUILDING — Crankshaft 
complete with blowers, et« \ scarce . > > 
item-—on order for months and received grinding and metalizing. John P. Hughes 
after we sold our auto business, Still Motor Co., _Inc., 800 Commerce St., 
rated. Cost $1,730 plus freight, Will dis- Lynchburg, Virginia. 
ount. Glenn Foster Finance Co . @ 

Box 528. San Antonio, Texas. + Formerly | 
Glenn Foster Nash Co.) AUTOMATIC BRAKING 

FOR SALE Latest model Bean visualiner , TOW BAR ; 
with background and tools for pit instal- | Complete with controlled steering 
lation Used very little -$1,500 \lso | Guide Cables and 
DeVilbiss paint booth with built in lights e 
and exhaust fan nearly new—-$1.500. Box Brake Hook-up ..... sae 
5469. c o Automotive News, Detroit 26 ALL TYPES TOWING EQUIPMENT 


FOR AUTOMOBILES AND TRUCKS 
QUICK-TOW BAR 
Bumper-to-Bumper Unit... $i 7.50 


WE STOCK PARTS 
Protecto Covers Carrying Bags 
Safety Chains 


TOW BAR SALES CO. 


| . 

| TEN-DAY FREE trial on wheel balancer 
Approved by U. 8. Bureau of Standards. 
If satisfied, total cost only $33.50. Not 
sold through jobbers Write for details 
M. Keller. B. & B. Mfg. Co., Sioux City, } 
Iowa Agents wanted. | 


SHOP EQUIPMENT WANTED 





WANTED. -Pit type heavy-duty truck frame Exclusive Factory Distributors 
straightening machine with guages and | AN 3-8888 Nit } MU 4-840! 
wheel balancer, North State Chevrolet | DOE 2.0700 "@ ) DO 3-8373 
ce 313-17 W. Market St., Greensboro. |40 South Clinton St., Chicago 6, Illinois 
N..<¢ 











WANTED TO BUY — ANY QUANTITY 


1951 PLYMOUTHS - FORDS - CHEVROLETS 
($125 over invoice) 


1951 CHRYSLER WINDSORS AND DELUXES 
{$200 over invoice) 


Ail CARS WILL BE USED FOR AUTO LEASING PURPOSES ONLY 


—WE GUARANTEE THAT NONE WILL BE RE-SOLD AS NEW CARS. 
ALL REPLIES STRICTLY CONFIDENTIAL 


WRITE, WIRE OR PHONE 
Mr. A. G. Ainsworth 


ALLIED AUTO LEASING, INC. 


16005 Kinsman Rd., WY 1-3000 
Shoker Heights 20, Ohio 

















ATTENTION CHEVROLET DEALERS 


Of Michigan, Illinois, Indiana, Ohio, Pennsylvania, West Virginia, Maryland, 
New York, D. C. 


We need immediately, new 1951 Chevrolets of all body styles, special and 
deluxe, powerglide and standard transmissions. Will pay dealers invoice plus 
12%. Cash or certified check. Guaranteed for retail market at regular price. 


Replies confidential. 
Phone or wire—25 year authorized Chevrolet dealership. 


BOOTH MOTOR COMPANY 


133 6th Avenue McKeesport, Pa. 


Phone 4-5144 









Maney Motor Co. Auto Auctions 
DEALERS ONLY 
Always a Buyer for Your Car 
Knoxville, Tenn. Murfreesboro, Tenn. Huntsville, Ala. 
Every Tuesday—Phone Every Thursday Every Friday 
Lenoir City (Tenn.) 9143 Phone 111 Phone 3188-J 
11 A. M. 


NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 









Member: 





Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [_] or send bill [_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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Completely Equipped for Better, Faster Service 
New, Recently Completed Service Department of 


SANDERSON MOTORS, INC. 
CADILLAC MOTOR CARS * LAKEWOOD, OHIO 


FULL HYDRAULIC 


Only the) S 2 post lift gives you- 
INSTANT SPOTTING ! SAFETY SADDLE 


No crawling under. car—no rods; Holds car secure in any position 
plungers or hooks needed Spring mounted pins on safety saddle prevent car slip- 


ping forward, backward or sideways on Iift— regardless 


To spat rear xh u r r i 
p axle supports, just turn of position. 


dial to same number shown on scale 
opposite center of hub cap. 


- oa ) 7 ok {i : 
Bae x: BFA ‘ 
Fp Dy ol , 
EASY TO INSTALL...FLUSH FLOOR AT ALL TIMES...DOORS OPEN AND CLOSE AUTOMATICALLY me sy 


Write for Full Information and Literature 
_ THE COMPLETE SERVICE EQUIPMENT LINE —— 
dy 


2 POST LIFT 


Single Post (Siuum cme ; Equipment : 
Lifts— Drive-on (Illustrated) or Free Wheel. — Hose Reels, Cabinet and Brand Dis- SPO AY 
Full Hydraulic or Semi-Hydraulic play Units, Air Guns and Hand Guns ' 


Air Compressors Lubricating 


THE UNITED STATES AIR COMPRESSOR COMPANY 
5300 HARVARD AVENUE . CLEVELAND 5, OHIO 
AIR COMPRESSORS © HYDRAULIC LIFTS * LUBRICATING EQUIPMENT © PNEUMATIC ACCESSORIES 


Tee wmitee srares 
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